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Fitting Your Customer 


For Satisfaction 
“A Kind for Every Purpose” 


If you were in the shoe busi- 
ness and sold shoes of only one 
size you could only sell the 
people who wore the size you 
sold. : 


The same condition applies 
in selling carbon paper and 
typewriter ribbons; if you can- 
not fit the requirements of 
your customer with the kind 
that will satisfy him you can- 


not hold the business, and he 
will go elsewhere for his carbon 
paper and ribbons and _ prob- 
ably for his other stationery 
needs. 

Under the MultiKopy and 
Star Brands there is a kind of 
carbon paper and typewriter 
ribbon to suit every need of 
the business office. 


Stock These Brands Now and Fit 
Your Customers for Satisfaction 


Fill out the coupon and let us tell you about the Definite Selling 


Plan and the Webster Way to 


Better and Bigger Business 
F.S. WEBSTER COMPANY 


INCORPORATED 
338 Congress Street, Boston, Mass. 


New York Chicago 


San Francisco 


Philadelphia Pittsburgh 


F. S. Webster Company, Incorporated 
338 Congress St., Boston, Mass 


Gentlemen: Kindly tell me about the Webster Way and the 


Definite Selling Plan. 


~“<——<—<—— =— = — ee — — ee et = 
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serving the entire industry of office equipment. It covers the 
manufacture and distribution of office machinery, office devices, 
office furniture, office supplies and the entire range of commer- 
cial stationery. Its comprehensive news reports of the industry 
and its valuable special articles upon subjects germane to its 
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Monroe Calculating Machine Co..... &Y Fox, Geo. E., & Co.. - 215 Rivet-O Mie. Oe.i.cccsvevecectdessedsan 242 
Tim Calculating Machine Co., The 242 Hoffman, I . 197 The GoliGhe@ Tack O66 o.csecvcstecviwebe .240 

Calendar Pads and Stands. Sainberg & Co. 232 Eyeshades. 

Defiance Sales Corp'n... a Sn ks ieee 223 Sumatra Rubber Co.. 204 Chicago Eyeshield. Co.....ssicesccutisvsss 240 

Carbon Papers. Desk Pads, Glass. Featherweight Eyeshade (o............+-+ 242 
(See Ribbons and Carbons.) Chicago Mirror & Art Glass Co 203 Filing Cabinets, Cloth and Paper Covered. 

Card Cases. Fox, Geo. E., & Co. 215 Advance Paper Bok CO, ....s2sciestsedeove , 
Luproved Boehner Binder Co. oe 239 Polar Mfg. Co.. ewe 211 Diemer, Joke FF, OGs008 svccipocdasbadedse® .138 
CM Mia es ae : .228 Ravenswood Office Spe ialties Co 246 L. Bema. 6 eins cots 0tsds srandecses ene 197 
Wiggins, The John B., Co... 205 Sainberg & Co... ; ; 232 Imperial Methods Co..........0.eee00008 ..140 

Cash Drawers. Desk Pads, Linoleum. Macey O8., TmOssscccecrscta¥etistaee oo ae 
Indiana Cash Drawer Co. . . 210 Jacobsen, Chas. S....... . 219 Sainberg & Ce ss ccvke cxuasths tease ry, - 

Chair Irons. Wagemaker Co..........Between 172 and 173 Filing Cabinets, Metal. 

Bettcher Stamping & Mfg. Co.... 77 Desk Trays. Art Metal Construction Co............ 102, 3 
Collier-Keyworth Co............- ee 97 American Electric Co...... 2 Aurora Metal Cabinet Works......... bc ote 

Chair Pads and Cushions. Barbee Wire & Iron Works 142 Bentsen Mie. O0s02's oc<cttinsccseine éa'ed 
Economy Seat Co : 186 Fox, Geo. E., & Co.. ‘ 6éaee Berger Mfg. Ce., TMB... .sd0sevcceveaasss .. 1% 
Fox, Geo. E.. & Co i 215 General Fireproofing Co... 107 Canton Art Metal Co., The............. -. & 
Polar Mfg. Co oe isaks 211 Imperial Metheds Co. 140 Corry-Jamestown Mfg. Corp'n...........+.198 

Chairs. Macey Co., The...... : . 96 General Fireproofing Co....... bodcontvdeen 
Conrades Mfg. Co ere ! Shaw-Walker Co... 67 Globe-Wernicke Co., The........... sines sc oeee 
Creemer Obeie Co... ..c.ccceccecescess 247 Weis Mfg. Co. ai ; 131, 2, 3, 4 Imperial Steel Cabinet: 00... 60..005000e00ne 


Derby, P.. & Ce Im re 220) Yawman & Erbe Mfg. Co 123 Invincible Metal Furniture Co. Ses 195 
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Ribbons and Carbons. 











Macey Co., The....... hes cusspunane 96 Moisteners. 
Metal O@ice Furniture Co.........cccscces 168 McGill Metal Products Co................ 126 Allen & Co....... . 
Paulson, Arthur, Sales Corp’n............. 136 aac cdcgdensncnaeesai 242 American Manifold Products Cor] 
i 6 éresechpeeshsce tocceetee 67 Sengbusch 8-C Inkstand Co................ 124 Ault & Wiborg Co... 
Steel Equipment Corp'’n.................. 111 Numbering Machines. Buckeye Ribbon & ¢ ‘arbon Co 
Terrell’s Equipment Co.............. évnate American Numbering Machine Co.......... 74 Carrib Mfg. Corp’n..... ‘ 
Van Dorn Iron Works Co............. son ae ee re. ce eae af a Carter’s Ink Co., The 
Yawman & Erbe Mfg. Co.............+.++- 23 Consolidated Stamp Mfg. Co. Perey.) Columbia Ribbon & Carbon Mfg. Co 
Filing Cabinets, Wood. Roberts Numbering Machine Co............ 106 Cooper Carbon Coated Paper Co 
Boston Index Card Co...............+.. .. Office Smoking Stands and Trays. Crown Ribbon & Carbon Mfg. ( 
Browne-Morse Co...... othes ~—- € & © H. and H. Wood Novelty Co . .215 Iron Clad Ribbon & Carbon Co 
Globe-Wernicke Co., The........... ..175 Oil, Office Machine. Manifold Supplies Co.... 
Imperiai Methods Co... e6écoudsece See Defiance Sales Corp'n... 2 2993 Miller-Bryant-Pierce Co : 
i eee ce ncceeetneeseehésens 96 SR ree ial enmcbiaied 243 Milo Ribbon & Carbon Co 
es in ann cece dt babednne 206 Pads, Figuring (Ruled and Plain). Mittag & Volger........ ; 
Shaw-Walker Co. ctbeneneaedesean 67 Boorum & Pease Co.... oaccckt: 248 Neidlich Process Co. 
ES TP ee 128 Elkhart Stationery Co. os <a Old Town Ribbon & Carbon Co 
Wagemaker Co........... Between 172 and 173 Hano-Weinkrantz (Co........ ~ + 248 Peerless Carbon & Ribbon Mfg. C« 
Weis Mfg. Co......... aidan 131, 2, 3, 4 Pails, Fibre. Phillips Ribbon & Carbon Co 
Yawman & Erbe Mfg. Co ocesesecceewe 123 Cordley & Hayes.. oree ee .170 Snelling & Son....... 
Filing Supplies. Paper. Storms, H. M., Co.. 
Aigner, G. J., Co.... ; nhkk hace 218 Dexter, C. H., & Sons, Inc... Oe Ne Union Ribbon & Carbon Co. 
American © tieh + abneseecnacenteotun 72 Eaton Crane & Pike Co. U. S. Typewriter Ribbon Mfg. Co 
American Mfg. aaa de 130 Esleeck Mfg. Co....... Webster, F. 8., Co......... 2,2 
Boston Index Card Co....... éeneneed 56 Hamilton Card & Paper on Rubber Bands. 
Browne-Morse Co........ tm > & 2 Hampshire Paper Co......... eKeceneeen : American Lead Pencil Co 192 
iii. Wi one dwaceeaesoueseeeuswe 243 Hiano-Weinkrantz Co = oe igs 3 Davol Rubber Co..... 235 
rr Ci sctcecedncesoeccacetes 206 Paper Cities Supply Co Faber, Eberhard....... saee 58 
General Fireproofing Co..............++0.: 107 Weston Byron Co......... soeesa Vuleo Rubber Fabrics Co 242 
Glebe-Wermiene Co., The.....ccccccescsecs 175 Paper Clamps. Rubber Stamps. 
i Crs i sccccececececheuss 243 American Clip Co..... . pavepeee 72 Consolidated Stamp Mfg. Co 245 
rr r,s. cc uceeeueesen —— Bankers Clasp Co..... (ann deme 181 Melind, Louis, Co... .245 
Macey Co., The.......... ié¢thanaeoe Te Esterbrook Pen Mfg. Co.... oe ee 135 Meyer & Wenthe 233 
Oxford Filing Supply Co........--.eee.ee. ES eee Stewart, R. A., & Co 200 
EE. Gv oncdscccccccececescovsese 67 Paper Clips. Superior Type Co., The. 200 
Simonson, R. A., Co... — American Clip Co...... ; ia Ts Rulers. 
Smead Manufacturing Co., 31, 232 Cushman & Denison Mfg. Co er Adams, Henry T., Mfg. Co 108 
Steel Equipment Corp'n. a et re 111 Graff-Underwood Co...... ee American Mfg. Concern. 130 
United Business Equipment Co............. 232 Hoge Mfg. Co......... ' ee Safety Deposit Boxes. 
DD Me ou ccd ckeceeencesce —. =. a i Se Eisen ae< ‘ ‘a , oeked eee General Fireproofing Co. 107 
Yawman & Erbe Mfg. Co.............005. 123 Rockwell-Barnes Co.... éccvne econ Invincible Metal Furniture Co 159, 195 
Folding, Inserting and Sealing | Device. Thomas Stationery Mfg. Co........... --. 288 Safes. 
i i Me OBeccsccctcccsoscesous 242 . OOS EAS ~~ General Fireproofing Co 107 
Folding Machines. Treiber-Cahill Mfg. Co....... ere Globe-Wernicke Co., The. 175 
American on ee Weis Mfg. Co..... were: ft a ae Halls’ Safe Co., The 153 
Baum, Russell E........ piwendines ood Paper Fastening Machines. Macey Co., The...... 96 
Fountain Pens. Acme Staple Co., Ltd.... 23 Meilink Steel Safe Co.. 70 
Beaumel, D. W., & Co., Inc oeee Bump Paper Fastener Co. Metal Office Furniture Co 168 
Conklin Pen Mfg. Co.. Compo Corp’n......... gee Safe Cabinet Co., The. i 
Eggens-Hambler Co... Defiance Sales Corp’n..... Schwab Safe Co 147 
Paramount Pen Co....... Eveready Mfg. Co... - Shaw-Walker Co....... 67 
Parker Pen Co., The. Irvin, Alex H., Co ‘ Steel Equipment Corp'n 111 
Machine Appliance Corp'n Van Dorn Iron Works Co 99 





Yawman & Erbe Mfg. Co 





Sheaffer, W. A.. Pen Mfg. Co 


Wahl Co....... eG Bs GMceccccoscsece ; 
























Waterman, L. E., Co...... eS ge Paste. Seals, Notary and Corporation. 
Gold Pens. (See Inks, Adhesives, etc.) Melind, Louis, Co... 
Acme Gold Pen Co.. papain te Wiaedit 2+¢aene Patents For Sale. Meyer & Wenthe.. 
Gaydoul Geld Pen Co... Pe Rolo, Ltd..... sss dk aad hela ere Stewart & Co., R, A.. 
Gold Stamping. Patents. Superior Type Co., The. 
Aigner, G. J., & Co... oe chnemeee eee BL Gin ccccee ; 241 Second-Hand Office Machinery. 
Greeting Cards. Pen and Pencil Clips. Chicago Safe & Mdse. Co 
Gibson Art Co..... eters aviseateha 125 Defiance Sales Corp'n. one Jones, John Price, Corp.. 
Gummed oa. Van Valkenburg, L. D. bok e oon ae Tim Calculating Machine Co., The 
Aigner, G. J bubiwwdsna 218 Waterman, L. E., Co. bas onic. Shelf Boxes. 
Gummed Tape Sealing Machines. Pencil Sets. Diemer, John F., Co. 
Van Horn, V. J., Co... Trerre:, Dixon, Joseph, Crucible Co.... , ooe & Hoffman, L.... eve 
Index Card Signals. Pencil Sharpeners. Weis Mfg. Co......... 131, 2 
Graff-Underwood Co : ain eiecate 2 Automatic Pencil Sharpener Co - .182 Shelving. 
Yawman & Erbe Mfg. Co Collins Ink Eradicator Co. . 243 General Fireproofing Co 
Graff-Underwood Co oa daeas Terrell's Equipment Co. 
my Ag I i ae ee 218 Pencils, Cedar. Van Dorn Iron Works Co 
i MGs a ec.c ces: 486 eseeebenene Ast) American Lead Pencil Co.................. 192 Sign Markers. 
United Business Equip. Co. ee ee Dixon, Joseph, Crucible Co soon On Hellesoe, Hans H 
Universal Index Tab Co..............ee. 177 Faber, Eberhard.......... Semeedeundacege 58 National Sign Stencil C« 
: Pencil Exchange, Inc., The. ca ncgd ics ae Sorting Devices. 
= a Cc 0 U. 8. Peneil Co...... .. 185 Kohlhaas Co 
Collins Ink E radix Seen meson sts beseniatens He Pencils, Checking. : pa Stamp Affixers. 
Inks, Adhesives, Etc. PER TESE LEED COED . Se haefer Novelty Co..... occ ee Multipost Co. ; , 
"Carters tan ve. The Pencils, Thin Lead Magazine. Standard Stamp Affixer Co 
teenth I ~ et ae TI vevees LOM Autopoint Products Co..... a -169 Stamp Pads. 
8 ~ -ar tpagmemaee ag = ' Conklin Pen Mfg. Co.. rik Consolidated Stamp Mfg. Co 
Ge o in we cceesces < DeWitt-LaFrance Co., In bukdavetinwesee 98 Mun-Kee Products Corp'n 
zeneral Eclipse Co. . Dow, Louis F.. Co ie Peerless Carbon & Ribbon Mfg. © 
} am ry ite Co.” a Sheaffer, W. A., Pen Mfg. Co eer Stewart & Co,, R. A 
Suietante =r. 0 WEE GOscauce ‘ P ‘ occeshaeeue Superior Type Co., The 
Cushman & Denison Mfg. Co.. sucka Penholders. ay = aon cee Come Machines. 
General Eclipse Co.. Se ee rete “TI Faber, Eberhard. acaba va-aeiee At justable able Co. 
9" Fowler-Manson-Sherman Cycle Mfg. (¢ 
Sengbusch S-C Inkstand Co Gn Miller Bros........ ; ee A ‘ 
Key Rings : Penknives. Stapling Machines. 
Adams, Henry T., Mfz. Co. Fi awi dail 108 Gits Co......... “s psoeeld — a 
Labels, Law Book and Number. Pens, Steel. sw soll Soles Corp’! 
Aigner, G. J... & Co.. " _— Esterbrook Pen Mfg. Co ; e a $ ye _ n 
Leads, Thin, for Mechanical Pencils. Hunt, ©. Howard, Pen Co _ wale “H.. Co. 
American Lead Pencil Co.... pba kneel Miller Bros. eee a * b i and E i. 
hee -. W. tne....... nse api nS Shirley Pen Co............. .. 242 Stationery, Embossed and Engravec 
Setter Bisteibutere. : Turner & Harrison Pen Mfg. Co ise — Fa Imbossing Co 
Bristow, Stanley R..... ee ; 240 Pens, Shading. Kil = st el abate : 
Imperial Methods Co ‘ ee ee ee eee «é 236 Wise Fogg a per rase 
ee meee CR, oy... o.ca4q Statlonery’ Gabinete) 
Terrell’'s Equipment Co.. , ..119 Pins. + wearer "Methods 'C 4 
Loose Leaf, Books and Systems. Crescent Brass & Pin Co. aaa re — 
Adams, Henry T., Mfg. Co eal ee Defiance Sales Corp'n. Macey a. 'E : bey ‘ 
American Clip Co..... . 72 Platens, Typewriter. we tage A — ” i3i. 2 
Parrett Bindery Co. Sas bien ee American Writing Machine Co éune te eis Mfg. Co... sae Mh 
toorum & Pease Co.. + ....88, 141 Ames Supply Co.. . ‘ 208 Stencils. Ww 
Buchan-White Loose Leaf (Co.............244 Postal Scales. Meyer & , enthe. 
Chicago Binder & File Co..... séedwuns 189 Pelouze Mfg. Co... . wee de Stenographers . Note Books. 
Heinn (Co.. : ‘ 0 cee 6nGune Triner Sales Co nm ace Boorum « I mongol . _* aS, 
Irving-Pitt Mfg. Pk wince NE RI > 120 Triner Scale & Mfg. Co.. ame ‘ Elkhart Stationery Co.. 
Plew & Motter Co. pinll aceaaninael 194 Publications. Hano-Weinkrantz Co. 
Sheppard, €. E., Co. ae American Exchange Service — Rockwell-Barnes Co. 
Stationers L. L. Co....... mpeNa le British Stationer..... ....165 Stylographic Pens. 
Tenacity Mfg. Co....... Lin secaae Mon Bureau.... ny ERS REE SIS. 244 Beaumel, D. W., & Co. 
Trussell Mfg. Co. ‘ Bre 2: ty Punches. Faber, Eberhard. . 
Wilson-Jones L. L. Co , sec eeeeneke 63 farrett Bindery Co...... --212 Paramount Pen Co ‘ 
Mailing Lists. Boorum & Pease Co........... ..88, 141 Swinging Typewriter Stands. 
Ross-Gorld List & Letter Co. ac weeed eee Chicago Binder & File Co. Pee American Writing Machine Co 
Map Tacks. Defiance Sales Corp’n....... pe Weis Mfg. Co...... 131, 2 
Graff-Underwood Co............. er Machine Appliance Corp’n. od auarnie eee Tables. 
Moore Push Pin Co.... —_ errr McGill Metal Products Co................ 126 Corry-Jamestown Mfg. Corp'n 
Matched Office Suites. I, Gi Ms OE le Big MBC. s cer ccccccees 150 Furnas Office Furniture Co 
Macey Co., The... : veseddbewie . 6 Rivet- . Manufacturing Co.. SD General Fireproofing Co. 
Rishel, J. K., Furniture Co............... 251 Push-Pin Mutschler Bros. Co... , ‘ 
Memo Devices. Moore Push- hk pee ae re 240 Quigley Furniture Co. 162, 
Robinson Mfg. Co..... séeonstendnsensees 73 Reminders. St. Johns Table Co. 
Pe, CGiccceedsse-c i i. ao  < Lamson Electrical & Mfe. Co steckinane 228 Trambull Table Co.. 
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Telephone Attachments and Accessories 

American Electri Co 62 

Colytt Laboratories 238 

Hano-Weinkrantz Co 243 
Thumb Tacks, 

Hoge Mfg. Co 181 

Moore Push-Pin Co 240) 

Solidhed Tack Co 240) 
Time Stamps and Recorders. 

seta; A. D., MEER. OOicccccs 114 

Melind, Louis Co 3 245 

Thompson I Stamp Co., Ine 241 
Type, Typewriter 

AMOS BUPMF COcccccccseseces 208 

Thorp & Martin Typewriter Co 255 
Typewriter Cabinets. 

Byron Desk ¢ i 246 

Toledo Metal Furniture Ce., The 16 
Typewriter Cleaning Brushes. 

Hahn Arthur W.. “ 115 

Morten Mfg. Co ‘ : 243 

Superior Brush Co ue hae 239 
Typewriter Cleaning Material. 

Claroty}; Co 

Morton Mfz. Co 

Smith, R. O Mfg. Co... ° 

Thorp & Martin Typewriter or 233 

Webster, F. 8., Co. . 218 
Typewriter Cushion Keys. 

Lincoln Rubber Key Co 213 

Munson Supply Co....... : 65 


/ 
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Peerless Key Co . 54 
Speed Key Mfg. Co 241 

Typewriter Cushion Nobs and Feet 
Ames Supply Co 208 
Azora Rubber Co. 209 
Davol Rubber Co 1 
Nielson Supply Co 243 


Typewriter Parts. 


Ames Supply Co 08 
Thorp & Martin Typewriter ¢ 233 
Typewriters, New. 
Allen Typewriter Mfg. (¢ 137 
American Writing Machine ( .100 
Corona Typewriter Co 71 
Hammond Typewriter Corp’n 66 
Noiseless Ty pewriter Co ‘ aya) 
Oliver Typewriter Co 6S 
Remington Typewriter (« 46, 172 
Royal Typewriter Co 180 
Smith, L. C., & Bros rypewriting Co 79 
Smith-Premier Typewriter Co 85 
Underwood Typewriter Co 49, Back Cover 
Victor Typewriter Co 214 
Woodstock Typewriter Co.. 253 
Typewriters, Rebuilt. 
American Exchange Service 154 
American Writing Machine Co 100 
Capital Typewriter Co er 243 
General Typewriter Exchange, In S6 
Mfrs. Typewriter Clearing House 193 
Regal Typewriter Co 237 





1923. 





Shipman-Ward Mfg. Co........scccssesece 
Smith Typewriter Sales Co.............. . 157 
Typewriter WmpeskMes ... ..socccceessessseen 250 
United Typewriter Exchange Co.......... ° 
Wholesale Typewriter Co..............605 .199 
Young Typewriter Co...........- “TeeTe . 242 


Ventilators, Office, 


Chicago Mirror & Art Glass Co............208 
Visible Index Systems. 

Acme Can Gratem Oo... .<sscsveusas based 164 

MOMs Ge <cucccesctecdvesnsanee th vncene . 
Wallets, Bankers.’ 

Sevaver Colm Bee Odi. 0csneccavnceckentes .234 
Wardrobes. na 

Furnas Office Furniture Co...............+. 197 

Quigtey Wasmlsene Oei. voireciccact esac 162. 3 

Terrell’s Equipment Co,........sssesse0es 119 
Waste Baskets. 

Barbee Wire & Iron Works.............++: 142 

Gotten & FG..0ss viswerctpearoanéann Py 

Brio Aré DROGGE Giiic ocon0d ct. cnennresatcee 187 

General Fireproofing Co., The............. 107 

Macey C6... BeBss00000056500en00006unnsues 

Massillon Wire Basket Co., The........... 236 

Metal Office Furniture Co.........6....005 168 

National Vulcanized Fibre Co......... eee | 

Peerless Wire Goods Co...........6..: — | 

Rebinees BOs. Gb. ciavc cc ienccacanbeasiana? 73 
Water Coolers. 

Cordleg & Tayes. ...cscccccctcesbets ase OD 
Writing Sets. 

Dixon, Joseph, Crucible Co,........ obese oe. ae 





WANT 


S AND FOR SALE 





SITUATIONS WANTED. 


A LIVE WIRE specialty salesman is open 
for new connection. Thoroughly experi- 
enced in typewriters, adding machines, 
duplicators and other mechanical office 
equipment, also office furniture, both 
wood and steel, and supplies. Previous 
connections have ranged from salesman 
to part owner of business. Can deliver 
results in big way. Address J-20 care 
Office Appliances, Chicago. 

TRAVELING SALESMAN—Position as 
traveling representative, office furniture 
or filing cabinet line preferred. Iexpe- 
rienced. Wholesale commercial stationery 


line will be considered. Central territory 


preferred, or will accept any territory if 
desirable Address K-15, care Office Ap- 
pliances, Chicago 
AGENCIES WANTED. 

SALES ORGANIZATION 25 YEARS ES- 
TABLISHED covering entire United 
States desires to represent manufacturer 
in the sale of useful and novel office ap- 
pliance Address X-106 Office Appliances 
Chicago 

SOME OFFICE furniture manufacturer 
needs just what I can give.” Sales repre- 
sentative, executive, acquaintance cover- 
ing Middle Atlantic, New England and 
Metropolitan territories. Will consider 
exclusive or side line arrangement For 
several years part owner and sold office 
furniture trade line of office accessories. 
Severing present connections and desire 
representation of progressive concern 
Address B-107, Office Appliances, 1701 
Pershing Square Bldg., New York City 


AGENTS WANTED. 

for specialty salesman 
growing organization. 
and territory preferred. 
Office Appliances, New 


OPPORTUNITY 
to connect with 
ate experience 
pe BN. Y-14 care 

York, N. Y 


OPENINGS for ex- 
Agents in valuable terri- 
tory to sell the most popular line of mail- 
ing machines on the market. Universally 
advertised and distributed. Liberal com- 
mission. Write stating full qualifications 
in first letter Standard Envelope Sealer 
Mfg. Company, Revere Boulevard, Ever- 
ett, Mass 


WE HAVE A 


clusive General 


FEW 


WANTED—For 
to sell an old established line of 
Filing Systems and Desks 
to consumers Must have experience in 
Filing and Card Systems and come well 
recommended Address KT-16 care Office 
Appliances, Chicago. 


AGENTS 
territory 
Filing Cabinets 


exclusive city 


MISCELLANEOUS. 
AD-MAN HARLEY "writes wholesome, 
human, persuasive’ sales-letters You 
want that kind Ad-Man Harley, 262 
Jackson St. West, York, Penna. 


SALESMEN WANTED. 


WANTED—LIVE WIRE salesman, to sell 
typewriters Good proposition to the 
right man Address C-18 care Office 
Appliances, Chicago 

DU YOU WISH a side line? The manu 
facturer of Eclipse and Simplex Binders 
wishes to hear from you Address D-19 
care Office Appliances, Chicago. 

A SALES MANAGER (loose leaf line) 
with small capital for interest in fiat 
opening binder and book form non-metal 
visible index. Address H-23 care Office 
Appliances, Chicago 

YOUNG MAN, single, experienced in of- 
fice furniture Good opportunity for ad- 


vancement Address in own handwriting, 


giving age, reference, experience and 
salary expected. Drew Company, Jack- 
sonville, Fla 
SALESMAN WANTED—To sell office 
furniture for well established house in 
western city A live opportunity for a 
live salesman. Give complete informa- 
tion in first letter Address E-163 care 
Office Appliances, Chicago 
YOUNG MEN who have had _ success 
selling office specialties and who would 
like to advance themselves will do well 
to come in and see us. Typewriter Effi- 
ciency Corporation, 321 Broadway, New 
York City 
SALESMAN calling on Banks can earn 
more selling our patented money-han- 
dling devices and steel equipment. Per- 
manent position and full protection for 
right man Address Bankers’ Specialty 
Corporation, 111 Nassau St., New York, 
N. } 
A RECENTLY organized metal furni- 
ture company needs a man of extraordi- 
nary sales and executive ability, to take 
charge of sales organization and _ ulti- 
mately become General Manager. No in- 
vestment desired. The man considered 
must prove his sales ability with our line 
on a straight commission basis; when 
sales and executive ability are proven; 
consideration will be given him to be- 
come the owner of stock without cash 
investment A wonderful opportunity for 
the right man. Address G-43 care Office 
Appliances, Chicago 

MECHANICS WANTED. 
WANTED—By the temington Type- 
writer Company in San Francisco, two 
repairmen. Give references and state ex- 
perience 

FOR SALE. 

ELLIOTT-FISHER billing and bookkeep- 


Maloney, 
Chicago. 


and sold 
Dearborn, 


machines bought 
Co., 508 S. 


ing 
Gilmore 


FOR SALE—Three new No. 24 Fox type- 
writers, complete, $50 each F.O.B. Keo- 
kuk, Iowa. Address Collier Stationery 
Co., Keokuk, Iowa. 


FOR SALE, 





TYPEWRITE RS, Adding Machines and 
Elliott Fishers bought, sold and exported, 
Abbit Typewriter Co., 38 E. 28rd St., New 
York City. 





MACHINES, multigraphs, 
envelope seal- 
ictating 


ADDRESSING 
duplicators, letter folders, 
mailometers, check writers, 





ers, 

machines, multicolor presses—at about 
half the manufacturer’s price. Pruitt 
Company, 170-H North Wells, Chicago. 
OUTRIGHT OR ROYALTY. Patent 
rights on novel and useful device. Patent 


Application No. 653,420 filed July 24, 1923. 


Holder for Eraser, Pencil and Eraser 
Shield, attachable to any typewriter. Big 
proposition. For particulars appl to 

70 Cortlandt St., New York, 


E. Marcuson, 
r Y¥ 





BUSINESS OPPORTUNITIES. 


PAPER and typewriter ribbon 
fully equipped. Formulae for 











CARBON 
factories 


sale. Twenty years practical experiencé. 
Wm. Dugan, 160 William St., New York 
City. 





EXCEPTIONAL OPPORTUNITY to pur- 





chase Typewriter Business, established 
ten years. New and used machines, 
steady rental and repair business. Rea- 
son for selling, ill health of owner. Ad- 
dress M-21 care Office Appliances, 1701 
Pe rshing Square Bldg., New York 

A SU cc ESSFUL office appliance sales- 
man can secure the Chicago territory for 
a wall known addressing machine. ust 


be financially responsible. Our sales- 
manager will be in Chicago during week 
of September 17th. Address AX-16 care 
Office Appliances, Chicago. 

FOR SALE—Best typewriter and adding 
machine exchange in middle western city 
of quarter million. Fine location and 
trade, making a good opportunity for an 
energetic man. Thoroughly gcuripped 
shop, rental business, and agencies 
opportunity for worker. Owner inherited 
other, business demanding. his atte tion. 
Address ,45;16 care. Office Appliances, 
Chicago... 5 

FOR SALE—Typewriter business in fast 
growing town of over 50,000 poneneies: 
established ten years; doing big business 
rebuilts, repairs and rentals. Agency 
for Corona and Royal. Doing biggest 
business and best known typewriter 
house in the San Joaquin Valley. Good 








stock of machines, fixtures and fine 
equipped shop and long lease, all for 
$5,000. Stockton Typewriter Company, 


Stockton, California. 


TYPEWRITER BUSINESS—On account 
of other interests I am offering one of 
the best paying Typewriter and Office 
Equipment stores in Southern California. 
Located in one of the fastest growing 
coast cities. We have the best paying 
accounts in our lines, excellent location, 
reasonable rent with lease. Here’s an 
opportunity. Address F-21, Office Appli- 
ances, 417 So. Dearborn Street, Chicago, 
Illinois. 
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The RECENT 
PATENTS 





Copies of any one ot the patents referred to below can be obtained by sending 25 cents in stamps to E. G. Siggers 
patent lawyer, Suite 33, N. U. Building, Washington, D. C., and mentioning Office Appliances. 
































i 


No. 1,457,730.—Automatic rewinding device for typewriter rib- 
bons. Patented June 5, 1923, by Phillippe De Clamecy, Charies- 
town, Mass., assignor to the Corona Typewriter Company of 
Groton, N. Y. 

No. 1,457,971.—iImprovement in typewriting machines, par- 
ticularly applied to that class in which endwise sliding type 
bars are employed arranged in a segmental group and radially 
movable to the common printing point. Patented June 5, 1923, 
by Max Garbell of Chicago, Ill., assignor to the Garbell Type- 
writer Corporation of the same place. 

No. 1,456,560.—Automatic typewriter, patented May 29, 1923, 
by William A. Dobson of Hartford, Conn., assignor to Under- 
wood Typewriter Company, New York, oe 

No. 1,455,519.—This invention relates to the frame of the 
typewritering machine and the manner of supporting the various 


1,460,386. Self-filling pen.—-Hiram Lewinson, Erie, Penna. 

1,460,481. Fountain Pen David A. Glushak, Washington, 
Az. <. 

1,460,663 Loose leaf binder.—Howard A. Dudley, Hagers- 
town, Md. 

1,460,712. Loose leaf binder Howard A. Dudley, Hagers- 
town, Md. 

1,460,729. Check writer.—Walter B. Payne, Rochester, N. Y. 
(assignor to Todd Protectograph Company. Inc., Rochester, 
> - a 

1,460,770. Typewriter attachment.—Hayes C. Stevens, Pitts- 
burgh, Penna 

1,460,846. Typewriting machine.—Edward B. Hess, Manhattan 
Beach, N. Y. (assignor to Royal Typewriter Company, Inc., New 
York, N. Y., a corporation of New York). 

















It is directed more particularly to portable ma- 


parts thereon. 


chines. Patented May 15, 1923, by John H. Barr of New York, 
N. Y., assignor to Remington Typewriter Company of Ilion, 
N. Y 


No. 1,455,201.—Object of the invention is to provide a simple 
device to serve as an auxiliary platen when many carbon 
copies are desired. Patented May 15, 1923, by Edward B. Hess, 
New York, N. Y., assignor to Royal Typewriter Company, Inc., 
New York, N. Y. 

No. 1,446,990.—Calculating machine, patented February 27, 
1923, by Arthur F. Poole of Chicago, Illinois, assignor, by Mesne 
Assignments, to Remington Accounting Machine Corporation, 
New York, N. Y 


No. 1,401 ,454.—Pencil or pen attachment, patented December 


27, 1921, By Alexander E. Anderson, of Bristol, Virginia. 
1,460,847 Typewriting machine.—Edward B. Hess, Manhattan 
fjeach, N. Y. (assignor to the Royal Typewriter Company, Inc 

New York, N. Y., a corporation of New York) 

1,460,848. Typewriting machine.—Edward B. Hess, Manhattan 

Beach, N. Y. (assignor to the Royal Typewriter Company, Inc 

New York, N. Y., a corporation of New York). 


Edward B. Hess, Manhattan 
Typewriter Company, Inc 


1,460,849. Typewriting machine 
Zeach, N. Y. (assignor to the Royal 


New York, N. Y., a corporation of New York). 
1,461,016. Locking tongue envelope.—George R. Perry. Brook- 
lyn, N. Y. (assignor to The Western Envelope Corporation, 


N. Y., a corporation of New York) 
Check protecting means.—George L 


Brooklyn, 
1,461,055. 
head, Miss. 
1,461,331. 


Walker, Moor- 


machine.—Peter lL, Schmidt Mo- 


Typewriting 











sa) 
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(assignor to the Remington Typewriter Company 


Ilion, N. ¥ a corporation of New York) 


1,461,347 Carriage pull 
Harry E 


band for typewriting and the like 
Washington, D. C 
Holden 


ympany, 


machines. Cook, 
Syracuse, 


Ilion, 


1,461,419 Joseph B 
N. Y. (assignor to the Remington 


N. Y 1 corporation of New York) 


Typewriting machine 
Typewriter C<¢ 
(assignor of 


1,461,437 Pencil 0. C. Billman, Cleveland, Ohi 


one-half to Harvey H. Troxel, Wooster Ohio) 

1,461,570 Filing device.—Albert \ Ainswortl Brooklyn, 
N. Y 

1,461,510 Typewriting machine John H. Bart New York 
(assignor to the Remington Typewriter Company, Ilion, N. Y 
a corporation of New York). 

1,461,511 ['yvpewriting machine John H. Barr New York, 
N. Y. (assignor to Remington Typewriter Company, Ilion, N 


Y., a corporation of New York) 
Malcolm 


Impressions 


Manifolding attachment for typewriters 
Alameda, Calif. 
Carson City, Nevada, a corporation of Nevada) 
1.461.717 Segment carrier for typewriting -Frank 
Auburn, N. Y. (assignor to Corona Typewriter 
Groton, N. Y., a corporation of New York). 
Frank H 
Typewriter Company, Inc., 


1,461,599 
L. Cossett (assignor to Manifold 
Corporation 
machines 
H. Armstrong 
Company, Ine 

1,461,718 Typewriting machine Armstrong, Au- 
burn, N. Y 
Groton, N Y 

1,461,719. Ty 
burn, N Y 
Groton, N. Y 1 corporation of New York) 
Frank H 
Typewriter Company, Inc., 

York) 


(assignor to Corona 
1 corporation of New York) 

Frank H. 
Typewriter Company, 


Armstrong, Au- 
Inc., 


pewriting machine 


(assignor to Corona 
1,461,720 Typewriting machine Armstrong, Au- 
burn, N. Y 
Groton, N. Y., a corporation of New 

1,491,727 —Walter H. 


1,461,731 


(assignor to Corona 


Envelope Deubener, St. Paul, Minn 


Typewriting machine Edwin L. Harmon, Groton, 


N. Y. (assignor to Corona Typewriter Company, Inc., Groton, 
N. Y.. a corporation of New York) 
1,461,734 Typewriting Machine Otto Peterman, Groton, N 


Corona Typewriter Company, In¢ Groton, N 


New York) 


Y. (assignor to 
Y a corporation of 
1,461,838. Fountain pen.—Luigi Taddeo, Cleveland, Ohio. 
Automatic carriage raising means for calculating 
Edwin F. Britten, Jr.. Maplewood, N. J. (assignor 
Calculating Machine Company, New York, N. Y., a 


1,462,059 
machines 
to Monroe 
corporation of New York). 
mechanism for calculating machines. 
Maplewood, N. J. 
York, N. Y., a corporation 


1,462,060 Carrying 
Edwin F. Britten, Jr., 
Calculating Machine Company, New 
of New York) 

Variable mechanism for typewriters 
York, N. Y. 

index.—Paul 

signor to Yawman and Erbe Manufacturing Company, Roches- 
ter. N. Y., a corporation of New York) 


(assignor to Monroe 


1,462,183 feed Arthur 


S. Wheeler, New 


1,462.268 Filing Dietrich, Cleveland, Ohio (as- 


1,462,397 Calculating machine Franz Trinks, Brunswick, 


Germany 
Penna 
Penna., a 


Feddern. Philadelphia, 
Philadelphia, 


holder.—Carl 
Ticket 
corporation of Pennsylvania) 


1,462,448 Check 


(assignor to Globe Company. 
Frederick A Hart, New 
Typewriter Company, 


1,462,697. Typewriting machine 


Britain, Conn. (assignor to Remington 


Ilion, N. Y., a corporation of New York) 
1,462,714 Marchand, Sacra- 


mento, Calif 


Pencil holding clip.—Thomas E 


1,462,864 Check writing fountain pen Martin M Lang, 
Brooklyn, N. Y 
1,462. 886 Typewriting machine William H. Hulse Brook- 


Ivn, N. Y. (assignor to Underwood Typewriter Company, New 
York, N. Y., a corporation of Delaware). 

1.462.912. Typewriting machine Edward H Man- 
hattan Beach, N. Y. (assignor to Royal Typewriter Company, 
Inc.. New York, N. Y., a corporation of New York) 


Hess, 


1,462,913. Typewriting machine Edward B. Hess, Manhat- 
tan Beach, N. Y. (assignor to Royal Typewriter Company, Inc., 
New York, N. Y 

1,462,944 Calculating 
Sweden 


. a corporation of New York) 


machine Karl V. Rudin, Stockholm, 


Brooklyn, 
Ilion, N. 


machine.—Morris W 


.462,980 Typewriting Pool, 
N. Y. (assignor to Remington Typewriter Company 
Y., a corporation of New York) 


—Francis Wilkins- 


,463.080. Typewriter attachment Gray, 


burg, Penna 
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Comparative Figures on Major Exports. 
Furniture, metal office, in May, comprising filing cases, safes, 
other metal office furniture and fixtures—(1922) $113,443; (1923) 
Eleven months ending May—(1922) $1,277,519 [this 
instance of filing cases, includes the total for the 
February 28 only]; (1923) $1,263,154. [For 
of these items see the respective classifications un- 


Figures on Miscellaneous Exports.”’] 


$240,739 
total, in the 
period January 1 to 
segregation 
der “‘Comparative 

Machines, calculating, in May—(1922) 795 machines @ $115,- 
292: (1923) 1,215 machines @ $204,851. Eleven months ending 
machines @ $1,341,252; (1923) 12,965 machines 


May (1922) 7,825 
@ $2,299,667 
Machines, cash May-—(1922) 1,295 machines @ 
$244,908: (1923) 1,828 machines @ $338,776. Eleven months end- 
(1922) 10,221 machines @ $1,986,861; (1923) 14,921 ma- 
Cash register parts in May——(1922) 31,279 
(1923) 57,903 pounds @ _ $34,700. Eleven 
(1922) [quantity not stated] $226,577; (1923) 


register, in 


ing May 
chines @ $2,940,302 
pounds @ $23,619; 
months ending May 
478,801 pounds @ $335,454. 

Machines, typewriting, in May—(1922) 18,524 machines @ §$1,- 
137,402; (1923) 22,036 machines @ $1,252,905. Eleven months 
ending May—(1922) [quantity not stated] $9,384,316; (1923) 197,- 
$11,598,041 Typewriter parts in May—(1922) 
17,473 pounds @ $38,417; (1923) 15,913 pounds @ $28,947. January 
1 to May 31, 1922—90,541 pounds @ $195,154. Eleven months 
1923—217,117 pounds @ $358,151. 
in May—(1922) 32,200 pounds @ $59,216; 
(192: $49,199. Eleven months ending May— 
(1922) [quantity not stated] $369,345; (1923) 260.378 pounds @ 
$460,105 

Comparative Figures on Miscellaneous Exports. 
metal filing, in May—(1922) 1,558 cases @ $47,263; (1923) 
$83,380. January 7 to May 31, 1922—6,357 cases 
Eleven months ending May, 1923—20,658 cases @ 


687 machines @ 


ending May 


Ribbons, typewriter 


? 


3) 27,335 pounds @ 


Cases 
3,503 cases @ 
@ $177,645 
$592,988 
wooden, in May—(1922) 10,678 chairs @ $31,833; (1923) 
16,966 chairs @ $56,904. Eleven months ending May—(1922) 
[quantity not stated] $432,450; (1923) 156,994 chairs @ $530,705. 

Fiber. vulcanized ware, in May—(1922) 63,026 pounds @ $18,- 
432; @ $28,933. January 1 to May 31, 1923— 
358,526 pounds @ Eleven months ending May, 1923— 


Chairs 


(1923) 99,577 pounds 





$90,546 
814,150 pounds @ $221,914. 

Fixtures, wooden store, in May—(1922) 94,035 pounds @ $29,- 
236; (1923) 72,276 pounds @ $17,390. January 1 to May 31, 1922— 
256,852 pounds @ $69,700. Eleven months ending May, 1923— 
508,839 pounds @ $147,233. 

Furniture, other metal, in May—(1922) 720,513 pounds @ $115,- 
471; (1923) 1,656,769 pounds @ $222,149. Eleven months ending 
May—(1922) [quantity not stated] $1,072,155; (1923) 12,608,768 
pounds @ $1,789,490 

Furniture, other metal office and fixtures, in May—(1922) 119,- 
@ $23,485; (1923) 77.464 pounds @ $18,984. Eleven 
months ending May—(1922) [quantity not stated] $631,037; (1923) 


1,032,317 pounds @ $235,319. 


048 pounds 


Furniture, wooden office, in May—(1922) 173,020 pounds @ 
$43,266; (1923) 125,452 pounds @ $30,110. January 1 to May 31, 

‘ 256,852 pounds @ $69,700. Eleven months ending May, 
1,058,545 pounds @ $244,737. 

Furniture, wooden school and church, in May—(1922) 86,533 
pounds @ $16,796; (1923) 165,578 pounds @ $27,389. January 1 
to May 31, 1922—216,955 pounds @ $38,205. Eleven months end- 
ing May, 1923—842,875 pounds @ $135,644. 

Ink other than writing, lithographic and printing, in May— 
(1922) 25,844 pounds @ $9,969; (1923) 57,828 pounds @ $15,982. 
Eleven months ending May—(1922) [quantity not stated] $212,- 
360; (1923) 506,937 pounds @ $141,048. 

Ink, writing, in May—(1922) 80,773 pounds @ $15,384; (1923) 
176,867 pounds @ $33,775. January 1 to May 31, 1922—295,919 
$69,538 Eleven months ending May, 1923—1,110,469 





pounds G@ 
pounds @ $216,873 

Machines, addressing and duplicating, in May—(1922) 182 ma- 
chines @ $26,950; (1923) 542 machines @ $76,556. January 1 to 
May 31, 1922—894 machines @ $97,045. Eleven months ending 
May, 1923—9,227 machines @ $323,845. 

Paste and mucilage in May—(1922) 177,542 pounds @ $19,581; 
(1923) 281,204 pounds @ $33,884. Eleven months ending May— 
(1922) [quantity not stated] $215,475; (1928) 2,453,644 pounds @ 
$277,676. 

Pencils, all kinds, July 1 to December 31, 1921—$708,241. [Fig- 
ures for 1923 are segregated under mechanical pencils and 
wooden pencils and pencil leads.] 

Pencils, lead, with metal casing, in May—(1922) 11,494 dozen 
@ $25,077: (1923) 5.264 dozen @ $12,867. January 1 to May 31, 














Ge 
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1922—39,764 dozen @ $103,030. Eleven months ending May, 1923 


—141,898 dozen @ $273,648. 


Pencils, other, and pencil leads, in May—(1922) 695,675 dozen 


@ $115,798; (1923) 1,299,760 dozen @ $169,919. January 1 to May 
31, 1922—3,526,202 dozen @ $519,343. Eleven months ending May, 
1923—9,217,126 dozen @ $1,396,348. 

Penholders in May—(1922) 3,001 gross @ $6,274; (1923) 3,999 
gross @ $6,586. Eleven months ending May—(1922) 41,483 gross 
@ $74,054; (1923) 48,050 gross @ $80,168. 

Pens, fountain, in May—(1922) 23,825 pens @ $20,122; (1923) 
18,834 pens @ $21,216. Eleven months ending May—(1922) 86,949 
pens @ $78,068; (1923) 184,789 pens @ $170,718. 

Pens, metallic except gold, in May—(1922) 9,764 gross @ $5,- 


283; (1923) 29,763 gross @ $14,545. Eleven months ending May 
—(1922) 86,798 gross @ $54,501; (1923) 306,786 gross @ $154,273. 
Safes in May—(1922) 351 safes @ $42,695; (1923) 395 safes @ 
$38,375. Eleven months ending May—(1922) 3,725 safes @ $4,530; 
(1923) 4,530 safes @ $434,847. 
Supplies, office, including paper clips and binders, erasers, 
inkstands, etc., in May—(1922) 182,400 pounds @ $93,663; (1923) 


1922—684, 200 
1923—2,092,640 


May 31, 
May, 


228,449 pounds @ $119,588 
pounds @ $363,237. Eleven 


January 1 to 
months ending 


pounds @ $1,125,616. 
Imports. 

Paper, writing, bond, drawing, etc., in May—(1922) [not re- 
ported]; (1923) 527,194 pounds @ $83,962 September 22, 1922, 
to May 31, 1923—2,226,349 pounds @ $1,480,063. 

Ink and ink powder in May—(1922) [not reported]; (1923) 
21,740 pounds @ $2,305 September 22, 1922, to May 31, 1923— 
72.811 pounds @ $20,155 

Pencils in May—(1922) 72,295 gross @ $39,372; (1923) 41,782 
gross @ $38,493. Eleven months ending May—(1922) eneeee 
gross @ $304,142; (1923) 868,869 gross @ $483,585 

Pens and penholders in May—(1922) Peinedaen not stated] 
$48,735; (1923) [quantity not stated] $48,299. Eleven months 
ending May—(1922) [quantity not stated] $327,093: (1923 


$200,308. 


[quantity not stated] 


the following statistics showing im- 
countries furnished by the 
month of June. 
ober number. 


Through inadvertence 
ports by 
Domestic 
May are 


Bureau of Foreign and 
Commerce cover the Statistics for 
scheduled for the Oct 


June Exports of Typewriters. 


United States exports of typewriters (including bookkeeping 
machines) by countries, during June, 1923. In exports under 
this classification where the machine is driven by an electric 
motor, the value of the motor is included with the machine. 
By the Division of Statistics, Department of Commerce: 


Typewriters. Parts of. 





Countries. Number. Number. 
CO 387 $ 28,296 
Azores and Madeira Islands 1 68 vat 
no baad 496 25,251 32 $ 92 
Czechoslovakia 3 20,365 
Denmark 3,808 
Esthonia 1,937 ier a 
Finland 1,705 3 125 
France .... 2,6 204, _ 3,050 7,608 
Germany 18,32 1,186 6,376 
Greece 1305 
Hungary .. 33 815 i? <a 
a “sss «< 1,513 101,479 347 370 
Latvia ; 68 3,721 - , 
Netherlands 460 25.741 412 795 
Norway eran 70 5,173 
Poland and Danzig 23 915 woe a's 
Portugal 205 12,302 5 5 
Rumania 48 3,144 
Russia in E urope 3 360 i iat 
Spain 642 31,257 2,012 597 
Sweden ? 409 24°290 55 99 
Switzerland 342 16,958 49 91 
Ukraine er 20 2,287 sag 
England ; 5,434 346,417 17,094 12,767 
Canada- 
Maritime Provinces 46 2,518 13 17 
Quebec and Ontario 523 34,715 50,239 35,289 
Prairie Provinces D4 2,527 196 213 
British Columbia and Yukon 23 1,401 92 116 
Costa Rica ... 5 1,301 50 5 
Guatemala . 62 3,780 65 72 
Honduras . : 3 2,028 ak 9 
Nicaragua P 25 1,993 3 10 
Panama 12 2,242 
Salvador 40 2,35 er , 
Mexico ? $50 25,463 98 217 
Newfoundland and Labrador 10 601 35 23 
Bermuda 3 140 
Barbados 1 66 
Jamaica ....... 38 2,905 aie ae 
Trinidad and Tobago 10 418 134 37 
Other British West Indies ) 298 — : 
Cuba het 283 17,119 202 58 
Dominican ‘Republic 8 775 ska ai 
Dutch West Indies 10 403 46 34 
French West Indies 1 144 2 3 
0 SP Ea 19 1,350 
Virgin Islands of U. S : 5 445 rT aes 
Argentina 706 46,448 325 616 


Countries 


Typewriters. 


Number. 


Parts of 
Number 


A ey or 19 1,162 
pee re 307 21,349 
DT ai vnqesdteaey musa 322 24,884 1,170 1,831 
Colombia 32 18,455 418 131 
Ecuador ........ 112 7,967 
British Guiana 5 180 40 
French Guiana ..... 6 23 ; 
Peru 112 7,264 67 139 
he | <_—_— 52 4,606 2¢ 35 
Venezuela aed 223 15,341 169 175 
British India 394 27,599 1,149 2,101 
Ceylon 19 1,004 
Straits Settle me ents 84 3,704 ; 
DE ccehasds twas cedars 260 14,089 602 606 
a, er Seer l 35 P 
Java and Madura —— 45 2,170 4 
French Indo-China... 67 4,690 
Hongkong 15 576 
De . sctdcnseudnees’ 289 19,32 t 25 
Palestine and Syria ...... 14 858 
Philippine Islands 96 6,98 60 04 
EE ik aaa a eke eddick eam ec 11 800 ‘ 
Turkey in Asia ..... : He f 15 
| _. ees 606 34,691 S 413 
British Oceania ........ 1 67 
French Oceania 8 240) 
New Zealand ....... 43 2,618 
Other Ooeania ........- l 73 
3elgian Kongo ....... 1 76 
British West Africa 25 1,240 : 
British South Africa 170 11,133 2 38 
British East Africa. 24 1,612 
Canary Islands 3 165 . 
DE ccicearaucaed 32 2,365 12 4 
Algeria and Tunis »8 3,020 { 36 
Other French Africa 14 70 
De. st eatee 4c 0 2,480 
Portuguese East Afric a 3 135 

TS kc cdiceudsauess 19,727 $1,275,471 80,782 $75,057 

Shipments to Non-Contiguous Territories 
lO GiPererrrrr rrr rr. toe { $ 2.875 
Hawaii 69 4,694 
Dt oc sh echusWdaddbee cbewdemenine 1.173 
June Exports of Adders-Calculatcrs. 

United States exports of adding and calculating machines, by 
countries, during June, 1923 In exports under this lassi- 
fication where the machine is driven by an electric motor the 
value of the motor is included with the machine By the Divi- 
sion of Statistics, Department of Commerce 

Countries Number Countries Number 
Belgium ote’ 87 $ 10,486 Trinidad & Tobage 1 $ 80 
Czechoslovakia 15 8,603 Other Brit. W. Ind 54 
errr re 30 5,709 + 4 336 
DE cr2tenéaene 3 2,022 Dutch W. Indies 215 
Pn: veccaneuwuad 105 29,899 Haiti .. 223 
Germany ........-. 50 13,173 Argentina 1.030 
EE 13 12,517 Bolivia 1,200 
Netherlands ...... 39 17,920 Brazil ... s 3,933 
Poland and Danzig 1 583 Chile 2 150 
Pe added awem 1 450 Colombia 02 
Dn  vWesesdweueee ee 3,614 Ecuador 285 
Sweden .....e+. oe 3,182 Peru 160 
Switzerland ....... 34 4,872 Venezuela 225 
SS rer . 96 29,887 Straits Settlements 115 
Canada— China pais 2s 1,241 

Maritime Prov. 60 4,110 Java and Madura 14 900 

Quebec & Ont...209 13.484 Hongkong 200 

Prairie Provinces 3 902 Japan 8 859 

Brit. Col. & Yuk. 1 300 Philippine Islands f 1,421 
COOGEE TRMOM cccccae 210 Australia 2 6,075 
Guatemala ........ 4 405 New Zealand 665 
Honduras ........ 2 600 British S. Africa 725 
Nicaragua ........ 1 520 — 
eee 4,675 Total . 1,264 $216,017 

Shipments to Non-Contiguous Territories. 
Alaska 10 $ 525 Porto Ric« $1,371 
Hawaii 11 3,206 

June Exports of Metal Office Furniture 

United States exports of metal furniture by countries during 
June, 1923. By the Division of Statistics, Department Com- 
merce: 

Other 

Office Other 

Furr Metal 
Filing Cases Safes ture Fur- 

Countries No No Fixtures ture 
Austria : 18 
Belgium cele Bare 18 $ 00 
Czechoslovakia 1 43 : 
Denmark 1 66 0 
SN a. yi dgtoded & 2 aa e on 52 2,592 $7 
Germany ; Gace 50 
Greece 12 190 75 
Netherlands 2 74 
(0 — 16 761 7 
De «nctevearceneewe 6 378 : 

a 179 4.712 27 $ 1.362 2 $87 
6a a ars temas Siie inston 22 815 10 
Switzerland ......... 1 50 

0 a a er 739 29,537 4 264 16.988 629 
Canada— 

Maritime Provinces... 7 42 172 88 146 

Quebec and Ontario.. 921 7,605 81 6,481 i78 10.678 

Prairie Provinces .. 2 45 2 225 R¢ R88 

British Col. & Yukon l 3 33 67 220) 267 











Gr 





Other 

Office Other 

Furni- Metal 
Filing Cases Safes. ture and Fur- 


Countries No. No. Fixtures. niture. 
British Honduras l 68 fas 76 
Costa Rica ‘ eras aia 18 ,048 oe 76 
Guatemala 10 388 229 39 1,098 
Honduras l 27 ‘ ac: 1,547 a 
Nicaragua os oes - 2 395 : oot | os 
Panama . rere 61 586 ; sé 2,279 3, 006 
Salvador 2 250 4 481 . _15 
Mexico . iia 353 «11,305 53 2,642 », 471 19,737 
Newfdland & Labrador 2 94 10 287 r+ 
Bermuda 1 3 i2 
Barbados 1 r . a 
Jamaica pai’ 20 1,105 2 i9 1 220 
Trinidad and Tobago.. A 166 , + a 
Other British W. Indies a : 2 202 903 
Cuba 179 5,877 107 9,542 3,081 110,063 

ls wien 4 eke aera 9 877 0 
Dominican Republic 27 47 — 
Dutch West Indies . l 58. 8 
Haiti , 6 228 2 100 26 1,054 

: ° " ‘ OD 7¢ 
Virgin Islands of U. S 12 922 7 +4 
Argentina : 68 ».974 ; 2 sy: 
Bolivia +s 513 
Brazil ‘ 130 1,83 ans 
Chile l 16 l 10 0 363 
Colombia 2s 685 38 3,630 $91 8,735 
fcuador 6 210 3 159 1,499 
British Guiana ‘ 2 62 “. . 

Dutch Guiana 4 152 ] 93 , 134 tas 
Peru 6 299 Ss 27 
Uruguay ses 1,716 
Venezuela +) 12 6 180 3,044 
British India 12 160 2 150 320 
Cevlon ‘ 1,103 
Straits Settlements 2,447 
China 336 >, ORE 77 7,110 2.182 &,.903 

‘ 903 
Chosen : “iv 
Java and Madura 12 0 as 
Hongkong . , ‘ 363 
Japan ve t $15 97 15,865 666 6,877 
Palestine and Syria - . ; 098 
Philippine Islands 1] oo) t roe 0 >ene 
Australia 112 2.58 : 2,62 
French Oceania a l 50 , 
New Zealand 9 426 18 
British West Africa 1 2B : 10 
British South Africa a4 1,165 14 831 1,268 1,810 
British East Africa - 28 
Egypt iS 5,022 
Other Portuguese Africa l 0 183 

Total ,493 $87,01 568 $52,082 $46,646 $215,731 

June Exports of Cash Registers and Parts. 
United States exports of cash registers and parts, during 


June, 1923 In exports under this classification where the ma- 


chine is driven by an electric motor, the value of the motor 


s included with the machine By the Division of Statistics, 





Department of Commerce: 
Cash Registers Parts of. 

c‘ountries Number. Number 
selgium 21 $ 6,974 

‘4 ‘hoslovakia ; 930 : e 
. —— pee 6 2,628 29 $ 138 
Finland t 2,001 62 292 
France , : 69 20,987 532 775 
Greece ‘ l 250 
Italy : 3 564 oes 
Netherlands ; 31 7,032 105 407 
Norway 2 480 30 95 
Spain . 45 8,859 7 57 
Sweden 19 4,338 98 186 
Switzerland sn 20 6,198 otha 
England 164 80,656 1,669 1,562 
Canada— " 

Maritime Provinces er 6 270 , 

Quebec and Ontario ....... 28 1,240 16,467 11,966 

Prairie Provinces wake 1 42 wT 

British Columbia and Yukon : ' 18 30 
Honduras nit@dradenaea 1 150 410 356 
Nicaragua eT ee cs 24 6 
Salvador weasel er 6 980 14 18 
Mexico ‘enireemde 48 6,098 ‘6 
Newfoundland and Labrador ; 28 10 
Bermuda vena cam’ 8 1,800 74 20 
Jamaica pn eres eH , 10 23 
Other British West Indies. 4 1,025 ere 
Cuba Pee ee As tis 116 24,885 895 737 
Dominican Republic ....... 5 670 481 156 
Dn dé 4 ¢ehed « «mail Gaelee j 4 35 s 3 
Virgin Islands of U. S..... ; 2 579 bon hie 
Argentina sasind 122 26,838 329 367 
Brazil ne ; 29 5,664 286 361 
Chile 44 10,895 3 24 
Colombia ‘ 6 1,170 396 376 
Peru 2 785 Ba 
Uruguay i ‘ 15 1,318 
Venezuela j oe ; 12 3,800 ee 
British India 11 2,107 77 427 
Straits Settlements 5 1,064 na vr 
Japan ... ak a Kida ena 93 25,587 278 179 
Philippine Islands ........ ; 4 852 *“ — 
BEE. ob ad nateeaes ef ' 213 46,462 806 402 
De SOE kc cewmeuw ; 30 3,444 103 139 
British South Africa .......... 23 2,826 11 10 
Algeria and Tunis ... a ee 7 1,246 

POE wanisit.nesaibuat 1,533 $314,124 23,270 $19,119 
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June Exports of Carbon Paper and Ribbons. 


United States exports of carbon paper and typewriter ribbons 
June, 1923. By the Division of Statis- 
Department of Commerce: 


by countries during 


tics, 











Typewriter 
Carbon Paper. Ribbons. 

Countries Pounds. Pounds. 
PR Saree ee en 290 $ 230 649 $1,121 
Czechoslovakia cubes. am oes 13 88 
DE Ss oss 5 aves. boule cae 2,325 1,356 426 666 
Finland Pee 167 298 538 
OO eran 2,882 3,948 3,530 4,462 
Germany oe aie Oi eee eee 250 500 
Sr re re 1,085 909 764 1,001 
ey ne eee 249 287 718 1,011 
Norway ee escce eee eee 545 918 
ae 851 1,040 669 1,133 
Sweden so ai he 1,528 “es ey 
ee a 547 821 338 963 
‘Teer i Brews «... ...n<0<<stukeen yee oka 26 
England . ..8,090 7,386 4,020 8,022 
Scotland -1,002 856 285 465 
Canada— 

Maritime Provinces ............ 196 101 66 77 

Quebec GS |, ere 7,611 4,117 2,372 4,795 

Prairie Provinces ............... 1,018 601 84 181 

British Columbia and Yukon.... 250 142 66 127 
Costa Rica » ah Sel ana 19 12 mA ee 
rr aan 80 125 
Honduras 5 each 62 62 oie ne 
Nicaragua re ae 170 151 128 
rere re 211 144 12 28 
Salvador Be Be" bO Mn x 36 
PEEL. oo wo. ua: <'s. dm wie. 408 ies arc 6,991 5,447 2,039 5,083 
Newfoundland and Labrador ..... 254 133 Pr wie 
ee errr erer. ee 3 4 ene eae 
OMNES So cc bccs vale s'esavaeer ee oe oe 60 120 
Egypt 2 ora ee 300 wee ose 
Trinidad and Tobago = 7 47 39 42 60 
Cuba 2,426 2,009 117 248 
Algeria and Tunis + Jeareae ee ae 19 24 
Dominican Republi ; ss ee 144 73 254 
Portuguese East Africa ........... 60 25 tae oes 
Dutch West Indies io a ? 9 27 
Haiti sauee 30 30 kris — 
Argentina 0 00S bae 6,815 1,174 5,138 
Pree ere Fer ai atnh 4 16 
Brazil aS 750 637 511 
PE ea ws cones own see cae 804 684 585 1,809 
Colombia ‘o> = a, ee 290 238 318 
DTD." & i where Werke: «85/0 55'b nce oleae 367 390 50 128 
Ce... wes ob bo eme tea eae 273 265 cab sane 
Venezuela so lala oe 220 397 555 
British India +o 1d, S01 2,704 1,800 2,677 
Ceylon da. dein @ 0-8 odin. ele 6 oa a eee one oa 21 28 
Straits Settlements J dead 821 631 ash ‘ac 
China Coad ae 906 281 413 
Java and Madura Ay ee 107 98 377 512 
Hongkong . eae 64 50 “s 1 os 
GEE. sot gba does bos cob acento 7,154 4,981 ahaa oH 
Philippine Islands ..5,945 4,645 900 1,818 
PD. nc co wp cee kee 4,427 3,130 ate? So 
Australia vow eo, 765 8,038 770 g6 
New Zealand cee cee 5U8 315 200 50 
British South Africa .............. 370 518 506 737 

Total ...87,804 $ 67,563 25,589 $48,017 


June Writing Paper Exports. 


United States exports of writing papers, papeteries and en- 
velopes during June, 1923. By the Division of Statistics, De- 
partment of Commerce: 


Papeteries 
Writing paper, (writing paper 
except papeteries. in boxes). Envelopes: 

Countries Lbs Lbs. Lbs. 
Azores & Maderia Is. ..... ..... 16 $ 4 | saeee ekne 
France asec ceaesbe® ebtwe ann 4,124 ., Mae aeee 
Netherlands 648 $$ 696 25 ae eres 
Sweden 50 res 60s sahned aa 
England 3,816 2,352 2,047 787 45.$ 25 
Canada 

Maritime Provinces 524 127 8,801 1,210 112 24 

Quebec and Ontario 30,182 8,898 34,613 8,163 1,082 336 

Prairie Provinces.. 542 172 4,442 161 Pile a y 

Br. Col. and Yukon 1,218 353 1,431 314 60 26 
British Honduras.. 87 27 36 8 147 45 
Costa Rica.... . 4,967 719 1,903 396 148 62 
Guatemala ..... 697 107 2,362 478 43 17 
Honduras 2,717 749 1,917 463 160 94 
Nicaragua 9,731 1,383 485 105 50 23 
Panama .-. 9,887 2,030 16,402 1,760 1,323 784 
Salvador ; A 5,150 819 5,749 ear ‘dae 
Mexico ; ; . 31,274 6,690 16,914 3,694 4,548 2,470 
Newfoundl’'d & Lab. 27,104 4,154 6,340 1,184 274 48 
Bermuda ee eae 168 50 350 160 109 25 
ee ee 902 18 230 61 cence Sceee 
Pe eee ere reer 2,062 424 4,067 639 182 0 
Trinidad and Tobago 2,137 351 4 i eer wees 
Other Brit. W. Ind. 2,852 500 289 80 410 74 
Cuba SEF oP se AES 13,073 2,849 74,003 14,790 15,313 4,849 
Dominican Republic.. 10,247 1,575 65,487 850° 1,308 422 
Dutch West Indies 1,086 259 530 114 38 13 
Haiti tes ; 2,389 406 2,702 425 are 
Virgin Is. of U. S 277 115 88 RP RS “Sean 
Argentina ... . 23,475 3,341 7,813 2,504 849 
a Pee 9,787 3,674 288 42 osees 
"Sy 6.768 -S5RRe needa” i eeaew 435 194 
CR Si vnvicede> 3,112 768 3,591 939 351 71 
Ecuador ...... 19 17 -  wexkk 66% 
Peru ee es Sant 3,961 1,554 6,950 1,353 23 12 
Venezuela aa -- 18,600 3,066 10,068 1,106 ..... seeds 

















Ge 
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Papeteries 
(writing paper 
in boxes). 


Writing paper, 


except papeteries Envelopes. 





Countries Lbs Lbs Lbs. 
British India.. 25,639 4,488 _ 163 _83 
Straits Settlements 27.840 3.595 esses 
China... ; 58.165 11,775 8,117 1,045 10,460 2,709 
Java and Madura... 1,988 255 s tea 
Hongkong ‘ 942 01 7,771 890 
Japan ... 74,989 10,756 885 206 
Kwangtung 78 36 ose eer sees 
Philippine Islands 73,648 9,205 4,249 3,240 1,082 
Australia 75,123 12,270 a: evtdee” Saade 
French Oceania. $18 140 120 
New Zealand seco 1,951 533 tees wT 
British South Africa 4,551 916 30,275 Re «edaws / \ewea 
Portugese Ek. Africa 428 44 

Total 47, 780$100.318 325.003 $58,839 40,610 $13,725 

Shipments to Non-Contiguous Territories. 

GE EE a Sree errr Tree Te eT Te TT $12,914 
Hawaii 29,023 
Porto Rico 18,871 





Or the 





The detailed inquiries which follow have been received 


direct from readers of Office Appliances. They are tangible 
business opportunities which are well worth following. 


Overseas. 

Antwerp, Belgium.—John Hansma, 39, Longue rue des 
Claires, offers to undertake representation for office appliance 
manufacturers. He operates his own organization in Belgium, 
the Kongo and Holland He has represented some of Amer- 
ica’s best-known machines 

Antwerp, Belgium.—Francois Maes, rempert Ste. Catherine, 
59, is interested in American check writers, addressing ma- 
chines, adding machines, automatic rotary duplicators and 


He is exclusive agent for many well-known 
typewriters, 


typewriter ribbons. 
European products, 
check writers and like appliances. 


including adding machines, 


Berlin, Germany.—M Karl Friederichs, of the Corona 
Schreibmaschienen, G. m. b. H., Markgrafenstrasse 75, S. W. 
68, wishes to get in touch with manufacturers of postage 
meters. He distributes the Corona typewriter 

Bombay, India.—The Oriental Express Company wishes cat- 
alogues on typewriters, ribbons and carbons, duplicators and 


small office labor-saving machines. 


Marseilles, France.—!l’. Boisset, 58 Rue Paradis, is interested 
in acting as general agent or local representative of an Amer- 
ican typewriter manufacturer, or producers of calculating ma- 
chines, filing cabinets, office furniture and appliances of all 
sorts. Correspondence in French. 

Mexico, D. F., Mexico.—M. J. Uribe, Arquitectos, F. 2, has 
formed a partnership with a Mexican gentleman who has had 


fourteen years’ selling experience, and knows the Mexican mar- 
ket thoroughly. It is to secure representation of a 
portable typewriter, and also printing press capable of execut- 
ing work in three or four 

Rotterdam, Holland.—J. Bartells, Essencheniveg 33, 
tablished a business for the distribution of high-class office ma- 
chines, devices and supplies His own selling organization will 
cover Holland. Through co-ordination with various selling or- 
ganizations throughout Europe, he is in a good position to un- 


desired 


colors. 


has es- 


dertake the general European agency, also. Mr. Bartells was 
for twenty years with one of the largest and best-known 
equipment houses; for the last few years he was general man- 


ager. 
Singapore, Straits Settlements.—W. W. 


Matthews, care Post 


Office, Keppel Harbour, is interested in selling stationery and 
office equipment of American manufacture on a commission 
basis. He wishes catalogues, and samples wherever possible. 
He is interested especially in ribbons and carbons, typewriter 
keys, rebuilt dictating machines, memoranda pads, adding and 
calculating machines, loose leaf systems, filing systems (not 
steel cabinets) and other office devices. 
Domestic. 

Bristol, Tenn.—G. H. Artlip, of Honaker, Va., is about to 
engage in the office supply business here, and desires to hear 
from manufacturers producing suitable lines. 


Brooklyn, N. Y¥.—Romeyn B. Booth, 86 Thirty-fourth street 
wishes to take on a line of office furniture or commercial Sta- 
tionery which will not conflict with his present work He is 
Eastern representative of the Leopold Desk Company, Burling- 
ton, lowa He has warehouse facilities. 

Cincinnati, Ohio.—John O'’Riele, of The Fred Proctor Com 
pany, will undertake representation for a manufacturer of steel 
cabinets His company manufactures loose leaf devi ind 
blank books 

Des Moines, lowa.—The Dahlberg Offisupply Company, S10 
Observatory building, wishes to obtain distribution in lowa for 
a manufacturer of high-grade typewriter ribbons and rbon 
paper 

Kalamazoo, Mich.—L. M. Herrin, of the sales department, 
Doubleday Bros. & Company, 228 East Main street, wW s to 
get in touch with manufacturers of vault trucks or mone 
busses. 

Los Angeles, Calif._-T. C. Stine, 1917 Rosemont avenue, has 
established himself as a manufacturers’ agent, and desires te 
add a few more lines. He knows the stationery business It is 
his intention to have his men cover the entire district 

Opportunities for Foreign Trade. 

These trade opportunities are presented now ir eton 
fashion, as furnished by the Department of Commerce W hile 
not so detailed as in the form previously used, the information 
is sufficiently explicit to give a good conception of the char- 
acter of the prospects. 

These items are given identifying numbers, to avoid pro 
miscuous publication of the names connected with Foreign 
Trade Opportunities developed by the Department of Com- 
merce The names and addresses must not be published by 
their recipients. 

DISTRICT OFFICES. COGPERATIVE OFFICES 
Boston: 1801 Customhouse. Continued . 
Chicago: 1424 First Nationa! Dayton, Ohio: Dayton Cham- 

samnic Fisi13 : —e ber of Commerce 

tank Building. . pat : 

r: El Paso, Tex.: Chamber of 


Manila, P. IL: George L. Lo- 


Commerce. 


gan, Mer. ‘ ; 
New Orleans: 214 Custom- Indianapolis, Ind Chambe1 
house of Commerce 
. : : slae tif . . a 
New York: 734 Customhouse Los Angele s, Calif.: Chamber 
San Francisco: 307 Custom- of Commerce 


Chamber o 


Newark, N. J 


house . 
Commerce. 


COGPERATIVE OFFICES Norfolk, Va., Hampton Roads 
Maritime Exchang: 
Akron, O.: Chamber of Com- Philadelphia, Penna Cham- 
merce. ber of Commerce 
saltimore, Md.: Export and Pittsburgh, Penna.: Chamber 
Import Board of Trade of Commerce. 


Portland, Ore.: Chamber of 
Commerce. 
Richmond, Va 
Commerce. 
tochester, N. Y.: C 

Commerce. 


Foreign 
Southern 


Chattanooga, Tenn.: 
Trade Secretary, 
Railway System. 

Cincinnati, Ohio: 
Commerce. 

Cleveland, Ohio: 


Chamber of 
Chamber of 
of 


han ber 
Chamber of 


Commerce. Seattle: 515 Lowman Building 
Columbus, Ohio: Chamber of St. Louis: 1209-1210 Liberty 

Commerce. Central Trust Co. Building 
Dallas, Tex.: Chamber of Syracuse, N. Y., Chamber of 

Commerce. Commerce 

In some cases an inquiry of identical number will be found 
listed under several classifications. This indicates that the 


same inquirer is interested in the various lines mentioned. 


Cabinets, steel filing, lockers and mail chutes, Johannesbure. 


South Africa.—No. 7228; agency desired. 

Machines, calculating, Singapore, Straits Settlements No 
7460; agency desired. 

Paper, writing, Teheran, Persia No. 7302; agency desired 

Paper and cardboard, Latin America.—No. 7453; agency de- 
sired. 

Paper, ledger, cream laid, etc., Johannesburg, South Africa 
No. 7404; purchase contemplated 

Paper, Damascus, Syria No. 7336; agency desired 

Paper, Latin America.—No. 7394; agency desired. 

Ribbon fabrics, typewriter, Warsaw, Poland.—No. 7526: agency 
and purchase contemplated 

Supplies and novelties, office, Wellington, New Zealand No 
7438; purchase contemplated. 

Stationery and printing materials, Vizagapatan, Ind No 
7443; purchase and agency contemplated. 


Stationery Johannesburg, South Africa No. 7431: 


exclusive 


supplies, 


agency desired. 


Slates, school, Colombo, Ceylon.—No. 7396; purchase con- 
templated. 

Specialties (this term is used to include, among other lines, 
office equipment and supplies), London, England.—No. 7457: 


agency desired. 


Specialties, household and labor-saving, London, England 


No. 7503; agency desired. 


Specialties, store and office, Rio de Janeiro, Brazil No. 7426 
agency desired. 
Stamps, dating, Singapore, Straits Settlements Ni 7460; 


desired. 


agency 
Stationery, Damascus, Syria 


No, 7336; agency desired 
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Stationer) Kl Fuerto. Mexico No. 7555; purchase contem- 1923 were substantially greater than those of the same period 
plated of last year, but general trade recession and lower volume were 

Typewriters, Damascus, Syria No. 7336; agency desired. felt in the second quarter. July sales have improved and in- 

Typewriters, rebuilt (especially portable), Singapore, Straits dicate a better volume through the current quarter. 
Settlements.—No. 7450; agency desired The Globe-Wernicke Company—Quarterly dividend, 1% per 


—— cent, payable September 10 to stock of record August 31. 
Lanston Monotype Machine Company—Quarterly dividend, 1% 
per cent, payable August 31 to stock of record August 21. 
Remington Typewriter Company—Earnings of the Remington 
Typewriter Company for the first six months of the year 
showed an increase of eighty-seven per cent over the cor- 
responding period last year, it was announced. Net income 
after depreciation, interest and taxes amounted to $773,410, as 
against $413,177 in the same period of 1922. Dividends on the 
preferred stock amounted to $456,102. All arrears on the issue 
were paid on August 6 when 3% per cent was distributed. The 
corporate surplus as of June 30, last, aggregated $5,020,178. 
Underwood Typewriter Company—For the six months ended 
July 31 last net profits were $1,521,558, after depreciation and 
after providing for interest, miscellaneous charges and deprecia- 
tion, against $849,849 for the same period of 1922. Both figures 


August in Corporate Finance. 
Dividend declarations, corporation reports and other cur- 
rent news items regarding the manufacturing interests of the 
office equipment and supply fields 


Despite the midsummer inactivities, various stocks of manu- 
facturers in the office equipment field made gradual gains to- 
ward previous records. No new lows were struck 

The American Multigraph Company—For the first six months 
of the year operating profit was $301,167, after depreciation and 
taxes. After preferred dividends and interest charges amount- 
ing to $34,409 there was a balance of $266,858, equivalent to 
about $2.50 a share on the 100,710 shares of no par value com 
mon stock, on which annual dividends of $1.60 a share are be- 


xy paid After common dividends there was added to surplus ‘ . : 
oan va } a t - t poo 171 Earni tl a are subject to federal income tax deductions. 
$213,290, bringing 1at item to $950,17 farnings on 1e com- , = 
; y ‘ The United Alloy Steel Company—For six months ended June 
mon show an increase of $94,000 over the corresponding period . : 
f 1922 30 net profits, after all charges, including depreciation and fed- 


eral taxes, were $1,972,585, equal to $2.32 a share on the 800,000 
shares of common stock, after preferred stock dividend require- 
ments [Note—The Berger Manufacturing Company is a sub- 
sidiary of The United Alloy Steel Company.) 

United States Envelope Company, Common—Semi-annual div- 
idend, $3.00, payable September 1 to stock of record August 17. 

United States Envelope Company, Preferred—Semi-annual 
dividend, $3.50, payable September 1 to stock of record Au- 


Tne American Multigraph Company—Quarterly dividend, 1% 
per cent, payable October 1 to stock of record September 20. 

American Writing Paper Company—Operations of the Amer- 
ican Writing Paper Company for the half year ended June 30, 
resulted in a small loss, but owing to the policy of charging 
off $75,000 monthly for depreciation, a deficit of about $500,000 
will be shown for the period The second quarter business was 
better than the first when operating loss approximately $75,000. 








The working capital is now about $4,000,000. The company has Sust 2. 

large inventories, but expects a speeding up of business in Sep- en 

tember, and about $2,000,000 more working capital is needed. A Eastern Business Conditions. 

strike now holding up production is expected to be settled soon. cali 

The capital structure will probably be readjusted to raise the Surveys of the Business Field Bearing on This Activity, Re- 

necessary sum. Several plans are under consideration. Stock ported by the Philadelphia Ledger During August. 

is comparatively closely held, and is for the most part in eee 

financially competent hands. Brush manufacturers are expecting heavy sales in the next 
Burroughs Adding Machine Company—Quarterly dividend, six weeks Business continues steady. Bristle markets both in 

two per cent, payable September 29 to stock of record Sep- China and Russia are somewhat improved. Prices of the 

tember 20 finished product are well maintained at levels which have pre- 
Computing-Tabulating-Recording Company.—Quarterly div- vailed since last spring. 

idend, 1'% per cent, payable October 10 to stock of record Sep- Linoleum manufacturers are well sold up for the remainder 

tember 26. of the year. Local wholesalers have been pressing manufactur- 
The B. F. Goodrich Company—For the first six months of ers for deliveries, so that they will have ample stocks on hand 

1923, net sales (exclusive of subsidiary companies) were $55,- when domestic buying resumes. 

439,631 Total earnings after taxes and depreciation were $8,- Office supply demand is in a fairly large volume. There isa 

967,079. all of which, except the operating profits of the Cali- good call for stationery and desk equipment. Office furniture 

fornia company (amounting to $620,392), were available for is selling fairly well. Prices are firm. 

interest and other charges of the Akron company. Net earnings Typewriter sales continue satisfactory. This year promises to 

for the six months after all charges, and therefore a credit to be a record breaker, as business has kept up in better volume 

surplus, were $6,314,318, with a resulting surplus as of June 30 than any year since 1920. There is a tendency toward the 

of $12,193,209 Cash, United States treasury certificates and silent types Portable typewriters are in good call. Deliveries 

other marketable securities were $10,893,434. The ratio of cur- are prompt. 

rent assets to current liabilities was in excess of 7% to 1. The Waste paper dealers expect a continuation of active business 


larger part of the earnings was made in the first quarter, when and the tendency appears to be toward advancing prices. High 
the surplus after charges was $4,776,200. For the six months prices have stimulated collections, but packers hesitate to ac- 
the surplus after allowance for regular dividends on $20,000,000 cept orders for large tonnage because of limitations in handling 
prior preference stock was equal to $9.59 a share on $65,079,600 output Both paper mills and board mills are reported to have 
preferred stock Production and sales during the first half of a great amount of business. 








ot eM || The SERVICE BUREAU of || eM 4 


Office Appliances is for the 
Exclusive Use of Subscrib- 
ers and Advertisers 


In the execution of its various commissions 

this bureau calls upon practically every 

member of the staff. It answers by personal 
letters all inquiries upon matters germane 
to the field, it furnishes special reports upon 
articles of office equipment, supplies names 
of manufacturers of any article wanted, 
puts man and job together, prepares ad- 
vertising copy, furnishes lists of desirable 
agents and dealers in nearly every quate: 
aids foreign dealers in securing U.S. A. 
lines, and in many other ways performs use- 
ful service, all without charge. Subscribers 
in every land have made, and are making, 
good use of this bureau; manufacturers in 
every section of the field have had evi- 
dence of the service. 
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IN MEMORIAM 
WARREN GAMALIEL HARDING 


Twenty-ninth President of the 
United States 


Born November 2, 1865 Died August 2, 1923 
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EDITORIAL 





Warren Gamaliel Harding. 

T IS now nearly a month since a beloved chief execu- 
| tive of these United States closed his eyes in the 
long, long sleep. The outstanding details of his life 
have been covered accurately and reverently by the 
daily papers. Nothing, therefore, remains to be added ; 
but we may, perhaps, be permitted to express here our 
own feelings of regret that Mr. Harding should have 
been taken away before he saw the fine fruits of his 
labors for the good of the people of the United States 

Mr. Harding was a man of great experience in public 
affairs. His temperament was judicial; his decisions 
made only after hearing and weighing the considera- 
tions for and against whatever proposal was before 
him. His methods were quiet, but he steadily and suc- 


cessfully advanced his ideas. His fine mind, guided by 


senuine love for his fellowman, refused to make 
enemies or to utter anger or to harbor hatred. His sin- 


‘erity, his simplicity, his fine and sympathetic good- 
fellowship and his sound and well-considered ideas gave 
him a large influence, which grew as the real character 
His achieve- 


when time has given 


of the man unfolded itself to the people. 
ments will stand out more clearly 
His ad- 


short, was 


the proper perspective. 

ministration, though 

notable for constructive work 
<—-e-—> 


The New President. 
HH IWEVER great may be the 

honor and the opportunity 
for service which the President 
of the United States enjoys, there 
ire few men of judgment who 
envy the incumbent of that office. 
true where 


Particularly is this 


one suddenly and unexpectedly 
finds himself projected into this 
great and arduous task by the 
death of a well-loved friend and 
predecessor. Under such sad 
circumstances does Calvin Cool- 
thirtieth 


States 


\Massachus2tts, 


idge of 


president of the United 


we 


assume the mantle of the office. 


President Coolidge as 


y y = 
LOV 


ernor of Massachusetts showed 





PRESIDENT CALVIN COOLIDGE 


be a man of decision, courage and re- 


character which a_ successful 
president must have. He is an American of distin- 
guished Colonial stock and he has the background of 
fine tradition and training. That he will put into his 
administration as far as a man can all that is finest in 
\merican ideas and ideals is a foregone conclusion. 
No one who knows the President doubts it. 

President Coolidge, in accordance with the policy 
adopted at the beginning of the administration of his 
predecessor, has attended and participated in all cabinet 
conferred with President 
Harding on public affairs. As vice-president he thus 
became acquainted with the nature and the magnitude 
of the tasks before him and goes into office with a 
clear understanding of the work to be done and of 
what steps have already been taken toward its accom- 
plishment. 

Office Appliances believes that the administration of 
Calvin Coolidge will not only be successful, but bril- 
liant, in its work for the good of the country. The 
President is sound and conservative, yet bold and 


bimse'f to 


‘ource qualities of 


meetings and repeatedly 


vigorous. 

His public utterances reveal a 
mind that penetrates the seeming 
materiality of the times to dis- 
close the spiritual background 
which is the inspiration for all 
true progress. f 

We append a few of t hre 
thoughts voiced by the President 
in some of his speeches: 

“When membership (in legis- 
lative is sought as a 
means of livelihood, legislation 
will pass from a public function 
to a private enterprise. Menmdo 
not serve here :for pay. They 
seek work in places of responsi- 
bility and find in that seeking not 
in their pay, their honor. 

“The realities of life are not 
measured by dollars and cents. 
The skill of the physician, the 
divine eloquence of the clergy- 
man, the courage of the soldier— 


bodies ) 














Ge 
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that which we call character in all men—are not matters 


No person was ever honored for 
reward for 


of hire and salary. 


what he received. Honor has been the 


what he gave.” 
x a a 
On the subject of commerce: ‘Men have mistaken 
It is not enough for the indi- 
Money will not 
We are under 


the means for the end. 
vidual or the nation to acquire riches. 
purchase character or good government. 
the injunction to replenish the earth and subdue it not 
so much because the help the new earth will be to us as 
because by that process man is to find himself and 
thereby realize his highest destiny. Men must work 
for more than wages. Factories must turn out more 
than merchandise or there is naught but black despair 
ahead.” 
x ok x 
“Men struggle for material success because that is 
the path, the process to the development of character. 
We ought to demand economic justice, but most of all 
because it is justice. We must forever realize that 
material rewards are limited in a sense that they are 
only incidental, but the development of character is 
unlimited and is the only essential. The measure of 
success is not the quantity of merchandise, but the 
quality of manhood which is produced.” 
ae oe 
“I agree that the measure of success is not merchan- 
dise, but character. But I do criticize those sentiments 
held in all too respectable quarters that our economic 
system is fundamentally wrong, that commerce is only 
selfishness and that our children, holding the hope of 
all that America means, are living in industrial slavery.” 
ok aK ok 
“Destructive criticism is always easy because, despite 
some campaign oratory, some of us are not yet perfect. 
The faults 


of commercialism, like many other faults, are in the 


But constructive criticism is not so easy. 
use we make of it.” 


“Wherever we can read human history, the answer 
is always the same. Where commerce has flourished, 
there civilization has improved. It has not sufficed that 
men should tend their flocks and maintain themselves 
in comfort on their industry alone, however great. It 
is only when the exchange of produtts begins that 
development follows. This was the case in ancient 
Babylon, whose records of trade and banking we are 
just beginning to read. Their merchandise went by 
canal and caravan to the ends of the earth. It was not 
the war galleys, but the merchant vessels of Phoenicia, 
of Tyre and Carthage that brought them civilization 
and power. Today it is not the battle fleet, but the 
mercantile marine which in the end will determine the 


destiny of nations.” 
x * x* 


The foregoing paragraphs were taken from a book 
issued some time ago by Houghton Mifflin & Co., and 
entitled, “Have Faith in Masachusetts.” 


This book con- 


tains extracts from a number of speeches and ad- 
dresses made by Mr. Coolidge during his incumbency 
Masachusetts. 


<--> 


as governor ¢ if 


Association Politics Simmering. 
HE PERSISTENT rumor that the Guild group ts 
preparing a ticket to present at the Des Moines 
convention has revived interest in the forthcoming 
election and increased activity in association politics. 
A similar plan of the Guild group at Atlantic City last 
vear drew strong opposition. The dealers outside of 
the Guild and nearly all of the manufacturers favored 
a ticket which had no affiliations, but which stood for 


the trade as a whole without 


the best interests of 
obligating the officers to subscribe to any certain theories 
or practices except those which have been long tried 
and demonstrated. The regular ticket put in the field 
carried the election, the Guild group contributing to 
make it unanimous. 

The experience of the association this year appears 
to have resulted in no change of the attitude of the 
members and there is already great activity for a regu- 
lar ticket headed by Ivan E. Allen of Atlanta, Ga., as 
against any minority ticket which may be put up. Mr. 
Allen’s qualifications are conspicuously fine. He and 
the officers he would choose as his assistants have no 
affiliations which might tend to take away full freedom 
of action or distract their interest from the good of 
the entire trade. 

Such political complications as may come up at the 
Des Moines convention will of course go on in a spirit 
of friendly rivalry, and while the convention will be a 
lively one, it is certain that no hard feelings will be 
engendered. 

<> 


The Wrong Kind of Competition. 

ROM abroad comes a copy of a letter written by 

the representative of a well-known American office 
machine warning his salesmen and branch managers 
against becoming worried over the competition of a 
machine for a similar purpose made in another country. 
He says that one of the methods of the competing con- 
cern is to display samples of work executed by skilled 
artists and then asserting that no skill whatever is 
required to produce such results. 
pany claims certain exclusive effects which, however, 


The competing com- 


can be duplicated on any first-class machine of the type. 

The competitor also is rather liberal in its allowances 
on second-hand machines in order to get its own ma- 
chines in offices, and it is said that its publicity work 
does not always convey quite the ring of sincerity. 

The representative of the American machine urges 
his representatives to convince themselves that their 
own machine is supreme; that service to the user is the 
one object which should be most earnestly sought, and 
to realize that no organization can be firmly built on 
dealing and 


anything but straightforward, honest 


service, first, last and all the time. 
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Fall and Winter Outlook. 
OONVERSATIONS with men in the office machin- 
C ery field and in the stationery business verify the 
optinustic tone of the letters presented on another page 
from the heads of various national associations in this 
held. A member of the staff of Office Appliances was 
told the other day by two representatives of one of the 


leading office machinery manufacturers that their sales 


up to the present month exceeded the total of all their 
sales for 1922. These gentlemen are connected with 
a house which is known throughout the world and 
whose machines are among the most expensive in the 


line of office equipment. Sales of this machine are far 


ahead of last year. 


Chicago managers of other widely used office ma- 


chines, typewriters, etc., also are pleased with the re 
sults of the year so far. The volume of sales is generally 
larger. \Ve are told that increasing business is reflected 
in the bookkeeping supplies which are ordered by 
clients of the big bookkeeping machine concerns. These 
people in general business are apparently using a much 
amount of supplies than they used last year, in- 


larger 


reasing in some cases to over one hundred per cent 
greater volume. This, of course, may mean more sales 
but smaller sales, but it is not likely that the number 
of sales would increase unless the total volume were 
greater than last year. 

The threatened strike in the anthracite coal regions 
business. At 


that the 


has apparently net materially affected 


the time of writing there is a real prospect 
impending strike will be settled before it starts, but 
even with the prospect of a strike in the offing, it is 
not felt that this need necessarily affect the generally 
advancing trend of business. 

The letters presented on another page giving the 
opinions of the leading association executives on trade 
for the coming Fall and Winter are exceedingly well 
put and breathe a spirit of strength and encouragement 
which every business man should take to heart. These 
letters also include some sound advice, for it is felt 
that the United States does not want a boom, but does 
want, above all things, a steady and progressive pros- 


perity. 


LETTER TO 


Editor, Office Appliances: 


Dear Sir When the American exporter is coming in for 


his share of blame and nothing ever published in the way 


of appreciation for those who do give the same service 


abroad as at home, it seems to me that the following inci- 


} 


dent should be given more recognition than a simple let- 


ter of appreciation to the manufacturer. In case you care 
to publish the details in your column, go as far as you like, 
either in whole or leaving out the names. 

On May 18 we received an order for somewhat compli- 
Paulo 
The order was cabled May 


cated equipment for pay roll work from the Sao 
Railway in Sao Paulo, Brazil. 
19, being received in Chicago by the Addressograph Com- 
May 21. 


pany on We do not know what special work was 


Buy Your Coal Now or Do Not Complain. 

ELUCTANCE to buy coal early seems to be char- 
R icteristic of the people of the United States. It is 
a little late perhaps to present this reminder now to get 
in coal for next winter, but this advice can be put in 
cold storage until some time next spring and then 
revived and made operative, because some of us are 
going to be this winter who have not had the 


foresight to put in a sufficient amount of fuel. 


chilly 


Russell B. Williams of the advertising department of 
the Link-Belt Company has prepared an article of con- 
siderable length on the necessity for summer storage of 
coal for winter’s use. He points out five good reasons 
why consumers of coal should buy their supply in the 
reasons are: 


summer. These 


l Financial advantage. 


2 Assurance of coal. 


3. Better quality of coal. 
4. Lowering the retail and wholesale prices of coal. 
5. Relieving the nation’s transportation system and 


nelping stabilize a two billion dollar industry which for a 


decade has been a source of contention between labor 


and capital 

It is possible to save money in this way. The varia- 
tion in price of all grades of coal between July and 
January is greatly affected by labor and local conditions. 
The summer and winter prices over a period of ten 
years have shown a fluctuation of about 20 percent in 
favor of Knowing this and one’s own con- 
sumption of coal, it should be a simple matter for the 
user to calculate the gross saving by summer purchases 
of coal. The net saving can be determined by the sub- 
traction of such items as interest on investment, rental 
value of storage space, depreciating the value of coal 
one percent because of degradation, etc. The gross 
saving on a thousand tons of mine run selling at the 
mine during the summer for $3 would be about $600 
if purchased in the summer months, for during the 
winter the same coal sells for $3.50 to $3.75 mine run. 


summer. 


Mr. Williams points out that every indication points 
to a cessation of activities in the anthracite field begin- 
ning on or about September 1 and, withal, there is little 
assurance of an adequate supply of bituminous coal. 


THE EDITOR 


necessary on the machine and equipment but we do know 
that on the 26th of May the order was shipped from New 
York on S. S. Pan-America, arriving in Santos, Brazil, on 
the fifth of June, goods were cleared, shipped to Sao Paulo, 
assembled and tested and delivered to the customer thirty 
days from date of signing of order. 

We do not believe that there is any class of exporters who 
are doing better than that in the way of service in the world 
and certainly such promptness will do a lot towards refut- 
ing and killing the former reputation of carelessness to- 
wards foreign customers of American exporters. 

(Signed) Casa Systema, by F. W. Boyd. 
Sao Paulo, Brazil, 
July 21, 1923. 
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Writing and Typewriting Inks 


By F. F. Rupert.* 


*Industrial Fellow, Mellon 


Institute 


of Industrial Research, 


University of Pittsburgh, Pittsburgh, Pa. 


OST business men need not be told that it is the lit- 

tle things that make for success or failure. It is 

the purpose of this article to consider one of the 
little things—the choice of such office supplies as inks, type- 
writer ribbons and carbon paper. The question is fully 
as important to the retail dealer or the retail clerk, because 
he is in most cases the adviser of the consumer, and to 
achieve success he must maintain the confidence of his 
customers. 

One of the usual methods of choosing an ink is to buy 
from the salesman who gives the most plausible argument. 
Another practice is to stick to a product which has always 
been used by the firm, no matter how it behaves. Some 
users veer to the opposite extreme; on account of a solitary 
instance of a fault they condemn the ink for all time. Then, 
the most common of all procedures, is to buy the cheapest. 
But the wise consumer or dealer tests his supplies or reiies 
on impartial tests made by others. 

Cases are known in which an ink has been used for pur- 
poses which require the utmost permanency, only to be 
removed on being accidentally soaked in water or being ex- 
posed to light for a long time. These are extreme cases, 
but minor instances of dissatisfaction arise daily, which 
might be avoided by an elementary knowledge of inks. 

The first subject to be considered is writing ink, which is 
still used in large quantities and will continue to be, even 
in this age of typewriters. It may be well, in connection 
with this subject, to delve briefly into the history of writing 
ink. 

History of Writing Ink. 


Probably the earliest inks consisted of plant juices which 
darken on exposure. None of these inks is especially per- 
manent, and so no ancient samples have been preserved. 
A very permanent ink, however, was in use at very early 
times, both by the Egyptians and the Chinese, and there is 
an authentic specimen of Egyptian writing now 4,600 years 
old. This ink was very much like the “India ink” of the 
present time, the principal constituents of which are lamp- 
black and glue. At a later period, sepia was largely used. 
This is a secretion of the cuttlefish and similar marine ani- 
mals. Sepia inks do not compare in permanency with car- 
bon inks. 

About the eleventh century, A. D, it was discovered that 
extracts from certain woods and barks, when mixed with 
solutions of ferrous sulphate, or copperas, which is an iron 
compound, produce a very dark and durable ink. This ink 
was the forerunner of the ordinary blue-black ink, which 
remains the most popular ink at the present time, but it was 
very crude. It contained a large amount of sediment; or, 
if the sediment was partly avoided by adding an acid, the 
writing was almost invisible when first made, although it 
became dark on exposure. One course of development of 
this class of inks was through the discovery of other barks, 
which improve the ink, and finally the observations that 
nut-galls yield the best ink of all. Nut-galls are excrescences 
formed on the twigs of certain oak trees, caused by the 
puncture of the bark by certain insects in the act of de- 
positing their eggs. These nut-galls consist largely of tan- 


nin, which is the valuable ingredient for making ink. Hence 
the name “iron-gall,” or “iron-tannate,” is applied to this 
class of ink. The final step in the development of this ink 


was the addition of a blue dye, to give the ink a preliminary 
color; hence the term “blue-black.” 

Without going deeply into the chemistry of this kind of 
ink, it may be said that it resembles in a way the so-called 
“sympathetic inks”, which are invisible when applied, but 
become developed later, either by chemical treatment, by 
exposure to heat, or otherwise. In the blue- 
black ink, exposure to light is all that is necessary to bring 
about the final color, and only the blue dye saves it from 


case of the 


the class of chemical curiosities. 
With the development of the aniline dyes in the 19th 
century, a new class of colored inks arose, consisting simply 


of solutions of these dyes in water. Logwood inks, made 


from logwood extract and chromium salts, have been 
known for some time and have limited popularity. They 
are generally obtained under the label of “jet black” inks. 


Prussian blue inks are being extensively introduced by 


small manufacturers at the present time. 
Requirements for Ink. 
The fundamental requirements for satisfactory ink 
stability 


may 
be grouped under four heads: color, permanency, 
The color must be deep enough to 


both when first applied and 


and non-corrosiveness. 
be easily legible, and pleasing, 
Permanency resistance of 


after standing. refers to the 


the ink after application toward light, water, weather and 


reagents, while “stability” refers to the continued color, 
fluidity and freedom from sediment of the ink in the 
bottle. The ability to “flow freely from the pen” is an 


important factor, and depends directly on stability, because 


if a normal ink is free from sediment it will flow freely. 
Permanence is highly essential, except in some classes of 
correspondence; stability is especially necessary in foun- 
tain-pen inks, while non-corrosiveness is highly desirable 
whenever steel pens are used. The standards for the var 
ious qualities naturally differ according to the use to which 
the ink is to be put; and it must be remembered that 
no one ink or class of inks possesses all these qualities in 
the highest degree. For iron-gall inks 
some corrosiveness is unavoidable, as a strong acid must 
be added in order to ensure stability. The 


the purchaser is to choose an ink most suitable for his 


instance in 
question for 


needs, remembering that none are perfect. 

Let us turn now to the practical question of the compari- 
son of the different classes of ink. For where 
permanency is the most important consideration, as in 
legal record work, carbon inks remain the most desirable 
of all. Such inks when properly made, are unaffected 
by chemicals of any kind so long as the paper is not dis- 
Moreover, they are extremely resistant to the 
In a test made by the author streaks 


purposes 


integrated. 
action of weather. 
made by a number of inks were exposed to the elements for 
three months. At the end of that time all iron-gall inks, 
even of “Government Standard” strength, which is much 
higher than that of commercial inks, were completely 
removed, as were also all inks made from logwood and 
from aniline dyes, while the best carbon inks remain 
unchanged. Most carbon inks, moreover, are not corros- 
ive. On the other hand, their color is usually not particu- 
larly pleasing, and they must be allowed to dry without 
blotting, or they will be largely removed. Opinions differ 
as to their desirability for fountain pens, but some carbon 
inks are proving popular for that purpose. 
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Blue-black inks, while not so permanent as carbon inks, 
still have all the permanency to be expected of inks for 
ordinary business use. They may usually be removed by 
the alternate application of hypochlorites and acids, as in 
the commercial ink removers; but, when properly made, are 
quite resistant to water and light. They are necessarily 
pens, but in the best inks the 
corrosiveness is reduced to a minimum. If an ink 
posed to a large quantities of air, the same development 
takes place in the bottle that 
If the 
when 


somewhat corrosive to 


is ex- 


properly occurs en paper, 


and a sediment forms. ink is properly made, this 


sediment does not form the -bottle is closed, unless 
it stands for a long time, and not quickly after the bottle 
is opened. 
“Jet-black” 
requiring time for development of the final color and may 


sediment is likely to 


or logwood inks have the advantage of not 


after writing. A 
form rather quickly, however, and the ink will not stand 


be washed soon 
much exposure in ink wells. 

Aniline dye inks, such as the ordinary blue, red, violet 
and green inks, are not corrosive but are easily removed 
by soaking the paper in water. 


Prussian blue inks will be mentioned here, although it 
is questionable whether they hold a legitimate place in the 
list of useful inks. They are easily made from soluble 


Prussian blue (ferrocyanide of iron), water and usually, 
been sold by traveling 
inks. Although they 
toward water, light and 


oxalic acid, and generally have 


dealers as “safety” or “acid-proof” 
are as permanent, or nearly so, 
inks, 
Washing with warm soap and water, for instance 


The 


impression of 


weather, as carbon they are easily removable by 


alkalis. 
for these 
For this 


quickly removes the writing. claims made 


inks, then, give a false safety. 


reason, and on account of their rather diagreeable greenish- 


blue color, the use of these inks is not recommended. 
How to Test Inks. 
\ brief comparison of the different classes of ink 


has been given but the additional question will arise, if an 


iron-gall ink is to be used, how to determine what inks 
are the best of the class. One way of deciding its to’ have 
thorough tests made by a chemist; but that is usually 
unnecessary, as there are many tests that may be made 


simply and easily without the assistance of a chemist 


Perhaps the tests may be best classified on the basis of 


the four fundamental qualities already enumerated; color, 


permanency, stability and non-corrosiveness. To deter- 


mine the first two, specimens of writing are made with 


the various inks. Better still, “streaks” are made, by 
fastening a sheet of good bond paper, letter size, to a 
flat board by means of thumb tacks, and standing the 
board at an angle of 45° to the horizontal. A glass tube 


one-eight of an inch in internal diameter is cut to a length 
\ mark is made 2-34 inches from the bottom, 


the tube is inserted in the ink, 


of 9 inches 
which is then sucked into 
the tube until it reaches the mark. By holding the finger 
without 


It is then held vertically so that its lower 


over the upper end the tube may be withdrawn 
spilling the ink. 
end nearly touches the upper end of the paper, and the 
finger is removed, allowing the ink to run down the paper, 
making a narrow streak. Similar streaks of the other inks 
to be tested are then made, side by side, always rinsing 
the tube before using. 

In judging the color of an ink, both the immediate and 
final colors are to be considered. The strips are compared 


soon after making, and the paper is left standing exposed 


to daylight, but not to strong sunlight, for one week. 
Then the colors are compared again. This test may be 
made on the writing as well as on the streaks, but slight 
differences are not so easily seen in the writing. As a 
minimum standard for color the writing must be easily 
legible; beyond that, in general the darker the color; 


the better the ink; but with these reservations, the choice 
of color must rest on the preference of the user. 

To test the permanency of the inks, the paper with the 
streaks at least seven days’ expesure, is cut into 
strips (44 to 1 crossise, of the streaks. One 
If the ink washes out quickly, 
it is an aniline dye ink and unfit for business use. (It must 
be rembered that a fresh mark made by aay_iron-gall ink 
Another strip is put into weak ammonia 
A deep brown color should remain, in the case 
gall ink. Prussian blue inks are-attacked slowly, 
but finally turn yellow. Another strip is put into a weak 
hypochlorite solution, made by adding a small quantity 
of the No. 2 solution of any commercial ink remover to 
about hundred times as much water. Any iron gall 
ink or logwood ink will be removed, except a pale yellow 
stain, but the time required for the removal of the strips 
will be the longer, the stronger and better the ink. 

To test corrosiveness, a number of small ink bottles are 
half-filled with the inks to be tested. .It is best to have 
two or bottles of ink. A small steel pen 
(for instance, a Spencerian No. 1) is put into each bottle, 
and the bottles are loosely covered and allowed to stand 
\t the end of that time, the bottles are 
emptied and the pens are washed and examined. The ink 
which or “eats away” the pen the least, and 
which “builds on the pen” the least is the best ink, with 
respect to 

The “stability,” 


be compared by 


after 
inch wide) 


of these is to put into water. 


is easily removed.) 
water 
of iron 


one 


three each 


for several day Ss. 
corrodes, 


corrosiveness. 

or “keeping quality” of inks can best 
filtering through a filter-paper and com- 
paring the amounts of sediment remaining on the paper. 
In the absence of such equipment, it may be determined 
fairly well by pouring out a few drops on a blotter. After 
the spot has spreading, a blue-black ink may 
show one or two concentric rings, but should not show 
black spots at the center. The action 
of the ink depends partly, of course, on the Jength of time 
it has been kept in the bottle. The amount of sediment 
a good ink should be slight, even after the ink 
an open well for one or two weeks. An ink 
should not be condemned on the evidence of a single test 
of this nature as different blotting-papers give different 
results, and even when the ink is filtered, one sample may 
not be A test of “freedom 
simply by writing with an ordinary pen, is useful, 
but unfortunately there is no more exact method known 
by which this quality may be tested. 

Probably no two inks will excel uniformly in all the 
tests, but from the results of the tests a fair judgment 
of the inks can be 


stopped 


a black circle or 


shown by 


has stood in 


representative in this respect. 
of flow”, 


made. 
Typewriter Inks and Ribbons. 

In contrast to the wealth of information. which may be 
found on the subject of writing ink, there is little generally 
known on the newer field of typewriting ink. It may be 
said in general that the earliest typewriter inks contained 
glycerin, water and dye; but at present they usually consist 
of a non-drying oil and coloring matter, either in solution 
or as a pigment. Since the ink is always supplied on the~ 
the requirements are not so”° complex as thage for 
ink. Its permanency should be as great as that 
of a good writing ink, and it should not be removable by 
solvents such as benzene, carbon tetrachloride, etc. It 
should not dry, harden, or fill letters easily. The cloth 
must have sufficient strength and endurance. 

The following tests, among those recommended by the 
United States Bureau of Standards, can be easily applied: 

The length, width, kind of edge, and thread count are 
determined on the uninked fabric or on fabric from which 
the ink has been removed with solvents. 

The general appearance of the writing produced by 
the ribbon is determined by typing ten or twelve lines 


ribbon, 
writing 
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on a standard typewriter after thoroughly cleaning the type 
are written to 
If the ribbon 


with chloroform. Ten lines of the letter “e” 
show the tendency of the ink to fill the type. 
is a copy ribbon, a press copy is made. 

The life of the tested by 
over the same length of ribbon until the ink is exhausted. 
We take the length of ribbon 
is usually practically exhausted 


ribbon is writing repeatedly 
sufficient to write across the 
width of the page. The ink 
after the twentieth line 
Only 


compared 


may be 
best 


ribbons of the same degree of inking 


Differences in the quality show up the 
inked ribbons. 


Carbon Paper. 


There is likewise little information available relating to 


in lightly 


carbon paper, which is made by a coating paper with 


The requirements are much 
inks. A 


The letters must not 


non-drying wax and pigment. 


the same as for typewriter sharp copy with 


high tinctorial value must be given. 
smudge. The paper must not harden. 

The 
of Standards: 


following tests are recommended by the Bureau 


thickness 


Only paper of the same general weight and 
may be compared. There are three standard weights 
4 Ib., 5-4 Ib., and 7 Ib 


Che general appearance of the writing produced by the 
carbon paper is determined by writing ten or twelve lines 
on a standard typewriter duplicating as closely as possible 
the actual conditions under which the paper is to be used. 
The writing is examined as to color, clearness, and tendency 
to rub or smut. 

The 


by making as many 


manifolding qualities of the paper are determined 


manifold copies as are legible using 


a heavy first sheet and thin second sheets. Che fold 
ing power is of importance only in thin carbons such as 
four-pound papers. 

Che life of the paper is determined by writing repeatedly 
over a small strip of the paper until the carbon is exhausted 
It is convenient to test five papers at one time by pasting 
five one-inch strips across the width of the page Condi 
tions under which the paper is to be actually ised are 
duplicated as far as possible. 

The general appearance of the carbon paper is examine¢ 
for even coating, pin holes and other imperfect s, and 
ability to lie flat on a smooth surface. 

Proper Choice of Inks. 

After the tests are made, the obvious course for the 
user is to select the best product by the tests, or one of 
the best, and to continue to use it. It is well to repeat the 
tests occasionally to see that the standard remains high 
On the other hand, it sometimes happens that a product 
may be misjudged by one sample. These points are 
worthy of consideration by the retailer also. An ink, for 
instance, should not be retained on the dealer's shelves 
if it is continually unsatisfactory, whether by these tests 
or by actual practice. On the other hand, there is one cas¢ 
known to the author where a dealer has retained for years 


a single badly spoiled half-pint bottle of a well-known brand 
of ink on his shelf and not only refused to buy any more 
ink of that brand, but even allow the manufacturer's sales 
man to replace it by a good bottle, while some of his com 
petitors enjoy good sales of the same ink. Discrimination 


and watchfulness on the part of the consumer and the re 


tailer will aid materially in obtaining satisfaction 


supplies 





ONE MINUTE, PLEASE! 


Are you the man I heard calling himself a failure? 


If you admit that you are a failure, you must be through. 
Certainly no man need call himself a failure as long as he 


it a life and quitting. 
continues to live and move and work. 


IVhere there is life there is hope and there is something more. 


You must be calling 


There 1s op- 


portunity to keep on keeping on and many a success has been pulled out of failure 


at the last minute. 


Of course it takes backbone to brace up and make good after you have sort of 


made up your mind privately that you are a failure. 
minute success with wishbone, jawbone or a bonchead, 


of bone that will help any. 


You cannot pull off a last 
Backbone is the only kind 


Just because some other people rate you a failure, even though they go so far 


as to tell you so, that doesn’t make you one. 
When you quit, then you are a failure indeed, and no 


until you are ready to quit. 
getting around it. 


I ote 


You will not admit that you are one 


“No” on any proposition that you are a failure, unless you are willing to 


have on your gravestone an cpitaph reading, “He quit too soon.” 


I thank you. 
(No. 9. All 


—Frank Farrington. 


tights Reserved.) 
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Paper for Insurance Purposes 


By Wills R. Bill, Purchasing Agent, Phoenix Mutual Life 
Insurance Company, Hartford, Conn. 


UNDREDS of millions of dollars are 
year throughout the United States for stationery and 


this 


spent every 


printed forms. Of amount insurance compa 


nies are among the leading users. The kinds and grades 


of paper used by insurance companies present a rather 


complex problem, due to the fact that there are so many 
forms of organization in existence today that it is almost 
impossible to generalize on the use of paper for insurance 
work. We must therefore confine ourselves to the few basic 
principles according to which the various forms are erected 
and to 


a statement of tendencies prevailing in represen- 


tative lines. It may be stated at this time that there are 


probably no other lines of business that use the variey of 


papers and forms that insurance companies do 


Out of over two hundred kinds of paper the following 


kinds and grades of 


greatest 


necessarily incomplete list are the 


paper which are used in the quantity for insur- 


ance work: 
Bible, Bonds, Board, Cor- 
| 


rugated board, Cover, Kraft, Ledger, Linen, Manila, Onion 


Blotting, Book, Box Bristol, 


Skin, Press board, Safety, Sulphite, Wrapping, Writing 
Let us now take in logical order the above list and see to 
what uses these papers are put 


Bible—used for rate books, instruction books and all other 
work where thin durable sheets are needed 

Bonds—used mostly for letterheads, envelopes, forms and 
some policy work. 

Blotting—used principally for advertising and desk blotter 
pads 

Book—used for house organs, circulars, catalogs, et« 

Box board—used for shipping supplies 


Bristol board—used mainly for card forms, guides and records 
Corrugated board—used for 
and various articles. 


packing and shipping supplies 


Cover—used mostly for circulars, advertising booklets, books 
of instruction, etc. 

Krafts—used for packages, envelopes and some circular work. 

Ledger—used in large quantities for policy forms and various 


other forms and book records where permanent records are 


required 


Linen—ideal for special stationery and high class advertising 
Manila—especially adapted for temporary forms and some 
copy work, file backs, folders, shipping and envelopes 


Onion Skin or Tissue—used mostly for carbon copies 


Press board—mainly used for guides 


Safety—used mostly for checks and certificates 

Sulphite—used extensively for forms, letterheads, inter-office 
correspondence, etc 

Wrapping—used in wrapping and _ shipping supplies and 
bundles. 

Writing—used for pads, pen written correspondence, etc 


There are, of course, many other uses for the above men- 


tioned papers so that those outlined are more in the line 
of suggestions. There are also many other kinds and 
grades of paper used for insurance work, but, those enu- 
merated above are, in the writer's opinion, the most impor- 
tant. 


tensively than all the rest combined, 


Bonds and ledger papers are no doubt used more ex- 


It has already been stated at the head of this article that 


hundreds of millions of dollars are spent each year for 


paper and printed forms. It may now be remarked that mil- 
lions of dollars could be saved every year by means of a 
fixed policy of Conservation, Standardization, Organization 
and a closer co-operation between the makers of paper, the 
The 


greatest results from a policy of this kind will, of course, be 


printer, and the buyer of paper and printed forms. 


achieved by those companies who have a centralized policy 
of purchasing, because they are in a position to carry out a 


fixed policy of standardization. In this connection the 


paper manufacturers have, in the past year or two, taken 
a big by standardizing not only on the sizes 
of paper but on methods of operation and selection of raw 
materials which permits of large scale production at the 


step forward 


minimum cost. 

The manufacturer cannot do it all, however, and until 
more concerns adopt a policy of standardization there will 
still be a demand for special sizes of paper. Many insur- 
ance their own printing plants and it 
should therefore be a comparatively easy task for them to 
standardize on all their forms and select standard grades 
and sizes of paper for their work. 

Standards of Stock. 

Printed forms are just as important to the business office 
as tools are to the factory, in fact, they really serve as tools 
if properly designed. Forms not only save a great deal of 
time for the clerical force but also for the principals since 
they to the clerical force of work 
which they themselves would have to do. In this connection 
it is writer how little some salesmen 
know about the use of paper and forms. In other words, 
many salesmen attempt to sell paper without any sugges- 
tions whatsoever as to how it can be used. It would, there- 
fore, seem advisable for the manufacturers of paper to study 
more carefully the forms in use by the different companies 
so as to be in a position to offer advice and suggestions as 
to the size, color, etc., that they have found from 
experience to be adaptable for a given form. 

In the purchase of paper stock—like other materials—it 
is essential to know how and for what purpose the paper is 
going to be used. There are times when it is necessary to 
use the best stock money can buy while, on the other hand, 
there are times when the cheapest kind of paper will suf- 
fice. For instance, the writer recalls a case where a stock 
that cost fifteen cents a pound was purchased for a tem- 
porary form that was used once and thrown away. On in- 
vestigation it was found that a stock costing five cents a 
pound would do, with the result that a tremendous saving 
was made. 

In setting standards a careful study should be made of all 
Special forms ‘that will not cut from standard size 
mill sheets should be eliminated so far as possible. A good 
grade of sulphite bond can be used for a large percentage 
of the forms in use that are now, no doubt, printed on a 
good grade of rag bond or other more expensive grades. 
Care should be used, however, in selecting a good quality 
stock for all permanent records. 

Many a town clerk, in his eagerness to save money, has 
used too cheap a stock on permanent records with the re- 
sult that for a possible saving of a few hundred dollars, 
it has cost some small towns—yes and some large ones— 
thousands of dollars to rewrite important land records, etc., 
The paper salesman can help 
you save money if he is equipped with the knowledge he 
should have to be successful, and in this connection it should 
be remembered that it is easier to sell a carload of paper 
The salesman that can sell some 
small or very large concern a case of paper is a real sales- 
man. Paper should be purchased direct from the mill or 
through a Beware of job lots which 
are often handled by the so-called “parasite.” Despite the 
fact that the word service is becoming more or less mean- 
ingless, most buyers of paper are going to buy from the 
salesman that renders the best service not alone in the de- 

(Continued on page 137.) 


companies have 


permit the transferal 


surprising to the 


quality, 


forms. 


on a good grade of paper. 


than it is to sell one case. 


bonafide jobber. 
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The Business Outlook 


In Which the Heads of Several of the Principal Associations 
in This Field Briefly Outline Their Ideas on 
Business Prospects for Fall and Winter. 











HE readers of Office Appliances perhaps have already 
anticipated the tone of optimism which pervades the 
views of those in this field who are in touch with the 
various currents which go to make up the stream of busi- 
ness, influencing its volume, its activity and its direction. 
But even those who are already confident of the stability 
of the business future will have their faith fortified by the 
letters here presented, and those whose optimism may have 
been wavering will, we trust, take fresh courage to go ahead. 
By Charles L. Mitchell, President, National Association of 
Stationers and Manufacturers. 

“In my judgment, we are going to have a good steady 
run of business this coming fall and winter, although I do 
not anticipate that-there is going to be any ‘special demand’ 
for other than the regular demand for stationery and office 
equipment necessary to conduct the usual run of business. 

“T am advising my buyers to purchase only that which 
they will need to handle regular business and not do any 
of the so-called ‘stocking up’ in any of the lines which we 
handle. 

“T believe that many of our stationers and office equip- 
ment dealers are in many cases carrying an increased over- 
head on account of having too much stock on hand and 
having their money tied up; having more stock than they 
will need for the regular run of business, and they not 
only have their money invested in it, but are protecting it 
with insurance and the necessary storage expense, etc. 

“I feel that in too many cases the ‘quantity rate’ has been 
a temptation for some of our buyers to ‘invest,’ whereas it 
they would keep track of the cost of this stock bought as an 
investment from the standpoint of money invested, taxes, 
insurance, storage space, etc., they would find it did not pay 
to take advantage of the quantity rate offered in many cases. 

“I believe we are going to have a good general run of 
business all during this coming fall and winter and that the 
successful merchant is the one who will be able to keep his 
stock turning in smaller quantities and have the stock com- 
ing in regular shipments of a smaller size, rather than to 
‘stock up,’ as we learned to do during the war period.” 
By George L. Davis, President, National Wholesale Sta- 

tioners’ Association. 

“It is admitted by thoughtful men engaged in business 
that care should be used in planning for the next six months. 
Conditions point to the necessity of adjusting to the element 
of caution which is reflected by the slightly reduced demand 
for manufactured goods and the reticence on the part of 
retailers and jobbers for future commitments. 

“The summer lull in business is not due entirely to the 
usual seasonal reduction in volume—but it is a reflection 
more than at any time for the last eighteen months of a 
conservative policy in buying on the part of the consumer 
as well as the merchant. 

“The result of this condition should not cause alarm, but 
should be accepted in a firm belief of its advantage. Or- 
ders are placed for reduced amounts, but those orders are 
continually repeated and are measured by sales. 

“While car loadings have continued to run in large fig- 
ures it is assumed to be the result of momentum gained in 
the great activity in building and movement of raw mate- 
rial that will subside slightly in the next few months. 

“We are selling largely within our own country and out- 
side markets are needed. We cannot do business in vol- 
ume with foreign countries with the wide spread between 
and ours. Gradually adjustments will come 


their costs 


about to their profit as well as our own. 

“There is a lack of balance between the yield to labor and 
the return to the farmer for his produce. Ideal business 
conditions will not exist until the farmer whose purchasing 
power is limited at present, finds himself in a more com- 
fortable position 

“We need not look for any sudden depression or drastic 
curtailment of business. Neither should we expect any rec- 
ord-breaking recovery. 

“The recent results of building activity even 
The conditions of the 


at its high 


costs finds us in a stronger position. 


railroads have improved. Inflation is not to be feared nor 


have we a condition of over-production to face. We are 
sound financially with inventories of proper size in relation 


Optimism should prevail in the minds 


to our resources. 

of those engaged in legitimate business.” 

By S. A. Neidich, President, The Carbon and Ribbon 
Exchange. 

“The consumption of typewriter supplies has been very 
heavy this year and all information leads to the belief that 
distributors’ stocks are low, and that the present heavy 
business with normal, seasonal increases may be confidently 
expected in the fall ard winter. 


“Typewriter supply manufacturers have not, as their prob 


lem, the question of quantity of goods required, so much 
as the difficulties which have been experienced through in 
ability to secure for the goods the increased costs, which 


have been very marked in some directions for the past fif 
This is especially true in high-grade type- 


teen months. 
writer ribbons, which are almost wholly made from Eng 
lish fabrics. 

“Early in 1922 the cost of English money was about 
$3.30 per pound sterling as against today’s cost of approxi 
mately $4.60. At that time the tariff on incoming fabrics 
was 271% per cent—it is now 331/3 per cent. 

“There has been no easing of the cotton market take 
care of these remarkable increases in cost, and the result 
has been that the manufacture of these high-grade mate 
rials has become unprofitable. 

“To a great extent the above applies to high-grade car 
bon papers, in which the paper stock is imported also from 
England and subject to the same increases, due to fluctua 
tion of exchange and tariff. 

“Of course, the tendency which follows the ina ility of 
the manufacturer to have additional costs absorbed in the 
merchandise is an extra pressure to substitute inferior raw 
materials, and consumers should be warned that a con 
tinued resistance against the absorption of these unalter 


able costs must be reflected in inferior merchandis« 
By M. S. Eylar, President, National Association of Office 
Appliance Manufacturers. 


“It does not take 200 words for me to tell you what the 
business outlook for the coming fall and winter is, in fact, 
it takes just about one word and that is ‘good.’ It will be 
better for the man who goes after it than for the man who 


waits for it to come after him.” 
By Ashton P. Derby, President, National Association of 
Chair Manufacturers. 


“Relative to the outlook for fall and winter. it is our be- 
lief that the furniture business will be good during this time. 
We think that the tide has turned in favor of good business 


generally and for the furniture business in particular. Such 
a considerable number of new buildings as are being 
pleted this fall must mean increased demand for furni 
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Europe’s Attitude Toward American Trade 





An Interview with B. L. Winchell, President of the Reming- 
ton Typewriter Company, Published in the 
Wall Street Journal of July 24. 


YPEWRITER 
to Europe 
tent 


sales by American manufacturers 


66 


shown appreciable and consis 
the last 
B.. is 


“This is because 


have 
two years despite 


Winchell, president 


European 


improvement in 
general conditions abroad,” said 
of Remington Typewriter Co. 

have competi 


makers been unable to develop formidable 


tion, and not because of any desire abroad to do business 
with the United States. 

‘To one investigating sales and industrial condition in 
Europe, the two most noticeable things are the general cool 
the United States so 
erned, and the general atmosphere of nervousness and ap- 
Only 


in Italy is there general business activity and at least out- 


ness toward far as business is cor. 


prehension caused by the failure to settle reparations 


ward appearance of happiness. 





B. L. WINCHELL 
\ll Europe feels that Americans are a self-satisfied and 
irrogant people Chey feel that our legislation is enacted 


without any desire to cultivate friendly business relations 


the rest of the world. This is making it impossible 


for American business to reap all the benefit that it should 


from the efforts of the Department of Commerce and of 
\merican sales organizations abroad 

“Sales of both standard and portable typewriters are im- 
the 


If the United 


simply because American product is su 


proving, but 


perior to the foreign models. States is to do 


he foreign business it should, our legislators must give 
nore thought to business interests of the nation abroad as 
vell as at home when they launch new laws. 
Italian business men say: ‘You have shut out our wines 
prohibition, you have shut out our oranges, our lemons, 
almonds, our grapes and our laces by high duties so 
lat you have left little that we can export to you, al d th 
illy you have passed immigration laws so that even our 
labor cannot go to your country for employment Why 
ld we want to buy American products if we can avoid 


“In France the complaint is much the same. They are 


not able to sell their wines as fast as they make them, 
largely because of prohibition. High duties are levied on 
the laces, silks and fine gowns they try to send to us. 


“Great Britain is becoming irritated over our trying to 
extend the right of search beyond the three-mile limit. 
British business men fail to see how wines and liquors 
sealed in the holds of vessels where they are inaccessible 
to Americans can affect local conditions, especially in a 
community where liquor is so freely obtainable as in New 
York. 

Our Immigration Laws Rapped. 

“All nations are finding fault with our administration of 
the immigration laws. All feel that in extreme cases, espe- 
cially where cruelty to families is involved, there should be 
more flexibility in their administration. 

“It is the pin pricks that are breeding the ill feeling 
rather than resentment at the principles that have resulted 
in the laws. The British government and the whole nation 
are behind English business men, but in the United States 
no effort is being made to show foreign consumers that we 
become a world-wide distributor of goods. 
and politicians prate on foreign trade 
and the our having a merchant fleet under 
American flag to assume our rightful position in world com- 
Taxpayers proceed to assess themselves for main- 
tenance and operation of American ships, but the failure of 
our legis real desire to establish and main- 
tain reciprocal and friendly trade relations with the rest of 
the wi prevents our getting the percentage of foreign 
business that American business organizations should get; 
considering how hard they are striving abroad. It is time 
that the American whole realized this, and 
demanded that Congress, in passing laws, should show due 
foreign as well as of our domestic 


wish really to 
“Our newspapers 


necessity of 
merc¢ 


lators to show 


ld 
rid 


nation as a 

consideration of our 
interests 

Typewriters Abroad. 

“Only i iy has there been a considerable devel- 


ermal 


opm nt oO 
not allowed to be sold there. The German type- 
exported somewhat to south and eastern 
Europe, but affecting American sales, as the article is 
much inferior and has only its low cost to recommend it, 

“The nch started to make typewriters after the war, 
as did Italians, but in both countries they have found 
that typewriters cannot be made cheaply except in factories 

and that it takes time and large sums 
develop the demand that permits large-scale 
In England also the attempt to deveicp a type- 
writer industry has been abandoned. 

“Increasing of American methods 
throughout Europe has caused a greater use of the type- 
the typewriter is also increasing. 
Portables ining to be used more generally by the 
better class of travelers, especially by the British. Even the 

York is using a specially finished Remington 
Outlook for foreign typewriter demand is good, 
but only slow increase in foreign sales can be expected until 
the some practical solution of the repara- 
tions problem, and the United States adopts a broader view 
and displays a greater desire for reciprocal 


with other nations.” 


writers are 
writer is being 


is not 


Fre 
the 
with large output, 
of money to 
output 


adoption business 


Home use of 


are be; 


writer. 





Duchess of 


portable. 


1; - 
allies agree upon 


of world trade 


commerce 


typewriter industry, because American type-. 
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The Semi-Centenary and Some Typewriter Relics 


Being an Announcement of the Coming Anniversary of the 
Typewriter With a List of Some of the Old Machines 
Now Obsolete But Which Helped to Make 

Typewriter History. 


HE coming celebration of the fiftieth anniversary of 
the invention of the first commercially successful type- 
writer will, as already announced, be held at Ilion, N 
Y., on September 12 
The program, 
outlined and will 
events. Some of the features have already been tentatively 


while not yet completed, is nevertheless 


include a number of very interesting 


arranged. The sessions will be presided over by Congress- 
man Snyder from the district in which Ilion, N. Y., is situ- 


ated. The morning session will open with an invocation by 
Bishop Fiske, Episcopal Bishop of the Diocese of central 
New York. Addresses during the morning session will be 


given by Henry. Harper Benedict, one of the founders of 
the typewriter industry, who will speak on the early days 
Young, chairman of the 


who will speak on 


of the typewriter, and Owen D. 
board of the General Electric Company, 
“The Age of Communication.” 

Governor Smith of New York will also be present at the 
morning session, but the subject of his address has not 
been announced. The keynote of the morning session will 
be the service of the typewriter to business. 

The exercises of the afternoon will center around the un- 
veiling of a monument to Christopher Latham Sholes and 
the main theme of these exercises will be the service of the 
typewriter to womankind. Addresses at the unveiling will 
be made by Mrs. Lena Lake Forest, president of the Na- 
tional Federation of Business and Professional Women’s 
Clubs, and Mrs. Elizabeth Sears, president of the League 
of Business and Professional Women. 

Other speakers of national prominence will be announced 
later. One of the features at the unveiling of the monu- 
ment will be a tableau of one hundred typewriter factory 
girls to be followed by a drill or pageant by the same girls 
on the typewriter field. 

Arrangements will be made to amplify the voices of all 
the speakers both indoors and outdoors, so that they can 
be heard by twenty thousand people. 

Following the there will be a 
which will be represented all of the business, civic and his 
In the evening 


pageant, procession in 
toric associations of the Mohawk Valley. 
there will be block dances and an impressive display of fire- 
works. 

In connection with the coming anniversary it may be 
well to look back over the field and to list a few of the 
machines which have made their appearance in the last 
half century and have retired to their final resting place, 
while lustier brothers have continued in the service of man- 
kind. The major portion of these machines originated in 
the United States and nearly all of them achieved the stage 
of manufacture and sale while some had quite an extensive 
organization. This is the other side of the picture which 
comes to mind when we recall the anniversary soon to be 
held. 
tion of the art of typewriter making, but never achieved 
Against the few that worked out there is a long 
It is interesting to look over some of the 
If we have by 


Some of these typewriters functioned in the evolu- 


success. 
list of others. 
headstones in this typewriter graveyard. 
error listed any here which are still in the stage of manu- 
facture, we shall be glad to have the matter called to our 
attention that we may correct it at once. 

Addey’s, American, American, $5; Anderson, Armstrong, Au- 
tomatic 


Barclay, Barrett. Beach Bennett portable Bidet 
Electric, Bonita, Brooks, 


Burlingame, Burns, Burry, Burt, Buttnet 


Boston, Bracklesburg, Bryois, Burg 


Cahill, Caligraph, Carmona, Cash's Typograph Cassgues, 
Centre Guide, Century, Champion, Chicago, Chinese, Circular 
keyboards, Cito, Columbia Bar-Lock, Cleveland, Codville, Coff 
man, Columbia, Columnator, Commercial visible, Conde, Con 
tinental, Cosmopolitan, Cox, Crandall, Crary, Cree Crown 

Daugherty, Dart, Daw & Tate, Day Book Devices, Defi, Den 
nis Duplex, Densmore, Differential spacing, Discreet Dollar 
Donnelly, Draper, Dujardin, Duke, Duplex. 

Eagle, Eclipse, Eddy, Edelman, Edland, Edison, Eggis, Elec- 


trograph, Emerson, Empire, English, English Remington, Ennis 
Essex, Essick, Eureka, Excelsior 

Faber’s Electrograph, Fairbank, Favorite, Fay-Sholes, Flamm, 
Folding typewriter, Fontaine, Fouceauld, Fisher, L. G.; Fisher, 
Franklin, Frister & 


R. J.:; Fitch, Ford, Fountain, Francois, 
Rossman. 

ialli, Gardner, Gentilli, Germania, Glidden, Glove Gonod, 
Gorin, Granville, Graphic, Guhl, Guillemot, Gynne 

Hall, T.; Hall, Prof.; Hammonia, Hansen, Hanson-Lee, Hart- 
ford, Hassia, Hazen, Helio, Herrington, Hess & Stoughton, Hor- 
ton, House, House Printer, Hughes, Hurtu, Hyndman 

ideal, Imperial (United States), Index Visible, Ingersoll, Ink- 
pads, International. 

Jackson, Jewett, Johnson, Jones. 

wanzler, Kent, Keyboards, Keystone, Kidder, Kneist, Koch- 
enaorfer, Kosmopolit. 

[.Hermina, Lambert, Lasar, Last line indicator, Livock & 
Herman, Machine of ‘36. 

Mackness, Mahron, Manhattan, Marchesi, Marriott, Mas- 
Kkelyne, Matrix machines, McCool, McLoughlin Meiselbach 
Megagraph, Mercury, Merritt, Michela, Mill, Miniature Mon- 
arch, Morris, Morse receiver, Moya, Munson, Murray, Myers. 

National, Nerval, New Century, Niagara, Norica, North's 

Odell, Official. 

Parisienne, Pearl, Peerless, People’s, Perrott, Phila- 


Pape, 
delphia, Pingeron, Pittsburg 
Postal, Pratt, Prentice, Progin, Prouty, Pullman 


visible, Pneumatic Polygraph, 


Rapid, Rapide, Regina, Rem-Sho, Remington-Sholes visible 
Ribbon movements, Rohles & Schmidt. 
Salter, Saturn, Exhade, Secor, Secretary, Shimer, Sholes, 


L.; Sholes & Glidden, Sholes visible, Silent, Simplex, Slocum 


Soblik, Sondale et Core, Stainsby-Wayne, 

Stenograph, Sterly, Stolzenberg, Swift, Soule, Sun 
Tangible, Taylor, Telegraphic shorthand, Telescriptor 

Travis, Triumph, Typebars, Telegraphi 


Standen Stearns 


Thomas, 
Thurber, Torpedo, 
work, Typegraph. 

Victoria, Victorieuse, 


Visigraph, Volks-Schreibmaschine 

Wanamaker, Waverley, Webster, Wellington, Westphalia 
Wheatstone, Sir C.; Williams, Williams Wirt 
Word counters, World, World Flash, Whyte, J. C 


telegraphi« 


Yetman. 

Zerograph. 

In connection with the early history of the typewriter, 
an article was published in Office Appliances for Novem 
ber, 1913, in which Miss L. Reid, then in Vienna, described 
a typewriter which was found in an attic in that city. This 
old machine has a wooden frame, somewhat roughly carved 
and was a model only, not a highly finished machi: Che 


cylinder was wrapped in coarse peasant linen. It is stated 
that the inventor was a Tyrolese carpenter named Peter 
Mitterhofer, who lived in the middle of the last century 


It is related also that he made his first attempt to construct 


a typewriter in the year 1864; achieving a failure he made a 


second model which was right after a fashion and was com 
pleted in 1866. 
However, the 
sarliest for as has been 
Appliances, as early as 1829 William Austin 
a typewriter which would actually write and on which he 
certain public men and 


Austrian inventor was hardly one of the 


shown in recent issues of Office 


3urt invented 


wrote letters to his wife and to 
friends in Washington and New York. 
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MERRY GROUP OF GOOD WILL DELEGATES ON THE 


ledo: Miss Mollie Hand, Brooklyn: Miss Esther Williams, St 
pany, New York; Miss Margaret Cochran, New York; Miss Mabel 
Klva Murray, Boston; Miss Katherine Casey, St. Louis; Mrs 


Allen, Lynn, Mass 


More About Good-Will Delegation’s Trip. 


Continuation of tke Outline of Miss Katherine Matteson’s 
Diary During Her Trip in France as a Member 
of the Good-Will Delegation. 


HE arrival of the American women's good-will dele- 


gation at Biarritz, as noted in the previous issue, was 


signalized by greetings by the mayor and a committee 
of the principal citizens with a band playing the Star Span- 
led Banner Rose corsages were presented to each one ot 


the women at the entrance to the station, and the mayor of 


the city voiced a warm welcoming speech, replied to by 
Miss Grace M. Allen of Boston. 
From the Hotel de Bayonne, where they stopped, they 


driven to the Hotel du Palais for dinner, where they 


the elite of the city 


anne 
were joined by There were speeches 
by the mayor and other prominent men. They were wel- 
comed as sisters of American boys who fought side by side 
with Frenchmen and were requested to carry back the word 
France must be paid reparations by The 
was greeted by Mr. McWilliams, United States con- 


dinner was over. 


that Germany. 
party 
sul, before the 

The delegation adjourned to the Casino after the meal, 
where the fireworks display referred to in the previous issue 
French 


their honor. The last piece was the 


was put on 1 
and American flags, one on either side of the Goddess of 
Liberty, in fireworks and lights. Everything was in holiday 
array, people in native costume dancing in the streets in 
honor of the guests and of the Independence Day of the 
United States 

On the following day the delegation went for a swim. 
After luncheon there was a ride through the Pyrenees, an 
beautiful valleys and almost on 
Miss Matteson noted the 


richness of the mountain foliage, consisting of ferns, but of 


interesting drive through 


top of the mountains at times. 


very few trees, which are to be found only in small clusters, 
The ferns, they were told, are cut and dried and 
Many 


large stacks of ferns are to be seen drying outside of the 


or groves. 


used to bed down horses and cattle in place of straw. 


houses. 

On the drive back the members of the delegation saw the 
coast of Spain and visited the grottos, half of which are in 
Spain and the other half in France. At the little whaling 
port of St. Jean-de-Luz the fishermen landed a 200-pound 
Tuna fish and all the village turned out to see it. 

On Friday the party was taken for a drive through the 
Pyrenees, visited the Cathedral of Bayonne and noted with 
interest the character of the country and its architecture. 
roofs and red shutters; 


Che houses are white with red tile 


as a very occasional departure they have green shutters. 
Houses, barns and other buildings make a lovely picture. 
this This is the 


Spain, and 


Chere are many fine farms in section. 


Basque section of France, near seems quite 


Spanish. They have bull fights and many of the children, in 
waving goodbye, called out “Adios.” 


On Saturday the party left Biarritz for Pau, delightfully 
] , ‘ 





SANDS AT BIARRITZ.—Left to right: 


Louis; 


Hazel 


aes 


| 


| 


= 
. : 
P > 





Mrs. E. C. Helfrich, To- 


Miss Katherine Matteson, Underwood Typewriter Com- 
Lambert Brooklyn; Mrs. Margaret Fields, Brooklyn; Miss 
Albert, St. Louis; Miss Mildred Grimes, Brooklyn; Miss 


There were speeches and moré 
After lunch they were 
mayor, who took the party on a visit to the 
Chateau of Henry IV, where the interest resides principally 
in the tapestries, the Gobelins being the finest in France. 

Next they went to Lourdes, where they had dinner and 
went to the grotto of Our Lady of Lourdes, and watched 
the procession of pilgrims with lighted candles marching 
around the church with the priests and through the grotto, 
Chis sight is most impressive. 

On Sunday, July &, the party left on motor busses for a 
ride through the high Pyrenees to Cirque de Gavarni, stop- 
ping on the way at the cataracts and visiting the church of 
here was luncheon at Touring Club de 
France, thence on horse-back and mule-back for Cirque. 
The finish was made on foot, the pilgrims walking almost 
to the top, where the view is awe-inspiring and magnificent. 
The mountain is in the shape of an amphitheater, with 
streams flowing down its straight walls and running under 
a glacier in wild torrents into the valley and river below. 
On top of this snow-covered river the pilgrims held a snow- 
ball battle Then back again 
to the starting point with the memory of scenery of rare 


situated in the mountains 
bouquets presented to the ladies. 


met bv the 


singing Ave Maria 


des Templiers 


and photographs were taken. 


grandeur. 

Miss Matteson relates that on the way home they passed 
They waved at him and he 

Professor Bush recognized 
Hart, the famous historian of Harvard. 
The automobile was stopped and Professor Hart rode with 
he left he 
the Good-Will delegation and 
Who said the world is large? 


a nice-looking gentleman. 
raised his cane in salutation. 
him as Professor 
the delegation a few miles on his way. As 
cheered for Harvard and 
they cheered for him. 


Demand for Business Help Doubles. 

a little magazine for executives, sent out by 
Strickler’s Business College of Topeka, says that shortly 
after the opening of this year it became apparent that busi- 
By the first of April the demand 
for competent office help was double that of the closing 
1922. And throughout the intervening months 
this demand has held or has been increased as business kept 


“Success,” 


ness was on the upgrade. 
month of 


booming along. 

Employers, however, show a tendency to exercise care 
in choosing their office workers, looking more and more 
to the schools for their 
trained assistants. As one Employment Manager says: 

“We expect this period of prosperity to continue on a 
sane and The young people we take into 
will become a permanent part of 


better, higher grade business 


sound basis. 
our organization today 
our business. 

“Just now you will find thousands of employers seeking 
young men who are competent to act as personal assistants 
and secretaries to executives. 

a heavy demand for young women who 
are ready, or can be developed, for semi-executive posi- 
These places pay excellent salaries and lead on and. 


“There is also 


tions. 


up to executive places.” 
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NEW MACHINES 








A New Typewriter By an Old Company. 

The new Smith Premier typewriter No. 60 has just been 
put on the market and is here publicly announced for the 
first time. 

Some thirty years ago the Smith Premier No. 1 was one 
of the best known typewriters on the market and it was 
then in every way modern and up to the developments of 
the time; but to look at it today on the golden anniversary 
of the invention of the first commercially successful type- 





NEW SMITH PREMIER NO. 60 


writer; to note its double keyboard, the non-visible line of 
writing, the two spacers, all remind us that since model No. 
1 of this machine first made its appearance, we have come 
a considerable way in the art of typewriter construction. 
A comparison of model No. 1 of a generation or more ago 
with model No. 60 which has just been put upon the market 
gives decided emphasis to the advancement which has taken 
place in the typewriting machine field. 

Smith Premier No. 60 is now being manufactured at the 
Syracuse factory of the Smith Premier Typewriter Com- 
pany of which George W. Dickerman, for many 
prominent in the typewriter field, is president. W. T. Humes 


years 


is vice president of the company and is located in London, 
England, where he has established headquarters for the 
development of the European business. 

Smith Premier No. 60 is built with what might be called 
the open face construction; that is, there are no bars or 
rods to obstruct a complete view of the entire writing line. 
The front of the machine is thus accessible at all times, mak- 
ing it easy to clean the type and to make corrections. 

The machine has a trim, attractive appearance, as_ will 
be noted from the accompanying illustration. 

A number of interesting features have been built into this 
new model to give it speed and to make it easy of operation. 
Chief of these features is the extremely light touch or 
“cushion-like” touch as the manufacturers designate it. 
There is a feeling, they say, as though the keys touch a 
cushion at the bottom of the downstroke. Other improve- 
ments include an extremely light carriage which has been 
made vibrationless even when at the extreme ends of the 
writing line by suspension between race rails in which the 


rolls are at right angles; the extra size platen cylinder, fully 


one and three-quarter inches in diameter; a simple positive 
ribbon mechanism; shifting type bar segment which elim- 
inates wear and tear on the carriage and relieves it of a 


] 


heavy shifting mechanism; convenient margin release and 
tabulator keys and forty-six keys which print ninety-two 
characters, eight more than most standard typewriters. 
An exclusive feature of the Smith Premier is the serpen- 
tine ribbon movement for one color ribbons. This makes 
possible the complete use of the ribbon and lengthens its 
wear. There are also three other positions on the ribbon 
adjustment—one for each color of a two color ribbon and 
one for stencil cutting. 
as back 
spacer, right and left shift keys, shift lock, left hand line 


spacer and carriage return, paper feed roll release, 


The new model has all the regular features su 


visible 
ribbon indicator, variable line spacer, etc. 

Extensive plans have been made for marketing the new 
machine through local dealers. 

Model No. 60 has been given a liberal test, and in the 


words of Mr. Dickerman “it is living up to every expecta 
tion. It is speedy, light and compact; in short, it writes 
like sixty.” 

Two New Sanford Leaders. 

The Sanford Manufacturing Company of Chicago has 
just put on the market two new adhesives known as San 
ford’s Liqui-Stick and Sanford’s Flo-Gum 

The Liqui-Stick is put up in non-capsizable five-ounce 
bottles with brass top and brush. It is a transparent, sweet 
smelling, quick sticking, pure gum adhesive, which is always 
ready for use and never gathers in a gummy mass around 
the neck of the bottle. It is said that the brush always 


keeps clean and in usable condition 
The Liqui-Stick is a peculiar blend of gums on which the 


company has been experimenting for a number of years and 


SANFORDS | 
FLO-GUM 


atx Dolo} —) =i oe 
LIQUI-STICK - 





TWO NEW ADHESIVES. 


at last hit upon something which is said to form an ideal 
adhesive. 

The Flo-Gum is a clean, sweet smelling semi-liquid white 
paste, which sticks quickly and dries fast without buckling 
the paper. The brush does not deteriorate because, while 
the package is in stock, it does not come in contact with the 
liquid, being incased in a paraffine covered glass receptacle 
which keeps it away from contact with moisture. When 
the brush is used it will keep for a long time. 

This product is useful for mounting photographs and 
other prints and should be spread thinly, a point which 


makes for economy in use. It comes in a five-ounce package. 
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Corona Offers Ninety-Character Machines. 
Groton, N. Y 


embodies 


The Corona Typewriter Company, Inc., 
has XC-D,” a 


all the improvements brought out to date, plus the 


introduced “Corona model which 
addi- 
The 


rib- 


tions of two more keys than the standard typewriter. 
the 
and right and left shift keys. It 


new model includes ten-inch carriage, automatic 


} 


bon reverse has two more 
kevs than the standard Corona, and is so designed that from 
one to four keys may be disconnected from the escapement 
Thus, 


the 


a typewriter used in writing a language which 


mechanism while they will write, their operation 


will not move carriage. Dead kevs are a very impor- 


tant feature of 
it is hardly 


requires accented letters. In standard practic« 


~ 
. 
) ~ 
~ 


CORONA 





CORONA XC-D-90 CHARACTERS 


practicable to employ dead keys unless the typewriter is 
equipped with more than the usual eighty-four characters. 
While this new ninety-character Corona was undoubtedly 


designed primarily to meet the demand of the export field, 


it is also being offered in the domestic market. It has a 
wide field of use among engineers, chemists and others 
whose work requires the use of special symbols and char- 
acters. For such users the machine is furnished without 


dead keys. 
the 


hould greatly 


his introduction of a ninety-character machine by 
pioneer manufacturer of portable typewriters 
increase portable sales in foreign countries. It is an inter- 
esting phase in the evolution of the typewriter, progressing 
under the eyes of the business public, yet probably unob- 
The portable is gradually encroach 


served to any extent. 


ing in the tield hitherto considered the exclusive domain of 


the large oftice machine. 

It is understood that later in the year the Corona com- 
pany will further enlarge its field by the introduction of a 
reverse carriage model, for languages like the Turkish, Yid 


dish and Arabic, which read from right to left. 

Carbon Paper for “Noiseless” Typewriter. 
The Old Town Ribbon & Carbon Company, Inc., 245-49 
New York, N. Y., has perfected a new car- 
paper for use with the Noiseless typewriter. 
that a 


Center street, 
bon 
Its reception by indicates long-felt 
filled 


weight 


users 


want is This carbon paper is furnished in 


standard for ordinary use, and feather- 


weight for manifolding purposes. It will not 


smut, or show feed roll impressions. Both grades 


are of that distinctive appearance which char- 


acterizes all Old Town products. 


New Line of Thin Leads in Color. 
A. W. Faber, Inc. of Newark, N. J 
on the market thin yellow Everpointed leads No. 


.. has placed 


NEW 


3349 for all the popular mechanical pencils. These leads 
are used by architects, engineers and others employing blue 
the new leads permitting of the making of a 


line. 


print papers, 
thin yellow 


Van Dorn Convertible Steel Shelving. 

The \ Iron Works Company announces a new 
and improved line of steel shelving. Units in many stand- 
ard sizes will be kept constantly in stock for instant ship- 
ment, and from these ynits may be constructed an enormous 
variety of closets, lockers, racks, cupboards and, 
in fact, practically any desired form of storage space. 

The standard units are put together easily and quickly 
with no other tool than a screw driver, and thus common 
labor or stock room help can be employed for this purpose. 

The combinations of units are many. Open shelves may 
be built; or backs, partitions and doors employed. Optional 
reinforcing where heavy weights are to he carried is a 
feature. The shelves may be constructed for factory or 
warehouse use, or by the addition of attractive cover strips, 
they may be made suitable for the finest office. 

Storage can be provided for papers, books, merchandise, 
parts, clothing, in fact, anything—heavy or 
light—bulky or compact. 

This form of shelving costs less on the average than wood 
construction, and has the very great advantage of being 
quickly assembled, disassembled, rearranged or moved to 
fit the customer’s requirements. 

It can be built around doors, windows and stairways. It 
is easily added to or altered. Any shelf can be moved 
without disturbing any other, or a whole bay may be moved 
without disassembling. 


Dorn 


shelves, 


spare tools, 


A New Coin Bag. 

The Strayer Coin Bag Company of New Brighton, 
Penna., manufacturers of advertising and supplies for bank- 
ing institutions, have added a new wallet to their line. It 
is made of brown bankers’ canvas and expands to the stand- 
ard expansions such as are used on the red fiber wallets. 
It is equipped with a novel fastening arrangement. Two 
eyelets are placed in the flap of the wallet and an elastic 
cord with metal balls on each end slides through the eye- 
lets. When the contents are placed in the wallet, the tie 
cord is fastened by pulling the loose end of the cord around 
the ball, which rests in the eyelet, and then underneath the 
cord. To open, just a slight push on the ball is required 
when the wallet springs open instantly. : 

This device is made for use by banking institutions, sales- 
men, etc., who require a durable article which is quickly 
accessible. The company is also prepared to attach the 
elastic lock and tie cord to wallets of fiber paper, leather, 
etc. 

The new wallet will be placed with dealers and agents 
who cater to banking trade and will also be supplied to 
stores for sale over the counter. 

(Continued on page 73.) 
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DEVICE. 


WALLET WITH INGENIOUS FASTENING 
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How Pearls Stimulated a Sales Drive. 
A Stunt Which Filled a Store and Broke All Previous 
Records for Sales. 


bottom of it—and synthetic, or 


EARLS the 
“made” that. 
of the Thorp & Martin Company's Boston store ex- 


were at 
pearls, at Pearls made the July sales 
ceed all previous summer records and caused a sale that was 
to week to 
clamoring for more at the close. 


scheduled run one run four, with customers 


And this was the almost 
accidental way it came about 
May the 


plans for the annual one-week special sale 


In company began laying its 


of goods required by tourists, autoists =e 
and vacationists. To make the sale a 
little different from those of former years, 
it was “dedicated to Cape Cod.” “hen 
Allen Randall, who was in charge of the 
plans, cast about for an idea or a stunt 
or some window feature to boost Cape 
Cod—something that would be pretty to 
look at and would make people stop to 
examine the windows in which the se- 
lected goods were shown. One day it 


occurred to him that on Cape Cod in the 


town of Hyannis there is a lively indus- 
try—the making of artificial pearls from 
fish This 
concern was invited to make a lively and 
attractive and 
stration in the Thorp & Martinewgndows 


during 


scales pearl manufacturing 


window display demon- 


sales week. They accepted and 


created a most effective piece of work. In 
the the pretty 
young woman, who worked several hours 


center of window sat a 


a day finishing the pearls on a small table, 


putting on with.a simple hand outfit the 
This the 
crowds, who-filled the sidewalks and over- 
the The 
was such that it was decided to give the 


final color, and |. lustre drew 


PEARL 
TO THOSE 
THORP & 
IN ITS SALES 
courtesy of C. D 


flowed out into street. interest 
prospective customers a real stake in the 
game. Accordingly, cards were placed in 
the window. offering the finished, but unstrung, pearls in 
the larger sizes as premiums—one with each 25-cent pur- 
chase and so on up. With a purchase of $20 and over the 
premium was a 24-inch graded necklace with a gold clasp. 
The results the 


store, running three-dollar purchases up to twenty dollars, 


were astonishing. Customers roamed 


Furniture sales that swayed in the bal- 
And it was the 


to get a necklace. 
ance from competition came tumbling in. 
same with printing and other larger units of sale. 

The month of July, sometimes about as active as a tomb, 
the 
hurrying drive, and the affair, planned for one 


so far as stationery business is concerned, became a 


week, was 
reluctantly ended after four weeks, and at the close it was 
Gross sales. for the month ran 
of that 


Sales were fifty per cent and more in excess 


gathering increasing power 
of 
called normal. 


thousands dollars ahead any figure could be 


of those for June, 1922, and were as large as during some 
of the hectic months of the old boom days. 

The Thorp & Martin Company is arranging to assist live 
dealers in to duplicate the event in their 


various cities 


stores 


There may be a time for all things, but the wise man 


tackles one thing at a time——The N-P Imprint (The 
Namaskett Press, Inc). * * * 
The fellow who waits too long for his luck to break 


generally goes broke before it breaks ——The Webster Way 
(F. S. Webster Company) 





NECKLACE 


It Makes a Difference Where You Put the Address. 


Arthur C. Lueder, postmaster of Chicago, is a consistent 


and practical advocate of better methods in the postoffic: 


than without. He points out that the immense volume ot 


work which the postoftice must do is greatly augmented by 


mistakes and carelessness on. the part of those who mail 


letters, packages, periodicals, etc. 
In the last issue of Office Apphances the hicago post 


master was quoted in some sound advice to mailing depart 


or at any degree of the possible 360, and 
on anv corner, side or sector of the covet 


or back. 


Postmaster Lueder continue 


ments to watch their mailing lists and see that they are kept 

up-to-date. Many of these letters are 
defective; people have moved; many hay 
died; some have gone out of business; so 

> that circular letters mailed to such peopl 

s are difficult, if not impossible, of delivery 

- In a more recent circular, the post 

: master quotes Postmaster General Harry 

° . . + 

: S. New, to the effect that if universal 

° ~ 

: joints for human necks were available h« 

: . + 

: would have them for postofhce clerks 

= whose duties require them to decipher ad 

: 

ls dresses on newspapers and magazines 

S rT . ~ 

ls This remark was brought forth by the r« 

lg “agile Bases 

iS grettable habit of publishers who place 

s . . ‘ 

: address slips on magazines upside down 

. 

: 

4 

H 

s 

is 

s 

= 

= 

is 

is 


Postofiice Department has 


“The 


quently indicated the two most desirable 


places for the address. Unfolded and un 


wrapped individual copies of magazines 


should have the address in such a position 
that the address appears in the upper 
corner near the bound edge when a copy 
is grasped by the bound edge Che posi 
tions recommended are the lower left 


SIMILAR corner of the cover. reversed, or the uppe! 


OFFERED BY THE ‘ ° 1 
MARTIN COMPANY right corner of the back cover. No clerk 
DRIVE.—Cut by can maintain his usual speed when he runs 

Peacock, Chicago : . : , 

into a batch of magazines with the ad 
dresses every which way. Put the address in the right 
place and the copy is handled less frequently, and the leaves 
of the magazine will never fly apart during distribution with 


the consequent risk of damage.” 

During a recent trip to Chicago, First Assistant P 
master General John H. Bartlett, made the following 
gestions with reference to second-class publications 

“Unusually small publications should be enclosed in en 
velopes; those mailed singly should be flat, not rolled, and 
folded to size not larger than 9x12 inches, if possible; ad 
dresses should be in type not smaller than ten point, or in 
a legible hand; old newspapers should not be used as wrap 
pers; ink should be black, or a strong contrasting color; and 
envelopes, wrappers and label paper should be white or of a 
should be 
separated to facilitate distribution; and care should be taken 
the label 


so when 


light tint; copies to rural and city subscribers 

about pasting on labels, because too little makes 
fall off, and too much makes the publications stick 
torn the legibility of the address is de 


they are apart 


stroyed.” 
By 
Judge yourself first—then your enemies. 


trying to help others you are also helping yourself 


The man who ts 


always on the job is never out of work. Some people make 


Everybody takes a shot at an easy mark. 


Would you work for nothing? Of course not. Then why 


a hard job easy. 


ask the boss to pay you for not working 


Contributed by Doc Hanson of Cleveland, Ohio 
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STATIONERY 


Chet You Mould five 
A Gour fiw 
Connprise the mthing 
OF ‘THIs 
TRUCK 











THE CARGILL SPECIAL.—A miniature truck built in 
the stationery department of the Cargill Company of 
Dallas, Tex by R. N. Bower, who dresses the windows 


It proved to be an original and useful window attraction 





and t 





Miss Barrymore as a Typist. 


When the big stars start out to “do” a character, they 


ire true to life Ethel Barrymore and a co npetent small 


are giving Barrie’s one-act playlet, “The Twelve 


ompany 


Pound Look,” in the theaters of one of the leading vaude 


ville circuits. Miss Barrymore impersonates a typist who 


was once the wife of a man who by wealth alone rose to 


titled position in England. Tiring of his vulgarity and 


oasting, she learned stenography and typing and left, 

ding happiness in a useful occupation. She paid twelve 
pounds for her typewriter—and the rich man's second wife, 
also longing for a measure of freedom, looks a litth 
enviously at the neat typist and the machine which sym 
bolizes her independence, much to the rich man’s amaze 
ment. 


We were unable to determine what machine Miss Barry 


more was using w hen she was in Chicago The writer was 











SCENE IN THE DIPLOMATIC ROOM AT WASHINGTON, 
Db. €., DURING THE SIGNING OF THE FIVE-POWER 
NAVAL TREATY L. ft to right: Sig. Augusto Rosso, Italy; 
H. G. Chilton, Great Britain; Secretary of State Charles E. 
Hughes, the United States: Andre de la joulaye, France; 


Ambassador Hanihara, Japan International News- 


reel Photo 


Masarao 


at the end of a line extending part way around the block, 
he only seat left when he reached the window was up 
the gallery.” But he had an amusing 
The obliging secretary to the 
secretary of the to the manager of the theater 
said she didn’t know what machine Miss Barrymore typed 
so rapidly ut suggested that we call up the Drake 
hotel and ask Miss Barrymore herself 
“Is Miss Barrymore in? 


imong the “gods of 
time trying to find out. 


assistant 


upon, 
So we rang up the Drake. ' 
“No This ees the maid speaking.” 
“Do you know whether Miss Barrymore has any photo- 
graphs of herself as a typist in the ‘Twelve Pound Look?’ ” 
“Oh-h-h, no, sair. She have no photograph—She not pose 
She ver-r-ry 
“Ah, 


more question. 


Sailr 


busee 
sorry Your pardon, please, for asking one 
Do you know the name of the typewriting 
machine Miss Barrymore uses in the play?” 

“No, sair, I not sure, but I theenk it ees Cor-rona.” 


I’m 











WON THE FEATHER- 
WEIGHT TITLE FROM EUGENE CRIQUI ON JULY 26. 


JOHNNY DUNDEE, WHO 


The picture shows Johnny at his training quarters in 


his back vard writing a letter on his trusty Corona after 
a bout with a sparring partner.—International Newsreel 
Photo 








Tickling the Bottles. 

Bottles (Illinois Glass Company) printed an article by 
William 3ottles Could Talk.” This came 
to the attention of E. K. Bottle, of the American Sales 
Book Company, Elmira, N. Y., who wrote the editor: 

“Your Mr may tickle many readers with his 
imaginative is he aware that there have been 
partnerships in the United States for the past 100 years 


Feather on “lf 


Feather 


articles, but 


producing talking bottles? 
“They not only talk, but act human and hold almost any- 
thing from milk to something more substantial. Not made 
been broke times—have been 
washed inside and out—grabbed by the 
spilled—been in several cases—etc., etc., 


of glass—but have many 
labeled and libeled 
neck—tipped over 
etc. 

“Very truly yours, 


“E. K. BOTTLE.” 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices 
of this journal their headquarters. The staff at the main office, 417 South Dearborn Street, Chicago, and the staff at 
the branch in charge of C. H. Everly at 1701 Pershing Square Bldg., Pershing Square, 42nd St. & 


Park Ave., New York, will be happy to be of any possible service. 
York are not so many as at Chicago, there will be found the same desire to serve. 


While the facilities at New 
United 


States manufacturers or their representatives, traveling abroad are cordially 
invited to call upon Office A ppliances London correspondent, Mr. W. 
Teignmouth Shore, Surrey House, Victoria Embankment, 

W. C. 2. Mr. Shore's knowledge of office equipment 
business and its possibilities in Great 
Britain make his counsel valuable 
to those desiring to cultivate 
the British Market. 


LONDON NOTES AND NEWS 


By W. T. Shore, Surrey House, Victoria Embankment, London, W. C. 2. 


London, August 2, 1923. 
UGUST in London is a tired sort of month; the at- 
mosphere is tired and everybody in business is tired, 
and as many as can manage it, get away holiday- 
But, of course, I don’t, for I remain at my pleas- 
We talk 


of London as being empty this month, but there are usu- 


making. 
ant post of duty as your London Correspondent! 


ally a few million inhabitants still at home and one or two 
American friends paying a visit! 
<0 > 
Watchman, what of the night? Is it fair or foul, and 
what is the prospect for tomorrow's business weather? I’ve 
worth-while opinions on this burn- 
ing topic, and here they are. This is from W. J. Richard- 
son, Governing Director of Bar-Lock and Chairman of the 
Office “The 
prospect’ is the month of August, the holiday month when 


been gathering a few 


Appliance Trades Association: ‘immediate 
not only are the buyers away on holidays, but also the sell- 
ers or the traveling representatives of the various firms em- 
ployed in our industry. Forecasting for the future, based 
on the experience of the past, leads me to the opinion that 
the Autumn trade will be in excess of last year in regard to 
the total sales, but in view of the retail prices now being 
obtained, the gross prolit is likely to be less than even the 
and with the high 
caused by taxation, rates, postage, wages and supplies, the 
Busi- 


low figure of last Autumn, expenses 
margin of net profit is likely to be extremely small. 
ness today is extremely sensitive, and any steady and per- 
manent improvement depends upon prompt and equitable 
settlement of the various political questions in Europe.” 
<-> 

And here is what A. C. McLellan, of Vick Ashworth & 
Co., has to tell us: “My views as to the immediate pros- 
pects of the office appliance business in this country are that 
after the holiday season business should show a decidedly 
British exports during the past few 


upward tendency. 


months have increased considerably and the indirect re- 


sults must eventually be felt in our trade. The ympletion 


of peace with Turkey and a general improvement of Euro 


pean political relations will also be heipful in creating a 


more optimistic feeling and therefore better business I 

think the Autumn will find most of us moderately busy 

particularly if we make a real effort to push things along.” 
<--> 


Robbins, 


Whitney, Director of Herbert | 
“In my 


Captain H. B 
Ltd. (Comptometer), writes me as follows: opinion, 
the situation is slightly improving each week, although ad 
verse conditions in various localities are having an effect. | 
think that these conditions have a greater and quicker ef- 


yusINess 


fect than they would have owing to the state of 


during the past three years. It still takes real selling abil 


ity to obtain orders, but those salesmen who are not pessi- 
mistic, and who are willing to put in the necessary work, 
are showing reasonable returns for their efforts. Prospects 
for future business are better than they have been for some 
months past, and unless something unforeseen occurs, | 


look for an improvement, although I am of the opinion that 


this will be slow and steady, rather than a boom. It would 

seem that there is much greater room for improvement than 

is apparent, due to the fact that most firms are over-cau- 

tious owing to their past experiences, and because they have 
got into the habit of not buying.” 
<> 

And, finally, this from H. B. Schofield, London manager 

of the Royal Standard Typewriter Company 


lies in my power I will state what are London conditions 


“As far as 


and my colleague, Mr. Thomas, will add a few words re the 
prospects in this country. Having thirty salesmen under 
my control and having their daily reports from all the dis 
tricts I have come to the conclusion that we are only tem- 
porarily suffering a quiet time. This is owing very largely 
to the holidays which seem to monopolize the whole of this 
country during the months of July and August. The pros- 


pects for the back end of the year are most hopeful and | 











Ge _- 





onfidence that the trade will revive in a nat 


ural way When 


you view the situation in a ge! 


I have come to the conclusion that business houses are wak- 
ing up and the old conservatism with which this country 
has been stigmatized is fast dying out. Even to one in the 
rade, it is illy marvelous when one comes to think of the 


monthly returns and the large number of typewriter ma- 


chines that are placed on. the market: one exclaims 


h 
‘Wherever do they go and where are we going to find an 


other recor Still, business goes on and I can report, 
conscientiously, that as far as I am aware, business grows 
from month to month. We can truthfully say that we have 
never felt the holiday season so little as we do now, but re- 
ferring to office appliances, one knows that all manner of 
office devices are considered and worked out even by small 
firms, whereas in the past they were quite unknown. We 


are constantly in touch with duplicating machines, address- 


ing machines and systems for which our machines are par- 
ticularly adaptable and we have been surprised at the large 
equipped and up-to 


number of firms who are thoroughly 


date. This is in spite of the fact of quiet times and business 
depression, but when the tide does turn, we are in for some 
remarkable business. I am not only optimistic, but most 


enthusiastic in preparing for what I believe will be a boom 


following upon the fall of the year and my watchword to 


all my colleagues in the office is: ‘Prepare.’”’ 
<-> 
These remarks very largely apply to business in the 
provinces. Many places like Lancashire, with its cotton, 


Birmingham, with its motor and jewelry trades, and Glas 


gow, with its shipping trade, have very, very seriously suf- 


fered, but even in the darker corners there is a ray which 


distinctly points to better things. Industrial conditions such 


as strikes have a very serious effect upon trade, but in a 


journey throughout the provinces one sees distinct signs of 
when this really happens trade undoubtedly 


revival and 


Wherever one goes in the large centers 


lost their depressior 


will have a boom. 


of industry they seem to have and 


their outlook is distinctly optimistic. In fact, one can re- 
gard the remarks applied to London as being applicable to 
business. 


provincial 
<---> 

It is pleasant to end up with such jolly note of optimism 
| wish I could blow the Trumpet of Satisfaction equally 
But | We don’t know 
Shan’t know where we are until the Ruhr, reparations and 
exchange, have When, oh, when, will that 
be? Here is what the prime minister said on July 26 


and 


lustily. cannot. where we are yet 


been settled up. 


“To my mind the first essential step to combat the disor- 
ganization of the foreign markets is the settlement of the 
question of the Reparations with the Germans You all 
I need say little about this—that the effect 
of the kind of occupation which is at present in force in the 
Ruhr has exactly the same result on international trade as 
if you inserted the blade of your penknife into the works of 
your watch. The whole of international trade is a mechan 
ism: of extraordinary delicacy, and it was functioned before 
the war in such perfection and with such absence of friction 
that few, except those who had occasion to have special 
knowledge of it, were aware of its existence People are 
learning now, at a gigantic price, the elements of economics 
and toreign exchange. The fact is that throughout Central 
Europe the currency has got into such a position, the ex 
changes are of sucha nature, that there is and will be increas 
ing difficulty in making arrangements for payments abroad 
and conducting the elements of international trade. And it is 
not so much that we have suffered owing to the confusion 
of Central Europe as that we are beginning to suffer, and 
unless an end is brought to the existing state of things the 
time wili come when it will be quite impossible for pay 
ments to be made from Central Europe for their import 
trade, with the obvious result that there will be a corre- 
sponding shortage of credits available in the reverse direc- 
tions, and you will get a check and an increasing, and a 
rapidly increasing check and break on the whole of the in- 
ternational trade that used to be done in that direction, 


know—so that 


Page 31 OFFICE APPLIANCES For September, 1923. 


eral sense, 








obvious result that the greatest suffering will ac- 
crue to countries like our own that are so dependent, not 
only on their general trade, but ultimately, and in the chief- 
export trade.” 


with the 


est degree, on their 

Yes: there's the sore spot; not only is the mechanism deli- 
a degree. No country can lock 
“Let the rest of the world go hang!” 
Will hang us all this coming 


cate, but it is intricate to 


itself up and say 


The hangman is after us all! 


winter unless Europe and the rest of the world sets its 
house in order, and that quickly. I am not a prophet of 
woe! Far from it. But facts must be faced, not shirked. 


We must look and see. No use shutting our eyes and shout- 
ing. The treaty with Turkey will help quite a bit in the 


East, where the sun rises. But Europe must come along, 
too, if all is to be well and better. When, oh! when, will 
that be: Nobody knows. 
<-> 
W. H. Hartley, General Manager of The International 


Multigraph Company (Britain), has just gone over for a 
trip through Canada and the States, and by the time you are 
this I shall be hearing what he has to say about 
things seen and done. He tells me that he and his corps 
have just completed a three-months’ contest with New York 


re ading 


and Chicago and won with a margin of 20 per cent! 
Good! 
School Supply Market in Turkey. 
There are at present between 80,000 and 100,000 students 


in the various schools in Turkey, says Consul General G. B. 
Ravndal in a report to the Department of Commerce. Sup- 
plies for the schools are not bought by the Turkish Govern- 
ment but are purchased by the individual schools and insti- 
tutions. Each of these has its own budget for expenditures, 
and one member of the school board usually acts as pur- 
chasing agent, buying all the supplies needed in the local 
market. 

Chalk and crayon are in considerable demand in the 
Turkish Germany leads in this trade, except in 
colored chalks, which are supplied as well by France, Eng- 
land, and in a smaller degree by the United States. Colored 
chalk cost about twenty piasters for a box of 100 pieces, 
while white chalk cost about seventeen piasters for a small- 
size box. (This is equivalent to about $0.12 and $0.10, re- 
spectively, at the present rate of exchange.) 

Germany also controls the trade in pencils. Copying pen- 
cils and No. 2 in graphite are most in demand. Copying 
pencils sell for about $0.75 a dozen, and the graphite pen- 
cils for about $3.00 a gross. A few pencils of grade No. 1 
are also on the market, their cost being about $2.80 a. 


1 
s¢ hools 


gross 
London Concerns Join Forces, 

Office Appliances has received notice of the amalgamation 
of Johnson, T aylor & Company, Ltd., and C. W. Cave & 
Co., both of London, England. H. Taylor, having pur- 
chased the good-will, trademarks, etc., of Johnson, Taylor & 
Co., Ltd., amalgamated the business and personally joined 
C. W. Cave & Co., accompanied by a number of his staff. 
The title of the firm will be C. W. Cave & Company, Ltd., 
with Mr. Taylor as a director. All future correspondence 
should be addressed to 56 Gresham street, London, E. C. 2. 

The company is a well-known manufacturer of office 
equipment on the other side, being producers of the “Joca” 
also strawboard and leatherette 


covered box files, transfer cases, etc. 


files, directory covers, etc., 


Leeds Office Opened by “Old Town.” 

An office has been opened at 10 Pearl Row, Leeds, Eng- 
land, by the Old Town Ribbon & Carbon Company, New 
York, N. Y. This branch was established to maintain 
efficient service to dealers in the vicinity-~of Leeds. 
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More About Organization Week in France. 
Last month Office Appliances presented some information 
held in the 


concerning Organization Week, to be Magic 


City, Paris, from November 15 to 22, inclusive. 


tional information has recently come to hand which will be 


Some addi- 


of interest to American manufacturers of office equipment. 
This week is held under the auspices of the Chambre 
Syndicale d’Organisation, which is an association whose 
main object is to assist in the promotion of an idea or proj- 
ect. It groups the members of the chambers of the foreign 
domestic industry, advertising concerns, 


and typewriter 


paper and office furniture manufacturers, dealers, etc., also 
numerous other people interested in all questions dealing 
with office equipment It is a sort of propaganda associa- 
tion to promote the use of up-to-date working methods and 
materials in offices as well as in factories. The president ot 
the Chambre is P. A. 
of the Underwood Typewriter Company and for twenty 


Week 


the undersecretary of state, Mr. 


Francois, formerly a representative 
years agent for the Addressograph. . Organization 
will be presided over by 
Vidal, who has granted the promoters a subsidy of twenty- 
five thousand francs. The exposition will cover a space of 
about 1,800 to 2,000 square meters, where all office equip- 


ment dealers and several advertising agents will exhibit. 


Each day of the week will be devoted to a distinct machine 
or class of machines, such as typewriters, calculating ma 

and speeches will be delivered by 
The 


Chambre has decided to invite to this event all directors and 


chines, duplicators, etc 
the undersecretary of state and several other notables. 
teachers of the government commercial schools, totaling 
more than a thousand persons in the teaching line 

In order to help the promoters and to insure a good or- 
ganization and suitable publicity, most of the office equip- 
francs 
200,000 


have subscribed an 


total 


ment dealers average of 2,500 


each, the sum thus collected amounting to 


francs in round figures. The exhibits and the various con- 
tests will not be open to German machines. 

The typewriting contests will be held on Sunday morning, 
November 18, 


makes of 


from nine to twelve o'clock, open to all 


machines with the exception above mentioned. 
Money prizes will be awarded to the winners, who will be 
chosen by the jury. Speed tests will be held and also a per- 
fect correspondence contest. 

he French and European championship typewriting con- 


test is open to all French and foreign operators with the ex- 


ception of German operators. The contestants will write 
for twenty minutes from unfamiliar French or English text, 
selected from a daily paper of the day of the contest. The 


work of those who exceed a certain quota of errors will be 


ruled out of the contest. The title of champion typist of 


France will be awarded to the French typist whose speed 
exceeds sixty words a minute without exceeding the quota 
of errors, which will be fixed by the jury. The title of cham- 
pion typist of Europe will be awarded to the French or for- 
cign contestant who shall have achieved the largest num 
ber of strokes in this contest. 

The perfect correspondence contest will be held under the 
same rules as last year. In this contest a single error will 
disqualify the entire letter, while in the other contests the 
basis of correction will be that employed by the Chambre 
Union des Sociétés 


Syndicale de la Mécanographie and 


Sténographiques de France. 
Messrs. Gavrin and Triouleyre and several other Wood- 
stock operators will participate in these contests as well as 
operators of many other makes of machines. 

American Typewriter at Riga Fair. 

A commercial fair was held at Riga, July 22-August 5. 
Among the machinery exhibits was that of O. & J. Dalitz, 
Riga, representatives of the Royal Typewriter Company, 
Inc., for Lithuania. 


Latvia and 


Tunley Opens Branch in Durban. 
Arthur Tunley of A. 


South Africa, has recently 


Tunley & Company, Johannesburg, 


made some important changes 
in his business, one of them being the retransference of the 


company’s head offices to Johannesburg (No. 18 Simmonds 
street) and the opening of a branch store in Durban under 
the immediate management of R. W. Whyte, a man of wide 
experience in office equipment lines This branch will 
take care of the company’s interests in Natal, of which 
province Durban is the principal center. 

Mr. Tunley reports a very encouraging outlook for busi 
ness in South Africa. The company represents the Elliott 


Addressing Machine Company, the A. B. Dick Company 


and other American concerns, and carries typewriter and 


mimeograph supplies, card index and filing systems and 
steel and wood office furniture. 


Arthur Tunley is a native of Wolverhampton, Stafford 





shire, England. When four years old he was taken with 

the rest of the family to Australia. The succeeding eighteen 
ARTHUR TUNLEY 

years he spent in Brisbane, and when the Boer w broke 


out he went across as an ambulance bearer. attached to the 


Field Hospital Section of the First Commonwealth Con 


tingent. After the war he went back to his home in Aus 
tralia for a few months, then returned to South Africa, 
where he has remained ever since. Recently Mr. Tunley 
made a trip to Brisbane and other points in Australia, 
visiting relatives and friends whom he had not seen 
for twenty vears. September 1, 1923, is the tenth anniver 


1 } 
nich was 


sary of the organization of the Tunley business, w 
first started at Port Elizabeth, Cape Province. Previous to 
that time, Mr. 
with the Remington 
years he distributed the lines for which he held the repre 


Tunley had been for five years connected 


Typewriter Agency. For several 


sentation through agents in the different centers Later, 


however, he adopted the policy of opening brat stores. 
In October, 1919, the branch at Johannesburg was started, 
and on August 1, 1921, the 
ganized and is under the direction of Mr. Summers, a man 
of experience and energy. The Durban branch, under Mr 
Whyte, is the latest one to be organized, so that now there 
Port 


Town and Durban, all doing an active and profitable busi 


branch at Cape Town was or- 


are Tunley stores in Elizabeth, Johannesburg, Cape 


ness, 


What you learn to your cost you may remember longest. 


Wales News (Wales Adding 


Machine Compan V 











French Commercial Conditions Changing. 


Special Correspondence to Office Appliances. 


Paris, Aug. 3, 1923 
MPLOYMENT bureaux and others that deal with 
the finding of places for the unemployed say that 
what is practically a new profession or an old pro- 


fession newly garbed has sprung up in France Ten years 


go expert accountants and bookkeepers were in a cer 


5 BS 


tain restricted demand. Paid about $60 a month, they were 


regarded as a sort of superior clerk. Care and reasonable 


accuracy were expected of them, with punctuality and 


neatness [he books must be inscribed with copperplate 
figures and decorated with ornate flourishes. 
Today, a head accountant easily gets $400 (reckoning 


the dollar at par) a month, with a share in the profits of 


the concern, while the smaller and least considered man 


draws $120 a month. The other salaries vary between these 
Naturally all pay has gone up with the van- 


of the based on 


two figures 


ishing purchasing power franc, and aré¢ 


living, which makes the minimum relatively 
high. A Fren 
deal 
countant is not only expected to exercise 
bookkeepers 


dozen up-to-date systems, usually 


the cost of 
h or Belgian firm naturally requires a good 


for this high rate of recompense. An expert ac- 


a general super 


vision over the but he must have half a 


adoptions of American 


methods, at his finger-ends. He must know all about the 


relative merits and disadvantages of loose-leaf ledgers, for 
where 


which type of book they are admitted by law and 


they are prohibited. He must know whether cash accounts 
can be kept in type-script and the exact significance of any 
He must be well up in knowl- 


legislation on this subject. 


of all modern time-saving appliances, know how to 
an adept at company law 


allowed by the 


edge 


instruct the filing clerks and be 
taking 


law with 


and in advantage of any facilities 


regard to remission of taxation. Sometimes the 


expert accountant combines the office of economy expert, 


and receiving a heavy commission on any economies he is 


able to effectuate, is very keen on this particular branch 


of his duties Dressed in the latest fashion with a car at 


his disposal, for visiting branch establishments, he is a very 


different person from the mole-like accountant, who ate 


his sandwiches at his desk and emerged after lunch to take 
a cup of coffee at his favorite cafe, playing a game of 
cards or billiards before returning to the dark hole where 
Marvels of the 


and 


he pored over his wonderfully neat books. 


art of calligraphy, they did honor to his teachers 


preceptors and he fails to understand why he has now been 
hurry, who is always 


superseded by the gentleman in a 


“on the hustle,” and so blatantly efficient. 

The first reason for the change is that the small shop- 
keeper is being absorbed by the big universal store in both 
France and Belgium. The great emporiums do a roaring 
trade in the city and a big post business with the country. 
In some stores more account is taken of this post business 
than of the sales effectuated in the shop itself. This coun- 


try trade requires very careful bookkeeping, as errors are 


apt to anger customers and send them to another shop of 
the same type, where bills are not sent in twice. 


The small artisan, who simply put the money in the till 


even in his pocket and who never made any attempt at 


keeping accounts, is also dying off. However much his 


excellent handwork may be regretted, his demise is already 
an accomplished fact. The small farm is being swallowed 


up by the big concern, where breeding, poultry rearing, 


dairy-farming, crops growing and vegetable cultivation are 
all pursued under the same management. This means the 
sinking of money in labor-saving appliances, which are be- 
becomes scarcer 


When so 


ing introduced more and more as labor 


and scarcer and less and less efficient. much 
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capital is involved, the rule-of-thumb accountant methods 


must go by the board. The expert must be employed with 


his assistants. In cases where firms borrow largely, or 
where the capital is got together by a joint stock company, 
the law imposes the keeping of proper books. Managers 
unable produce such are regarded prima facie as swind- 
lers, unless they can prove the contrary, if the companies’ 
affairs come into liquidation. As working with extensive 
capital is becoming more and more general, it will be seen 


that bookkeeping is becoming more and more necessary. 
\nother reason for the keeping of books, is the introduc- 
tion of direct taxation in both France and Belgium. In 
pre-war times most of the taxation was indirect, on sugar, 
h like first necessities. It thus fell on rich 
and poor alike. French economists argued that people who 
wished to deprive themselves of sugar for example were at 
liberty to do so and thus avoid taxation. It is certain that 
this form of imposition, going unperceived for the most 
part, is much more popular than the direct taxation intro- 
duced since the war, which has pressed particularly hardly 
on the tradesman. He is compelled to show his books by 
both in France and Beligum, to the fiscal agents who 
base his liability on the figures thus shown. It will at 
once be seen that the profit and loss question cannot be 
left to the ancient style of accountant, but that it requires 
an expert to really understand the inwardness of the posi- 
when his conclusions will form the basis of taxation. 


matches and su 


law, 


tion 

The demand for really expert bookkeepers, with a knowl- 
edge of and other branches of 
the business, is great in France today. Posts are plenty 
for the really efficient man and it is stated by employers 
that they cannot find sufficient candidates to fill the posts 
vacant. Some kind of theoretical and specialist 
is of course demanded and many of the men now 
going in for a commercial course at some college have 
their baccalaureate if not their doctorate, for it is begin- 
ning to dawn upon the intellectual class of Europe that the 
best market for brains is in commerce and trade. 


American filing systems 


that are 


training 


The establishment in every firm of repute of a bookkeep- 
ing and correspondence department, implies the purchasing 
of calculating machines, of typewriters, filing systems and 
While it is hardly to be expected that 
furniture such as desks and tables will be 
imported from the United States, in any quantity, for 
freights are high and the dollar fising, it is certain that 
firms will prefer to get their accountancy systems 
other side of the water. The preliminary expense 
is great, but it repays itself, as American system is the 
by-word for efficiency and up-to-dateness in Europe. In, 
way, firms now establishing themselves on a 
will either buy their reckoning machines in 
Europe or in the States. The make selected now will not 
easily be changed for French firms especially are conserva- 
tive, Belgian concerns are quite likely to give another make 
a trial even after settling on one special type, apparently 
for all time, but in France nothing of the kind is to be 
hoped for, excepting in the case of the first machine prov- 
ing absolutely useless. Type machines for the new ac- 
countancy department are being bought in dozens. 

The American representative of an overseas firm is faced 
big difficulties. The first and foremost, 
he will tell you, is exchange. He will cite the case of a 
Canadian machine that went off like wildfire in Belgium at a 
time when the difference in the value of the American and 
Canadian dollar made the Canadian machine come to just 
two-thirds the the American product. A _ well- 
worded advertisement drew customers in dozens, who were 
informed that owing to the exchange they could effect a 
bought typewriters at once, and 


model ledgers, etc. 


actual office 


many 
from the 


the same 


new rooting, 


with several very 


cost of 


big economy, if they 


(Continued on page 189) 
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Report of the Ne 
in Every Section of the Field. 


Stencil Machine Suit Closed. 
An injunction suit involving the design of the Marsh 
dismissed in a court action. The 
American Bakers Association had brought suit 
against the Marsh Belleville, IIl., 
claiming prior rights in the stencil machine invention. A 
dismissal of the 


stencil machine was 
Machinery 

Shipping Service, Inc., 
demurrer was sustained, leading to the 
injunction. 

In March, 1922, the 
ation filed a petition for a 
Stephen D. Hartog, Marsh Stencil Machine Company, 
Marsh Shipping Service, Inc., and Jokn W. Marsh, the 
latter president of the two defendant companies. 

The petitioner alleged that Hartog was about to produce 
a stencil cutting machine for the Marsh companies and 
alleged that it had the sole rights to Hartog’s inventions. 

In sustaining the demurrer, which practically throws the 


Judge Crow in a decision rendered ruled 


Machinery Associ- 


injunction 


American Bakers’ 


writ of against 


case out of court, 
that there was no consideration shown for the alleged con- 
tract between Hartog and the for the convey- 
ance of his patents in question and that the contract was 
that 
invention would not lie. 


petitioner 


unfair performance to 


compel conveyance of a future 


and inequitable; and specific 


Stationers’ Wholesale Supply Co. Meets. 

August 28, a meeting of the stock- 
Wholesale Supply Company was 
More than fifty per 
were present at 


On Tuesday evening, 
holders of the Stationers’ 
held at the headquarters in Chicago. 
cent of the stockholders of the company 
and plans for the good of the organization 
The work of the officers, 


this meeting, 
were discussed with enthuiasm. 
headed by E. E. Blankemeyer, was unanimously approved. 
Another meeting will be held early in September to elect 
an advisory and officers of the 
present official personnel—E. E. Blankemeyer, 
secretary, and Gustave Hate, 
elected as permanent heads of the 


board corporation. The 
president; 
James Montgomery, treasurer 
—will undoubtedly be 
company. 

A committee was appointed to secure a location for the 
business. 


Garbell Sale Postponed. 
Garbell Typewriter 
original 


Action on the sale of the assets of the 
was postponed until September 1. The 
action by the United States court at Chicago called for 
bids to be in August 1, and the formal opening was to fol- 
low. At that time it was decided to postpone the sale of 


the bankrupt estate one month. 


Company 


: ye Aawibes 


Dick City Sales Branch Opens this Month. 
The new city sales branch of the A. B. Dick Company, 
at 107 South Clark Chicago, IIL, will bs 
Tuesday, September 4. U. G. 
has been with the A. B. Dick Company 


street, opened 
Case will be in charge. He 
for many 
\ugust, but a 


number of unpreventable circumstances rendered this im- 


years 


The new store was to have been opened in 


possible. 


The new branch will be a striking addition to the local 


stationery stores occupying the two blocks on Clark street 


south of Madison. The fittings of the branch ar ignified 
and harmonious. 
Ricord Gradwell Visits Chicago. 
Ricord Gradwell, who several years ago resigned the vice 


presidency of the Oliver Typewriter Company to go into the 


moving picture business, visited Chicago a few days ago. 
Mr. Gradwell is president of the 
poration, a holding company allied with the bis 


York Cit 


moving picture busi 


Producers’ Security Cor- 


roducing 


concerns. Its head offices are in New 


When Mr. 


Gradwell went into the 


ness he took with him several men of the Oliver organiza 
tion, all of whom have done well in the new field Mr 
Gradwell states that G. Fecke, who spent many years 


eaded the 
Typewriter Company at Woodstock, Ill., is also 


in the typewriter business and at one time 


Emerson 
picture industry, with headquar 


a member of the moving 


ters in Boston. 


Commodore McClurg Nearly Wins Lipton Cup. 

Commodore Ogden McClurg (in every-day life 
A. C. McClurg & Company, 
annual regatta of the 


head of 
Chicago, Ill.) was nearly win- 
Chicago Yacl 
Lipton trophy Che 


ner in the it Club last 


month, sailing for the Sir Thomas 


race is sailed on points, and but for an unfortunate foul 
with another yacht, Commodore McClurg’s new “Ariel” 
would have won the right to have her name engraved on the 


Lipton cup. “Gossoon” won third place in the first race, 


finished second in 


and first place in the second race. She 


the third race. “Colleen,” which got the gun first in the 


third race, had not been entered in the two previous heats, 


so “Gossoon” won the series. 


The Lipton races also served as part of an elimination 


which determined the yacht which represents the 
Chicago Yacht Club in a race for the 
which will take place at Toronto this month. 


fly the Chicago Yacht Club pennant in this race 


series 
Richardson trophy, 


‘Ariel” will 











A School of Industrial Art. 
( olonel W ilhan Ne lson 


Pelouze, Pelouze 


president of the 


Manufacturing Company of Chicago, is chairman of a spon- 
soring committee which is interested in the establishment 
of an industrial art school in Chicago Associated with 
Colonel Pelouze as members of the committee are the fol 
lowing well-known people: 


B. F. Affleck, president, Universal Portland Cement Com 


any; MeClelland Barclay, advertising artist and illus 





CUl.. W. NH 


PELOUZE. 


trator; Harold Bradley, Harold Bradley & Co., real estate; 
William Butterworth, president, Deere & Co., Moline, IIL; 
Wm. G. Burt, Marshall Field & Co., wholesale; Henry Pur- 
mort Eames, pianist-comnoser; Colin C. H. Fyffe, attorney; 
William D. 


Marion Hickman Gheen, vice-president, Miss Gheen, 


Gates, president, American Terra Cotta Com- 
pany; 
Inc., decorators; John M. Glenn, secretary, Illinois Manufac- 
turers’ Association; David L. Goodwillie, Goodwillie Bros., 
box manufacturers; Edwin Osgood Grover, president, The 
Prang Company; Oliver Dennett Grover, A.N.A., painter; 
Robert B. Harshe, director, Art Institute of Chicago; 


K. Holsman, architect; Adolph Karpen, secretary-treasurer, 


Henry 


S. Karpen & Bros.; Frank G. Logan, vice-president, Art 
Institute of Chicago; George R. Meyercord, president, The 
Eames MacVeagh, vice-presi- 
Frank Milhening, 


jew- 


Meyercord Company, Inc.; 
dent, Franklin MacVeagh & Co.; 
treasurer, J. Milhening, 
Charles  S. 


Linotyping Company; Mme. Alla Ripley, president, 


Inc., manufacturing 


elers: Peterson, president, Peterson 


Fashion Art League; Lionel Robertson, art director, 


The Tobey Furniture Company; G. Raymond 


Schaeffer, advertising manager, Marshall Field & 
Co.; Paul Schulze, ex-president, Schulze Baking 
Company; Lorado Taft, sculptor; J. Elmore Tanne- 


hill, display manager, Carson Pirie Scott & Co.; 


L. L. Valentine, secretary-treasurer, Valentine- 
Seaver Company; Ralph VanVechten, vice-presi- 
dent, Continental and Commercial National Bank; 
Stewart Waring, president, Great Lakes Wall 
Paper Mills. 

The committee has begun its work toward the 
establishment of an American school of the indus 





trial art and is now engaged in raising $200,000 for 
this purpose. The school, it is expected, will be 


directed by the Art Institute of Chicago and the 


Arts 
intended to have local limitation, but must be elastic 


Association of and Industries. It is not 


enough in its artistic scope to serve the entire 41 
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NEW 
BRIDGEPORT, CONN 
of the August issue 


. 5 


country and to aid and assist every kind of industry through- 
out the land. Abroad eminent artists have long recog- 
nized their efforts to 
impart to utilitarian articles the distinctive qualities of art. 
that art in the articles themselves is 

given generously of their time in the 
for calico, silk, wallpaper, 








1 


that it is an honor to contribute 


They understand 
necessary and have 
making of beautiful designs 
furniture, et¢ 

Many reasons are advanced why Chicago is the logical 
place for a national school of industrial art. Chicago is the 
deve loping center of the country, 


Well Known Factory Manager Moves to Pacific 
Coast. 

M. B. Sargent, who has been factory superintendent for 
leading loose leaf, typewriter and adding machine factories, 
is now out in California after having made the trip from 
Connecticut in nineteen days’ driving. 

Mr. Sargent is California distributor for the Niagara 
Water Circulator for Ford cars and trucks and has an office 
at 426 South Spring street, Los Angeles. He states that 
they like the country very much and expect to move their 
furniture in the fall 


EXCUSE US, PLEASE! 


Rectifying the Brannigan Territory. 

An item under the “Typewriter” classification on page 
203 of the August issue of Office Appliances stated that 
F. J. Brannigan & Company, Newburgh, N. Y., had dis- 
tribution for the “Elsie” typewriter in the counties of 
Putnam, Dutchess, Ulster and Rockland counties. 
A letter from the Brannigan company states that the terri- 
tory covered for the L. C. Smith & Bros. Typewriter Com- 
pany is Orange, Putnam and a part of Dutchess county. 


Orange, 


Wrong Title for Mr. Dunbar. 

In Office Appliances for August reference was made to 
C. E. Dunbar as having recently been manager of the Chi- 
cago office of the Noiseless Typewriter Company. This is 
S. Mineau, the present Chicago manager, has 
held the position for several years, having opened the Chi- 
cago branch on December 1, 1915, and having been its man- 
ager ever since 

Mr. Dunbar was superintendent of district agencies for 
the Noiseless Typewriter Company and had much to do with 
the formulation of the sales policy under which the com- 
pany operates. 


erroneous. J. 








FACTORY OF THE DICTAPHONE 


CORPORATION AT 
teference was made to this factory on page 


of Office Appliances. 
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PANORAMA OF BUSINESS SECTION OF DES MOINES, IA 


Des Moines a Convention City. 

The state of lowa and the city of Des Moines have ex- 
tended cordial greetings to all stationers and manufacturers 
on the American continent and a sincere invitation to them 
to come and have a part in the next national convention 
to be held at Des Moines, October 8, 9, 10 and 11. 

This invitation, with an interesting illustrated prospectus, 
has been sent out from the office of G. E. Hamilton, sec- 
retary of the Des Moines Convention. Bureau. 
matter which accompanied the letter presents many of the 
interesting points in and around the city of Des Moines and 
industries and 


The printed 


gives information concerning the 
financial resources of the city, which covers an area of 


with 850 acres devoted to parks and 


some 


fifty-six square miles, 
playgrounds. The city is noted for its fine residence section, 
its boulevards, country clubs and golf links and is said to 
lead the nation in percentage of home owners. 

The river front and civic center, where many of the pub- 
lic buildings are located, is most interesting to visitors, 
showing the marked progress made by well developed city 
The city of Des Moines has numerous excellent 
lack of suitable accommoda- 
who may decide to come to the 


planning. 


hotels and there will be no 


tions to take care of all 
convention 

Nine of the railway systems of the United States enter 
Des Moines and the city covers one of the best buying ter- 
ritories in the world. Its financial resources are large. 
city is in the line of transcontinental travel and offers much 
diversion. It is easy to reach either by 


of interest and 





VIEWS OF THE EXCELLENTLY ARRANGED STORE 


The 


OF I 
INTO WHICH THE COMPANY 


automobile or rail. It is but a short ride from P 
to Fairy Moines, for the pro 
posed national park is a wonder spot that the glaciers left 
Near the city are charming lakes surrounded 


Land, as they say in Des 


untouched. 


by woods where the visitor may rest and enjoy himselt 
There will be no lack of suitable entertainment at the next 

convention and plans are arranged to make it one of the 

most valuable and important conventions ever held by the 


association. 


Lincoln Stationer Takes New Store. 
The house of Latsch Brothers, Inc., heretofore at 117-119 


South Twelfth street, Lincoln, Neb., moved into a new 
store on April 1, exactly seven years from the day the 
house went into business. The present store 1s 1n the heart 


of the business district of Lincoln and occupies three floors 
and of the 
commercial and social stationery occupies the 


The merchandise stock of 
St floor. the 


basement building. 


office furniture stock takes up the second floor and the third 


floor is given over to a stock room and used-furniture stock 


isiderable new ma 


The printing department, to which co 


nent 


chinery has been added, occupies the basen 


The pictures give the reader an idea of the appearance 
and arrangement of this well-equipped establishment 

Throughout the store an olive green color scheme has 
been used and Art Metal steel shelving has be installed 
Olive green steel furniture is used in the office to conform 
with the color scheme of the rest of the stor 

In the course of the seven years this company has beet 





szATSCH BROTHERS, INC., AT LINCOLN, NEBRASKA 


MOVED LAST SPRING 











business several other stocks have been absorbed, in 


cluding the stationery stock of the Lincoln Typewriter Ex 
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hange, that of the Terminal Printing Company and the 


complete stationery and office supply stock of the MacKin- 


non Office Supply Company, of the Benway Furniture Com- 


pany and the Hardy Furniture Company. 


Three years ago Latsch Brothers, Inc, issued a 150)-page 


catalog, 11x8 


pany has given particular attention to the mail order depart 


inches, covering their entire line Che com- 


ment and has built up a nice business, hewing close to their 


slogan—"If It’s for the Office, We Have It.” 


September, 1923. 





rare is the customer to whom they cannot suggest means 
for simplifying his daily routine by the use of loose-leaf 
dey ice€ 5. 

In the adjoining section on the east, all manner of blank 
books are shown, the Boorum & Pease line being featured. 
Near the Stark street entrance are tables filled with diaries, 
date books, blotters, cash boxes, waste baskets, cuspidors, 
office forms of every description and hundreds of other of- 
fice accessories. At the eastern end of the aisle are lo- 
cated the inks, glue, mucilage, etc. 

The next aisle is devoted to office machinery, prominent 











Live 








SOME VIEWS IN THE NEW STORE OF THE J. K 


store has | 


one of the most widely respected and esteemed men in the 


GiLL COMPANY AT PORTLAND, OREGON.—This new store 
of the J. K. Gill Company, an exterior photograph of which appeared in the August issue of Office Appliances, is one of 
the finest structures devoted to the stationery and office equipment business in the United States. The building of this 


been one of the dreams of J. K. Gill who now lives, at the head of his company, at the age of eighty-three, 
northwest 


Despite his advanced years Mr. Gill is in good 


health—a fact which is a source of constant satisfaction to his family and his many friends. 1.—Looking over the store 


) 


toward the book section from the mezzanine. Note the massive pillars. 2.—Looseleaf corner—main floor. Stairway leads 
to mathematical department. 3.—Office furniture—third floor 1.—View of the general offices—third floor. 5.—A typical 


stock floor for books and stationery—fifth floor. 6.—Section of 


the Commercial Stationery Department. 7.—Engraving De- 


partment—second floor. 8.—The ‘Poets’ Corner’—main floor A corner dedicated to Oregon writers where original 
manuscripts are hung on the walls and photographs of leading local writers are exhibited. Numerous receptions to visit- 
ing authors have been held in this section. The store fireplace, crane and old copper kettle are features. This kettle 


came over the plains nearly a century ago The old table 
store—1871 ‘ 


Arrangement cf J. K. Gill Co. Stcre. 

In planning the arrangement of their magnificent new 
nine story building, the J. K. Gill Company of Portland 
gave ample room to the displays of their extensive lines of 
office fixtures and furnishings. The main floor is divided 
equally by a wide aisle which separates the book depart- 
ment from the displays of office equipment and commer- 
cial stationery. 

The extreme northwestern corner of the first floor is oc 
cupied by the loose-leaf section, carrying a complete line 
of Irving-Pitt loose leaf books, ledgers and post binders. 
The salesmen in this department are specially trained, and 


in 


the foreground is one of the original ones in Mr. Gill’s first 


9 —Mathematical Department—basement or “first floor down,’ as it is called. 


among which is the Rotary Neostyle. The Remington 
Portable typewriter is shown. Here are the envelope 
sealers, desk accessories, desk lamps and many time and 
labor saving devices. The next section of this aisle is given 
over to typewriter supplies, featuring the Webster line and 
Star brand ribbons and Multikopy carbon paper. The firm’s 
own brand of Mt. Hood typewriter paper is given conspicu- 
ous space. Next are shown the stocks of pencils, pens, 
evasers, envelopes and tablets, and numberless other small 
items of office supply. 

The main display of office furniture occupies the entire 
third floor, with the exception of thé space taken by the 
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WINDOW DISPLAY OF 


SAN FRANCISCO.—Cut by 


general offices of the firm. Here will be found complete 
showings of Globe-Wernicke filing cabinets in wood and 
steel, adapted to every possible need. These cabinets are 
given ample space to demonstrate and display them to the 
best advantage. Sectional bookcases are shown in a wide 
variety of patterns. The fine Milwankee line of office chairs 
is featured, and steel stationery cabinets and lockers are 
given a good display. 

An especially effective feature of the display of office 
furniture is a series of alcoves along the south wall, where 
complete office suites have been arranged, showing the uses 
of various pieces of furniture and equipment. In one of 
these alcoves is a suite of the famous Doten-Dunton line. 

Filing cabinets supplies are carried in a vast variety in 
this department, and the stocks are in charge of salesmen 
expert in installing office systems. Their services as con- 
sulting experts is freely at the service of anyone who is in- 
terested in putting in a filing system. 

Throughout their own big offices, the J. K. Gill 
pany have practiced what they preach, installing all modern 


Com- 


time and labor saving devices, including a complete new 
battery of Globe-Wernicke filing cabinets. 


Syndicate Promoter Tangles Financial Web. 


By a decision handed down on July 30 by Justice Harry 
E. Lewis in the Brooklyn (N. Y.) Supreme Court, J. Alex- 
ander Dingwall, Jr., of Scarsdale, was ordered to render 
an accounting to George W. Baker of $5,000 which Baker 
had invested in Syndicate B, an Oklahoma oil venture un- 
der the management of Dingwall. It appeared to the court, 
according to newspaper reports of the decision, that Ding- 
wall had mingled his own funds with those of other inves- 
tors and had used a part of the combined amount in ways 
not contemplated by the agreement between the defendant 
and the investors and. in fact, in enterprises such as the 
Blue Company and the Lehigh Calculator 
Company in no way connected with the oil producing in- 
dustry. 

It is asserted that about a million dollars was invested in 


Flag Mining 


Syndicate B in various sums’ by some two hundred fifty 


business men. The suit was brought in an effort to find 
out in what way the money has been applied. 

Dingwall protested good faith, declared he had invested 
more than any of the contributors, and asserted that there 


are many wells yet to be tapped and if given a chance he 


could still return a fair profit to the investors. 


the Jos. 


PENCILS AND THE LIKE IN THE SHOW WINDOWS OF THE ISAAC UPHAM COMPANY OF 


Dixon Crucible Company. 


Pencil Window During N. E. A. Convention. 

During the annual convention of the National Educational 
Association, held recently at San Francisco, the Isaac Up 
ham Company, in one of its large show windows, featured 
Dixon’s “Educator” crayons, made by the Jos. Dixon Cruci 


ble Company. Describing the window, L. H. Lobenstein 


of the Isaac Upham Company, said: 
“The checker effect on the right was made with empty 


| 


B-8 boxes. The greens in the background are boughs of na 


tive redwood. The design at the edge of the window was 
made with empty Nos. 308, 312 and 722 pencils 


and No. 40 Eldorado eraser, with a 2-H Eldorado pencil at 


3-8 boxes: 


The lights were hooded with orange « 
sketches 


the edge. 
and the 
paper of the same tone.” 

In another letter to the Jos. Dixon Crucible Company, Mr 
“Edu 


cator” crayons by pupils in the public schools under the in- 


rene Tt ner 
rCpe paper, 


Horter crayon were mounted on cover 


Lobenstein refers to the four drawings made with 


struction of Miss Boone. 


Warning Against Forged Orders. 

William E. Ward, president of the New York Stationers’ 
Association, warns members against forged orders, quoting 
a letter recently received from a member, who said: 

“Someone is again securing merchandise from manufa 
turers by presenting a forged order, going so far as to 
print letterheads similar to the dealer’s, and using 
an order blank.” 


Ward 


cently of a similar character, and suggests that 


President says there have been other cases re 


manufac- 
turers and dealers should use great care in honoring orders 
differ 


any quan 


which are in any way unusual as to quantity or 


from the usual methods of ordering. Orders for 


tity of merchandise should be verified by the manufacturer 


before being delivered over the counter. 
Mr. Eylar Goes Abroad. 
M. S. Eylar, vice-president in charge of the sales of the 


Elliott-Fisher Company, sailed for Europe on August 7 
and will spend some weeks abroad in the interests of the 
company. 

His itinerary includes the following cities: London, Brus- 
The Hague, Stockholm, 
Krakow, Prague, Vienna, Milan, Turin, Rome, Basel, Frank 


back to Paris He 


sells, Copenhagen, Christiania, 


fort, Paris, Barcelona and expects to 


sail for home on October 2. 
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English Dealer Visits America. 

On August 6 the eastern office of Office Appliances had 
the pleasure f Hazell, 
Watson & Viney, Ltd., London, England, English repre 
sentatives of the Esterbrook Steel Pen Manufacturing 


receiving a call from H. Evans « 


Company. 

Mr. Evans is manager of the pen department and has 
charge of all business done by the company for the Ester- 
brook people. He came over on the steamship “Berengaria” 
about the middle of July and returned on August 7 on the 
“Mauretania.” 

He spent a week at the factory in Camden, N. J., and put 
in a short time in sightseeing, going to Washington, Arling- 
ton, Atlantic City, Mount Vernon, and other places in the 
eastern territory. 

One of the interest features of the pen department work 
of Hazell, Watson & Viney Company is a window show 
which they permit different dealers to use for one or two 
or three weeks at a time. It is composed of a beautiful 
setting of velour and plush with only one line of pens fea- 
tured at a time. Sixteen of these show windows have been 
made up and are sent around through the British Isles for 
the use of dealers. 

The pen business is only a part of that done by Hazell, 
Watson & Viney. Ltd., who are printing and manufactur- 
ing stationers as well. Their printing plant is very large 
and complete 

Mr. Evans came to this country partly to obtain other 
lines in the office equipment field which their salesmen might 
sell when calling on the trade. Manufacturers interested 
may get in touch with them at 52 Longacre, London, W. C., 
England. 

Mr. Evans said that the unemployment situation in Eng- 
land is very bad. There are now about 1,125,000 men out 
of work, many of whom are young men. 


Dealers Important in Distribution of Typewriters. 

In a message “To Royal Dealers” in the latest number 
of the Royal Standard, President George Ed Smith of the 
Royal Typewriter Company, explains why the dealers’ 
department is an important part of the system of national 
distribution. He said that records have been made in 
dealers’ territories rivaling the best showings of branch 
offices, and during the year the growth of distribution 
through the dealers’ organization has fully kept pace with 
the growth of business through the branch office system. 

The policy of the Royal is not as some might suppose an 
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experiment in opposing methods of selling. Dealer distri- 
bution will always form a large and definite part of that 
organization. Mr. Smith says that last year branch office 
territory has given way in more instances to dealer distri- 
bution than the reverse. However, changes from one sys- 
tem to the other are getting to be very rare and are only 
brought about by exceptional circumstances. The company 
contributes by its support to the success of the dealer just 
as it contributes to the success of the branch and is equally 
pleased when a dealer shows exceptional profits. 


Valuable Fountain Pen and Pencil Catalog. 

The W. A. Sheaffer Pen Company of Fort Madison, Ia., 
has just issued a catalog of Sheaffer pens, pencils, giftie 
sets, “Skrip” and leads. This catalog contains 48 pages 
bound in neat covers. It lists and illustrates the com- 
plete Sheaffer line including Sheaffer’s regular line of foun- 
tain pens in eighteen different styles, three styles of Sheaf- 
fer’s Student’s Special pens, fourteen styles of the Life- 
time pen, ten styles of the Ebony line, five styles of the No. 
46 special line in red, and five styles in different barrels. 
Then there are full mounted pens in 29 different styles. 

Of the Sheaffer Propel-Repel-Expel pencils no less than 
70 different styles are shown. Sheaffer's Giftie Sets include 
fountain pens and pencils in various styles and are illus- 
trated and described. Many different combinations are 
shown. 

Then there are Sautoirs, lead and pencil assortments, 
counter cases and, finally, Sheaffer’s “Skrip,” a new foun- 
tain pen fluid for which many desirable things are claimed. 
The manufacturers state that Skrip flows evenly and 
smoothly without flooding; that it does not clog the feed 
channel nor form a gummy substance around the nib; that 
it starts writing the instant the pen touches the paper but 
quickly dries when on the paper; that it will not deposit 
sediment and makes a smooth, even line without skipping. 
Skrip comes in several colors such as red, purple, black, 
blue and green. 

Interesting floor and counter display cases are pictured, 
made in several sizes. This catalog is a creditable piece 
of work and it lists lines which have become standard 
among the trade. The offerings cover a wide variety of 
goods, and no dealer will fail to be interested. It is pointed 
out in the foreword that the Sheaffer reputation is built 
upon the production of writing instruments that perform 
their duty when required. 

Illustrations of some of the lines appear herewith. 


ee ee eee | 


~~ eT 


o -- em - a 
SSS SESS SSS SSRs 4s ss eos 7 ae, 


<a SE i ee a 


SPECIMEN OF NEW GIFTIE 


SHAEFFER’'S NO. 366 HEM PEN 





SOLID GREEN GOLD MOUNTING. 














Page 40 OFFICE APPLIANCES For September, 1923. 


a 











Harry C. Weis. 


The office equipment industry will learn with sorrow of 
the death of Harry C. Weis, vice president and assistant 
general manager of the Weis Manufacturing Company, and 
vice president of the Weis Fibre Container Corporation, 
both of Monroe, Mich. 

Mr. Weis died about ten o'clock on the evening of Tues- 
day, August 14, at his summer home on Lake Erie, three 
miles south of Monroe. He was taken suddenly ill with 
an attack of acute indigestion and passed away within an 
hour. Dr. Charles T. called and did 
everything possible 

Mr. Weis was born at Sandusky, Ohio, January 10, 1875, 
Monroe Weis Manufacturing 
Company located there more than 20 years ago. 


Southworth was 


and had lived in since the 





WEIS. 


THE LATE H. C. 


The home, 611 South 
Monroe street. 
Funeral services were held at the home at 1:30 Friday 


Rev. Reuben Crosby, 


body was brought to his city 


afternoon and burial was at Toledo. 
of St. Pauls Methodist Episcopal Church, offered prayer 
and the remainder of the services was conducted by the 
Masonic lodge. 

His wife, an mother, two 
president of the Weis Manufacturing Company, Frank, two 
sisters, Mrs. Lucy Morris, Los Angeles, Calif., and Mrs. 
Katie Davis, of Toledo, survive. 

Mr. Weis was a member of the Monroe Lodge of Masons, 
Moslem Temple Mystic Shrine, Detroit and the Monroe 
Exchange Club. He was active in association work and 
regularly attended national conventions. He 
had many friends throughout the United States and will 
He was a man of fine and engaging 


aged brothers, Andrew L., 


stationers’ 


be sadly missed. 
personality. 
' F + 
Philip E. Uhl. 


One of those prominent in the office furniture equipment 
industry who has passed away since the last issue of Office 
Appliances appeared is Philip E. Uhl, president of the 
Toledo Metal Furniture Company of Toledo, O., who died 
on August 4. 

Mr. Uhl was born March 3, 1868 in Glandorf, O. He 


began 
took 
builder's supply 


attended the Toledo High School and at an early age 


business as a clerk in a furniture store. Later he 
charge of the accounting department in the 


March, 


Uhl, in the bicycle repalt 


business of Thomas 1898 he joined 


Clem R. 


Doherty. In 


business 


his brother, 


and shortly afterward took charge of the insurance depart- 
ment of the Kirschner-Wideman Company The Toledo 
Metal Furniture Company was organized by Joseph F. L. 








THE LATE PHILIP E. UHL 
Uhl and Clement R. Uhl in 1904 and at the same time Philip 


E. Uhl also became interested in the concern, but not until 


1911 


brothers 


join his resources with those of his 
Toledo Metal 


At that time, however, he was elected president 


did he actively 
in the conduct of the Furniture 
Company. 
of the company and continued in this office until his death. 

Mr. Uhl was married on October 12, 1898 to Miss Ger- 
trude Kirschner, a daughter of Charles J. Kirschner. He 
was greatly interested in church and charitable work. He 
was a member of St. Mary’s Catholic Church and a fourth 


degree Knight of Columbus. He was also member of 


the Commerce Club, Inverness Club and the Toledo Auto- 
mobile Club. Mr. Uhl was a man of vision and sound judg- 
ment and possessed withal a personality which made and 
held friends. His death is a real loss to the industry 
+ - + 
George B. Sharpe. 

G. B. Sharpe, advertising manager of the Burroughs 
Adding Machine Company, and one of the foremost adver 
tising men in the United States, was drowned while swim 





THE LATE GEO. B. SHARPE 

ming at Algonquin Park, Ont., at 8:30 A. M., August 10. 
Mr. Sharpe left Detroit the Friday before for a vacation 

in the Canadian woods, about 200 miles north of Toronto, 


intending to be away until the end of the month. He was 
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an ardent fisherman and had spent his vacations, for sev nstant travel throughout the world, this being fol- 

eral yea k, in Maine and in Canada. This year, follow- lowed by many extensive trips. 

ing several particularly strenuous weeks in connection with “His activities in connection with the New York Cham- 

preparations for a Burroughs sales convention, he hurried ber of Commer and other commercial organizations, his 

away to his usual summer recreation grounds extensive travels and his prominent part in foreign trade 
In the course of his long and successful career, Mr. councils, have bes distinct contribution, not only to the 

Sharpe had directed the advertising several large corpora development of the business of the Remington Typewriter 

tions. Fron 1904 to 1907 he was advertising manager of Lompany but American trade in general. 

the Studel Corporation For eleven years following 


he occupied similar position with the De Laval S« parator 
Company, New York. From 1918 until late 1921 he was 
advertising manager of the Cleveland Tractor Company, 
joining the Burroughs Company at the late date to direct 
its advertising activities. 


Mr. Sharpe was president of the National Association of 
Advertisers, having been elected to that post last November, 
ifter having served several years as a director and vice 
president. He iikewise was high in the councils of the Asso- 
ciated Advertising Clubs of the World. He was one of the 
founders of the New York Advertising Club and served as 
one of its early presidents. He likewise was one of the 
moving spirits in the recent reorganization of the Adcraft 
Club of Detroit and was vice-president and chairman of the 
entertainment committee. 

Mr. Sharpe was widely sought as a speaker before na- 
tional and state merchandising organizations and had ad- 
dressed advertising classes in many educational institutions. 

Surviving are Mrs. Sharpe and two sons, John and Rich 
ard, the former an art student in New York and the latter 
living at home. Mr. Sharpe was a member of the Oakland 
Hills Country Club. The family home is at 4709 Second 
boulevard, Detroit. 


- &- + 
Major George H. Richards. 


The death is announced of Major George H. Richards, 
vice president and director of foreign sales of the Dalton 


Adding Machine Company. Major Richards passed away 
on August 12 after an illness resulting from a stroke suf- 
fered on board the Mauretania enroute to New York on 
July 2. He was a world wide authority on the typewriter 
and adding machine business and his loss is felt keenly not 
only in a business way but by his numerous friends within 
the Dalton organization and without in every country in 
the world. 

Major Richards was born in Penceport, N. Y., July 4, 
186. For many years he had been regarded as an expert 

orelign trade 


Major Richards was a Mason, member of the Manhat 
tan Chess Club, the Hardware Club of New York and the 


American ( ub 


of London. 

Funeral services were held at two o’clock on the after 
Vednesday, August 15 at the West E: Funeral 
Church, 200 West Ninety-first street 


Paul R. Mahony, foreign sales director of the Wahl 


Company of New York, gives some additional details of 
Major Richards’ life. Mr. Mahony said in part 
He was a broad gauged executive, forceful and efficient. 
of splendid personal appearance and dignity, coupled with 
1] ] - . | ] 
1 kindly anc nerous nature and a keen sense of humor 


mbination which made him a welcome visitor in all parts 


( e worl 
When M Richards became identified with the office 
appliance industry, through his connection with the Rem 
‘ton Typewriter Company, he was already a_ world 
traveler of distinction He was called to the Remington 
Organization by the then vice president and general mana- 


ger, John F. McClain, in furtherance of the company’s policy 
of world development. After his preliminary training with 


the Remington organization, Mr. Richards spent two years 


‘During the World War Mr. Richards was an untiring 
worker as chairman of recruiting committees, Liberty loan 
committees, and other similar public activities which 
brought attention to him as an executive and organizer of 
marked ability: so much so that he was called to Wash- 
ington and commissioned as major in the quartermaster 
department where his business training and experience 
enabled him to render great services to his country in those 
trying times. 

“After the war, Mr. Richards joined the forces of the 
Dalton Adding Machine Company as vice president and 
foreign sales director. Returning from a recent very suc- 
cessful trip to Europe in the interests of the Dalton Com- 
pany, Mr. Richards was stricken with the illness which 
resulted in his death. 

“His loss will be keenly felt, not only by his host of 
friends and business associates at home but by all those 
with whom he came in contact in his extensive travels. 
There is scarcely a commercial center in the world where 
the word of his passing away will not be received with 
deep regret and the feeling of the loss of a real friend and 
co-worker.” 

- & + 
Charles A. Peck. 

Charles A. Peck, vice-president and a director of the 
Monroe Calculating Machine Company, passed away July 
22 at his Summer home, Charlevoix, Mich. He was one of 
the organizers of the company, and active in the business 
life of Kalamazoo, his home community. Charles A. Peck 
was born in Richmond township, Kalamazoo county, Mich., 
seventy-one years ago. Two brothers died several years 
ago. He is survived by his daughter, Mrs. Dorothy Peck 
Clark and two granddaughters, Marcie Peck Clark and 
Dorothy Josephine Clark. 

Mr. Peck was a man of genial personality, who engen- 
dered warm friendships. His relations with the Monroe 
industry were very cordial, and his counsel highly valued 
by fellow members of the board. 

+ - + 
William H. Troupe. 


William H. Troupe, for many years connected with the 


firm of Henry Bainbridge & Company, 218 Greenwich 
street, New York, died unexpectedly at the Sinton hotel, 
Cincinnati, O n August 8 

Mr. Troupe had been connected with Bainbridge & Com- 
pany for about twenty-one years, traveling through the 


West, North and South, and his death will be a shock to 
the trade wherever he was known. 

He was a capital example of what a traveling man ought 
to be and he enjoyed the sincere friendship and high respect 


of the entire trade 
+t + + 
Robert Orville Drake. 
\ lingering illness carried away Robert Orville Drake, 
for many years with the Wm. B. Hoskins Company, Phila- 
delphia, Penna. He had been vice-president of the com- 


pany, and at the time of his demise, was manager of the 
commercial furniture department. At the time of the 
death of William H. Marshall Mr. Drake directed the 
business. Mr. Drake was forty-five years old, and took a 
prominent place in the civic activities of his city. 


(Continued on Page 92.) 
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SCENES PHOTOGRAPHED DURING RECENT ELLIOTT-FISHER SALES CAMP AT WESTMISTER PARK, WELLES- 
LEY ISLAND, THOUSAND ISLANDS.—1—Landing at camp from Clayton, N. Y. 2.—E. W. Fedder, District Manager of the 
British District with headquarters at London, England, giving C. H. Reed, New York District Manager, a hearty handshake. 
“Hands Across the Flower Pot.’ 3.—Pacific Coast Delegation. 4.—Officers of Yu Hoo in regalia with chapel in rear. 5 West- 
ern District Delegation 6.—Rookies in scout’s uniform preliminary to initiation into the Yu Hoos. 7.—Camp police Left to 
right, top row—Lentz. Snow, Eastman, Massey and Green. Left to right, bottom row—Buswell, Tanguay, Koss and Ehrsan. 
8.—President P. D. Wagoner greeting K. B. Schley, chairman of the Board of Directors, as an accepted Rooki« 


Second Elliott-Fisher Sales Camp. 


Sales Meeting of Present Year, of the Elliott-Fisher 
Company, Even More Markedly Successful 
Than That of 1922. 


Last the Elliott-Fisher 


new idea in sales conventions; that of holding their con- 


year Company established a 


ventions as a camp. The results were so excellent in every 
way that the idea was established as a permanent policy. 
The camp this held at Westminster 
Park, Wellesley Islands. 

The meeting commenced early in July when the party 
landed from the float led by the Elliott-Fisher band. The 
end of the convention took place on Saturday afternoon, 


year and last was 


Island, Thousand 


July 21, when the camp was broken and the sales organiza- 
tion went back to its everyday duties. 

The sales camp idea is the outcome of a wish by Presi- 
dent P. D. Wagoner that an annual get-together of officers 


and field representatives might be made possible on a 
basis different than the conventional handling of such 
affairs. Membership at the camp is composed of executives 


and district sales managers together with all-star salemen 
securing a required volume of business during the pre- 


ceeding year. This brings together men connected with 


the Elliott-Fisher Company, from every state the union 
and from abroad. 

Much thought was given this year to building up a com- 
prehensive program which would cover all items of inter- 


est to the field and yet make the camp a fifty-fifty work and 
play proposition. 


The slogan of the 1923 camp was—‘Think what more 
sales mean.” One of the many placards in Convention Hall 
read: “Think what more sales mean to the old bank bal- 
ance.” Others dealt with personal success and the fact that 


more sales make a better home for wife and children. 
Every person attended all business sessions. When each 
business session was over the men selected from an elab- 


orate sports program those sports in which they individually 


excelled and proceeded to play as hard as they had worked 


The 


included 


sports golf, fishing, tennis, baseball, swim- 
ming, trap shooting, tug of war, etc. 

The camp was conducted somewhat on military lines. 
The business of the day started at six a. m. with reveille 
and flag-raising at 6:30. Nine camp policemen, headed by 
District Manager R. B. Buswell of Chicago as chief, en- 


forced all rules rigidly, including all wearing identifica- 


tion badges and the omission of “vain attiré Members 


were permitted to leave Wellesley Island only on a 
Thruout all the actvities of the Elliott-Fish« 


pass. 


sales camp 


D 
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a wrong impr e ssion. 


EK often wonder how often the word “Competition” is mis- 
used. We do so many things as a matter of habit or 
custom, that we are very apt to confuse things, thereby conveying 

We must certainly make a considerable dis- 

tinction between actual competition, and that which constitutes 

ordinary price cutting, and if we were to get more into the habit 


of recognizing the difference, it would often be to the advantage of the consum- 
er, who is frequently betrayed into buying something because it seems cheap and 


is less in price than the standard article 


This is particularly noteworthy in the line 
of typewriter ribbons and carbon paper. There 
is nothing that is used in an office that does 
so much for so little; therefore, it should be 
essential that a higher standard be created. 
This would tend to largely prevent the sale 
of the many lines of cheap goods on the mar- 
ket today. Anyone purchasing our ribbons or 
carbon paper has the immediate assurance 
that the goods are of the highest possible 
standard, and well worth what we charge for 
them. Anyone buying a cheap ribbon or a 
cheap carbon, that possesses any sense of dis- 
crimination, will very soon realize how in- 
ferior the goods are, and this would certainly 
result in discouraging many price cutters in 
our industry. The excuse often given for sell- 
ing cheap, is that the products are unknown 
and must be introduced in that way. That 
should at once stamp the goods as having no 


that they have previously used. 


particular value because no one can exist in 
business without making a reasonable margin 
of profit, Pa 

We have now been in this business for a 
period of thirty-five years, and from the very 
beginning established a standard of quality 
and a standard in price from which we have 
never deviated, and it is certainly very note- 
worthy that all of the leading concerns in the 
country today have made their success by fol- 
lowing that policy, and it is also a notorious 
fact that the price cutter never gets anywhere. 
Their success is very indifferent, and the chief 
thing that they have accomplished is the tem- 
porary demoralization of the market. We 
claim today to make the most distinctive line 
of ribbons and carbon paper on the market, 
and the fair prices that we ask for them has 
enabled us to establish ourselves as one of 
the largest in the industry. 


We hope this will show the dealer the great advantage there is in 
handling our line and which is undoubtedly the most representative 
and the most up-to-date of any similar line. We invite your correspondence rela- 
tive to these goods and can readily show you the advantage of putting your efforts 


in the sale of this real quality line. 


We makea “right” line. Our popular brands 
where and command the right prices. 


are known every- 
Our advertising conveys the 


exact truth, as we want your confidence and can get it in no better way. 


We try to excel in all we produce 


We meet every condition 


We fill every requirement 


Mittag & Volger, Inc. 


Principal Office and Factory Park Ridge, N. des U. S. A. 





NEW YORK 
261 Broadway 
CLEVELAND 
326 Erie Building 
MINNEAPOLIS 


CHICAGO 
205 W. Monrve Street 


BOSTON 
160 Congress Street 


BRANCHES: 


Jil MeKnight Building 


{GENCIES ALL OVER THE WORLD 


LOS ANGELES 
Tajo Building 
LONDON 
7 and 8 Dyers Building 
Holborn, E. C. 
SAN FRANCISCO 
539 Market Street 
ST. LOUIS 
Merchants Laclede 
Building 
KANSAS CITY 
430 Lee Building 
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one everywhere came upon the illustrious order of the Yu 
(I Hoo established in a chapel on Wellesley Island in 1922 by 
y A L. J. Julihn, vice-president of the company from Washing- 
S ton. 
H [The camp will go down in Elliott-Fisher history as one 
TH TR of the best handled affairs of its kind. President P. D. Wag- 


oner gave the address of welcome, expressing his pleasure 
and satisfaction at being able again to greet the members 
of the sales organization at this almost ideal spot; he pointed 
out that the camp is no longer an experiment, and that the 
camp spirit is a vital factor in Elliott-Fisher success. He 
extended a special welcome to K. B. Schley 

Vice-President Eylar—‘King” of the camp—expressed 
the pleasure of all at having the president of the company 
at the camp, and paid a sincere tribute to the members of 
the All Star Club. 

On Sunday L. G. Julihn presented a fine inspirational 
talk om “Camp Spirit,” making the following four main 
points: 

1. The greatest thing in the world is credit, i. e., faith and 
confidence. 

2. The greatest national motto—E Pluribus Unum—one 
out of many. 

3. Organization—the power of many when riveted to- 


Say that to your gether. 
customer. Hand him 4 TI os . > NIE ¢ 

ey Pan > j 1e Great Green Bullfrog that refused to quit, but 
a TICONDEROGA. : : ; ay 
Stans bien cow Te car- kept swimming until he churned the cream into butter and 
tainly is smooth, and thus escaped. 
pleasing to the There were other speeches and talks—many of them—and 
hngers. all good, but their enumeration would make a long story. 


The program for the 1923 sales campaign had been in 


And then you'll say, 


“Sure. That’s a preparation since last March when the managers of eighty 
branch offices were consulted as to the topics to be dis- 
cussed. The sales problems on mechanical features which 


DIXON were to be emphasized included every phase of the growth 
oe ° ° 
TI-CON-DER- OGA of the company, present and planned, and everything was 


laid before the convention for consideration, discussion and 
recommendations. 


How many shall I It is pointed out that in discussing the market conditions 
send?” And when on sales resistance for example, the sales manager from 
you write out his or- Seattle finds himself with the manager from London, Eng- 
der, be certain,—he’ll d : j eae igre ' 
: land, and opposed perhaps by the manager from Winnipeg, 
be back again for ; x a ; 
more ! Man., or Portland, Me. The diversity of information 
acquired thru the meeting of many minds from many locali 


ties is an important factor in the work. 

As in instance of how the camp idea makes for democ- 
racy and organization solidarity, it may be pointed out that 
the room assignment committee worked for days pairing 
off the men so that the member from Cincinnati would room 


with the member from Harrisburg, Pa., and the London 
district manager for instance, would find himself sharing 
the week with a man from Dallas. One of the camp rules 
obligated each man as he entered the dining room to take 


the first vacant chair at the table farthest from the entrance. 
This resulted in mixing the crowd up during the meals and 
making everybody feel at home with everybody els¢ 





The emblem of the secret Order of Yu Hoo is the blue 


“ 


vase of the “Go-Getter” made famous by Peter B. Kyne’s 
JOSEPH DIXON CRUCIBLE COMPANY story bearing that title. There are three degr es in the Or 
Pencil Dept. der and the full-fledged Yu Hoo is one who gets what he is 
JERSEY CITY NEW JERSEY sent after regardless of the obstacles. At the same time he 
binds himself to help all other Elliott-Fisher men, follow- 
ing out the Yu Hoo slogan which is—“All for one and one 
for all.” The ritual of the Order is unusually dignified and 
beautiful in its conception of mutual helpfulness based upon 
fraternity and clean manhood. Over forty rookies were 
initiated into the final degree on July 7, among whom were 
K. B. Schley, chairman of the board. 
Among the visitors at the camp during the week of July 





5 were K. B. Schley, chairman of the board and a memb 
FORT TICONDEROGA l ) were K. B chley cha rman ¢ the board a ember 
IN 1776 of the house of Moore & Schley, bankers of the New York 
City; Mr. E. St. Elmo Lewis, business counsel; Captain 








OFFICE APPLIANCES 


AAW 


45 




















=a 


Ee 


| 














1 
































































































































































































































































































































Manifold Supplies Company 


PANAMA 


Carbon. Papers and I ypewriter Ribbons 


‘*The Line that can’t be matched’’ 


We offer dealers a line which has 
both quality and individuality, va- 
riety enough for every requirement 
and manufactured with the greatest 


care. 


188 Third Avenue 
BROOKLYN station t 2) N. Y., U.S. A. 
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Remington Quiet 12 


More Work—because of the “natural touch”, and other time- 
saving features which make thte day’s typing swifter and easier. 


Better Work—because of improvements in the escapement 
and printing mechanism which make good work natural and 
poor work difficult. 


Quieter W ork—because of refinements of construction which 
have reduced or eliminated the old familiar typewriter noises. 


These are the practical advantages which give more and 
better typewriter value to every Remington user. 


A demonstration of our new Model 12 will convince you. 
Given gladly at any of our branches, or illustrated folder will 
be mailed on request. 


Easy payment terms if desired 


We believe we make 


the best typewriter rib Remington Typewriter Company 


we call it Paragon. 374 Broadway, New York Branches Everywhere 
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P. J. McCoy, Assistant U. S. District Attorney of New 
York City; R. W. Barnwell of the George Batten Company, 
New York, and Dr. E. J. Cattell, world famous statistician 
of Philadelphia 

The following executives and other representatives at- 
tended the camp. 

P. D. Wagoner. President; M. S. Eylar, Vice President; L. G 
Julihn, Vice President; H. A. Footherap, Vice President; M. A. 
Seely, Sales Manager; E. R. Baines, Comptroller; C. 8S. Duncan, 
Secretary and Treasurer; M. H. Dean, Assistant Secretary. 

Atlantic District—L. F. Betts, L. M., New Haven, Scout; 
H. F. Carr, Assistant to D. M., Boston, Scout; H. J. Grimm, 
L. M., Hartford, Indian; H. R. Hallsworth, L. M., Springfield, 
Indian; L. W. Koss, D. M., Boston, Indian; C. G. Peterson, 
L. M., Albany, Scout; W. H. Rattigan, L. M., Providence, Scout; 
G. E. Ressler, L. M., Worcester, Indian; F. Roberts, L. M., 
Portland, Me Indian; W. Stockdale, L. M., Montreal, Scout; 
J. N. Tyndall, L. M., Boston, Indian 

New York District—F. A. Andrews, Salesman, New York, 
Scout; J. J. Fay, Salesman, New York, Indian; F. A. Greis, 
Assistant to L. M., New York, Indian; E. A. Maloney, As- 
sistant to L. M New York, Indian; E. G. Merckling, L. M., 
Newark, Scout: C. H. Reed, D. M., New York, Scout; W. J. 
Thompson, Salesman, New York, Scout 

Eastern District—F. W. Adams, L. M Toronto, Scout; G. 
Bayles, L. M Harrisburg, Indian; F. L. Benedict D.. By 
Philadelphia, Indian; F. W. Broughton, L. M., Washington, In- 
dian; J. V. Brownell, Salesman, Washington, Indian; A. W. 
Burdette, L. M., Rochester, Scout; W. C. Johnson, L. M., 
Philadelphia, Scout; A. L. Jones, L. M., Scranton, Scout; J. 
Lyons, L. M Binghamton, Indian; H. B. MacFarland, Sales- 
man, Philadelphia, Indian; E. 8S. Massey, L. M., Baltimore, 
Indian; J. M. Moron, L. M., Richmond, Indian; J. W. Mumma 
L. M., Buffalo, Indian; W. B. Schiebel, L. M., Allentown, Scout; 
H. P. Scott, L. M., Syracuse, Scout; E. T. Stapleford, L. M., 
Erie, Scout. 

Central District—E. P. Bishop, L. M., Toledo, Scout; L. H. 
DeVogt, L. M., Columbus, Indian; G. T. Easke, L. M., Akron, 
Scout; H. Francis, Jr., L. M., Louisville, Indian; R. F. Griffith, 
L. M., Cincinnati, Indian; J. E. James, L. M., Pittsburgh, In- 
dian; R. G. Masterton, L. M., Flint, Indian; K. E. Miller, L. 
M., Youngstown, Scout; R. E. Richwine, D. M., Cleveland, 
Scout; M. S. Roosevelt, L. M., Detroit, Indian; J. K. Shutts, L. 
M., Dayton, Scout; A. H. Tanguay, L. M., Cleveland, Scout; 
G. Windsor, L. M., Fort Wayne, Scout; J. E. Wolfe, L. M., 
Wheeling, Scout 

Western District—F. M. Anglin, L. M., Kansas City, Indian; 
H. Bates, L. M., Wichita, Scout; R. B. Buswell, D. M., Chi- 
cago, Indian; D. J. Crowley, L. M., St. Louis, Indian; W. J. 
Crowley, L. M., Milwaukee, Scout; B. Eastman, L. M., Duluth, 
Indian; H. A. Franke, Salesman, Milwaukee, Scout; R. Fred- 
erick, Assistant to L. M., Chicago, Scout; W. A. Hazelton, 
Salesman, Minneapolis, Scout;-H. C. Lane, Salesman, Chicago, 
Indian; A. V. Longenecker, L. M., Peoria, Indian; R. B. Loy, 
L. M., Des Moines, Scout; A. H. Mielenz, L. M., Omaha, Indian; 
J. D. Miller, L. M Rock Island, Scout; E. F. Mumm, L. M., 
Oshkosh, Scout; J. M. H. Nichols, Minneapolis-St. Paul, Scout; 
R. C. Osborn, Indianapolis, Scout; G. Ross, L. M., Winnipeg, 
Indian; F. C. Snow, L. M., Chicago, Indian; E. I. Stockhus, L 
M., Rockford, Scout; I. D. Tussey, L. M., Indianapolis, Indian; 
E. Whitaker, L. M., South Bend, Indian. 

Pacific District—W. M. Coffman, L. M., San Francisco, In- 
dian; H. K Ehrsam, L. M., Portland, Ore., Scout; C. W. 
Fawcett, L. M., Los Angeles, Indian; A. N. Jones, L. M., Den- 
ver, Indian; C. C. Kilpatrick, L. M., Vancouver, Indian; R. W. 
Land, L. M., Salt Lake City, Scout; E. W. La Tourette, D. M., 
San Francisco, Scout; G. G. Russell, Salesman, Los Angeles, 
Scout; R. H. Schnebly, L. M., Spokane, Indian; C. A. Smith, 
L. M., El Paso, Scout; F. E. Turley, Salesman, Los Angeles, 
Scout; W. B. Wraight, Salesman, San Francisco, Indian; J. C 
Young, L. M., Seattle, Scout. 

Southern District—T. J. Blanchfield, L. M., Oklahoma City, 
Indian; C. H. Bolton, D. M., Memphis, Tenn., Scout; A. E. 
Bradshaw, L. M Chattanooga, Indian: G. F. Carter, L. M., 
Nashville, Scout; O. H. Cook, L. M., Dallas, Scout; S. A. Cook, 
L. M., Atlanta, Scout; E. E. Cover, L. M., Houston, Indian; 
N. E. Greer, L. M., Birmingham, Indian; E. R. Heilig, L. M., 
Little Rock, Scout; T. Himel, L. M., New Orleans, Scout; W. 
G. Hodges, L. M Memphis, Indian; S. J. Jones, L. M., Jack- 
sonville, Scout; D. G. Rutter, L. M., San Antonio, Scout; E 
W. Smith, L. M., Shreveport, Indian; W. G. Taliaferro, L. M., 
Savannah, Indiar 

British District—E. W. Tedder, D. M., London, Indian 


Advisory Committee—P. D. Wagoner, President, New York, 
Scout; H. A. Foothorap, Vice President, Harrisburg, Scout; 
M. S. Elyar, Vice President, New York, Indian; L. G Julihn, 








Go to Goes for 


The Goes 
Bank Statement 


and 
Announcement Folders 


An especially attractive series of folder 
designs arranged particularly for the pub- 
lication of condensed. Bank Statements. 
Also appropriate and desirable for an- 
nouncements of all descriptions, as well as 
price lists, inserts, menus, programs, small 
booklet covers and an infinite variety of 
other purposes. 


The Goes Greeting Cards 
embrace a group of artistically lithographed, delicate 
water color subjects which typify the Holiday spirit. 


The Goes Printers’ Helps 
also include both Lithographed 
and Steel Engraved Blanks for 
Stock Certificates Guarantee Certificates 
Bonds Interim Certificates 
also 
The Goes Art Advertising 
Blotters Mailing Cards 
Calendars Calendar Cards 


Samples or descriptive matter and full information including 
prices will gladly be forwarded upon receipt of writien request, 


Goes Lithographing Company 
49 West 61st Street, Chicago 
ARIE * a 
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Vice President, Washington, Indian; C. S. Dur Secretary 
and Treasurer, Harrisburg, Indian; E. R. Baines, ‘ nptroller 
Harrisburg, Scout; L. E. Lentz, Manager S$ S. Depart 
ment, Harrisburg, Scout; V. H. Taggart Pur g Agel 
Harrisburg, Indian; M. H. Dean, Assistant S¢ Harris 
burg, Scout 

General Office a _#, Boa, Development Enginee Ha 
risburg, Scout; A. C. Brownlee, Sales Manager, W lesale and 
Retail Division, N. Y., Scout; F. N. Carle, Publi Manager 
New York, Indian; I. W. Conselyea, Sales Manag Manufa« 
turing Division, New York, Indian; R. B. Gentes, President 
Office, New York, Indian; A. Jensen, Educa Director 
New York, Scout; D. M. McQuilkin, Sales Department, Phila- 
delphia, Indian; R. Moyer, Sales Department, New York, Scout 
E. A. Norman, Sales Manager, Public Service Division, New 
York, Indian; A. E. Owen, Traffic Division, Harrisburg; C. S 
Pottiger, Sales Department, New York, Scout; S. E. Randolph 
S. and S. Department, Harrisburg, Indian; L. C. Reynolds 
Works Manager, Harrisburg, Indian; E. J. Riis, Comptroller's 
Department, Harrisburg, Scout; M. A. Seely, Sales Manager 
New York, Scout; W. C. Sigerson. Accounting Engineer, New 
York, Scout; R. E. Stevens, Chief Clerk, New Yor Indian; 
Cc. R. Strohm, Sales Statistical Division, New York, Indian 
W. S. Van Valkenburgh, Sales Department, New York, Scout 


Cc. S. Wilson, Sales Department, New York, Indiar 


Annual Outing of Oliver “Red Circle.” 
The “Red Circle” club of The Oliver 


Type writer Con 











THAT THING CALLED 
CHAIR COMFORT 


Chair manufacturers have been talking 
and shouting comfert from time imme- 
morial. But the Conrades contention is— 
don’t shout it—make it, the chairs will tell 
the story. 


Strict adherence to this policy has earned 
a name for Conrades “BETTER-BUILT” 
a name which recognizes that thing 
called chair comfort as the fundamental 
reason for the existence of the chair. Not 
lazy comfort but efficient comfort. 


Chairs 


feature has a great 
can sell Conrades 


dealer this 
then—you 


To the 
value and 
chairs profitably. 


CONRADES MFG. CO. 


Second and Tyler Sts. 
ST. LOUIS, MO. 








No. 527 





pany held its annual outing August 17-18 at Venice cottag: 
Pistakee Bay, Ill. The “Red Circle” is 


the Chicago sales office of the Oliver company 


an Organization < 


Che party 


was not as large as usual, due to unforeseen engagements 
which prevented several individuals from enjoying the 
outing. 

\ party of twelve motored from Chicago August 17 
reaching Pistakee Bay at noon. A delicious lunch wa 
served, after which the party played baseball—one-o-cat 


was played because there were not enough Oliver men pres 


ent to form two nines—horseshoe. pitching, swimming and 
boating, etc. In the evening the party enjoyed social diver 
sions with other guests at the resort. Saturday was give 

over to various outdoor diversions. The trip back to Chi 
cago was begun at five o’clock. The “Red Circles” enjoyed 
this annual outing, not only for the pleasant time enjoyed 
out of doors, but because of the excellent cuisine furnished 


Stcrms Employes Given Outing by Company. 


On Saturday, August 18, the employes of the H. M 


Storms Company, ribbon and carbon manufa s of New 
York, were guests of the company on an all-day outing 
Long Island. The employes were conveyed to the grounds 


by large auto busses which drew up at the factory at 8:30 





in the morning. They were taken over the beautiful driv 
of Long Island to their destination at Karatsonyi’s Lodsg 
Glenwood Landing 

Che first event of the outing was a basebal e betwe 
the married men and single men. In this gat the mart 
men won a sweeping victory. Following this there were a 


number of contests for the young ladies 
winner in each case receiving a prize 
shore dinner 


At 1:30 an excellent was set { 
events were held. During the afternoon s ming and 
boating were enjoyed 

“Y and E” Factory Picnic. 

The annual outing of the Yawman and Erbe Manufa 
turing Company was held August 4 on the shores of Lak 
Ontario. The plant was closed for the day, and the entir 
organization journeyed about twenty miles. A dinner w 
served at the beach hotel. After the repast races an 
sports occupied the program. The Fifty-fourth regime: 








band accompanied the “Y and E” part and played 
throughout the day. At 5:30 dancing started, a five-piece 
orchestra furnishing the music 

A golf tournament will be held by the “Y and E” fol 


early this month. 
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typewriters are in use 
‘they Speed the World's Business 


UNDERWOOD TYPEWRITER CO.INC... UNDERWOOD BLDG NY 
BRANCHES IN ALL PRINCIPAL CITIES 
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’ FREE trial of 
this Better Way has 
helped Thousands 
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MANY MERCHANTS, RIGHT IN YOUR CITY do not realize the 


importance of protecting their business papers. 


[t is the office equip- 
ment dealer’s business to impress 
it upon them, before an extensive 
fire sweeps through and destroys 
not only the stock, display room 
and equipment, but also that spe- 
cific information, impossible to re- 
place, contained in the records. 


Canton Filing Safes bear 
the Underwriters Laborator- 
ies’ “B” label; they are strong 
of trame and can be easily 
moved about. They afford a 
degree of protection that has 
brought valuable records 
safely through the most 
vere fires. There is a 
profit for the dealer. 
explain further why 
ought to sell this line. 


SC- 

oO" »¢ rd 
Let us 
you 


CANTON 
OHIO 


The Canton Art Metal Co. 
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Multigraph Sales Convention. 

Che The Multi- 

graph Sales Company was held at Cleveland, Ohio, August 

20-24 


division man 


annual sales convention of American 


Hundred Point salesmen and -eight 


igers from all over the United States 
Point Club w 


salesmen 


Forty-one nity 


and Can- 


ada attended The Hundred as established 


several irs ago to reward those who secured 


ve. 
100 per cent of their sales quota annually 


The convention this vear, as in former years, was a sales 


conference, where past work was reviewed and future plans 
to 


to 


were over 


oted 


afternoons 


the 


outlined. Mornings and given 


yusiness sessions entirely; evenings were dey 


entertainment 


Speakers at the convention included H. C. Osborn, presi- 
dent; W. C. Dunlop, vice president in charge of sales; 
R. G. A. Phillips, first vice president; D. E. White, OEs 
past president (the secret order of the Multigraph sales 
family); O. G. Draper, manager of sales promotion; E. C. 
Toy, district manager, Cleveland; J. M. Lattimer, New 
York; W. H. Hartley, general manager International Mul- 
tigraph Company (Britain), Ltd.; L. W. Crane, Worcester, 
Mass.; R. H. Jarrett, general manager; H. W. Cochran, 
Clarion, Penna.; W. C. Schaefer, assistant manager, Kansas 
City, Mo.; Ivan Wetshay, Kansas City, Mo.; L. C. Browne, 
district manager, Indianapolis, Ind.; W. E. Husted, presi- 
dent, and F. H. Timperlake, sales manager, International 
Composition Service; R. B. Jones, district manager, Okla- 
homa City, Okla.; M. W. Price, district manager, Nash- 
ville, Tenn.; H. D. Kippen, district manager, Seattle, Wash.; 
E. C. Wimer, district manager, Jacksonville, Fla.; H. W. 
Andrews, district manager, Dallas, Texas; W. N. White, 
district manager, Milwaukee, Wis.; B. B. Silesky, district 
manager, Baltimore, Md.; W. H. Lycke, district manager, 
St. Paul, Minn.; F. M. Boughton, district manager, Chi- 
cago, Ill.; P. F. J. Baker, Canadian director; J. A. Finnigan, 
district manager, Boston, Mass.; H. C. Hosford, Cleveland, 


Ohio; Tim Thrift, advertising manager; Arthur Judson and 


Harry Dwight Smith, Fuller & Smith advertising agency; 
W. T. Hagelin, manager supply and mechanical service de 
partments; P. M. Colquhoun, Clifton Chisholm, E. W. Spon- 
holz, Cleveland; Edward Schultz, Schultz Bros. & Com- 
pany; Edward G. Weir, Dowagiac, Mich., a direct mail spe- 
ialist of renown; Chas. K. Arter, director of the manu- 
facturing corporation; R. M. Winger, district manager, 
Washington, D. C.; O. C. Haney, district manager, Los 
Angeles, Calif R. F. Chamberlain, district manazer, De 
troit, Mich.; Norman Selby, district manager, Cincinnati, 
Ohio: P. P. Blackwell, district manager, Omaha, Nebr; 
G. B. Jackson, district manager, Philadelphia, Penna.; Wal- 
ter Strain, district manager, Newark, N. J.; D. D. Miller, 
Baltimore, Md.; Lane Johnson, Dallas, Texas; H. R. Fen 


stemaker, 


Los Angeles, Calif.;: G. H. Stahler, Des Moines, 
lowa; D. E 


White, New York, N. Y.; H. S l 


Sanders, dis- 


trict manager, New York, N. \ 
Kardexers Meet at Tonawanda. 
The Kardex Company, Tonawanda, N. Y., held its an 
nual sales conference at the factory, Tonawanda, N. Y 
early in August. The sessions opened with a “keynote” 


speech by James H. Rand, Jr., president of the company. 


office and tke 
field 


He featured 
T eld 


he customer 


o-operation between the home 


force, and co-operation between the force and 


Other talks were made by home office execu- 


ives and various men from the field forces An announce 


nent which met with enthusiasm was that the twenty-five 


Kardexers who produce the largest volume of business be 


tween August 1, 1923, and August 1, 1924, would qualify for 
a trip to Bermuda and return. The sessions were held in 
the new administration building recently erected by the 


company. 


Write for 


ave 
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INCREASING YOUR SALES 
AND PROFITS 


You sell more desks and you make 


when you can fill all the 


your customers, 


more 


profit 
of all 


needs 


line you have a 
for every requirement and a 
for every check book. Four 
grades to choose from and every one 
to the same _ standard of 
and interior construction, 


With the Imperial 


desk 


price 


made 


drawer 


Whether you need a high grade at 
cost than usually charged for 
merchandise, or a plain grade 
minimum price, you will find 
the Imperial line—and two 
in between. 


less 
such 
at the 
it in 


grades 


DESKS 


-for every office use- 


Regardless of grade when it. bears 
the trademark it is built to 
endure materials, well sea- 


Imperial 
Selected 


soned and kiln dried, accurately ma- 
chined, assembled by experienced 
desk makers and carefully finished, 
insures you and your customers an 
attractive looking desk of long life 
and satisfactory service. 

Imperial dealers are enthusiastic 


cealers progressive dealers—prosper- 
Let us tell you why and 
show you how you, too, can in- 
crease your sales and profits by han- 
grade or the entire 
Products. 


ous dealers. 


single 
Imperial 


dling a 
line of 


particulars and if you 
ask for Catalog 21-J. 


full 


copy 


/mperial Desk Company 


Fvansville - Indiana 
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66 \UR sales have been very 
encouraging from this 

piece of advertising.” 

Proof positive that our dealer cooperation brings re- 


sults is found in the above statement just received 
from one of our southern dealers (name on request). 


Proof positive, too, that it pays any retail merchant 
to energetically push the sale of 


PEERLESS RUBBER KEYS 
for Adding Machines and Typewriters 


From the start we have ever led the way in creating 
consumer demand for our products to the advantage 
of our dealers. All you need to do is to lay in a few 
sets of Peerless Keys. Our sales-making displays 
and imprinted dealer advertising matter will move 
them the :ame way they’ve moved them for this 
southern dealer and our 3200 other dealers through- 
out the country. 


Investigate our Special Dealer Sales Plan 


Details by return mail with a FREE sam- 
“ ple of Peerless Keys. Prepare NOW for fall 
business. 


PEERLESS KEY COMPANY. Inc. 
176 Fulton Street New York City 


San Francisco Distributor 
Robinson-Pinney Co., 576 Mission St. 


NO Boston St. Louis Chicago London 
NAME_____ 
ADDRESS_ 
gE is a Ee ee 
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MEETINGS AND DINNERS 





Stationers Organize Masonic Club. 

On July 25 sixty members of the Masonic fraternity con- 
nected with the stationery industry met in the rooms of 
the Theatrical Square club at 1947 Broadway, New York 
City, and organized a Stationers’ Square Club of Greater 
New York. 

The following officers were elected and committees ap- 
pointed: 

Harry G. Meyers of the J. Meyers Stationery & Printing 
Company, president; Robert J. W. Huff of H. K. Brewer & 
Thomas Hill of Corlies-Macy 
Meyers 
Victor 


Co., first vice-president; J. 


Co., second vice-president; J. Schwartz of the J 
Stationery and Printing Company, secretary; and 
Levi of A. Langstadter, Inc., treasurer. 

Committee: Arthur L. Kugel; Barden 


H. ( 


Finance 


heuer of the American Pad & Paper Company; Sigmund H. 
Engelberg of the Eagle Pencil Company; Harry D. Ship 
man of Eberhard Faber, and Jacob Meyers of the J. Meyers 


Stationery & Printing Company. 
H. G. Meyers, with J 
delegate to the 1924 convention of the National 
Masonic Clubs, with which the Stationers’ Square Club is 
affiliated. 
Trustees include John A. 


Schwartz as alternate, was elected 


I .zcague ol 


Riedell of the Weldon Roberts 
Rubber Company; Henry J. Noesting Pin 
Ticket Company, and Harry Jonas of the American Stamp 
Manufacturing Company. 

Membership Committee is composed of Harry 
of the Modern Stationer & Bookseller; Arthur C 
of the Irving-Pitt Manufacturing Company; Edgar Milner 
of Milner Brothers; Victor Schmidt of A. Langstadter, 


Grotheer of the 


Donnelly 
Sherman 


Inc.; Mr. Rau; R. E. Springer of The Carter’s Ink Com- 
pany, and Eugene H. Tower, Jr., of Eugene H. Tower, 
Inc. 

On the Relief Committee are J. Thos. Hill of Corlies, 


Macy & Co.; W. C. Hambler of the Eggens Hambler Com- 
pany; Harry Gresham of the Gresham Blank Book Com- 
pany; H. R. Jackson, and George Nicklaus. 


The Publicity Committee is composed of H. L. Lind- 
quist of Geyer’s Stationer; John A. Riedell of Weldon 
Roberts Rubber Company, and Otto Lang. 

The Initiation Committee is composed of Walter T. Mar- 
getts, member of the Advisory Board of the National 
League of Masonic Clubs and honorary member of the Sta 


tioners’ Square Club; Harry Jonas of the American Stamp 
Manufacturing Company; Arthur F. Gilbert of Kimpton, 
Haupt & Co.; Louis Wachtel, and Chas. S. Jacobsen. Ed 
Hurd & Co. was elected to his 
Com 


ward Gash of George B. 
favorite position as chairman of the Entertainment 
Victor Levi of A. Langstadter, Inc.; Sigmund H. 
Engelberg of the Eagle Pencil Company; A. L. Kugel, and 
J] Campbell of the Wilson-Jones Loose Leaf C 


mittee. 


inpany, are 
his assistants. 

The object of the Square Club is to promote 
lowship, and much is expected of it in the future. 


good fel 
New 
members are earnestly desired. It is expected to make this 
one of the best organizations of its kind in the country and 
those connected with the manufacturing organizations in 
this field as well as retail 
wholesale trade of Greater New York are cordially 


Masonic members of the and 


. invited 
to join. 
It is the intention of the club to secure permanent down 


town headquarters as soon as feasible. Lunch rooms and 


September, 
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The last barrier is down— 


NE thing has limited the use of a portable 
typewriter in the home—its irritating noise. 
Thousands of people have wanted the conve- 
nience of a typewriter—but they could not stand 
the clatter. 
Now, that last barrier is swept away. The 
Noiseless Portable is quiet. Its gentle, whisper- 
ing voice cannot disturb. 














Operating The Noiseless Portable is almost as 
effortless as crooking a finger. The friendly 
keys respond to the lightest touch. Anyone can 
learn quickly to produce the most beautiful, 
evenly aligned work on The Noiseless Portable. 
It writes on standard-size paper, with the stand- 
ard Noiseless keyboard. 

From any standpoint—quiet, speed, ease of 
operation, quality of work, durability—you will 
prefer The Noiseless Portable for yourself. 

And by the same reasoning, you can sell it in 
competition with any other portable. A few 
profitable territories are open for hustlers who 
want to build a real business. Write us for par- 
ticulars. 


THE NOISELESS TYPEWRITER COMPANY 


253 Broadway, New York. Works—Middletown, Conn. 


LONDON OFFICE: 
Outer Temple—222-225 Strand, ye 


The NOISELESS 


PORTABLE 


Your Junior partner 


THERE IS ONLY ONE NOISELESS TYPEWRITER, IT IS CALLED 
“THE NOISELESS”, MADE BY THE NOISELESS TYPEWRITER COMPANY 
































56 OFFICE APPLIANCES 











Nationally Recognized 
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The Supply Line of 
Quality and Dependability 
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CARD Z 4 . — 
GUIDES ey i 
J ob » : ‘ Special 
gt x : Ni 
FOLDERS Pasties Ps be, Sater 
— SX yes? Ruled 
is itt hs s 
VERTICAL zocite ae and 
GUIDES a ' Sang, Printed 
. Forms 
FILING si 
SYSTEMS Join 
the 
—_— Ranks 
of 
Send For Prosperous 
Descriptive BICCO BUILDING Benen 
Price List HOME OF “BICCO” PRODUCTS Dealers. 
BOSTON INDEX CARD COMPANY 
113-115 PURCHASE STREET 
BOSTON, - - . MASSACHUSETTS 
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meeting place will be included in this arrangement 
On the evening of August 2 President Meyers met with 


the membership, entertainment and finance committees and 


ith the trustees at the Hof Brau house. The next meet- 


ing of the organization is called for September 25 at the 


Theatrical Square Club, 1947 Broadway, New York. 


Northwestern Stationers Meet. 

A meeting of the Northwestern Stationers Association 
was held at Minneapolis on July 31. It was attended by 
the stationers of St. Paul and Minneapolis who came to 
greet Charles L. Mitchell and Frank L. Severance, presi- 
dent and vice president, respectively, of the National Asso- 
ciation. At this meeting steps were taken to reorganize 
the Northwestern Stationers Association and to elect some 
one to take the place of the late E. D. L. Sperry, who was 
manager of the organization until the time of his death a 
few weeks ago 


Office Appliance Manufacturers to Meet at Atlantic 
City. 

The next scheduled meeting of the National Association 
of Office Appliance Manufacturers will be held September 
13 and 14 at the Traymore hotel, Atlantic City, N. J. Ofh- 
cers for the ensuing year will ie elected at this meeting 
and an interesting program has been prepared 


Foster Heads Protectograph Advertising. 
Richard J. Foster, Jr., of New York, formerly connected 
with the advertising department of the National Biscuit 
Company and one or two other large corporations, has been 





CHARD J. FOSTER, JR 


made advertising manager of the Todd Protectograph Com 


Mr. Foster has had a good deal of experience in adver 
tising and promotional work for one of the largest educa 
tional institutions also. He is a man of judgment and at- 


active personality and will assuredly find his contact with 


} 


the office equipment field to be pleasing and profitable, not 


only to himself, but to his house. 


M1 F ster Is abs ut thirty-two years of age, t il] ind 
wrell hae " - 
wel yutlt. H ¢ has 4 well-balanced sense ot humor. which 


1s another way ol saying that he has sound, common sense. 


He has been writing advertising as a business at da hobby 


r since he graduated from Cornell University in 1916. 
Hi las been associated with W. & J Sloane, Inc.. the Na 
tional Biscuit Company and the American Cyanamid Com 


, Keep your sales engine well lubricated with the oil of en- 
t lusiasm and your business won't run hot Faultless Bulletin 
(Stationers Loose Leaf Company). 
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i you will appreciate 


yne feature—VISIBILI 


No. 1 in a@ ser.es of 
the basic points of ELLI( 


**Seventeen Points’’ is 





Machines for 
Every Nied 





Note how form is removed from Elliott 
Addressing Machine address side up 


Try t do something with your eyes shut 


cond invisibles and buy ELLIOTTS for this 


seventeen advertisements on 


1. Visibility 6. ““Makeready” 13. Cleanliness 

2. Typewriter 7. Index Tabs 14. FPiexibility 
Stenciling 8. Weight 15. Durability 

3. IndexCards 9%. Bulk 16. Labor 

4. Colored 10. Speed Saving 
Edge Index 11. Safety 17. Economy 

5. Noise 12. Simplicity 


A BOOKLET illustrating each of the above 







why many ren dis 


aX. 


ITT Superiority. 


yours for the asking 
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Automatic 

Rotary Addresser—$75 
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Electric Addresser—$300 
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Machines ©. 


140 Albany St., € 





ons 


‘tambridge, Mass. 











Atlanta, 79 Walton St 

Auburn, Me., A. E. Wilson 
& Co 

Baltimore, 15 E. Fayette St 

Basin, Wyo., John L. Land- 
fair 

Boston, 11 Avery St 

Buffalo, 324 Brisbane Bldg. 

Charleston, W. Va., LairdCo 

Charlotte,N.C.Crayton Co 

Chicago,323 W. Madison St 

Cincinnati, Dolbey & Van 
Ausda!l 

Cleveland 616 St. ClairAve 

«olumbus, O. Diehl, 43 E 

say 

Dallas, Stewart Office Sup- 
ply Co 

Denver, Business App. Co 

Detroit, 517 Capitol Thea- 
tre Bldg 

El Paso, Field-Parker Co 

Indianapolis, Dolbey & Van 
Ausdall 

Jacksonville, Fla., H.& W 
Drew Co 

Kansas City,924} Balt.Ave 

Knoxville, W.L. Hale 

London, Eng.. Hayward Co 

LosAbgeles,!16 Henne Bidg 





Louisville,Ofice Equip. Co. 
Memphis, 766 Rand. Bidg. 
Minneapolis, 840 Bidr’s Ex. 
Montreal, 263 St. James St. 
Nashville. Williams Ptg.Co. 
Newark, N. J. 45 Clinton 8t. 
New Orleans, Bernard 

New York, 321 Broadway 
Norfolk, Va., Carnegie Co. 
Oklahoma City Shops Bldg. 
Ompaha, 303 Leflang B 
Phila., 1520 Chestnut St. 
Pitts., 622 Bessemer Bidg. 
Portland, Ore., Converse 


Co 

Providence, R. I., 30 Em- 
pire St. 

Raleigh, 9 Montague BI 

Rees Va., Carne 


at. Louls, 1005 Pine 8t. 
Salt Lake City, Wilkinson 


Co 
San Fran., 114 Sansome 8t. 
Savannah, C. E. Blakew 
Syracuse, 317 5 Clinton Bt. 
Seattle, Converse Co. 
Toronto, A. 8. Hustwitt Co. 
Winnipeg, Man., Modern 

Office App. Co. 


37 
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Pull out Clam} 
to adjust 
éraser 





0.601 


With the new “Clamp” 
tip and adjustable 
eraser 


**The most 
serviceable 


pencil on 
; ‘ th 
This patented feature enables BP Ory 
the user to pull out the 
“Clamp” — (the small metal 


slide at the top)—and adjust 
the eraser to suit his conve- 
nience. When the “Clamp” 
is replaced, it automatically 
clamps itself firmly, so that 


the user then has a new 

eraser. In this way the Made in 
annoyance of having a pen- three 

cil, with the eraser used degrees: 


2B—Soft, 


down to the metal edge, 


is eliminated, and much HB—Medium, 
time and temper are 2H—Hard. 
saved. 


Write to us on your let- 
terhead for a sample 
and further informa- 
tion. 


EBERHARD FABER 


“The Oldest Pencil Factory in America” 
NEW YORK 


> 
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Waterman Committee Makes Progress in Subway 
Work. 


In the August issue of Office Appliances the fact was 
noted that Frank D. Waterman, president of the L. E. 
Waterman Company of New York, had been made chair 


man of the Committee of One Thousand to bri about the 
York 


this 


building of new subways. Since that time the New 


the work Ol 


columns ti 


papers have devoted many 


Committee of One Thousand among whom are a number 


of gentlemen connected with the office equipment and com 
include: Mr. Waterman, 


Clement M. Biddle, treasurer of the Biddle Pur 


mercial stationery trade. These 


hasing Co., 


C. C. Martin of the National Paper & Type Co., Eberhard 
Faber of E. Faber, Inc., and Charles D. Brewer, treasurer 
of H. K. Brewer & Co., stationers. Men from all lines of 


this important committee 


Petitions 


included in 
Waterman. 


were 
Mr. 


the work of getting signatures was started fort 


business 
were prepared and 
Mat 


was evident 


headed by 


with. 
ters went with such a rush that before long it 
the city officials would be swamped with petitions demand 
ing the immediate building of new subways to relieve con 
The 


parently projected itself into the midst of 


gested conditions. Committee of One Thousand ap 


a political situa 


tion in which the city officials were working for municipal 


ownership of public transportation lines and the mayor had 


a pet-plan for the creation of lines of city-owned busses. To 
this plan apparently the Committee of One Thousand and 


What they were 


modations 


its chairman had no objection. working 


for was the building of more subway accon 


More buses would simply relieve the congestion still mort 


In commenting on the subject to a reporter from one of 
the New York papers, Mr. Waterman made some chara 
teristic comments which seem to put the matter in a nut 
shell. He said among other things: “The replies which 
are coming in from the citizens who have been invited to 
join the Committee of One Thousand show that the town is 
up in arms against present conditions. Every mail is bring 
ing in enthusiastic responses from subway vho wel 
come this chance to protest against the unbearable condi 
tions in the subways The fact that our s Ly petitior 
merely asks the mavor to start digging two ( subways 

one in Manhattan and one in Brooklyn—aj ils to th 
common sense of the city because the city wants subways 


now and not fifty years from now 


1 


“Let the mayor get as many bus petiti ned as 
wants Lord bless him, I wish him lucl it the mai 
who is signing the bus petition to get mort sses ought 
to be smart enough to turn around and s t subwa 
petition to get more subways.” 

Apparently so vigorous was the campaign that the op} 
sition fell before it for we read in the N York Ti 
Saturday, August 4, that on the day before the Board 
Estimate and Apportionment adopted tl proposed 
Washington Heights and _ Brookly1 ros subwa 
routes and that the Transit Commission will send 
out almost at once to obtain the consent of | rty ow! 


along the routes and will put its engineers t rk im1 


diately preparing plans for the new line 

The Committee of One Thousand 
campaign a week previously for a million s itures t 
petition to the Board of Estimates, has reca ts petitions 
hailing the decision of the Board as a vict r the stray 


hangers in the first round of the fight 
When the action of the 
to Chairman Waterman of the Committee, he said 


Board of Esti 


is fight for 
petition askes 


Estimate 


“The straphanger has won the first round 
more subways. Everything that the subway 
for has been granted. It asked the Board of 


approve the two new subway routes and the board has 
risen to the occasion and approved them. Now that thi 
board has approved the routes, two more things must hay 


pen before actual digging can commence 
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Is it strange ‘ 
that miles and 

miles of these / 
tabs are being 

sold when they 

make special 


indexing so ss 


easy? 


Hundreds of big firms are 
using them. Here are 
the names of a few: 


Bethlehem Steel Co. 
Firestone Tire & Rubber Co. 
General Motors Corp. 
Pierce-Arrow Motor Car Co. 
Westinghouse Lamp Co. 
Marshall Field & Co. 

U. S. Shipping Board 


We are prepared to fur- 
nish special tabs and 
labels for Canada, 
Mexico and all other 
countries. Dealers in 
foreign countries are in- 
vited to send for sam- 
ples and prices. 
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Books, cards, folders and filing guides may readily be indexed 
with any words or symbols desired by means of these transparent 
fiberloid index tabs. 


They are supplied in six-inch strips, in four widths and five 
colors. 


The label may be written with pen, pencil or typewriter, and 
cut as wide or as narrow as necessary. 


The fiberloid covering makes them practically indestructible. 
Months of thumbing will not soilor blur them. And the wording 
may be instantly changed when desired by merely slipping in a 
new label. 


The many uses of Makurown Index Tabs are so apparent that 
they sell themselves. In every office there are numerous books, 
folders and files that can be made vastly more serviceable by the 
special. indexing made possible by these light, strong, 
durable, inexpensive Makurown Index Tabs. Send 
for our 1923 Dealer’s Proposition. No obligation. 





Rand Company, Inc. 


1209 Rand Building North Tonawanda, N. Y. 


Originators and largest makers of 


VISIBLE Card Systems 


VISIBLE CARD RECORDS 
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After a drop 
of five stories 


The above SAFE-CABINET was 
removed from the ruins of an office- 
building in Lansing, Michigan. 

The building was totally de- 
stroyed by fire. THE SAFE- 
CABINET fell from the fifth floor 
to the basement. It was buried in 
the ruins for over two weeks. It 
brought its records through intact. 
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THE SAFE-CABINET 


@ 


Here’s everything 


a high-power salesman 


longs for 
Q 


F a man sells a service, he wants 

that service to make good. He 
wants the product he represents 
to be the leader in its line. He 
expects present financial return 
commensurate with his ability. 
And he looks to a future that is 
rich in possibilities. 

THE SAFE-CABINET answers 
these requirements in full. 


It is sold on the basis of a stated 
number of hours of fire protection 
for records. It delivers that pro- 
tection. It brings records through 
intact, where other safes prove 
nothing more than incinerators. 
THE SAFE-CABINET will pro- 
tect its contents as long as it is 
within the power of a man-made 
product to protect them. 

To men who wish to specialize 
exclusively on the sale of THE 
SAFE-CABINET, we can offer 
desirable territories. Write us for 
complete information, and proof of 
THE SAFE-CABINET’S superior 
fire-resistant qualities. 

THE SAFE-CABINET COMPANY 
509 Greene Street, Marietta, Ohio 


Originator and Sole Manufacturer of 


THE SAFE-CABINET 


——. 
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‘First of all, the Transit Commission must draw up the 


engineering plans for the routes which have been approved 
and submit these plans again to the Board of Estimate for 
i set ond al proval. 

I am writing a letter today on behalf of the signers o 
the subway petition and am asking the Transit Commission 
to push the plans with all possible speed. The Transit Com 
mission ought to give these two routes the right of way and 
by keeping steadily at it return the plans to the Board ot 
Estimate before the first of the year 

‘The Committee of One Thousand will stay in existence 


until the Board of Estimate has given its approval to the 
plans, inasmuch as every member of the committee pledged 
himself to stay on the job until actual digging commenced 

‘I have no doubt that the Board of Estimate in what it 
did todzy is acting in entire good faith with the people ot 
the city and that the approval of the plans, when they 
are ready, will be a mere matter of form, now that the 
routes have been approved. In order to keep faith, how 
ever, with the signers of the subway petition and every 
other stranhanger, the Committee of One Thousand will 


1 
] 


keep its organization intact until dirt ctually starts to fly 


in the new subways.” 

Mr. Waterman then revealed a plan to organize physi 
cians, a woman’s committe, churches and to place petitions 
in the stores, and continued “If the Board of Estimate 
had waited until September to act, | am confident that the 
Committee of One Thousand would have been able to lay 
before it the signatures of more than one million citizens 
of New York City demanding that the digging of new sub- 
ways be started at once. 

“The work of securing signatures to the subway petition 
will be suspended, but the Committee of One Thousand 
will not go out of existence until the contracts are let and 
the digging actually started.” 

Whatever one may think as to the policy of private own 
ership of public utilities versus public ownership it seems 
evident from the tactics of the opposition to the commit 
tee’s plan that the ideas of the city administration of New 
York were somewhat highly tinged with considerations of 
political expediency. Obviously it would be a feather in 
the cap of the administration to bring about public owner 
ship of public utilities and would add enormously to the 
power of any political organization which succeeded in 
such a proposition over. It was a foregone conclu- 
sion that the politicians would fight the plan of the Com 
mittee of One Thousand, and that they did so in a man 


ner characteristic of city nolitics, is not to be wondered at. 


The people oT New York are to he congratulated upon 
the energy with which the Committee of One housand 
through its chairman and tembers attacked tl problem 


" 


and “brought down the game.” 


Well-Known Cffice Furniture Man Takes Impor- 
tant Position. 


W. E. Andrews, who was with the Yawman and Erbe 
Manufacturing Company for twenty-two yeais, rst as 
.' 


salesman and later as manager of the agency dealers divi 


ion, has been made director of sales of the Zimmerli Cor 


1 


poration of Rochester, N. Y. Mr. Andrews is also an alder 
man of the eleventh ward of that city 

Che Zimmerli Corporation started in a small way in the 
Cornwall building in 1916 and has had a very striking 
growth. It is now one of the largest office furniture con 
erns in the country and its name is widely known 

Mr. Andrews has had a fine experience in the office fur 
niture business and is one of the most widely-known men 
in the trade. He is a man of ripe judgment, tact and per 
sonal charm and his abilities as a manager of men are of 
the first order [he company, whose sales he will direct, 
specialize in contracts for office, bank, library and factory 
equipment in bronze, steel and wood Mr. Andrews is 
capitally equipped to fulfill the duties of his new position 
and to advance the interests of his house. The company 
represents several of the leading steel furniture, chair and 
desk concerns. They are located at 126-132 South avenue 


6l 








Sorting Devices 


AND 
Card Record Systems 








Physicians Card System 





FULL LINE EXHIBITED AT 


Coliseum Show 
Chicago, Ill., Sept: 17 Same 





Catalogue and Price List on Request 


THE KOHLHAAS COMPANY 


Manufacturers 
Instant Reference Files 


183 N. Dearborn St. CHICAGO, ILL. 











62 OFFICE 





GIVE YOUR TRADE THE 
CONVENIENCES OF 





ADJUSTABLE BRACKETS 





**Note The 


Positions’’ 


3urns Telephone Bracket is a modern busi- 
ness necessity. It assures maximum tele- 
phone efficiency. Speeds up service and econ- 
omizes in time and energy. 

An assortment on hand will mean ready 
sales and interesting profits. Be prepared to 
serve your trade. 


MADE FOR OVER 20 YEARS BY 


State & 64th St. Chicago, U. S. A. 





OTHER BURNS APPLIANCES WORTH ATTENTION 
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Radio Corporation Takes Managers from Office 
Equipment Ranks. 


C. E. Dunbar, general sales manager of tl \merican 
Radio and Research Corporation of Boston, has appointed 
several district sales managers who are well known to office 
appliance men. O. L. Gagg, who occupied various posi 
tions with Elliott-Fisher, including that of vice-president 


and general manager, is western district sales manager 
with headquarters in San Francisco. A. C. Barlow, for 
merly manager of the Remington office in Chicago and 
prior to that with the Oliver Typewriter Company for a 
long time, is central district sales manager, with headquar 
ters in Chicago om R. Hood, who has esta lished a re 
markable record in the typewriter field, becomes south 
western district sales manager, with headquarters in Kat 
sas City. 

Ashdown Visits European Remington Offices. 

Cecil S Ashdown, vice-president and comptroller, Ren 
ington Typewriter Company, New York, sailed on the S. S. 














CECIL S. ASHDOWN 


Berengaria, August 14, to visit the European offices of the 
company. His itinerary will include London, Paris, Berlin 
and Prague. 

Waterman Man Candidate for Alderman. 

Clyde W. Carter of the advertising department of the L. 
E. Waterman Company, New York, is known as the 
“terrace firebrand’ and is a candidate for nomination as 
alderman for the forty-seventh aldermanic district in New 
York before the Democratic primaries to be held on Sep 
tember 18. 

Library Bureau Opens New Offices in Detroit. 

The Library Bureau has opened new offices and display 
room at Jefferson avenue and Brush street, Detroit, Mich. 
A. C. Hooker, the manager, says the new location is con 
venient for his customers and provides adequate space tort 
the increasing business. 

Simmons Returns From Middle West. 

W. D. Simmons, advertising manager of the Underwood 
Typewriter Company, spent July on a business trip through 
the middle West. He put in part of his time vacationing 
as well as looking after business. 

Putnam Advanced. 

W. S. Putnam, heretofore connected with the Nashville, 
Tenn., office of the Burroughs Adding Machine Company, 
has been transferred to the sales promotion department of 


that company at Detroit. 


a) 
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Statement of Policy 


To manufacture the most 
complete line of loose leaf 
merchandise. 


To make every product the 
best of its class. 


To sell to dealers only. 
To charge fair prices. 
To render dependable service. 


Le ha da 


All DeLuxe products are designed, produced 
and sold in strict accordance with this policy, and 
on this basis we solicit your business. 


Witson JONES LOOSE LEAF Co. 


‘Sees eee ee ee ee ee 


Frank L.Severance Vice-President and Ger ral Manage 
CHICAGO GENERAL OFFICES AND rages. SAN FRANCISCO 
NEW YORK 3300 FRANKLIN BOULEVARD PHILADELPHIA 


CHICAGO 


: 
Sanaa nas 
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THE 
UNIVERSAL 


zt CHEC-KING 





The KING of all 
checking pencils. 


Comes in four 
colors: 


BLACK 
RED 
BLUE 
GREEN 











Carries three re- 
serve crayons. 


Do you know of 
any others that do? 


SELLS FOR 


50c 





LouIs F. DOW Co. 


MANUFACTURERS AND PATENTEES 


St. Pau MINN. 
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Loose Leaf Specialists Hold Luncheon. 


[The manifold and loose leaf group of the New York 


Employing Printers’ Association held a luncheon August 
9 at Stewart's restaurant, Park Plac: [The members pres 
nt were invited to attend a demonstration of a new gath 
ering machine patented by John B. Kemp. It ts operating 


the plant of the Clark Loose Leaf Manufacturing Com 


65 Duane street. 


Zellers Foreign Sales Manager of Remington. 


John A. Zellers has been appointed foreign sales man 
ger of the Remington Typewriter Company Mr. Zellers 
has been a Remington man for nearly twenty years, with 
exception of about three years when he was the presi 
dent of Zellers-Stevens, Incorporated, importers He re 





Photo by Underwood & Underwood 
JOHN A. ZELLERS 

cently made an extended trip to Europe, where he visited 
Remington branches and dealers in practically every coun- 
try 

Mr. Zellers is well qualified for the important post that 
has been assigned to him, as he has had personal experience 

international trade. He has always been regarded as a 


‘live wire’ and one with an especial fondness for hard 


vork. 

It is cause for satisfaction to know that Mr. Zellers has 
returned to his former field and is once more giving his time 
o the advancement of the typewriter industry 


Zabriskie Resigns from Stafford Service. 
C. A. Zabriskie, for seven years with S. S. Stafford, Inc., 
has resigned as manager of the Chicago branch, his resigna- 
ion becoming effective on September 1 For five and a 


years Mr. Zabriskie represented the Stafford interests 


ndiana and Michigan, and for the last year and a half 
has been 11 harge of the Chicago branch. 

is considering several propositions and as soon as 

s plans are decided upon he will announce them Mr 

Zabriskie and his family are removing to the East, where 


expect to re side. 


3achrach Goes Abroad. 


ph Bachrach of the Bachrach Specialty Company, 
75 Third avenue, New York, left on July 28 on _ the 
eviathan” for a six weeks’ trip abroad. His itinerary in 


ludes England, France and Switzerland He went to ad 
vance the sale of the “Presto” inkstand 

Mr. Bachrach will return on the same ship about Sep 
tember 


rs. Snyder Recovers from Operation. 


Mrs. Harry Snyder, wife of the sales manager of the 


a 


1merican Clip Company, was operated for appendicitis 


some weeks ago. She made a good recovery and is doing 


very well. 
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N the business field 

typists and managers 
agree—Munson Typewriter 
Keys are the Best. 


Made in our own factory, 
of the best materials obtain- 
able, Munson Keys are out- 
standing t quality and sat- 
isfaction. 


Quality merchandise 
brings repeated profits and 
staple, lasting business. 


One Grade Key 
Only — the Best 


There is a growing de- 
mand for Rubber Keys of 
the better sort, as evidenced 
by the continual increase in 
the sale of Munson Keys. 


They mean to the Dealer 
new trade, quick turnover, 
assured profits and contin- 
ual business. 


Send for samples and 
prices. 





The Munson Supply Company 


The Largest Rubber Key Factory 
in the World 


23 City Hall Place, Dept. D., New York 
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It Creates a Desire 
for Possession 


Features Everyone Can Grasp—Not 
Just “Sales Points,” but Big, Exclu- 
sive Advantages that Fit the Multi- 
plex to the Needs of Every Prospect. 


M ANY new uses for a typewriter occur 
4 to everyone who sees the Hammond 
Multiplex. No matter what your prospect’s 
profession may be, it is easy to show him 
many things a Multiplex will do for him 
that he never dreamed possible of any 
typewriter. 


A Few of the Exclusive Hammond 
Features That Eliminate Competition: 
Variable spacing from ten characters 
to the inch to fifteen or eighteen char- 
acters to the inch, to suit every size 

ot type. 

Interchangeable type styles. 

Many type sizes, 

Two types in machine at all times. 
Automatic touch. 

Every advantage of standard machine 
in folding model. 


THE HAMMOND 


VARIABLE SPACER 


Multiplex 


Let us tell you personally how the Ham- 
mond Agency can open an additional source 
of profit for your business. 


Hammond Typewriter 
Corporation 
607 E. 69th St., New York 






AWARDED 
GRAND 
PRIZE; 

BRAZILIAN 
CENTEN 
NIAL 
EXPOSI 

TION, 1923 





Standard Portable 
Hammond Multiplex 


__FILL OUT THIS COUPON AND LET'S GET ACQUAINTED _ 


DEN aloe and abe ey Pees tea essed uu atedaksemees 
NC a 50d on. & sont rede Re hed Cuk Be Wie wa be adet ace Bans eae 
Business: Stationery?....... Office Supplies?....... 
Now handling following typewriters................ 
Ce oa Sars cnt a ED aed wel eal ae 
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May Heads Todd Sales. 


Harry A. May has been appointed sales manager of 
Todd Protectograph Company of Rochester N. \ 
charge of sales and advertising, taking the place made 
vacant by the resignation of George W. | which 


announced last month. 





HARRY A. MAY. 


Mr. May has had an interesting experienc: Previous 
to 1915 he was sales manager of the Peerless Company 
Since that time he has been secretary of the Todd Prote« 
tograph Company, manager of the foreign sales department 
director of adding machine sales and is author of the add 
ing machine manual. 

He has been placed in charge of sales with general super 
vision Over advertising. 

Charles B. Peck, Jr., has been promoted to the position 
of assistant director of sales with special charge of the 


check division. 


Annual Shorthand Reporters’ Convention at 
Chicago. 

The National Shorthand Reporters’ Association met at 
Chicago August 20-23. In the speed contests, Charles L. 
Swem of Chicago, won the silver cup. He was first in the 
280-word class, third in the 240-word class and first in the 
200-word class. Mr. Swem took down 1,403 words of di 
tated testimony in five minutes and made only nine errors 
In the 200 word class he established a record making 
only two errors in taking down 992 words 
Annual Meeting of the American Multigraph Co. 

The annual meeting of The American Multigraph Com 
pany was held at the factory, Cleveland, Ohio, in August 
A number of the field representatives who own stock i! 
the company attended, as they were present at the factory 
during the annual sales conference. The stockholders’ 
meeting voted to change the date of the annual meeting 
to the month of February, instead of August as previously 
provided. The number of directors was increased from 
seven to nine. The election of directors placed the pre 
ceeding board back in the official family. The directors 
re-elected are: C. K. Arter, Alexander C. Brown, A. B. 
McNairy, W. C. Dunlop, S. T. Nash, E. H. Parkhurst 
H. W. Stecher, H. C. Osborn and R. G. A. Phillips. Th 
new directors provided by the change in their number are 
Edward Schultz and E. F. Koenig. The annual report 
showed that the company has enjoyed a year of active 
business, showing substantial gains over previous years 
both sales volume and profits. 


Nashville Business Equipment Association Dis- 
continues. 
Word comes from Nashville, Tenn., to the effect that the 
Nashville Business Equipment Association has been dis 
banded. 
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es The John F.Rees Co... 
nae 69 East Gay St. OB x Ape wale 
biti Columbus, Ohio victnghhieiinah, 
to PMENT MAIN 8151 AUT sese ENGRAVING 
Aug 192 

The Shaw-Walker Co., 

Muskegon, Michiran. 

;entlemen: 


Permit us please to express 
to you our sincere appreciation of the 
splendid co-operation and support you 
have given us since taking on the ex- 
usive agency for your line in Cole 








We have had your agency since 
August 1922, have more than doubled our 
filing cabinet business over last year, 
and your records will show a steady gain 
in business each month from us, 





The completeness of your line, 
the construction and quality of it, to 
say nothing of how well it is advertised, 
makes it in our judgement, one of the 
best agencies a dealer can have. 

Sincerely yours, 


. ’ \ 


a ru 7 wr “> Die 
HE JO}! /F.) REE ; 
FAG 
acd a Ce aD 
JFR:1C President, 
\ 


COSTS NO MORE 






REES QUALITY 





dled the products of other filing cabinet manufacturers. 


Note what he has to say: ‘‘We have had your agency since August, 1922, have 
more than doubled our filing cabinet business over last year, and your records will show 
a steady gain in business each month.”’ 


Could YOU ask for better results? 
We want new dealers in cities where we are not aggressively represented. Write now. 
Nine of the most important Shaw-Walker Products: 


PrXried the § to August, 1922, The John F. Rees Company of Columbus, Ohio, han- 


CABINETS—STEEL AND WOOD CARD INDEX EQUIPMENT AND SUP- 
SAFES PLIES 

DESKS BANK EQUIPMENT 

SHELVING VISIBLE INDEXES 


LETTER FILING EQUIPMENT and SYSTEMS MACHINE BOOKKEEPING ACCESSORIES 


SHAW-WALKER 


MUSKEGON, MICHIGAN 




















OFFICE APPLIANCES September, 1923. 


OLIVER 


THE NEW 1923 MODEL 
WITH STANDARD 3-BANK KEYBOARD 























An Attractive Proposition For 
Dealers and Agents 





The NEW 1923 Model Oliver, the 
“‘Quiet Speedster’’ has every good fea- 
ture of all famous Oliver models, with 
many new and valuable improvements. 


It is the latest product of our 29 years 
of typewriter making. EQUIPPED 
WITH THE STANDARD 3-BANK 
KEYBOARD. The favorite of touch 
operators who excel in quality typing. 


The work of the Oliver cannot be 
improved on. It is the easiest machine 
to operate, quiet, efficient and as nearly 
indestructible as human ingenuity can 
make any machine. It is easy-running, 
requiring less effort than any other 
standard make. 


We have a very interesting proposi- 
tion for dealers and agents. Write today. 


The Oliver Typewriter Co. 


152C Oliver Typewriter Bldg. 


Chicago 


Factories at Woodstock, IIl. 
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The Appearance of Store and Office. 


Suggestions Upon the Inter-Relations of Physical Equip- 
ment and Mental States. 


E HAVE discovered a psychology of business—we 

have learned that everything bears a certain rela- 

tion to everything else—that each enterprise inso- 
far as its own interests are concerned is in the precise cen- 
ter of the universe. We are beginning to respect the emo- 
tions more and deify the will less. By making our business 
offices as comfortable and as sightly as our homes ordi 
narily are we have taken the drudgery out of labor; by giv- 
ing the workers the right sort of chairs we have saved 
them from spinal curvature, illness and ill-temper. We 
have surrounded ourselves with suitable appliances—the 
best things available for doing in an orderly way the work 
ve have to do. 

Our offices are decorated in restful colors and arranged 
so that we can all work with as little eye strain as possible. 
We hire experts to come and tell us how to accomplish these 
f the 


th'ngs—imen from the office furniture departments « 
stores--men who have made the knowledge of interior dec- 
orators, business engineers and pathologists so much their 
own that they can speak with authority. We do these 
things because we have found out that people can do more 
work under the right conditions and are better men and 
women. Furthermore, the effect on those -who visit prop- 
erly appointed offices is good. _ Discussion moves easily and 
smoothly forward. 

All this is nothing if it isn’t a spur to the imagination 
In a sense, all sales should be planned before the custom- 
ers enter the store. Knowing how to sell the goods im- 
plies knowing what the goods will do for the man who 
buys them. This desk will look best with that line of files 

those cabinets should be sold to someone whose business 
is growing because they can be built upon indefinitely— 
these chairs should be suggested to go with the big walnut 
desk when the head of some concern wants it. They match 
and he will see the point. Every single detail one can learn 
about the goods he sells will help sometime in turning in- 


difference into interest and clinching a sale. 





Several successful retail houses keep draughtsmen busy 


laying out plans for the arrangement of offices as the sales- 





men on the outside discover the prospects. The neatly 


drawn plan is put before the customer, who is at once 


el 
Srtable to hold 
Easy to Sell/ 


interested. With it he is more likely to give the order than 
without it. The idea costs some money but it pays hand- 
somely in sales Even if the customer does not buy he 
remembers the service that was offered him. When once 
more in the market he may still remember. 

Watching the Efficiency Engineer. 


By John R. Godfrey, in The American Machinist, for 
August 2. 

Che Black Motor Company is undergoing the throes of 

being systematized by an efficiency engineer. Guess they 

need it all right, but it’s almost as bad as an operation for 


+ 


appendicitis was in the old days—about one out of ten sur- 





vived the operation. It happened in this wise 


The old manager, Ed. Hughes, was a peach in handling 
men and did wonders with the plant during the war, when 
nearly everyone else was having all kinds of trouble with 





labor turnover. But a little while ago the bankers got the 





notion that the plant wasn’t quite scientific enough and 
turned it over to an alleged expert. MAKERS OF LEAD 5 PENCILS 

I guess there is plenty of work to be done, as Hughes FOR THREE GENERATIONS=~ 
was much better on handiing men than on methods of ma | Pa E RS EY CITY ® N.J. ul. Ss. A. 


chinery, and there’s a great opportunity for someone to 
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MEILINK— 
The Ultimate Safe 


Meilink Construction and Thermo- 
cel Insulation establishes a Stand- 
ard. 


[ Superior Strength— 
Proven by the weight of metals 
and the scientific placement of 
materials. 


II Superior heat resistance— 
Proven by the large margin of 
safety inbuilt into a MEILINK. 


III Superior Insulation— 
Proven by 13 years of continuous 
service, an absolute guarantee of 
it’s constancy in volume and mois- 
ture-holding-properties. 


IV Superior Thief Protection— 
Proven by it’s service in the field 
and detail of lock and bolt con- 
struction. 


V Superior Service— 
Proven by it’s record in fires. 
All Meilink Safes bear Underwriters’ 

Labels. 

Safe Dealers and Agents who de- 

sire to sell the BEST will investi- 

gate and make us prove these 

claims. 


The Meilink Steel Safe Co. 
TOLEDO, OHIO 
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make a good showing, if he doesn’t disrupt the whol 
works while he’s about it. The new man comes in, sees 
plenty of room for improvement, and goes dippy with the 
idea that he must change everything from the errand boy to 
the way the shipping labels are made out 

The worst case I know of is when they turned the old 
Price-Abbott motor inside out, redesigned the whole motor, 
and put out a new car under the old name Then things 
began to happen. 


The new motor didn’t always mote, frames began to 
break and the good “rep” of the old company began to 
fade away into nothingness. In two years they had 
swapped a bank balance for a heavy deficit and their friends 
were few and far between. 

Finally the bankers woke up and scurried around till 
they got back some of the old men who knew how to build 


cars even if they didn’t know all the latest blank forms for 
finding out how much money you lost last year. And the 
old Price-Abbott is coming back, but it’s an uphill fight 

It’s quite likely that the experts did some good things, 
which will stick. But it’s a risky game turning your plant 
over to a set of men who have everything to gain and noth 
ing to lose, and who know little if anything about the motor 
game. I’m hoping the Black Motor Company won't have 
this experience. 


Printing House Stock Ledger. 


How to Open Such a Ledger and How to Index It, Being 
Some Suggestions by R. F. Petereck, Super- 
intendent of the LeFebure Ledger Com- 
pany, Cedar Rapids, Ia. 

One of my first tasks upon taking up the duties of my 
present position was to install a stock ledger system in 
dexed as follows: Each tab followed by individual sheets 
for each size or kind of stock under the respective grade 
This was in addition to other duties in overseeing the man 
ufacture of all kinds of loose leaf sheets and statements 
steel devices, such as binders, trays, stands, busses, files and 
leather indexes, celluloid indexes, blank books, etc., and 
overseeing the receiving and shipping and proper storage 
of raw stock. 

The bookkeeping machine sheets were tabbed as follows 

B. M. 36 white, B. M. 32 white, B. M. 28 white, B. M. 24 
white; B. M. 36 buff, B. M. 32 buff, B. M. 28 buff, B. M. 24 
buff, B. M. miscellaneous W. & B., B. M. miscellaneous 
colors. 

Loose leaf sheets were thus lettered: 

L. L. No. 1-28 under white, L. L. No. 2-28 under white 
L. L. No. 1-28 under buff, L. L. No. 2-28 under buff. 

Bound books: B. B. No. 1-32 over white, B. B. No. 32 
over white, B. B. No. 1-32 over buff, B. B. No. 2-32 over 
buff. 

3onds: Bond No. 1 white, Bond No. 2 white, Bond No 
3 white, Bond No. 1 buff, Bond No. 2 buff, Bond No. 3 
buff, Bond No. 1 pink, Bond No. 2 pink, Bond No. 3 pink, 
Bond No. 1 canary, Bond No. 2 canary, Bond No. 3 ca 
nary, Bond No. 1 miscellaneous colors, Bond No. 2 miscel 
laneous colors, Bond No. 3 miscellaneous colors 

Flats: Flat. Manilas: R. R. Manila. Bristol Board 
B. Bd. white, B. Bd. buff, B. Bd. colors. Book stock M. F 
B.S. M. F. Tag: Tag. Blotters: Blotters. Cover stock 
Covers. Miscellaneous: Miscellaneous. 

Ruled forms were handled in the same order except that 
form numbers were placed on the tabs, using a separate 
sheet for each size, all whites of a certain form being under 
one tab, all buff under another, etc. 

Mr. Petereck believes that this system can be carried out 
on all kinds of stock, including binders, metals, furniture 
etc. 
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Two years of roughest army life— 
never oiled —never repair 


**Used every day in the army from June, 
"17, to July, "19, both by experienced oper- 
ators and those who never saw a Corona 
before. Thrown from one end of a box car 
to the other by a doughboy, nothing hurt 
but the case. Never out of order, never 
oiled, didn’t rust, though case was lost 
three days in the snow. Have just had it 
overhauled and cleaned for $1.80 and it 
works as well asthe day it was purchased." 


WM. T. CALDER 
Atlantic City, N. J. 





Five years of the jungle and writes 


perfectly 


“*I still employ, constantly,the same Corona 
which I purchased five years ago and it 
functions as perfectly as the day I first 


used it.”” 
MARTIN JOHNSON 





270 days under ice and snow 


For 270 days, Dr. MacMillan’s Corona 
worked faithfully, deep under the snow 
and ice of Baffin’s Land on the famous 
MacMillan Expedition in 1921. 
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Al 


Corona 





$50 


with case 


If you want a 
typewriter that 
will stand up 
Buy a Corona! 


) 2 pane y you buy a car, you look up its record 
—and you get the opinion of owners. Why 
not apply the same test to a typewriter? 


Here’s Corona’s record of durability—no other 
machine can equal it. 


17 years of continual use without a single ‘“‘poor”’ 
model. Many 17-year old Coronas doing good 
work today, some without a penny for repairs! 


Accidents and abuse and steady, hard pounding 
of army work during four years of war. 30,000 
Coronas met this test and never failed. 


What do owners say? At the left are three 
typical letters—if we had space we could show 
you hundreds more. 


CoRoNA 


The Personal Writing Machine 


REG.U.S.PAT.OFF. 


Built by Corona Typewriter Co., Inc. 
116 Main Street Groton, N. Y. 
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The Acco Fastener 


will bind perfectly any kind or quantity of papers—fits the papers absolutely flat, 
and when used in the holding device of the ACCO FOLDER makes the filing and 


keeping of papers a pleasure. The illustration below shows the actual saving in 
the use of the Acco Fastener: 








We have prepared an instructive paper on this subject. It will appeal strongly to 
every Office Manager and Business Executive, and will be sent FREE to those re- 
questing it officially. 

“How to Take All the Waste Out of Your Filing Department,” tells you HOW in 
three thousand words. It is neatly bound in an ACCO Folder, which will be found 
useful after it has served its purpose of demonstration. 

Remember, it is free to Office Managers and Business Executives. Write your re- 
quest on your official letter head and mail to us today. No obligations. 





Canadian Clip Company Fred Berg & Company Acco Manufacturers, Ltd. 


454 King St. West 77, San Martin 18, Whitefriars Street 
TORONTO, CANADA BUENOS AYRES, ARGENTINA LONDON, E. C. 4, ENGLAND 
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(New Machines—Continued from Page 27.) ee cc 
A New Eraser Holder. 

E. Marcuson, 70 Cortlandt street, New York, has per- 
fected a novel holder for eraser, pencil and-eraser shield. 
This holder can be adapted to any make of typewriter by 
placing it under one of the rubber feet so that the points 
of the holder are embedded in the rubber, or the rubber 
foot may be unscrewed for a couple of- turns and the 





slotted part of the holder inserted between the foot of the 
frame and the typewriter, the points on the holder having 
been previously flattened down with a hammer or pliers. 
This holder will accommodate any of the types of erasers 
in general use by stenographers; circular erasers with or 
without brushes are placed in the pocket of the holder, 
while other shapes are either held vertically in the gap 





MARCUSON’S NEW ERASER HOLDER. 


New 


between the wings of the pocket or horizontally between the Metal Display Holder 


tips of the wings and the back of the holder. 
This holder does not in any way interfere with the op- 
eration of the machine and its production cost can be made 
so low as to bring its selling price to a very small figure. or 
It is understood that arrangements for manufacturing 
+} 


A Machine Which Does Many Things. 


Patents are pending on a combined letter or circular fold Enables you to make an attractive 
ing board, insert assembler, envelope stuffer, stamper and counter or window presentation of 
sealer to be marketed by the Third Hand Device Company different sizes and leathers, 
of Princeton, Ind It is said that the machine also has But 10 inches square, beautifully 
special facilities for folding together multiple sheet letters lithographed in blue and gold. 
The appliance is declared to be fool-proof, having no Free with a $25 order. 
springs, wheels or other appliances to get out of order . 
i. sa PS — 2 ‘ Our new catalog —also describes 

he inventor is a letter shop proprietor and former printer the following new items! 
and newspaper man. He states that the device is the result Genuine Leather “Snapfast” Re- 
of several years’ practical experimenting to arrive at an minder 


New Bronze Finish Readipad 

ian 1 F : ; bad et laim; New Handpainted line of Remind- 
an D ‘ ¢ > 1 *lz » a ne ; : 
n by ordinary hand methods without claiming competi ers and Readipads. 


inexpensive equipment for doing such work more speedily 


tion in all operations with more costly automatic machinery. : 
I ; 7 Write for our new Catalog. 


Che device especially provides a means for the rapid and 


easy placing of inserts in envelopes. The device is a simple Ro 
| a | Abinson / ring 


arrangement about eighteen by twenty inches that fastens 


on any table or desk and permits the various parts of the We fi Hh ld. ” 


mailing piece to be so placed that the most direct, the 
New York Office, 377 Broadway 


shortest and the quickest hand action is obtainable. A 
Manufacturer of Robinson Reminders, Readipad 


slight movement of a finger is utilized to dispose of some 
and Nuway Waste Basket 


operations which have formerly required full hand and arm 
movement. ——— ale M 
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New Calendar 
Dating Machine 


VISIBLE! 


At This Window 
Appears Today’s 
Date 












ITS NEW! 


Younger Brother to the ‘“‘Amer- 
ican” Visible Model 41 Num- 
bering Machine” 





JAN 25 1925 


Impression of Figures 


Always Stamps 
CLEAR, SHARP 
IMPRESSIONS 


This new Model 81 Calendar Dater is a cal- 
endar and dating machine combined. 





AUTOMATIC INKING DEVICE 
LEVER TO CHANGE DATES 
ENGRAVED WHEELS 


GOOD FOR 20 YEARS 





DEALERS! We have a most attractive 
sales proposition for you. One that abso- 
lutely guarantees volume sales of this new 
machine. Model 81 has practically an un- 
limited market. Every person from office 
boy to manager is a prospect. 


Write Us for Our Guarantee Sales Proposition 
on Model 81. 


AMERICAN NUMBERING MACHINE CO. 
220-230 SHEPHERD AVE., BROOKLYN, N. Y. 


CHICAGO BRANCH, 123 W. Madison Street 
Foreign Branches: 
VICTORY-KIDDER PRINTING MACHINE CO., LTD. 
66 Houndsditch - London 
CARIBONUM SOCIETE ANONYME 
10 Rue De Seze - Paris 
RICHARD WEINIGER 
Singel 276 - Amsterdam 
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The flat folding table is done away with and the operator 
sits with ease of posture and can obtain a rhythm that gives 
enjoyment to speeding in work that has heretofore been an 
unrelieved drudgery. It is claimed that the work is in no 
way slighted but is, in fact, bettered and that either be- 
ginners or old timers adapt themselves to the new method 
in a few minutes. Ordinary stamps or machine roll stamps 
may be affixed. When not in use the device may be hung 
on the wall or elsewhere out of the way. It is said to be 
worth its space for handy storage, writing desk, sorting 
place and many other uses. 

The appliance can be manufactured and sold so cheaply, 
it is stated, that if only. one of the several possible opera- 
tions is required, a purchaser can readily afford to own one. 

A number of the devices are already in us¢ 


Practical Gummed Tape Moistener. 

The V. J. Van Horn Company, 222 North Union street, 
Chicago, has put on the market a gummed tape moistener 
having several distinctive features. The device has a cast 
iron base with metal uprights between which the tape-roll 
is suspended on a steel spindle held in place by a threadless 








VAN HORN’S GUMMED TAPE 
MOISTENER. 


nut secured by a spring fastening device. The tape passes 
from the roll downward around a rod and thence outward 
to the moistening device at the other end of the base, 
where it is firmly held, the spring-secured threadless nut 
above referred to supplying tension enough to keep the 
tape taut. 

The moistening roll is of brass corrugated lengthwise. 
The roll is hollow and perforated at either end. The cut- 
ting edge which cuts the tape is serrated and is said to 
last indefinitely without sharpening. 

Water for moistening is contained in a glass flask held 
in position by a wire guard as shown in the illustration. 
An ingenious device consisting of a float valve enables the 
user to remove the flask, replenish the water and replace it 
without danger of spilling. It also automatically feeds 
moisture to the tape in the proper quantity as needed. The 
flask holds water enough for 5,000 feet of tape. 

Patents on this moistener have been applied for 

New Bates Phone Index. 

For some months the Bates Manufacturing Company of 
Orange, N. J., has been working on a new and improved 
Rotary telephone index to sell at a popular price. This 
device is now ready for the market. It is of all metal con- 
There will also 





struction, bronze finish and lists at $2.50 
be silver and gold finishes de luxe. 

A year ago the company put the device on the market 
and it attracted immediate attention on account of its nov- 
elty and utility. A fair sale resulted at a price of $5.00, 
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The shadow of 


antiquated methods 


IT is all very well for any firm 
to call attention to the reliability 
and experience which years have 
given it. 

But when an early origin also 
means a continuation of outworn 
traditions, the rest of the world 
isn’t always so impressed as the 
owners of such a business may 
think. 


Recall some of your own ex- 
periences. Do you excuse an in- 
adequate, incorrect, behindhand 
statement of your account be- 
cause the firm using- it was 
“established in 1842”? Do you 
pass over your inconvenience 
and annoyance by saying, “That 
is an old-time concern and they 
have always done business that 
way?” 


[oday, competition is too 
keen, customers are too particu- 


OFFICE APPLIANCES 


















lar, for a firm’s age or anything 
else to permit antiquated ac- 
counting. 


It might be different if no help 
were available. But the introduc- 
tion of Elliott-Fisher, with its 
speed, accuracy, and ability to 
handle huge volumes of the most 
involved accounting usually im 
one simple, instantaneous, me- 
chanical operation has modified 
the whole practice of account- 
ing. 

Elliott-Fisher reduces errors, 
furnishes facts, gives the head of 
the business a complete, vivid, 
intelligible, daily picture of his 
business condition. 


It makes the accounting de- 
partment a living, useful part of 
the organization, standing on its 
own feet, always a little ahead 
instead of a big bit behind. 


To get the complete Elliott-Fisher story ask a representative 
to call. He knows how to solve many problems, and the 


interview may prove well worth while. 


ELLIOTT-FISHER CO., 342 Madison Avenue, New York, N. Y. 


Branches in all Large Cities 


Elliott-Fisher 








Elliott-Fisher best meets the re- 
quirements of modern accounting 
by furnishing: 


INSTANT PROOF OF 
ACCURACY 
Without extra work or effort. 
MAXIMUM PRODUCTION 
The flat writing surface results in 
the writing of many records at one 
operation. 
PERFECT LEGIBILITY 
On original and many copies. 
CURRENT INFORMATION 
Facts and figures obtained as a 


by-product. 


A quarter century of study and re- 
search has developed 
tae rm wore Aczcount- 


ng Mac 
ELLIOTT: T- FISHER. 


There is one which fits 
your business. 





A list of concerns using Elliott-Fishers 
reads like a “Who's Who” of American 
business in every field. The total exceeds 
15,000 firms and covers more than goo 
different lines of business. Investigatel 





Elliott-Fisher Ribbons and Carbon 
Paper give best results, 
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Accounting and Writing Machines: Flat Writing Surface 
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New Ammunition 


Many office supply dealers are just begin- 
ning to appreciate the profitable possibilities 
of direct mail selling. 

The dealer who avails himself of the un- 
usually attractive mailing literature we are 
now furnishing will find his business show- 
ing a decided improvement. The cost is 
negligible. 

We will be glad to help any dealer plan a 
direct mail campaign and will furnish a 
series of letters, if desired, to accompany 
the literature. 

As we do not use a standardized system 


THE BERGER MANUFACTURING CO., 


Boston Philadelphia 
New York Kansas City 
Chicago Minneapolis 


for 


Berloy Dealers 


of form letters, but treat each dealer’s 
problem individually, a letter telling us of 
the people you wish to reach, the plan of 
attack you have in mind, and the extent of 
your mailing list, will enable us to serve 
you intelligently. 

Write for full details on our cooperative 
service. We want to work with you on a 
direct mail campaign which will result in a 
mutually satisfactory increase in your filing 
case business. 

Catalog H-48 illustrates the complete 
3erloy line. 


CANTON, OHIO 


St. Louis San Francisco 
Dallas Los Angeles 
Roanoke Jacksonville 
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but it was felt that this was too high and stood in the way 
of any great volume of business. In the new index, sev- 
eral improvements have been made. The window for the 
names is wider, giving it a capacity of seven hundred and 
twenty names and numbers and the strip itself is instantly 
removable. The top snaps on and off by means of a spring 


and little rubber feet at the bottom, giving it a firm anchor 





VIEW OF THE NEW 
BATES PHONE INDEX 


REDUCED 


age on the desk. It operates by a twist of the knob at the 
right of the machine, causing the red indicator line to travel 
down the alphabet. By stopping it at the required letter, 
there flashes into view immediately the name and number 
desired. The device is furnished in an attractive container 
and an assortment of dealer helps for window trims, counter 
displavs and envelope stuffers is available 


A New Desk Top. 

Charles S. Jacobson of 330 West Ninety-second street, 
New York, is sole distributor of a new type of desk top 
known as “Deskoleum,” an imported material which com- 
bines desirable features of appearance, service and useful- 
ness. It is of a rich, green color and is washable. It has a 
smooth writing surface and long wearing qualities. 

It is used as a cover for the writing bed of a desk, pro- 
tecting the top without detracting from the appearance of 
the furniture. 


A New Typewriter Brush. 

The Kleenzwell is the name of a new typewriter brush 
which has been put on the market’ by Arthur W. Hahn, 
195-201 Lafayette street, New York, who have been manu- 
facturing brushes of all kinds for the last thirty-two years. 
It is a three in one brush, having the advantage of doing 
the work of three different kinds of brushes ordinarily used 


Referring to the 


in reaching all parts of the typewriter. 






} CLEANS 
X ween CLEARS CONVENIENT ROTARY BRUSH  SEHIND PLATEN 
THE MACHINE IN HANOLE CLEANS TYPE To 
GENERAL CLEAN GET AT PLACES 


NEW IMPROVED KLEENZWELL TYPEWRITER BRUSH 
NO. 423. 


illustration it is evident that first there is a general cleaning 
brush made of soft camels hair for cleaning between the 
keys, the type rods, under the carriage, etc. Second, there 
is a stiff China bristle brush which eleans the type and third, 
there is a specially designed brush to reach the places which 
are hard to get at 

All the materials in this new brush are steel set and 
cannot come loose, and rubber protection on all parts pre- 
vents scratching the machine. The new brush is also use- 
ful for cleaning other office machines and devices. 
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Bettcher 


Chair Irons 


Chair Irons must necessarily be sold to the 
manufacturer of office chairs at a reason- 
able and fair price. They must represent 
a good merchandising value. 


TRUE—But after all, the actual purchasing agent 
is the user and the chair is or is not satisfactory 
according to the judgment of the user. 


Bettcher Chair Irons are recommended not only 
because they represent a sound investment to the 
manufacturer of the chair but because of their 
true value giving qualities to the user. Let us 
consider what these qualities are. 


Simplicity — the design of these irons permit posi- 
tive and free action fewer hence, sturdier parts. 
Adjustments — the Bettcher Irons are so easily 
and positively adjusted that they readily win 
favor. Quality — the irons are stamped from the 
highest grade open hearth steel, the springs are 
oil tempered. Thorough Testing—each Iron as 
it leaves for shipment is doubly tested and every 
part subjected to more than normal sudden weight 
and strain. 


Chair Irons though they must represent a good 
merchandising value to the chair manufacturer 
must be of proven. satisfaction to the user. 


BETTCHER CHAIR IRONS ARE. 


BETTCHER STAMPING 
AND MFG. CO. 


2106 West Sixty-first Street 
CLEVELAND, O. 





STENOGRAPHERS CHAIR IRON—One of the many 
features is the positive locking device providing easy adjust- 
ment for height, preventing swivel action from affecting height 
adjustment. 
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The Ault & Wiborg organization is 
composed of men experienced in 
the painstaking, scientific business 
of producing high grade typewriter 
ribbons and carbon papers,—prac- 


tical men who know how to select 
materials to fit requirements,— 
scientific men who know mate- 


rials and how to treat them by 
proven formulae, and skilled men 
who apply this expert knowledge, 
—experienced men who know how 


to conduct efficiently a modern 
manufacturing plant. 


AND 
METHODS 


Our research and experimenting 
laboratories—the manufacturing 
and production plants—and our 
merchandising and sales depart- 
ments are all conducted and oper- 


ated according to the most modern 
and proven methods. 


GET 


RESULTS 


This combination of men and 


methods has gained for Ault & 
Wiborg ribbons and carbons a rep- 
utation for longer and more per- 
fect performance—for furnishing 
what you want when you want it 
—for their aid in actual selling. 
This is Ault & Wiborg superiority. 


he AULT & 
BORG Company 


CINCINNATI, U. S.A. | 


OHIO; 











cently added four new 


statement 
designs to their assortment of Goes printers 
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Some New Robinson Specialties. 
The Robinson Manufacturing Company of Westfield, 
Mass., has recently issued a new catalogue containing a 


number of merchandising features and covering the entire 
Robinson line. 


Among the devices mentioned are a new 


metal display 
holder and counter device for Robinson Reminders, en- 
abling the dealer to make a special presentation of these 
devices. This display is ten inches square, lithographed in 
blue and gold. Another device described in the catalogue 
is a genuine leather “Snapfast” reminder. These remind- 
ers are put up in assortments of a half dozen of each number 


is 


| Aobin SOs 


- —————= 








NEW METAL DISPLAY HOLDER 


FOR 
REMINDERS 


ROBINSON 
in an attractive display carton. The new carton for this 
assortment is heavier and more substantial than the former 
one. Then there is the new bronze finish Readipad done 
in statuary bronze with light bronze stripes 


Not the least interesting feature of the line are the hand 
painted Reminders and Readipads. There are seven new 
handpainted designs in Robinson Reminders and three hand 
painted Robinson Readipads in panel and floral designs 


The company is doing national advertising in such mag 
azines as the Saturday Evening Post, American Maga- 
zine, Literary Digest and Good Housekeepin 


g Magazine, 
making a big drive for the holiday trade. 


A New Clip Binder. 
The house of Krag-Wilson, 542 West Jackson boulevar« 


‘ rd, 

Chicago, are-the sole manufacturers of what is known as 
the Eclipse Spring Binder with expansion folder, in sey 
eral different sizes and for various purposes. The binder 
springs securely 

rolled steel bars which 


clasp one 
single sheet or one inch of paper with equal security. 


It is 
designed to hold pamphlets, documents, catalogs, magazines 
reports, tariffs, price lists, etc. 


consists of several finely tempered flexible 
fastened between cold 


Another line the company has produced jis the Simplex 
Clip Binder, also reinforced with steel bars. This is made 
in sizes from 5x8 to 46x10%. It is flat opening, light and 
durable, as is the Eclipse Binder already mentioned 


Some New Bank Statement Folders. 

The. Goes Lithographing Company of Chicago has re- 
styles of bank folder 

helps, thus 
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What is the big thing you 
demand in a typewriter? 


Output—that’s your chief demand; greater pro- 
duction with less clerical expense; the same 
primary reason that originally led you to sup- 
plant ‘‘long-hand”’ with typewriting. 


ese 

in 
sue 
nd- 
ber 


If a typewriter is a means for obtaining economy, 
what features should be paramount in making 
a selection from different makes? 


As a boy, you knew that ball-bearing roller skates 
worked easier and lasted longer than the old- 
fashioned ‘‘frictional’’ type. As a man, you know 
that ball-bearing machinery gives greater pro- 
duction with less depreciation and upkeep cost. 


Think these points over carefully—then ask for 
a demonstration of the L. C. Smith, the only 
typewriter with ball-bearings at every important 
frictional point. 





Start matters by writing for a booklet 
“The Greyhound of the Office.’ 
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Swifter . Silenter -  STURDIER 


L. C. SMITH & BROS. TYPEWRITER CO. 
Executive Offices and Factory, Syracuse, N. Y. 
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The Masters Line of Office Chairs 





No. 2060 


Solid Mahogany, Wal- 
nut or Mahogany finish 
-<. Birch, Quartered 
Oak. 





Ne. 
American Aw Solid 


S"Es The Taylor Chair Company 


FrOoOUNDOED isie 


BEDFORD, OHIO 





Quality First--- 
And Last! 


HE quality of THE MAST- 

ERS’ LINE OF OFFICE 
CHAIRS, apparent to some de- 
gree at first sight, is fully revealed 
only after a long period of satis- 
factory every-day service. 

To build such a chair, cost of 
materials.and workmanship must 
always be a secondary considera- 
tion. 

Our policy, on which this busi- 
ness was founded more than a 
century ago, has been to strive for 
quality first and then count the 
cost. 

That this policy, regardless of 
the ultimate price, assures out- 
standing satisfaction to their cus- 
tomers, is attested by the universal 
experience of MASTERS’ LINE 
dealers. 

The fact that even in spite of 
this policy, the price of MAST- 
ERS’ LINE chairs does not exceed 
that of other chairs in the same 
ranges, is due to the economy ad- 
vantages of large output and 
advanced manufacturing methods. 


We are in position to add on a 
few dealers who can appreciate 
the sales and prestige advantages 
of a recognized quality line 
Write for details. 








No, 2070 
American Walnut, Solid 
Mahogany, Walnut or 
Mahogany finish on 
Birch, Quartered Oak. 


No. 2020 


American Walnut, Solid 
Mahogany, Walnut or 
Mahogany finish on 
Birch, Quartered Oak. 
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increasing the assortment of this kind of blanks to eight 
styles. 

These folders have been designed by skilled artists and 
reproduced by the lithographing process in a high-class 
They are calculated to lend a distinctive, impres- 
They are ar- 


manner. 
sive air to bank statements of condition. 
ranged so that they can be easily over printed from type in 
such a manner that they will have much the same appear- 
ance as fully lithographed designs 

While these folders have been designed primarily for use 
as bank statement folders, they are also appropriate for 


manv other purposes such as price lists, offering announce- 





TWO STYLES OF NEW BANK STATEMENT 
FOLDER DESIGNS 


ef: ‘: “a 
ments for financial organizations, special sal 


announce 
ments for retailers in various businesses and many other 
forms of announcement memos, small booklet covers, etc. 

[he company offers to send samples and prices of any 
part of its line to those who may be interested 


Note Book Holder for Writing and Transcribing. 

The Display Fixture Company, 60 West Washington 
street, Chicago, IIL, 
stenographers’ use. 
ter, which can be adjusted to any convenient angle. The 
device collapses for storage in the desk drawer. The holder 


manufactures a simple copy holder for 
It is formed of wire, finished silver lus- 








7 
: 
] 
j 
} 
. STENOGRAPHERS’ NOTE BOOK AND COPY HOLDER— 
Lbove, at Left Lower Illustration—“‘TY-D’’ DESK RACK. 
is self-contained, and is set up, and used, without employ 
ng any adjusting screws or tools. 
The stenographer may leave the notebook in the copy 
holder when taking dictation, as it can be adjusted to afford 
a suitable writing position 
The Display Fixture Company also makes the “Ty-D” 
desk rack, for the convenient storage ot envelopes, tele 
graph blanks, order blanks and kindred forms. These are 
me 
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Business Tables 
for every Business 


The reputation of Samson Tables has been 
established by Samson Tables themselves. 
Samson Tables have done their own work in 
keeping themselves to the fore—in making 
themselves the fastest selling line of office and 
directors’ tables in America. 


It pays to handle Samson Tables because 
there is a steady consumer demand for this 
well advertised merchandise. Send for our 


catalog and learn more about this popular and 


profitable line. 
Our Conception 
of Value 


The number illustrated above 
is 36” by 72” in size with mahog- 
any top. Rails, drawer fronts 
and legs are red gum. Drawers 
are dovetailed back and front, 3- 
framed-in bottoms, finished 
Under-top is _ finished, 
re-enforced with Cleat 
Construction. Standard Office 
Dull Rubbed Finish; special col- 
Unless other- 
wise specified is shipped without 
Brass Sockets; K. D., two of a 
size in crate. This same style 
and grade table is also furnished 
in Oak. 


Mutschler Bros. 
Company 


MAKERS OF FINE 


NAPPANEE, INDIANA, U.S.A. 


MSON 


Right-hand leg sections ply 
show weak leg construc- : : > 
tion typical of ordinary inside . 
table legs built with and is 
varying thickness of 
stock Left-hand leg 
sections show Samson 
strong legs resulting 
from “a taper-miter- ors at extra cost. 
joint-boxed"’ method of 
securing Samson uni- 
form thickness of stock 
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REAL CHECK WRITER MEN—NOTE! = 


Consider these FIVE compelling and exclusive features 
of the new FORGERY-PROOF SENTINEL: ne 


1. Words and Figures 3. Forgery Protection and Bond Ei 

2. Individual Names 4. Pick-Proof Lock ne 

5. Replaceable Type a 

These combine into a “knock-out” of a selling argument—think it over! Here’s a real proposition, or 
backed by an able concern. We’ve some desirable distributorships open. If you can prove to us pe 


that you are ‘“‘there’’—consider this a cordial invitation to come aboard the ‘“‘Band-Wagon.’ 


HALL-WELTEEO! 


179-185 St. Paul Stresoches 
SIMI MLL 
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MORE FORGERIES! 


One Hundred and Fifty Million Dollars lost last 
year through check forgery—a forged check passed 
e very three and one-half minutes of the business day! 


The new FORGERY-PROOF SENTINEL represents a world of check 
protection—one hundred per cent! Every machine equipped with the 
purchaser's name—the bank pays only the checks bearing this name in 
the amount line—a pick-proof lock prevents unauthorized and illegal use 
of this feature. Locked protection for your funds! Here is the first real 
forgery prevention and protection. The FORGERY-PROOF SENTINEL 
writes in both words and figures—added protection—greater legibility. 


$10,000.00 REAL FORGERY BOND 


Here is protection complete—we have made it absolute as well. Every 
purchaser receives a $10,000.00 Standard Accident Forgery Bond, covering 
amount line, payee-name, date or number change, and Signature Forgery 
Losses or law suits arising therefrom. This bond also covers the bank. 


REPLACEABLE TYPE 


In addition to providing every last vestige of protection, the FORGERY- 
PROOF SENTINEL goes still further and by a new and exclusive 
feature, gives everlasting service as well. Type in the check-writer wears 
and wears quickly, as you may have discovered. It does hard work— 
crushing tough paper fibres. 


Note the illustration—see the replaceable type feature of this new device. 
If, after a period of service, a character breaks down, it is easily replaced 
with a new one at little cost. The printer won’t throw his press away 
when the type wears out. Why doit with the check-writer? It isn’t 
necessary any more. This feature makes the SENTINEL everlasting. 


Entirely aside from the assurance of 
continuous service manifest in our 
replaceable type wheel—the SEN- 
TINEL is GUARANTEED. No 
Original purchaser has ever paid a 
penny for repairs! 


ROMPANY, Inc. 


resochester, N. Y. a a 
dR 
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Carri Creed 


In the Carrib factory we believe 
that each sheet of Carbon Paper, each 
Typewriter Ribbon we make, should be made 
that it will give utmost satisfaction to those 
who use them. 








We believe that if we knowingly 
allowed any inferior product to go out 
from the Carrib factory we should be guilty 
of attempting to destroy faith in our crafts- 
manship. 


We believe that it is more profit- 
able to lose a sale through the main- 
tenance of a high quality than it is to make 
money on an inferior article. 


It is our aim to make Carnb Carbon 


Paper and Typewriter Ribbons better 
than any other in the world. 


We believe in the maintenance of 
a reasonable price which will give a fair 


profit to the men who sell as well as to the 
men who make CARRIB PRODUCTS. 


And we believe that by keeping 
faith with our dealers we shall 
strengthen our position as a leader in the 


PRESIDENT. 











You Can Profitably Sell Carrib Products 
Send Now for Dealer Plan and Samples 


Carrib Mfg. Corp’n. 


46 STONE STREET ROCHESTER, N. Y. 
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supported so that each is visible before the user, withal 
occupying but little desk space. It can be collapsed to store 
Another product by this manufacturer 
Five 


in a drawer if desired. 
is the “Displayette” rack, made on the same principle 
a form of display which is 


units can be shown in “steps,” 


sure to attract attention on counter, showcase or in window 


display. It is particularly adapted to circular objects, as 
they are so supported that they cannot roll out place 
These devices are adjustable. 
Convenient Cabinet for Adder-Register. 
The Add-Index Corporation, 120 Broadway, New York, 
N. Y , makes the “Secretary,” which combines cash regis 


ter with storage facilities. Four drawers are provided, to 


pi 
which the store personnel has access. These are used for 





“SECRETARY.” 


ADD-INDEX 


cash, credit register, writing desk, etc. Beneath are com 
partments for the use of the proprietor. 
behind a flexible steel curtain provided with a combination 


lock. 


These are secured 


In it is a large compartment for books, valuable arti 


cles, etc. There is another compartment provided with a 
locked door for storing valuable records and papers. Be 
neath this locker is a small drawer, also provided with a 
lock. 

This “Secretary” may be had as a unit, or provided with 
an adding machine which functions as a cash register. The 


cash drawer cannot be opened until the lever of the adding 


machine is pulled. The adding machine may be detached 


for use in figuring invoices, inventories, etc. 
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AN ANNOUNCEMENT 








Introducing a 
typewriter—speedier, 
lighter, more compact 
than you thought 


could be built. 














N° 60 ’ The NEW 


SMITH PREMIER TYPEWRITER 





new No. 60 Smith Premier pictured 

above. Isn't its trim appearance 
suggestive of the speed at your com- 
mand? Speed has been built into the 
machine and fatigue almost eliminated 
by ten special-features. It takes but a 
minute to find that out, if you run 
your fingers over the keyboard and 
watch the carriage glide back and 
forth under your touch. 


Je look at the clean-cut lines of the 


Ten Superiorities of No. 60 


Briefly, here are the ten features that 
make the New Smith Premier No. 60 
a better writing machine: 


Open face construction 
Light, rigid, vibrationless carriage 


ov 


Extra size platen cylinder 

Simple positive ribbon mechanism 

Four position ribbon adjustment 

Type bar segment shifts 

Type bars completely controlled 

Convenient margin release and tabulator 

keys 

46 keys printing 92 characters 

Cushion-like touch 
In addition to these No. 60 has every 
regular feature you expect to find ina 
modern standard typewriter. 


Made by an organization with more 
than thirty years’ experience in building 
good typewriters, the Smith Premier 
No. 60 is a machine in which you 
yourself can have every confidence 
and which you can with equal confi- 
dence recommend to your customers. 


_~CECURING the dealership for the NEW Smith Premier No. 60 has been made 
mighty attractive, not only because of the profits attainable, but because a a gr 
lad to 


method has been devised to smooth the way to those profits. We shall be g 
explain our plan in detail. Write on your letterhead. 


SMITH PREMIER TYPEWRITER COMPANY 
376 Broadway, NEW YORK, N. Y. 











“WRITES LIKE S-I-X-T-Y!” 
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Write US For 
SPECIAL PRICES 
on Aaa-1 IN ROUGH 


TYPEWRITERS 


IN LOTS FOR YOUR 
BUSY SEASON 


An Immediate, Phenomenal 


Opportunity, As Long 
As They Last! 


DON’T MISS THIS! 


Our Line Leads—Rebuilt, Remanufactured 


and Renovated—T YPEWRITERS—Whole- 


sale—Export. 














General Typewriter Exchange, Inc. 
(Code Gentype, New York) 


30 Main Street Brooklyn, New York 











September, 1923 OFFICE APPLIANCES 


Numerical Indexing for Rubber Stamps. 

Che Century Rubber Stamp Works, Inc., 551 Pearl street, 
New York, N. Y., provides a numerical indexing system for 
rubber stamps that simplifies filing and finding. Numbered 
thumb tacks are attached to the stamp moulding. These 
numbers are filled with black japan, which makes a perma- 





CENTURY” INDEXED STAMP 


nent index. A numbered chart is provided, on which the 
titles of the different stamps can be written, making it easy 
to locate a stamp by title when this is desired. This sys- 
tem ¢liminates a conspicuous display of labeled stamps bear 
ing confidential information, names of customers, etc. 


Innovation in Desk Lamps. 

The E. H. Metcalf Manufacturing Company, 80 West 
Genesee street, Buffalo, N. Y., have recently placed on the 
market the “Radiolight,” a new portable desk lamp of at- 
tractive design and finish, which embodies a number of 
exclusive features said to be new to portable lamp con- 
struction. 

A few of the exclusive features claimed for this new lamp 
are as follows: 

An oblong flare reflector of a new mirror finished metal 
that reflects an intense yet soft, pleasing light over the en- 
tire desk top. This reflector is adjustable to any position. 

A solid brass or bronze shade of beautiful design, finished 


in the same tone as the rest of the lamp, the shade being so 





DIAGRAM OF NEW “RADIOLITE.” 


designed that all light rays are concentrated downward and 
outward, keeping the eyes free from glare. 

Requiring only a 25-watt standard tubular bulb; maxi- 
mum efficiency with one-half the usual cost of operation is 
obtained. 

Although occupying small desk space, the “Radiolight” is 
perfectly counterbalanced and can be easily moved with 
one hand without danger of overturning. 

This new lamp is made in two designs for either flat top 
or roll top desks and comes in either a rich statuary bronze 


or brushed brass satin finish. 














Some people have an idea that the 
U. S. Mint is the only place that . 
Money is made. 


To YOU, MR. DEALER, we say that the 
easiest money is made by stocking our 
NEW 700 LINE of Steel Filing Cabinets ; 
there is real money made in the turnover. 


We are not counterfeiters but we sure 
can make money for you if you will let 
us; this NEW 700 LINE will turn your 
store into a Regular Sub-Treasury. 


Better look into this opportunity. A line 
from you will bring description and 
prices. 


This 700 Line is the lowest priced Four 
Drawer Upright manufactured havin 

finished sides and FULL PROGRESSIVE 
SLIDES. 


“It's a better file, if made by’ : 


AURORA 


METAL CABINET WORKS 
AURORA, ILLINOIS, U. S. A. 


Eastern Representative Western 


A. Le Sart. INC. _ EL P. Hotel 
ar ace, ’ us 
New York City tan A 
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Loose Leaf 


Devices 


A most comprehensive 
line of superior Loose Leaf 
Merchandise manufac- 
tured with the same dis- 
criminating care that has 


distinguished B & P Prod- 


ucts for almost a century. 


All numbers in stock for 
immediate delivery. 


Sold only through dealers. 


e 


BoorumM @& Pease Co. 
New York 
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Shipments of Steel Furniture in July. 

The Department of Commerce announced July shipments 
of steel furniture stock goods, based on reports received 
by the Bureau of the Census. Shipments by twenty-two 
manuiacturers amounted to $1,247,605 in July, as against 
$1,401,950 in June, and $945,768 in July, 1922. 

The following table gives comparative figures for the 
first seven months of 1923 and 1922: January (1922) $1, 
362,470, (1923) $983,834; February (1922) $1,307,173, (1923) 
$967,125; March (1922) $1,709,206, (1923) $1,087,228; April 
(1922) $1,520,286, (1923) $1,058,382; May (1922) $1,506,072 
(1923) $1,056,735; June (1922) $1,401,950, (1923) $1,015,463 


July (1922) $1,247,605, (1923) $945,768 


An Effective Window. 

\ “Y and E” Efficiency desk window display is attract 
ing attention. This display has been furnished by the 
Yawman & Erbe Manufacturing Company to several hun 
dred agencies and dealers in connection with a Saturday 
Evening Post advertising campaign. It consists of several 
large cutouts, one of which shows a big clock which em 





ATTENTION - COMPELLING WINDOW DISPLAY 
ARRANGED FOR DEALERS BY THE YAWMAN & 
ERBE MANUFACTURING COMPANY 


phasizes the thought that the “Y and E” Efficiency desk 
will save its owner an hour a day. 

The Gage Printing Company of Battle Creek, Mich., re 
cently showed one of these displays with good results 


Miss Butland in New Position. 
Miss F. H. Butland, until recently manager of the en 
graving and die stamping department of L. H. Biglow & 
the Jones & 


Leigh Manufacturing Company, Inc., printers and station- 


Company, Inc., of New York, is now with 


ers at 56-60 Fulton street, New York City, where she will 
give to customers her personal attention in the selection of 
engraving and in die stamping and stationery either for 
social or commercial purposes. 


Hoyt Joins Quimby Forces. 

J. R. Hoyt of Jersey City, N. J.. who has been covering 
New York City territory for the A. B. Dick Company of 
New York and Chicago for the past three and a half years, 
has joined the sales force of Edward H. Quimby of Dover, 
N. H., and will sell A. B. Dick products in the state of 
New Hampshire. 

Mr. Hoyt started with Mr. Quimby on August 14 





Artlip Opens Store at Bristol. 
G. H. Artlip has opened a store, handling office supplies, 


at 12 Fifth street, Bristol, Tenn. 
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PEED is often apparent rather than real. 

Speed in figuring, without first-time ac- 
curacy of results, is waste. Speed means 
increased value only when other qualities are 
not sacrificed nor diminished. 


The Monroe Automatic Calculating Machine 
is valuable in any business office because it ac- 
complishes the aim of figuring, with split-second 
speed while maintaining accuracy, simplicity, 
durability and all-round usefulness. The Proven 
Answer toany calculation is obtained in minimum 
time with minimum effort. 


There is no complicated mechanism in the 
Monroe. Its sturdy construction, safeguarded 
by mechanical locks, makes possible a higher 
speed of operation, with complete protection 
against errors of the “human element”. 


APPLIANCES 


Why Speed 
heey Colebuel= 
Figuring is 

Different 





A two-way mechanism, controlled by two small 
touch bars, makes the use of the Automatic simple 
and direct. For addition or multiplication simply 
touch the Plus (+) Bar; for subtraction and 
automatic division, touch the Minus (—) Bar. 
All of the factors of the problem appear in 
large, distinct figures giving a Visible Proof of 
Accuracy. 


These are some of the outstanding features 
which have gained for the Monroe such wide- 
spread approvalas a machine for promoting greater 
speed and economy in the handling of figures. 


To appreciate what speed in figuring means 
with the Monroe Automatic, you should arrange 
for a trial demonstration on your own work. 
There is no obligation, simply advise a conven- 
ient time. 


MONROE CALCULATING MACHINE COMPANY 


WOOLWORTH BUILDING, NEW YORK 


Monroe Service is available at all Principal Points in the United States and Canada and throughout the World 
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What they say about 
Oxford Filing Supplies 


These letters were entirely unsolicited; we shall 
be glad to furnish the names of the writers upon 


request. 


A Louisiana dealer says: 


“After making a careful comparison of seven dif- 
ferent lines as to quality and price, I have found 


your line to be very desirable. 
“I am enclosing a small order which I hope you 


will be able to ship me promptly.” 


A Foreign dealer says: 


“The folders supplied by you, we might say, are 
the best we ever handled, and any orders that we 
may have in your line will be put your way in 
the future.” 


Wouldn’t you like to know more about this Ox- 
ford line? 


We have an illustrated catalog, price list and sam- 
ple outfit waiting for your request. Send for them 


today, now! 


Oror FILInG Suppry Co. 


382 Jefferson St. Brooklyn, N. Y 


New York Salesroom: Chicago Salesroom: Phila. Office: 
70 Duane St. 106 N. LaSalle St. 911 Drexel Bldg. 











September, 1923 OFFICE APPLIANCES 91 


Barrett Products to Be Made in France. 
Arthur M. Barrett, of The Barrett Bindery Company, 


Chicago, IIll., is in France with his family. He has estab- 


lished a residence in Paris, where the family, including the A i O | GH 


five children, will reside for a year, the children continuing 
their schooling while abroad. AD ONIS 

Mr. Barrett is on a business mission for The Barrett 
Bindery Company, and also in behalf of his particular “pet,” 
the Barrett “Lift Truck,” which is manufactured by The 
Barrett-Cravens Company. Mr. Barrett will remain in 





Paris about three months, spending some time in other 
European centers during that period. At the conclusion of 
his present activities, Mr. Barrett will return to the United 


tte > 
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S good looking a 
waste-basket as you 
ever saw is the Vul-Cot. 
And a perfect pig for 
punishment. 


“But,” you say, “Pm 
not hard on my waste- 
basket. The worst that 
I can possibly do to it is to 
throw a little incendiary 
literature into it.” 


Ah, but think of those 
who hold sway in your 
office after you have 
gathered up the golf 
clubs and departed. To 
the janitor and his min- 
ions your basket is one of 
two hundred, It’s jostled 
out from under your desk 
to the corridor, pounded 
against the side of the 
refuse bin—hurled back 
with breathless haste. 


We made the Vul-Cot 
so tough that we could 
guarantee it uncondition- 
ally for five years. And 
we are certainly safe in 
that guarantee. The 





ARTHUR M. BARRETT. Vul-Cot is made of Vul- 
canized Fibre—a sub- 
States. At a later period he will again go to Paris to ar- stance so strong that it 


will put to the test any 
janitor’s genius for de- 
struction. Ordinarily it 


range for the return of his family to this country. 
While abroad, Mr. Barrett will establish French connec- 


tions for the manufacture of Barrett products in France. will last a lifetime. 

— ee ee — . , Romie ¢ a 
He is preparing the French plant for production, furnish There are other ones 
ing drawings and proper equipment of all kinds. This will for the home—kitchen, 
permit the manufacture of the Barrett lines for distribution living-room, bedroom 


baskets that add to any 
room that greatest of 
conveniences —a_ place 
Prospective Market for Walnut Furniture. to throw things. 
Vul-Cot  waste-bas- 
kets are as profitable to 
the dealer to sell as 


to the entire foreign market. 


A number of large buildings in course of construction 
in the United States will employ a great deal of walnut 





trim. It will be a natural thing for office furniture sales- they are economical to 

men to offer their desks and other equipment made of the consumer to buy. 

walnut. One single instance is cited: that of the new Send for catalog and 

Straus building, now raising its steel skeleton at the cor- price list. 

ne ’ acks ¢ schiog Vi < “hicag ; . , . > . 

ner of Jackson and Michigan boulevard "a * hicago, Ill. It National Vulcanized Fibre Company 
is estimated that from twenty to thirty carloads of walnut Wilmington, Delaware 


will be used in making up the interior trim of this building. 
During July an increase of twenty per cent in reserve 
stocks of walnut was reported by manufacturers. This is 


an unusual record for July. This season the favorable LT COT 


weather conditions and a good supply of labor made it GUARANTEED 5 YEARS 


possible to accumulate a reserve. 
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MODERN 
SANITARY 
CUSPIDORS 


in polished brass 
or enameled steel 


Practically any style of 
cuspidor for which one can 
ask may be found in the 
Ireland and Matthews 
Line. Even though you do 
not have it in stock you can 
supply him with very little 
delay through our quick 
shipment service. On the 
other hand, the most popu- 
lar styles are produced in 
our tactory; if you do not 
already stock them, let us 
send you descriptive mat- 


ter and our price list. 


a 
Che ao 
MAT THE 3.C0 
DETROIT ~ 











(Passed Away—Continued from Page 41.) 
Fred M. Dickhaut. 

The death of Fred M. Dickhaut, president of the Mer- 
chants Lithographing Company, Chicago, occurred on Sat- 
urday morning, July 28, at his summer home at Channel 
Lake, Ill., after an illness of ten months, during which time 
he was continually under the care of a nurse. 

Mr. Dickhaut was born in Chicago January 22, 1879. 
Aiter receiving his education in the public schools of Chi- 
cago and Minneapolis, he went to work in a lithographing 
shop as office boy. He worked up through the business 
until he became president of the Merchants Lithographing 
Company, which position he held up to the time of his 
death. Under his management the company grew to be 
a very successful institution. 

Mr. Dickhaut was a Mason, a member of the Rotary 
Club, Chicago Athletic Association, Evanston Golf Club 
and Barrington Hills Country Club, and was a director in 
several banks. He resided at 6259 Sheridan Road and was 
not married. 

Che personnel of the company will carry on as hereto 


fore and no changes are contemplated in the organization 


+ + + 
Mrs. Dan Estes. 
Friends in the office appliance field extend sympathy to 
Dan Estes, Fresno, Calif., in the recent death of his wite 


Mr. Estes is sales supervisor in Division No. 5 of the Wales 
Adding Machine Company. 
+ + & 
Victcr Keller. 

Victor Keller passed away at Detroit, Mich, July 3l. As 
vice-president of the Robert Keller Ink Company, he had 
a wide acquaintance in the stationery trade. He had been 
associated with his brother, Robert Keller, for the past 
twenty-five years. 


Where Is Leslie E. Spock? 


\. W. Bates of the Remington Typewriter Company is 
anxious to learn the whereabouts of Leslie E. Spock, who 
left England about 1911 or 1912, where Mr. Bates knew 
him 

Mr. Spock had the agency for the Horrocks desk in Eng- 
land and was otherwise connected with the furniture lines 
He would at this time be about fifty years of age. 


1 


Anyone knowing Mr. Spock’s whereabouts will confer a 
favor by communicating with Mr. Bates at the New York 
office of the Remington. 


New Hotchkiss Price List. 

The Hitchkiss Sales Company of Norwalk, Conn., an- 
nounces a change in prices of Hotchkiss automatic paper 
fastening machines effective as of September 1, 1923. A 
price list will be sent to all present Hotchkiss dealers and 
any others who may be interested. 

The company is enjoying a good business and looks for 
ward to a profitable Fall for its dealers, especially in view 
of the recently announced new model Hotchkiss paper 
fastener. 


Veteran Stationer Given Token of Regard. 

Charles Newcomb, a veteran of the San Francisco sta- 
tionery trade, was presented with a large solid silver tray 
by his many friends. Mr. Newcomb had been with the 
Isaac Upham Company, and its predecessor—Payot, Up 
ham & Company—for twenty-six years. He resigned a 
short time ago to devote his time to a stationery store at 
Almeda which he had purchased. 


September, 1923. 
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Complete Indexograph Unit, including Motor-Driven 
Indexograph and Filing Cabinet 


THIS IS OPPORTUNITY 
for DEALERS and AGENTS 


Opportunity skins its knuckles on some doors—un- 
heeded it proceeds to others. It is knocking at your 
door right now—if you are a capable and reputable 
dealer or agent. 


Here is the proof: 


First: The Rapid Addressing Machine Company is 
expanding its organization, because there is an ever in- 
creasing demand for the Belknap Addressing System. 


Second: The Belknap Addressing System has a record 
of successful accomplishment covering a period of more 
than 38 years. It is used all over the world; in 250 or 
more lines of business and by small trades people as 
well as by national concerns. It includes machines for 
every conceivable addressing requirement, which range 
from $67.50 to $3,700.00 in price. 


Third: Remunerations from guaranteed territories 
are unlimited. They no not stop with the sale of 
equipment but continue with the sale of stencils and 
other supplies. 


Fourth: Dealers and Agents are given 100 per cent 
co-operation and assistance by the home office at all 
times. 


It will cost you nothing to heed this knock at your 
door and it may be the opportunity of your life-time. 
The Coupon below properly filled in may bring you 
complete information. 


MAIL IT NOW. 


hap Appressine \Jacnine (0. 


eee ee ne eee 
BELKNAP SYSTEM 


32-H W. 23rd St. NEW YORK 


Member of the National Association 
of Office Appliance Manufacturers. 











HOW BELKNAP HELPS 
DEALERS and AGENTS 


The Sales Promotion Department is 
constantly at the disposal of the Dealer 
or Agent, who is in need of informa- 
tion and data, besides that which is 
furnished him from time to time. 


The Advertising Department makes 
use of national publications and secures 
inquiries. It furnishes literature for 
complete local direct-by-mail adver- 
tising campaigns; electrotypes for 
local newspaper advertisements, cata- 
logs, folders, and other literature. 


The Educational Department main- 
tains a training school for salesmen, 
and the Dealership Department, under 
the supervision of experienced sales- 
men, lends its assistance. 


The Belknap System rightfully ranks 
at the top of Addressing Systems, and 
every Dealer and Agent, who is willing 
to pay the price of hard work, will make 
more money by handling the Belknap 
System than any other specialized line. 








Mail Coupon NOW 





Rapid Aidressing Machine Co. 
32-H W. 23rd St., New York 


Gentlemen: We are interested. Send 
us complete information at once. 


Name _ idence ae en 
Address Stier s “et 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers and Manufacturers from Month to Month 
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Convention Special Train. 

The official route special train to the convention at Des 
Moines will leave Chicago via the Chicago, Milwaukee & 
St. Paul railway at 10:00 a. m., Sunday, October 7, arriv- 
ing at Des Moines at 8:00 p. m. of the same day. Return- 
ing, the special will leave Des Moines at 9:30 a. m. on Fri- 
day, October 12, arriving in Chicago at 6:30 p. m. of the 
same day. Dining car service will be especially fine and the 
whole trip will be made under the most comfortable con- 
ditions. 

One-way fare from Chicago to Des Moines is $12.89; par- 
lor car seat, $2.10. 

The New York and eastern delegation will leave via the 
Pennsylvania at 11:05 a. m., October 6; arrive in Chicago at 
9:00 a. m., October 7, joining the Chicago party on the spe- 
cial train described above. 

Reservations from points east in the New York car should 
be made through C. A. Lent of New York. 


Convention Program. 


Schedule of Events Arranged for the Eighteenth Annual 
Convention of the National Association of Stationers 
and Manufacturers at Des Moines, Iowa, 
October 8 to 11, Inclusive, 1923. 





Following is the program for the Des Moines convention. 
It is, of course, subject to modification upon cause shown, 
but in the main, will follow out the lines proposed: 

Headquarters, Hotel Fort Des Moines. 

Manufacturers’ exhibits at the Auditorium will be open to 
members wearing badges or holding exhibition tickets from 
5 p. m. to 12 m., Monday, Tuesday and Wednesday, and 
from 1 p. m. to 5 p. m. on Thursday, October 11. 

Badges designate classes of membership: blue ribbon, 
dealer member; yellow ribbon, associate dealer member; red 
ribbon, manufacturer member; green ribbon, associate man- 
ufacturer member; purple ribbon, visitor; white ribbon, 
ladies and paid officers. 

Registration for men: The credentials committee will be 
in session on the south end of the mezzanine floor at head- 
quarters from 9 a. m. to 12 noon on Tuesday, Wednesday 
and Thursday to receive credentials and prepare the official 
list of delegates and visitors. 

The by-laws provide for a registration fee of $15.00 from 
each person attending and participating. This is used to 


defray the expenses of the convention, the banquet and all 
entertainment. 

Badges and admission tickets will be issued only to those 
who register. 

All ladies attending the convention are requested to reg- 
ister on the mezzanine floor, north end. Ladies’ registra- 
tion fee is $15.00. 

Program, Monday, Oct. 8. 

9:00 a. m.—Registration on mezzanine floor. 

11:00 a. m.—Glad-hand committee; smoking room, mez- 
zanine floor. : 

12:00 noon—Meeting, Board of Control. 

12:45 p. m.—Recess for men’s buffet lunch in banquet 
room, mezzanine floor—Women’s luncheon, Harris-Emery 
tea room, Seventh and Walnut streets. 

2:00 p. m.—Traveling men’s conference in private dining 
rooms one and two, mezzanine floor, Chas. P. Garvin, pre- 
siding. 

2:00 p. m.—Retailers’ conference in main ballroom, mez- 
zanine floor, Third Vice-President John H. Gibson, pre- 
siding. 

2:45 p. m.—Manufacturers’ conference, banquet room, 
mezzanine floor, First Vice-President Frank L. Severance, 
presiding. 

4:00 p. m.—Wholesalers’ conference, private dining 
rooms one and two, mezzanine floor, Second Vice-President 
George L. Davis, presiding. 

5:00 p. m. to 12:00 m.—Recess for dinner and attend- 
ance at manufacturers’ exhibits; traveling men’s show at 
8:00 p. m.; music and dancing, 9:00 p. m. to 12:00 m. 

Tuesday, October 9. 

9:00 a. m.—Registration on mezzanine floor 

9:45 a. m.—Retailers’ conference continued at same 
place as on preceding day. 

11:45 a. m.—Greeting card manufacturers invited to at- 
tend retailers’ conference. 

12:45 p. m—Recess for men’s buffet lunch, banquet 
room, mezzanine floor; women’s luncheon, Harris-Emery 
tea room. 

2:00 p. m.—Business conference of retailers, wholesalers, 
manufacturers and traveling men, main ballroom, mezzanine 
floor, President Charles L. Mitchell, presiding. 

5:00 p. m.—Recess for dinner; attendance at exhibits; 
music and dancing, 9:00 p. m. to 12:00 m. 

Wednesday, October 10. 
9:00 a. m.—Registration continued on mezzanine floor. 
9:45 a. m.—Conference of commercial furniture and of- 
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And we can do just that for you 
and yours. 


In business and education every- 
where the Mimeograph is helping 
to crowd more into every work- 
ing hour. 


Its speedy and accurate duplica- 
tion of all kinds of letters, bulle- 
tins, forms, diagrams, drawings, 
etc., make it an outstanding factor 
in modern efficiency, and one of 
the most remarkable economies of 
these achieving days. Five thou- 
sand well printed—privately 
printed—sheets is its hourly grist! 


———— HS 


| We want to save time. We want to save money. 


We have clipped the wings of 
speeding time for thousands of the 
world’s most successful industries 


PLIANCES 


Its cost is small—its saving great. 


In many places it has conserved 
more than its purchase price in 
a single week. 


Be your business little or big you 
do not know what the Mimeo- 
graph can do for you until you 
have seen the new process in 
actual operation. 

As a money saver it has few 
equals in all the world. 

Why not let us show you how 
this simple and speedy device 
will clip the wings of speeding 
time for you? 


—- —— “m= oe ee -¢  -¢ a co — 1 
Therefore we ask the : 





, A. B. Dick Company, Chicago, to send us Mimeograph booklet “T-9” 
| Name 
| Street . City__ Se | 


MIMEGERAFH 
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No. 55 Line Steel Files 


The Line Which Fits Every Office 


The No. 55 Line meets the demand for low price with- 
out a single sacrifice of quality in the working parts. 
The same drawer slides and follower blocks used in 
higher priced files are built into this line and it has the 
same solid flush finished ends as all other Macey steel 
uprights. Comparison with any similar grade file on 
the market will be most interesting. 


Macey Steel Waste Baskets 


This line made a hit as soon as it was introduced’ 
Rounded outside edges prevent scratching. Rounded 
inside corners help in cleaning. Display these baskets 
and watch them move. 


These are just two of the many things which make the 
Macey agency a valuable asset for the live office equip- 
ment dealer. The line is so complete that it fulfills all 
requirements for office furniture and filing supplies, 
from guides and folders to desks and safes. 


Our catalog tells the story. Have you one? 


THE LINE 


Steel Files, Wood Files, Filing Supplies, Steel Safes, Office 
Desks, Matched Office Suites, Bookcases 
and Sectional Bookcases 


THE MACEY COMPANY, Grand Rapids, Mich. 


Made in Canada at Woodstock, Ont. European Office at London 
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fice equipment manufacturers and dealers in main ballroom, 
President Mitchell, presiding. 

12:45 p. m.—Recess for men’s buffet lunch as before; 
women’s luncheon at Hyperion Country Club, reached by 
automobiles provided, leaving at 11:00 a. m. 

2:00 p. m.—First session of convention, main ballroom, 
Invoca- 


on mezzanine floor, President Mitchell, presiding. 


tion: Song, “America”; reports of officers, board of control 


and executive committee; appointment of nominating com- 


mittee, necrology committee and budget committee 
6:00 p. m.—Recess for dinner, etc. 
8:00 p. m.—Meeting of nominating committee. 
8:00 p. m.— Meeting of resolutions committee. 


Thursday, October 11. 
9:00 a. m.—Registration. 
9:45 a. m. 


President Mitchell presiding; 


Second session of convention, same place, 


consideration of amendment 


to by-laws, and reports of resolutions committee, credentials 


committee, special committee, budget committee, miscel- 


laneous business; election of officers 
12:30 p. m.—Adjournment of convention. 


12:45 p. m.—Buffet lunch for men; women’s luncheon, 
Harris-Emery tea room. 


Auditorium to 


exhibits at 


1:00 p. m.—Manufacturers’ 


5:00 p. m 
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HOTEL FORT DES MOINES—CONVENTION 
HEADQUARTERS 
exchanged for tickets 


2:00 p. m.—Banquet coupons to be 


and reservations made at smokinmg room on mezzanine floor 
ballroom on mezzanine 


7:00 p. m— main 


[ Banquet in 
dancing. 


Friday, October 12. 
lunch at Hyperion Coun- 


floor, followed | 
Golf tournament and golfers’ 
try Club. Time of leaving to be announced from conven- 
tion floor by Eberhard Faber. Autos to be furnished 
The Glad-hand Reception Committee, headed by Ivan E. 
Allen, will see that everyone knows everyone else. 
Convention committee: R. S. Bauer, Lynn, Mass., chair- 
man; William H. Zaiser, Jr.. Des Moines, Ia.; Frank K 
Koch, Des Moines, Ia.; Claud C. Holley, Des. Moines, Ia. 


Invitation to the acini Convention at Des Moines. 


Everyone, Whether Or Not a Member, Invited to Attend. 


Everyone affiliated with the stationery industry, whether 
is invited to attend the annual conven- 
tion of the National Association of Stationers and Manu- 
facturers, to be held in Des October 8, 9, 
10 and 11. 


For the first time in its history, the association will hold 


a member or not, 


Moines, Ia., 


a merchandise exhibit in connection with its annual con- 
This exhibit, in which nearly fifty of our leading 
manufacturers will participate, will be displayed in the Des 
Moines Auditorium, a block or two from the Hotel Fort 
Des Moine 


vention. 


s, where the headquarters of the convention will 
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No. 334—-OFFICE CHAIR IRON 


WHY BE -BOTHERED 
WITH BROKEN CAST- 
INGS WHEN YOU CAN 
BUY AN ALL PRESSED 
STEEL CHAIR IRON? 


LIGHTER IN WEIGHT. 
BETTER APPEARANCE. 
SMOOTHER FINISH. 
STRONGER AND MORE 
DURABLE. 


MADE UNDER OUR OWN PATENTS 


COLLIER~KEYWORTA CO,, 


GARDNER, MAS6G., U.8.A. 
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BIG BUSINESS 


is now “sharpening its wits” by elimi- 
nating the waste time and effort that 
the continual sharpening of LEAD 
PENCILS causes in every business or- 
ganization—straight through, from 
office boy to president. 


BIG BUSINESS 


is now buying 


SUPERITE 


GUARANTEED 
MECHANICAL PENCILS 








Not only because their use insures 
a material economic advantage over 
wooden pencils, but because they do 
away with all the uncertainties and 
eal ss mse ; . 
fussiness” typical of ordinary Me- 
chanical Pencils that more often 
than not work like mechanical 


PUZZLES. 


In recognition of its many vastly 
superior features of practical effi- 
ciency, im comparison with all 
others, the “SUPERITE” Pencil 
was awarded the GOLD MEDAL 
at the most recent of World’s Fairs 
—the Brazilian Centennial Exposi- 
tion. It is really RIGHT and al- 
ways WRITES. That is why office 
equipment dealers who feature 
“SUPERITES” are realizing 


BIG 
BUSINESS! 


It sells and STAYS SOLD. No 
troublesome repair features con- 
nected with it. Our Guarantee pro- 
tects against any possible “come- 
back.” 





Write Us for Our Special 
Office Equipment Proposition 


DeWITT-LaFRANCE CO., Inc. 


54 Washburn Avenue Cambridge, Mass. 
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be, and where all the business meetings will be held. 
Guests will register the same as members an 
corded all the privileges of the convention, except that of 


1 be ac- 


voting; and while any guest who so desires will be given 
the chance of joining the association, assurance is given 
that his presence will not be used as an opportunity to 
solicit his membership. It is not desired that anyone shall 
feel that he will be urged to join the association in the 
event of his attendance, for such will not be the case. We 
want both dealers and manufacturers to learn more about 
the association and more fully to understand the value of 
the work which it is doing every day to improve conditions 
in the stationery and office equipment business. 

3usiness meetings will be held each day at convention 
headquarters from 9:00 A. M. until 5:00 P. M., after which 
hour, until midnight, members and guests will be privileged 
to view the merchandise exhibit in the Auditorium, which 


will also be the social headquarters of the convention. A 
good orchestra will furnish music each evening for those 
who dance, and other amusement will be provided for those 
who do not care to dance. A Glad-hand Committee of 
some fifty men and women will see to it that “everyone 


meets everybody else.” 

The manufacturer’s exhibit will furnish an education 
worth the expense of the trip and many matters of interest 
closely affecting the business of every stationer and dis- 
tributor of commercial furniture will be submitted for dis- 
cussion at this meeting. 

When you purchase your railroad ticket, be sure to ask 
for a convention certificate, which will enable you to make 
your return trip at one-half fare. 

The officers of the National Association of Stationers and 
Manufacturers desire it to be known that the presence of 
every dealer WHEREVER LOCATED, who is engaged in 
the stationery or office equipment business, also every man- 
ufacturer who is in any way affiliated with these industries, 
will be welcomed at this convention. 

CHARLES L. MITCHELL, President. 
Glad Hand Committee to Meet. 

The first meeting of the Glad Hand committee will be 
held in the smoking room on the mezzanine floor of the 
Hotel Fort Des Moines on Monday, October 8, at 10:00 
A. M. Special committees will be appointed to meet and 
greet convention delegates and visitors. Handsome arm 
badges with the monogram of the association and the words 
“Glad Hand” will be distributed among the committee. 

This announcement has been sent out to the several 
members of the committee by Ivan Allen, chairman 


Keystone Card Index Company Expands. 

The Keystone Card Index Company, 14 South Twenty- 
first street, Philadelphia, Penna., has purchased a site at 
3225-27 Race street, 80x162 feet. Two dwellings on the 
plot have been demolished, and will be superceded by a 
two-story brick and concrete building. After completion 
the machinery in the present plant will be moved to the 
new building. In addition, new equipment will be added 
to double the production of index filing systems, folders, 
guides and celluloid tips. 

This business was organized five years ago by J. D. Lad- 
rell and Raymond S. Jones. The company has specialized 
on the production of card index systems for the trade, 
producing anything desired by the dealers’ customers. 

Philadelphia Hammond Branch Wins Prize. 

The Philadelphia branch of the Hammond Typewriter 
Corporation won the July prize of $100 given by the home 
office for excessive sales over and above a stipulated quota. 

The branch is also going after the August prize of $100 
which has been offered by the home office. 
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he 2 4 7 
The New Van Dorn Convertible 
Steel Shelving 


Hee is a splendid money-maker for present Van Dorn 











dealers, and for those who are desirous of working 

into the new and more profitable Van Dorn line. 
We carry in stock for instant shipment a complete line of 
uprights, shelves, backs, partitions, doors, bin attach- 
ments, reinforcing members and cover strips in a variety 
of widths, heights and depths. This gives you an abso- 
lutely convertible shelving system to sell, that fits the 
changing storage needs of any business. And we havea 
new proposition and new sales policies to offer you that 
will surely prove interesting, not only on steel shelving, 
but also on safes, filing cabinets and office furniture. 
Write us today! 


tliustraltion show 
first of several im- 


portant unveilings 














Skeleton Shelvi 








CLEVELAND 











BRANCH OFFICES: 





METRES New York Chicago Philadelphia 
Ledge Type Shelving Washington Pittsbur¢h 
Cleveland Los Angeles 








Shelving wit ua 
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INVINCIBLE INVINCIBLE , 
rYPEWRITER SUPPORT 
Rebuilts 
Every office : 
The Standard of needs one. Can | ‘ 
Rebuilt Type- be instantly at- 2 aya g 
writers tached to desk, = } | r 
Many standard a poor of - ‘ 
makes from which hiing cabinet. — . 
to. select. - This As useful as a ..—— F 
month we offer a desk and takes —, = 
good selection of up practically t 
- noroom.Handy = b 
roughs in several . seers + 
makes. The Rem- for typewriter, P 
ingtons are espe- adding ma- PAG : J 
cially fine stock—the best we have ever chine, books, card files, stenographer taking it 
offered. dictation and many other purposes. Swings 
? , ‘ natu * : easily into osition—out of the way when not 
The quality of “INVINCIBLE” Rebuilt Type- P 5’ : 
aiiiee ‘aemiede , ie in use. Revolving top (15’x20") oak or ma- 
writers makes them good sellers and makes satis- : . 
fied customers for you. Write for latest price list. hogany finish. Heavy black japanned support. ( 
Shipments from nearest of our 25 stores. (See list Stock this big-profit, easy seller NOW! Prices iI 
below). west of Rocky Mountains, $6. Folder on request. Ps 
b 
W 
p 
h 
d 
a 
7 
24 Hour Service 7 
sest quality of rubber and specially constructed st 
heavy grinders, operated by experienced workmen, ts 
RUBBER COVERS insure accurate work, correct diameters, no run- OFFICE SUPPLIES A 
ning out and a perfect surface free from blemishes. : ; m 
an ingen aa iding Send your next lot to the nearest of our 25 stores. Everything for the 
siz rpewriter, < z , : . . ‘pewriter ; lowe 
size) pewrier, aceing We save you time and transportation and guarantee typewriter at lowest 
machine, check protec- “ é Plas ee > ' ne 
tor, multigraph, ad- you unexcelled workmanship and service. prices. Get our price 
dressing and folding list for Transfers, Siz- S 
machine. Made in our ing, Oil, Enamel, ti 
own plant from the Brushes, Pads and 
best materials. 1: st 
other supplies and see m 
Yeur Meme Printed for yourself how much h: 
FREE of Charge you can save. Quality 
on orders for one hun- the best at prices which su 
dred. allow you a liberal of 
Your name on a cover profit. - of 
is a permanent adver- . 
tisement for you in Send us your next 
every office and store order for supplies. Our 
where you place one. quality will-please-both 
Let us know your re- you fand your  cus- 10 
quirements and get our tomers. a 
prices. O 
Resident Salesmen 
Resident Salesmen = 
Wanted TI 
Wanted } 
eis 
Yi 
ay de av 
st 
25 Conveniently Located Stores ' 
lin 
Stionta iia eta sats 135 Pepchtzee Arcade Indianapolis. ..30 S. Pennsylvania Street TN, no ce be ctcaus 909 Third Street . 
aks 0 en onesies 119 Franklin Street INS. 6 kc cecees 905 Grand Avenue San Francisco....... 506 Market Street Te 
..+.«.329 South Dearborn Street Los Angeles. 732 South Spring Street CT err 308 12th Street 
egeceves 119 North Clark Street Milwaukee............127 Second Street New York City...........321 Broadway 
odacte ea 148 East 4th Street Minneapolis.......724 Marquette Avenue New York City......20 taste 23rd Street 
ee ee | Euclid Rgoune Philadelphia........ 802 Chestnut Street New York City...... 569 Melrose Avenue 
Den 3 Champa Street Pittsburgh............. 630 Penn Avenue Newark, New Jersey .449 Central Avenue 
Detroit. 1253 Griswold ie, Farwell Bidg. i ¢csacceedeveees 807 Pine Street Newark, New Jersey..34 Clinton Street 
S640 a00600 150 East 5th Street M. 
. e,°2 . Ca 
American Writing Machine Company Ms 
Home Office and Factory: 449-455 Central Avenue, Newark, New Jersey ch 
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Typewriter Rebuilders in Chicago to Organize. Ghe 


A movement is under way in Chicago to build up a co- 
operative organization of rebuilders of typewriters. Sev- PE i ERS 
eral conditions have brought about a need for such a body. 

epg ig mina OS eter Loiclation ANEW-—COMPLETE—COMPACT 
The city of Chicago has under consideration legislation RgRaBLE —PORTABLE 


which can best be guided on a constructive plane by en- ° 
abling the typewriter interests to act as a body. One ordi- Adding Machine 
nance proposed is to require purchasers of second-hand Weight—35 Pounds 
Capacit y —$99,999,999.99 







machines to list them with the police department, with the 





same aim as the law requiring pawnshops to record their 
purchases. 

The rebuilders of Chicago feel that they will receive many 
benefits from a co-operative association. The business can 
be elevated to a higher plane. The plan does not in any 
phase contemplate curtailing competition. The chief ob 
ject is to band together for mutual protection, and to elim- 
inate abuses which might creep into the business. 

Enlarged Facilities for “Y and E” School. 

In connection with the remodeling of the building at 
Chicago occupied by the Yawman and Erbe Manufactur- 
ing Company, the “Y and E” filing school is to be given 
greatly-increased space. About four times more room will 
be provided than that originally occupied. The filing school 
will be located on the balcony. The increased space will 
permit the addition of new features. These include the 








home study course, increased facilities for the filing service 
department and additional directors for the various 
activities. 

Miss Hunter, the chief of the school, held classes at the 


Whitewater Normal School, Whitewater, Wis., giving in- 
structions in filing to a class of forty commercial teachers 
the 


taking Summer school courses at normal institution. 
A similar course was prepared for the New York state nor- e e e e 
mal school, Adding and Listing Machine 


Adams of Chicago Building New Plant. 


The Henry T. Adams Manufacturing Company, 6796-98 Combines with large capacity the desirable 
South Chicago avenue, Chicago, IIll., has started construc- features of compactness and portability. 
tion of a new plant. The new building, which is to be It lends itself equally well to the require- 
ready for occupancy about December 1, gives approxi- ments of big banks—large corporations 
mately 12,000 square feet of space. The present factory 


or small merchants. It was, in fact, 
particularly designed to fill the need of 
all banks for a superior machine of small 
dimensions, large capacity and selling at an 
attractive price. 


has been inadequate for the needs of the business. 

The company is very appreciative to the trade for the 
support in the past, which has contributed to the growth 
of the business, and made it possible to build the new home 
of the Henry T. Adams Manufacturing Company. 


Duncan Returns to the State of Presidents. Maximum visibility is secured by including 
John H. Duncan, who has been with Horder’s, Inc., at in a small angle of vision the key board- 
108 North La Salle street, Chicago, IIl., has resigned to take number wheels and printing line. The 
a position with The John F. Rees Company, Columbus, Total —Sub-total—Non-Add and Repeat 
Ohio. He had been with the Horder organization six levers are so located with respect to the 
months. Before going to Chicago Mr. Duncan was with path of the operating handle that the ma- 
The Boyer Office Supply Company at Canton, Ohio, for chine can be worked at high speed by the 
ee pores, nadia igeliaebamiatie use of the right hand exclusively. The 
Union Stationery Company Opens Branch. quality of workmanship—beauty of appear- 
The Union Stationery Company, 777 Broadway, New ance and elegance of finish are excelled by 
York, N. Y., has opened a branch store at 303 Fourth none. 


avenue. The location is strategic, being directly across the 
Street from the Metropolitan Life building. A complete 
line of commercial stationery, etc., is carried. 3en 
Schumsky is in charge of the branch store 


| | PETERS-MORSE MFG. CORP. 
Stationery Store Opened at Pittsburg. 


A commercial stationery store has been opened by A. GENERAL SALES OFFICE AND FACTORY: 
Martinetti, owner of the Pittsburg Pharmacy, Pittsburg, HA 
Calif. The store is located in the Central Hotel building, IT CA, N. Y. 
Fourth and Railroad streets. Mrs. Victoria Hahn is in New York Office: 30 Church Street 
charge of the new store, which carries office supplies, sta- 


tionery and novelties. YS 
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Art Metal 


Jamest wr New Y rk 
U*D ‘A 












Pex RECORDS, ‘hat? 
the mostvaluah 224i 
METAL Safe alspjappears in the and difficult to n likely 
September issue }f System—the . 
Magazine of Buginess. place of all you The i: 
business property achie’ 
cannot be insure undu 
against loss by fi comp 
or damage. But la easy t 
them in an AR doubl 
METAL Safeand yo safe ft 
may rest in th 
knowledge that the am, 
are really safe. fill th. 


The Underwrite carrie 
Laboratories Lah dama 
“A” or “B” on AR charg 
METAL Safes signife any s: 


JAMESTOW! NE\ 


§ffice 
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Several recent fires demon- 

s strate the performance that 
\. A”. may be expected of ART 
METAL Safes. The two 
safes illustrated brought 
their contents inta@through 
fires that completely de- 
stroyed the buildings in 
) which they were housed. 


\ 





RDS that they have successfully withstood heat 
lual and impact tests more severe than are ever 
oni likely to be encountered in an actual fire. 


yo. The insulation used in ART METAL Safes 
erty achieves this absolute protection without 
isure undue weight or bulk. Because of their 
oy fi comparatively light weight the safes are 
ut log easy to install and move. They give almost 
AR double the capacity of the old type iron 
ndyo safe for the same amount of floor space. 


1 th ART METAL Safes are insured for one year 
atthe against damage by burglary and they ful- 
. fill their duties so capably that every safe 
rite carries a twenty-year guarantee against 
Lak damage by fire. We will replace free of 
1 AR charge or restore to its original condition 
gnifk any safe so damaged. 
You'll be interested in our booklet ** Measured 


Protection”, describing the different models 
of ART METAL Safes. Write for it today. 


Nata 


yw) NEW YORK 


Sfice Equipment, Safes and Files ge 


+ 
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A CARTER DISPLAY 


Above is a suggested use for the new three-panel window display 


advertising 
CARTER’S CARBON PAPERS 


AND 


TYPEWRITER RIBBONS 


Stationers realize the advantage of handling the Carter Line and the importance of fre- 
quent and impressive window displays of Carter’s Carbon Papers and Typewriter Ribbons. 
The result of judicious window advertising is well known to every stationer as well as 
the appearance and quality of the goods displayed. It has been our constant endeavor to 
improve when possible our line of Carbon Papers and Typewriter Ribbons, to offer them 
to you in the most attractive and convenient containers possible, and to back them up 
with a laboratory service and advertising material that will make the Carter Line the 
most profitable for you to handle. 


We have no cut and dried plan to offer you, but a real live service that will answer your 
individual requirements in selling Carbons and Ribbons. 


THE CARTER’S INK COMPANY 


MANUFACTURING CHEMISTS 
BOSTON NEW YORK CHICAGO MONTREAL 





Writing Fluid Carbon Papers 


Fountain Pen Ink 


Cico Paste 


Typewriter Ribbons 
Stamp Pads 
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Northampton Store Being Remodeled. 

Repairs are under way on the building occupied by Bridg- 
man & Lyman on Main street, Northampton, Mass., which 
was damaged by fire January 1. The firm will occupy the 
entire building when the work is completed, excepting the 
third floor. That will be occupied by the Northampton 

Clef Club. Business will continue during the alterations. 

The fire in the block on New Year’s night broke out in 
the rear of Milady’s Shoppe, which occupied the rooms in 
the front of the second floor of the building. There was 
damage not only to the stock of Milady’s Shoppe, con- 
ducted by Miss Mima Newton, but the fire also destroyed 
the Bridgman & Lyman stock in the rear of the second 
floor. 

New ceilings will be put in and linoleum placed on the 
floors. At the front of the main store a waiting-room will 
be arranged for. Some of the counters are to be replaced 
by tables and the front inside windows will be leaded glass. 
The second floor will be entirely done over and the office 
supplies, art materials, engraving and children’s depart- 
ments will be much enlarged. Particular attention will be 
paid to the children’s department. The office will continue 
to be on the second floor. There will be new lighting and 
plumbing, and fire escapes will be put on the building. 


Established 126 Years Ago. 

The bookstore, which was established by Simeon Butler 
in 1797, has been continued on the same site for one hun- 
dred and twenty-six years. The original block was built 
by Simeon Butler in 1833 and has been enlarged and im- 
proved several times since. Shop Row, as Main street 
was called in the olden times, has supported this well- 
ordered bookstore for more than a century. Bridgman’s 
300kstore was there to welcome Smith College and has 
endeavored all through the years to do its part in sup- 
plying the college as well as the townspeople with books 
and stationery. Bridgman & Childs were the publishers of 
the works of John Todd and the Life of Mary Lyon by 
President Hitchcock. These books are still in demand in 
a small way. The successful publishing of books in these 
days is nearly all done in the larger cities. 

The succession of firms is as follows: Simeon Butler, 
J. H. Butler, Butler & Bridgman; Hopkins, Bridgman & 
Co., Bridgman & Childs; S. E. Bridgman & Co.; Bridgman 
& Lyman. 

The store has been frequented by famous men and women 
for nearly four generations, among whom are; Peter Par- 
ley, Mary Lyon, Daniel Webster, Jenny Lind, William 
Lloyd Garrison, Joseph Cook, Wendell Phillips, Paul du 
Chaillu, George MacDonald, Henry Drummond, J. M. Bar- 
rie, Henry M. Stanley, Amelia B. Edwards, Richard Wat- 
son Gilder, Henry Van Dyke, Lyman Abbott, Dwight L. 
Moody, James Stalker and Robertson Nicoll. 


Adolph Karpen Heads Better Homes Bureau. 


Adolph Karpen (S. Karpen & Bros.) has been elected 
president of the American Homes Bureau. This is an or- 
ganization of the household furniture interests, which pro- 
motes the intelligent and artistic use of furniture to create 
better homes and to build up interest in the home. 

Perhaps some day the organization will enter the office 
equipment field, where a great deal of good can be done 
in promoting the selection of furniture on the basis of artis- 
tic arrangement, rather than confining the purchase and ar- 
rangement wholly to utilitarian grounds. 


Atlanta Stationers Win State Printing Contract. 

The Foote & Davies Company, Atlanta, Ga., has been 
awarded the contract for the printing of the state of Georgia 
tor the fiscal year. 
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A steady, consistent demand exists for 
the famous “Badger-It” Ledgers—month 
after month—during all seasons of the 
year. “Badger-It” Ledgers SELL. 
They’re dependable sales getters, quick 
in turnover, big profit producers—and 
come in three popular sizes for every 
ledger need. 


Each ledger is completely assembled, 
bound in Olive Green Buckram, contains 
200 printed double-entry sheets, 

vowel ruled, linen tab A-Z index, 
properly arranged. Strong in 
construction, easy to operate, 

sturdy, vise-tight grip. 


aitan 


Stock ae aaa Pee 
Sheet Size—6% by inches. 


Stock Number 151 
Sheet Size—7% by 10% inches. 


Steck Number 15 
Sheet Size—8% by 11% Or 








If you have not received a copy—write for the new, 
illustrated catalog which fully describes the complete 
line of Heinn-Badger Ledgers and Binders, Free upon 
request. 


Ghe HEINN CoO. 


Originators of the loose-leaf system of cataloging 


350 | 
Florida St. Wisconsin 
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The Assortment Proposition 
on Six Roberts Machines Is 


In High Favor With Dealers 
Everywhere. 


This assortment proposition offers two 

very decided advantages: 

1—The choice of six sure-fire sellers. Your 
order can cover any or all of the six 
models—so long as the total is six 
machines. 

2—By ordering six machines at one time 
you get the benefit of the quantity dis- 
count. 


ROBERTS 
Numbering and 


Dating Machines 


Model List Prices 
No. 498—Automatic Numbering Machine $7.50 
No. 47—Automatic Dating Machine... 7.50 
No. 37—Lever Numbering Machine.... 7.50 
No. 50—Automatic Numbering Machine 10.00 
No. 48—Lever Numbering Machine. ... .10.00 
No. 66—Metal Dating Machine 








It will be decidedly to your interest to stock 
these machines, and display them, and do a 
little over-the-counter salesmanship on them. 
Dealers everywhere are selling ROBERTS 
MACHINES. So can you. Show your cus- 
tomers the accurate, substantial manner in 
which they are made. Tell them how much 
greater value they 
can get in Roberts 
Machines. The sale 
you make will be 
satisfactory to both 
of you. 
And a very strong 
= ee eee Model 49 
contributing factor ‘ 
“. 3 Automatic 
will be the reason- : 
Numbering 


able list prices at ° 
; Machine 
which you can offer 


these splendid ma- 
chines. 
We ship promptly from 
stock. 


Our Descriptiv 
Circulars Poe 


help make sales. 
We want our 


dealers to 


usethem. 814752 123456 


Supplied Style A 


re- swe 1 2345 so 


The Roberts 
Numbering Machine Co. 


694-710 Jamaica Ave. Brooklyn, N. Y. 


Builders of all kinds of Special Numbering Equipments. 
Branches and Agencies in P~incipal Countries of the World. 
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Instruction for Wood Users. 

September courses of instruction by the Forest Products 
Laboratory of the United States at Madison, Wis., include 
two of special interest to furniture manufacturers 

Kiln drying will be taught September 10-21, to factory 
and saw mill executives, foremen, kiln operators and 
others engaged in the artificial seasoning of wood Che 
co-operative fee is $150. 

Gluing of wood will be taught to interested students Sep 
tember 10-15. It covers operations in all branches of indus- 
try where any kind of glued wood is handled. The co-op 
erative fee is $100. 

A course in boxing and crating is to be given in the near 
future. The date has not been set as yet. This course was 
prepared for heads of shipping departments and box manu 
facturers. The co-operative fee is $100. 


Rand Enlarges Boston Facilities. 

The Rand Company of Boston, Inc., Charles W. Under 
wood, president and general manager, has recently added 
a store for demonstration and system service work. This 
store occupies a prominent and convenient second floor 
location at the corner of Summer and Federal streets, di 
rectly opposite South Station. It will be conducted in con 
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NEW HOME OF THE RAND VISIBLE INDEX SYSTEMS 


AT 77-79 SUMMER STREET, BOSTCN These rooms are one 
floor above the street level, but the location is such that ad 
mirable facilities for window display are available from the 


second floor level. 


nection with the company’s office and training school in the 
same building. 

The Rand Company of Boston are sales agents for the 
Rand indexing systems in the New England territory and 
handle fourteen branch agencies. 


“Adding Machine” Play in Book Form. 


“The Adding Machine,” a play which had a considerable 
run in New York early this year, has appeared in a book 
published by Doubleday, Page & Company. A scene from this 


play was printed on page 22 of Office Appliances for Jun: 
The play has to do with a Mr. Zero, who is a human adding 
machine in an office. Worked twenty-five years, never got 
an advancement, and never missed a day. He kills his em 
ployer when his employer fires him. He reaches a kind 
of heaven, a lovely place, but he doesn’t recognize it as 
heaven, because the “company’s a little off color’—‘‘a bit 
shady.” He is outraged when he finds thieves, murderers 
and other outrageous people happy in this Elysian Fields 
And he moves on to his own little hell—where he can pu 
ter over a brand new adding machine, for twenty-five years 
never missing a day. But he loses that satisfactory job, and 
hies him back to earth for another incarnation more a 


palling than the last. 


Honking your own horn dwun’t always clear the road to suc 
cess.—The Office Cat (The Richard & Backus Company) 


i || 
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GF Allsteel Safe fur- 
nished in a variety 
of sizes, with Under- 
writer’s Class ‘‘A’’ 


and Class ‘‘B’”’ Labels 





This Safe Helps Build Your Entire Line 


It’s a Class ‘‘A’”’ safe, bearing that Underwriter’s label. 
It has an unusually fine appearance and is strongly 
built. The compartments are planned for efficient 
use — optional arrangement, freely operating and 
quickly accessible. 


This GF Allsteel safe is bringing new customers to the 
entire Allsteel line. 


Bigger, better business is possible with the GF Allsteel 
line. Write now for particulars. 


The General Fireproofing Company 
Youngstown, Ohio 


Branches: New York Chicago Boston Philadelphia Cleveland 
Atlanta Minneapolis St. Louis San Francisco Newark 


Export Dept.: 438 Broadway, New York—Cable Address ‘‘Genfire’’ 





The Complete Line of Office Equipment 








*Y. 
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Not Sentiment, But Busi 
Engagement Rings for Engagement Books are a 
practical necessity for every business man and busi- . 
ness woman, as well as for every student, profes- 
sional man or club woman. 
The simplest and most economical trans- 
fer binder ever offered. Posts are U- 
shaped flat wire. Rubber washers hold \ 
cover down snugly. 
| 
€ 
Flexible press board covers, fine for on 
transfer binders. Flat wire parts turn = 
down and hold securely, permitting 
closer stacking. 
The Adams Ideal Book and Key Ring is ideal for 
people in every walk of life. All people who have to 
keep either business or social engagements need loose- 
Also fitted with screw posts. Various leaf notebooks fastened with Adams Ring Binders. 
lengths as ordered. Sheets are firmly f = ~s 
That is what we mean by Adams Engagement Rings. 
Offer this to your customers as an engagement ring, 
to bind them to you as loyal and permanent customers. 
Ask us to explain how and where there 
1s money in Adams Rings for you. 
and compactly held. Screw heads count- 
ersunk. Binders pile with accuracy. 
—___o— 
Telephone Register | Telephone 
an } Register 
t A very simple 
: t and neat regis- 
: t ter for numbers —_ 
t : ' often called. 
f ; ] Both sides  fin- 
' : 1j ished alike, on ~ 
" — | substantial bind- Eastern Representative: Western Representative: aa 
f ; i] er’s board, with WM. H. BASSINGER, ADAMS LOOSE LEAF MFG. CO. OF CAL 
t t | t ee Stationery Specialties Jobbers & Distributors 
t t jj rust proof eyelet 377 Broadway, 1218 East Seventh St., sv 
' t j at top. Size 5x10 New York, N. Y. Los Angeles, Calif. 
t ; ] inches. Put them 
f : ' where your cus- up 
t ; tomers see them 
} : = and you'll sell a 
——— : " lot. In-and-Out etl 
—___—__—_—_— Clock 
Figures are all 
‘ i lis 
tir Hands w 
nt sliy Mads wi 
with ~ back 
or lot 
on Ba k is the 
our handsome ‘ 
cloud spec il 
press rd the 
he 1 
{ 
Keep a good supply of Adams | 
Specialties in stock. It helps | 
Daily Desk Reminder + mi 
This is a device that masts it onew, — make sales. Write for cata | 
clerks to report telephone calls receive bf > 
while the “boss” is out. Also very handy Perfection Desk Pad 2 log and our special Opening tha 
for memos, large or small. The one These Blotter Pads are practically 
shown closes like a book, a feature that indestructible on account of the Ass ortme n t Offer. You ~ 
users find a great convenience. A small- ew corners (or copper, if de- ’ ° ry 
er one has only the left hand half. They orer “ 7 sovetes ome pee wont regret it. da) 
are good sellers because they suggest cloth 2 ec - _ be hon 
such a practical way of handling tele- covers y 4 aa RAE SIO 
phone calls and other memoranda. paper. ey sancsome. 009A) < 
(2009A) 
' = 
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A Life Saver, We'll Say! 


From The Paper Company) 
\LLOW us please into the psychology of the un- 


blank state of mind 


Strathmorean (Strathmore 


conscious. Assume a completely 
and then 
“Consider the stenographer.” 


She telleth not, neither doth she boast; yet, Houdini 


with all his subtlety is not more versatile than one of 
these 
Behold, she is all things to all men, in the office. 


She is the shield that standeth between them and the 


world, and the mouthpiece that frameth ther alibis 


She is the repository of their secret troubles and the 


oracle which guideth them in their love affairs. 

She is the comforter in their moments of sorrow and the 
sunshine which brighteneth the office. 

She findeth the lost letters, hath laid 


them, and taketh the blame therefor without murmuring 


boss 


where the 











ASSORT- 
MENT FOR COUNTER USE.—Cut by the American 
Lead Pencil Company. 


ATTRACTIVE PROPELLING PENCIL 








She hearkeneth to the manager's pet story, each morning, 
and laugheth with unfailing heartiness. 

She is convulsed at the boss’ jokes, and deaf to all his 
swearings. ° 

She ignoreth the office boy’s impertinence, and bindeth 
up his wounded fingers with her own handkerchief. 

She beareth with the chief clerk’s grouches and answer- 


eth not back his snappings. 
She hearkeneth unto the domestic troubles of one and 
all, and giveth them wisdom and advice. ‘ 


She shuddereth not at their pipe smoke and is not wroth 
when they doff their coats upon hot days. 

She taketh their 
their mistakes without complaining. 


dictation and beareth the burden of 
She keepeth her garments neat and alluring and glorifieth 
the office with the polish of her nails and the brightness of 


her hair. 


Go to. 
He that findeth a wife findeth a good thing. 
But he that findeth a perfect stenographer findeth a 


miracle. 

Her price is above rubies, and her discretion is sweeter 
than kisses. 

Surely, good luck and gratitude will follow her all the 
days of her life, and she shall some day marry and escape 
from it! 

Selah 
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Back in Prairie Schooner Times— 


Weston Record Paper 


FROM the days of the pioneers, the Byron 
Weston Company mills have lead in the 
manufacture of first grade ledger paper. The 
passing of years has recorded a steady 
maintenance of those qualities which made 
Byron Weston Company Ledger Paper the 
outstanding choice for permanent record 
books and documents. 


Famous Weston Papers 


WESTON LINEN 


RECORD: For munici- 


WESTON DEFIANCE 
BOND: For commer- 


pal, county and state cial correspondence. 
records. For the ac- For policies, bonds, 
counting of large cor- deeds and all docu- 
porations and financial ments necessitating 


institutions. printing and writing. 


WESTON FLEXO WESTON TYPO- 


LEDGER: For flat- COUNT: For the par- 
opening loose leaf ticular requirements 
ledgers. Made with developed by machine 
hinge in the paper. bookkeeping. 


WESTON WAVERLY LEDGER: For gen- 
eral requirements. <A_ splendid 
writing and printing paper at a medium price. 


commercial 


State Your Writing or Ledger Needs 
and We Will Send You Interesting 
Exhibits for Test and Examination. 


BYRON WESTON CO. 
DALTON, MASS. 
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Read this Sikco 
advertisement in 
the Sept. Sth Sat- 
urday Evening 
Post. 


The Lazy Man 
Is the Real 
Efficiency Expert 









SIKES COMPANY | 
sogtseust: PHILADELPHIA 


— 






l “as ail 


= has come to mean to the business man 
and office worker— 

“An easy chair for office use, which adds to the 
efficiency of the office worker by protecting him 
against the slowing down effects of bodily dis- 
comfort and fatigue. 

The customer knows the name “Sikco” and what 
it stands for. He is less disposed to haggle over 
the price of a well known, standard piece of mer- 
chandise. It will pay you to instruct your sales- 
men to talk “Sikco” when talking office equip- 
ment. 


PHILADELPH'> 





SIKES COMPANY for'te'rears PHILADELPHIA 





World Trade of U. S. in First Quarter, 1923. 


Typewriters ranked forty-third in a list of fifty principal 
exports of the United States in the period January-March 
1923. The exports in that time totaled $3,382,000. Type 
writers showed an increase of sixteen per cent over the 
similar period in 1922. 

Typewriters, adding machines, calculating machines, cash 
registers, pianos and phonographs were a few of the Amer 
ican manufactured specialties that were exported in i 
creased amounts. 

Sugar supplanted raw silk tn first place in the list of 
values of imported commodities in the first quarter of 1923 
carrying Cuba to first place among foreign countries from 
which the United States draws its imports, while wheat 
dropped to ninth place in the export table, the lowest rank 
for wheat in recent years. These are outstanding points 
in the quarterly analysis of America’s export and import 
trade issued by the foreign commerce department of the 
Chamber of Commerce of the United States 

The first quarter of 1923, marked as it was by an adverss 
trade balance in March sufficiently large to make the im 
ports for the quarter greater than the exports, was the 
first sign of an adverse trade balance the United States 
has witnessed since 1914. The fact that the imports ex 
ceeded the exports was not due to a falling off of exports 
On the contrary, exports in the first quarter were about 
fifteen per cent higher than exports in the first quarter of 
the preceding year, but at the same time imports were fifty 
per cent greater in value than imports in the same period 
last vear. 

Two-thirds of the country’s chief exports were shipped 
in increased quantities. Notable among products register 
ing export gains were packing house products in the food 
stuffs group. Grains, with the exception of rye, declined 
Corn and sugar shipments were far lighter than in 1922. 
Coal shipments were well above the previous year, copper 
shipments held up fairly well, while value figures increased, 
and zine spelter, asphalt, bauxite and borax showed con 
siderable gains. In the class of manufactured products 
exported agricultural machinery, automobiles, trucks, trac 


tors, motorcycles, internal combustion engines, freight cars 
structural iron and steel, and iron and steel rods and bars 
showed real improvement over the year befor In the 
textile and wearing apparel group cotton textiles, cotton 
and silk hosiery, and boots and shoes showed export gains 

On the import side nearly eighty per cent of the chief 
commodity items registered gains. The gains in tropical 


commodities and in raw materials for industry were most 
striking. Heavy imports of raw wool put wool in fourth 
place in the value list, and raw cotton, jute, sisal, manila, 
fiber, and raw silk were other textile materials reflecting in 


creased demand in the United States. Palm oil and flax 
seed increased W hile linseed oil practically dro ped out 

sight among the imports. Fertilizers, paper stock of vari 
ous kinds, crude rubber, iron and iron ore, lumber of vari 
ous kinds, and hat making materials also showed consid 
erable increases. On the side of manufactured imports 
news print paper, carpets, fabrics of flax, hemp, and ramie, 
and broad silks stood out. Imports of cotton cloth, cotton 


apparel, and cotton hosiery dropped 


New York to Des Moines by Special Train. 

Members of the Stationers’ Association of New York will 
travel by special Pullman cars to the Des Moines conven- 
tion of the National Association of Stationers and Manufac 
turers next month. It is expected that local associations in 
the vicinity of New York will join in the journey to the 
convention city. The committee of the Stationers’ Asso 
ciation of New York, arranging for transportation, is headed 
by Charles A. Lent, assisted by J. Thomas Bill, Wm. E. 
Ward, W. C. Whittemore and Fred Tilton 
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A Security Stecl Storage Cabinet 
for 1000 and Luscs— 


It will Earn Its Cost Many Times by Its Saving of Valuable Floor 


Space and Protection of Costly Record Forms and Supplies 
oa —- 

















In the Office and Supply Department 


EVERY BUSINESS A PROSPECT THAT CAN BE SOLD THROUGH THE SECURITY DIRECT- 
BY-MAIL ADVERTISING CAMPAIGN. WRITE FOR COMPLETE DETAILS. 


a sad 


STEEL EQUIPMENT CORPORATION 


AVENEL, NEW JERSEY 
NEW YORK, N. Y. NEWARK, N. J. BOSTON, MASS. 


Makers of the full line of Security Steel Office Furniture 
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G-E Fractional Horsepower 
Motors are as 


Sundstrand Adding Machine manufac- R li bl h . RB: B h 
tured by Sundst d Adding Machine Co., 
wena Punfogens Aaiing Nashins Co. eliable as Their Big Brothers 


tional Horsepower Motor 


Through the great industrial plants all over the world, power- 
ful G-E motors are driving all kinds of machines for perform- 
ing heavy tasks with a minimum of human exertion. In 
industry, therefore, ‘‘General Electric’’ has come to stand for 
skill in design and quality in manufacture. 


Every day this same company is producing thousands of little 
motors to speed up tasks in offices, homes and small shops 
and these motors are just as dependable as their mighty 
brothers. The same knowledge and experience, the same care 
and selection are employed in building them. 


Manufacturers who make quality the first consideration 
usually furnish G-E Fractional Horsepower Motors as stand- 
ard equipment. The names of such manufacturers will be 
furnished by any one of our sixty sales offices—or address 






General Electric Company 
Fractional Horsepower Motor Sales Ft. Wayne, Ind. 


ractional Motors 


2 “ Make Good Machines Better” 


. 
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National Blank Organizes New Feature. 

The National Blank Book Company, Holyoke, Mass., 

has organized a department for aiding dealers in handling 

sales of machine bookkeeping installations and accounting 

The wide field of machine bookkeeping creates a 


forms. 
large market for loose leaf devices and supplies. F. R. 
House has been appointed manager of the new department 
He was formerly consulting accountant and manager of 
the systems department of The Burrowes Brothers Com- 
pany, Cleveland, Ohio. In that connection he co-operated 
with accountants in selecting equipment adapted to the 
peculiar needs of their machine bookkeeping systems. He 
gave expert information when needed on bookkeeping sys- 
tems, loose leaf forms and any accounting problems of cus- 
tomers. 

Mr. House has the whole country for 
at the disposal of 


In his new work, 
his field of activities. 
National dealers everywhere. 


His services are 








Uncle Sam Needs Accountants. 
Examinations will be held throughout the country Sep- 
tember 18 by the United States Civil Service Commission 
for accountants experienced in handling records of live 
They will audit the books of 
such interests for the Federal government. 


stock commission dealers. 
The maximum 
salary is $2,500 a year, with the Congressional bonus of 
$20.00 a month. Application blanks may be had from the 
Commission at Washington, D. C., or any of the local sec- 
retaries of the Commission. 


New Mongol Easel for Display Purposes. 
A small easel showing a replica of the Mongol pencil has 
just been lithographéed and is now ready for distribution 
by Eberhard Faber. 





NEW MONGOL DISPLAY EASEL, 


This pencil reproduction is about 16 inches long and is 
set at an angle, A small card 
front calls attention to the well known black tip 


held up by a hidden easel 
in the 
with gold band 

The whole makes an interesting fill in display piece and 
may be obtained by writing to Eberhard Faber, 37 Green 
point avenue, Brooklyn, N. Y. 


Trade Marks “In Transit” Now Indexed. 

As a convenience for its own staff, and also for the pub- 
lic, the United States Patent Office has established a tenta- 
tive index of trade mark applications. This lists trade 
marks which have been advertised in the Official Gazette, 
but which have not advanced to registration. If a proposed 
mark is thrown “into interference,” the period during which 
registration is deferred, may run into several years. Cases 
have been cited in which five pending and conflicting appli- 
cations for registration have been pending, some of which 
had been published, but not one of which had appeared in 
the index of registered marks. In such a case, search of 
the register would not reveal the fact that the trade mark 
in question had been presented for registration. 

The new plan will simplify search on the part of lawyers 
and others interested in filing applications for the registra- 
tion of new trade marks. 
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Speed Up Sales! 


You can speed up sales now and do it at very little expense if 
you use a Retospeed Stencil Duplicator. You can get new 
business and increase the volume of old business easily, — 
ly and cheaply, by means of effective and inexpensive direct 
mail advertising, sales letters, announcements and bulletins, 
price lists, collection letters, illustrated folders—you can get 
all of these out quickly and easily in your own office. 

are the surest means of business building at this time. 


ROTOSERER 


Here is a machine that prints form letters for 20 cents a 
thousand,—good clean-cut letters with all the power of type- 


written originals. Any operator can turn them out at the 
rate of 75 a minute—enough for a large mailing list in an hour. 
Simply write, typewrite, draw or rule on the Rotospeed stencil 
—attach stencil to machine, and turn the handle—that’s all. 


Cheapest and Easiest Printing 


Anyone can operate a Rotospeed machine. Even illustrated 
folders are easy to print with Rotospeed, and the cost of such 
printing—only 20 cents a thousand copies—is so low that 
you will find your printing bills greatly reduced. Ro’ 

will save more than half your present printing bills, and will 
do more work than you now do. 


Free Trial Offer 


We want to tell you how you can have the Rotospeed in your office on trial. 
You can use it as if you owned it. You can demonstrate its worth before 
you buy it. Just sign and mail the coupon. You assume no expense or 
obligation 


The Rotospeed Company 
Dep’t G-6 Dayton, Ohio 


Cut Out and Mail Today 


THE ROTOSPEED CoO., Dep’t G-6, Dayton, Ohio 
Please send samples of work, booklet and details of your Free Trial 


Offer. This does not obligate me in any way. 








Address. a 


(Print or write plainly) 
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Retail — complete 
with nickeled base, 
pad and dates. 
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at 45 
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TIME STAMP - 


Your Customer will 
ask for JOSLIN’S 
Eclipse Time Stamp 


Our advertising in “‘System”’ and other national 
magazines is creating a demand which makes the 
Joslin Time Stamp a profitable item for dealers. 
Over 60,000 satisfied users testify to its value. 
Every part of the Joslin Time Stamp is made in 
our own factory and we guarantee absolutely 
its durable and reliable construction. All possi- 
ble chance of interruption in its service is elim- 
inated by our 


Continuous, Uninterrupted Service 
Guarantee 


Ask us for details of this guarantee, and let us 
send you discounts and descriptive matter. For 
your convenience, stocks are maintained by the 
following distributors who will make prompt 
shipment of your order: 
LOUIS MELIND CO., Chicago 
SUPERIOR TYPE CO., Chicago 
WM. A. FORCE & C °., Chicago and New York 


R. A. STEWART & CO., New York 
CONSOLIDATED STAMP MFG. CO., New York 


To Meet the Demand You Should Have a Supply on 
Hand. Order Now for Immediate Delivery. 


Manufactured by 


A. D. Joslin Mfg. Co. 


229 West Erie Street 
Chicago, III. 














E. F. Munn Joins Elliott-Fisher at Chicago. 
E. F. Munn has been appointed assistant to R. E. Bus 
well, district manager for the Elliott-Fisher Company, with 
headquarters at Chicago. Mr. Munn has been in the Elli 
ott-Fisher service for six years. He worked in the Mil 
waukee territory at first, and later was appointed local man 
ager at Oshkosh, Wis. He made an excellent record there, 
bringing his office to the fore each year. Mr. Munn will 
travel the Chicago territory, instructing new salesmen, and 
affording a point of contact between all of the offices in the 
sales district. 


Office Managers’ Association Incorporates. 
The National Association of Office Managers has incor 
porated in the state of Delaware. The incorporator is G. S. 
Childe, New York, N. Y. The organization has no capital 
stock. It was formed to promote the free exchange of 
office organization and management ideas. 


Automobile Won by Speeding Conklin Salesman. 

C. W. Spears, representative in Pittsburgh for The Conk- 
lin Pen Manufacturing Company, was high man in a sales 
contest conducted by the company. He made 115 per cent 
of his quota, and received a Willys-Knight touring car. 
F. Gessnes, of the New Orleans territory, secured the 
largest number of new accounts, winning a gold wateh for 


this record. 

















Cc. W. SPEARS RECEIVING AUTOMOBILE WHICH HE 
WON IN A SALES CONTEST CONDUCTED BY THE CONK 
LIN PEN MANUFACTURING COMPANY.—C. C. Cobb, the 
Genial Sales Manager, Is Shown Presenting the “Papers to 
Mr. Spears. 


This contest covered a period of six months. In addi 
tion to the capital prize, monthly prizes of $50.00, $35.00 
and $15.00 were presented to the salesman making the 
largest percentage of quota each month. There were also 
monthly prizes for salesmen securing the largest number 
of new accounts, the prizes each month being $25.00, $15.00 
and $10.00. A great deal of friendly rivalry was engendered 
among the Conklin sales representatives. 


Cupid Busy in Newark Organization. 


During recent weeks the winged cherub with bow and 


arrow has been doing excellent marksmanship among mem 
bers of the American Writing Machine Company’s sales 
organization. The new benedicts are John D. Patten, man 
ager of the San Francisco office; Cecil Lewinson, manager 
of the San Diego office; Julius O. Waedekin, manager at 
Milwaukee. Dame Rumor whispers that another one of the 
American Writing Machine Company’s salesmen will soon 


join the happy ranks 
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A. Poor BusinessMAN 
MAKER Of POOR IMPRESSIONS 
ANYWHERE 


» 


















U. The Reader: 









My letters de net ac- 
cemplish what I want them te because 
the machine which writes them is net 
preperly and thereughly cleaned. My 

secretary tellg me this cannet be done 
with the erdinary'typewriter brush, 










A. WISEMAN 


MAKER of GOOD IMPRESSIONS 
EVERYWHERE 
» 









U. The Reader: 







My letters accomplish 
what I want them to because the ma- 
chine which writes them is properly and 
thoroughly cleaned My secretary tells 
me this can be done only with the 
KLEENZWELL" Typewriter Brush 













OR—DO THEY LOOK LIKE THIS WHEN 
THEY LEAVE YOUR OFFICE? 












PATENT APPLIED FOR 







Every typewriter owner is a brush is packed in a separate box, 
“live” prospect for this improved and sells for 35¢. 

Kleenzwell Typewriter Brush. No 

stenographer needs more than one With each order, you will be fur- 
brush when she has a Kleenzwell. nished free one of the compelling 
But—that use is just a starter. This display cards illustrated above. 





This Silent Salesmaker will help you 
to sell this brush almost without 
effort. It is made of extra heavy 
cardboard, with strong easel back 


brush is equally useful in cleaning 


adding machines, duplicating ma- 


chines, and all other office machinery. 











The improved Kleenzwell is made and a Kleenzwell Brush is attached. 
of black China bristles, everlastingly If you need more for special display, 
set in Rustproof Steel wires. Each they will be furnished. 


Order one of these three standard size packages : 


Three dozen, Kleenzwell No. 423, each in separate container, net $ 7.20 
Six dozen, Kleenzwell No. 423, each in separate container, net 12.75 
Twelve dozen, Kleenzwell No. 423, each in separate container, net 24.48 


trave NYC, marr 


SRUSHE? 


REG. U.S. PAT. OFF & ABROAD 


ARTHUR W. HAHN 
195-201 LAFAYETTE STREET NEW YORK, N. Y. 
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Conklin Line So Complete | 
It Needs No Supplement 


The first thing about Conklin Pens and Pencils that should interest the 
merchant is their quality and their popularity. 


The next is the completeness of the line. 


It is not possible to manufacture pens and pencils of higher quality 
than Conklin. 


No line can be more complete. 


Conklin includes lever and crescent filler pens; black and red rubber, 
silver, yellow, green and white gold pens; pencils in plated and sterling 
silver, yellow, green and white gold; and sets of the same completeness. 


You see, of course, that there is now no reason for stocking so many makes. 


With Conklin as your line, you do a greater volume of business on that one 
line, you earn a higher discount and make a proportionately higher profit. 


- 
PoP: 


Write for particulars, or ask for a Conklin salesman to call. | 


Conklin — Toledo { 


London Barcelona 


rT ARWED BBLS. SSS DAD BS OS EE! 
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Boston San Francisco Chicago 
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J. D. Welch Adopts Los Angeles. 

Jay D. Welch has established headquarters as district 
manager for the Woodstock Typewriter Company at 314 
West Tenth street, Los Angeles, Calif. He has with him 
W. L. Fletcher, a combination service man and salesman. 
Mr. Welch has established himself in a bungalow, with 
palm trees and flowers for scenery, and mocking birds for 
early morning music. “Jay Dee” says he took in a society 
boxing match recently, at which many of the stars of film- 
dom twinkled at the ringside. He did some long distance 
admiring and vowed that each of them had to sign up for a 
Woodstock typewriter. 


Martin in Charge of Regal Business at Chicago. 


Fred H. Martin, Jr., took charge of the Chicago branch 
of the Regal Typewriter Company, Inc., August 1. He 


has been connected with the typewriter business in various 
capacities for many years. Mr. Martin has a wide ac- 
quaintance among typewriter dealers in the central West. 

Because of the rapid growth of the Regal business in 
Chicago and adjacent territory, the company has secured 
additional space in the building at 12-14 South Jefferson 
street. More than double the former space is now occu- 
pied. This enables the company to carry a greater stock 
and a larger assortment. The company is thus enabled to 
give excellent attention to the requirements of its dealér 
friends in the middle West. - 











A SPECIAL PURPOSE WINDOW The oe Roberts 


Company of Cleveland, Ohio, Recently Devoted One of Its 


Windows to a Display Showing Several of the Uses of a Cer- 
tain Type of Clip, the Characteristics of Which Are Already 
Known to the Trade. Among the Uses Suggested Are 300k 
Markers, Holders for Cards, Loose Sheets, Stenographers’ Note 
Books, Etc. 








Improvement on “Reminder” Plan. 
Reprinted from System for August. 
\ refinement of the “reminder carbon” idea has been 
vorked out by Fletcher W. Taft, manager, advertising de 


partment, The Carter’s Ink Company. This consists of a 
sheet printed with the twelve months of the year arranged 
in four columns, with several inches of space for each 
mot th. 


These sheets are of regular short and long letterhead 
size so that they can be used for carbons of outgoing let 
ters or for individually dictated reminder memoranda. The 
imple space following each month allows for advancing 
diary entries within the month, as these reminders come up 
to each executive daily. 

One pleasing feature of the plan is the expansion of this 

mpany’s plan of identification by colors. Just as in this 
enterprise each branch house has its distinctive color and 
each executive has his identifying special color, so the new 
reminder plan carries out the color plan—following the “in- 
dividual color” of the executives using the reminder. This 
enables the file clerk to more speedily locate a memorandum 
for any individual. 
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Your best trade de- 
mands “Berkshire”. 
Your other trade 
will accept it on your 
recommendation. 


Berkshire ror 
spe pers 


Are worthy of your endorsement 


Eaton, Crane & Pike Co. 


Sponsors for Correctness 
in Correspondence 


225 Fifth Avenue, New York 
Pittsfield, Mass. 


BRANCHES: 
PHILADELPHIA, PA. 
633 Washington St. 1024 Filbert St. 
CHICAGO, ILL. SAN FRANCISCO, CAL. 
363-371 West Erie St. 770 Mission St. 
TORONTO, CANADA 


BOSTON, MASS. 


SERVICE STATIONS: 


DENVER MINNEAPOLIS 
DALLAS KANSAS CITY 
ATLANTA 


SEATTLE - 
LOS ANGELES 
CLEVELAND 
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Excellent construction 
—neat, efficient and or- 
ganized arrangement— 


attractive and lasting 
finish. 


An extensive line of roll 
top—flat top and type- 
writer desks. 


We will send you our 
illustrated catalog on 
request. 


THE J. F. DIETZ 
COMPANY 


CINCINNATI 
OHIO 


Established 1881 
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Important Gluing Process Developed. 

A highly water-resistant blood albumin glue which can 
be applied without the use of a hot press has been invented 
by A. C. Lindauer, of the Forest Products Laboratory, 
United States Forest Service, Madison, Wis. The develop- 
ment of this glue is the latest and most promising advance 
made as a result of the long continued search by the gov 
ernment laboratory for a satisfactory waterproof glue for 
wood. 

The blood glues now used show considerable resistance 
to moisture, but all require pressing in a press with steam 
heated plates, a relatively slow process calling for very 
expensive equipment. The new glue, which is made by the 
addition of paraformaldehyde and ammonia to blood albu 
min, can be used with presses of the same sort used in 
gluing with animal, vegetable, or caesin glues. 

The cold press blood glue has greater water resistance 
than any casein or blood glue hitherto tested by the labora 
tory and has sufficient strength for use in plywood. Ply- 
wood test specimens which were placed in the fungus pit 
of the Forest Products Laboratory under conditions of ex 
cessive humidity for a period of one year, required a shear 
ing force of 300 pounds to break them apart, and speci 
mens submerged in water for a period of one month proved 
to be equally strong. The-United States Navy specifica 
tions for water resistant plywood specimens of the same 
type call for a strength of 180 pounds after soaking for two 
davs. The fungus pit-condition endured for even a few 
months is known to be more severe than the two-day sub 
mergence test. 

Not only can this glue be successfully used in making 
plywood from thin veneer, but it has given excellent ré 
sults with lumber of spruce and other species of low shear 
ing strength. It cannot yet be recommended for gluing 
thick veneer or lumber of heavy dense woods, such as ash, 
maple, birch, and oak. The ease with which the new blood 
glue can be spread and molded and its high water resis 
tance may lead to uses parallel to those of the numerous 
synthetic gums and rubbers of similar compositions 

In accordance with the usual custom in cases where 
patents are granted on the results of government research, 
the new glue formula is dedicated by the Forest Products 
Laboratory to the free use of the public. 

Extensive Fall Advertising for Parker Pens. 

The Parker Pen Company, Janesville, Wis., announces 
that it has completed the plans and is all set to go on a 
fall advertising campaign of generous scope. 

The Parker “Duofold” pen seems destined for an even 
greater popularity, as it is this model which will be most 
prominently brought out in the advertising. The campaign 
consists of four months’ steady advertising in 104 city 
newspapers and color pages in the Saturday Evening Post 
and American Magazine. 

This will be supplemented by campaigns in 150 or more 
college and university papers. The company has recently 
perfected a new style of pen to which it has given the 
moniker “Parker D. Q.”—meaning “Duofold” quality. This 
pen, in two models, for men and women, sells for $3.00 
It has a manifold point, metal cap band and clip for 
chatelaine ring. This is a black rubber pen, with distin¢ 
tive chasing, designed for that market that wants a pen of 
“Duofold” quality but less than the “Duofold” price 

This fall campaign, together with Parker’s spring cam- 
paign, represents an advertising expenditure of slight 
over $400,000. 


The greatest comfort—the knowledge that you have done 


aT MT =— vor work well—Strathmorean (Strathmore Paper Co.), 
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IKE many other things that are considered pos- 
itively indispensable for the efficient handling 
of modern business, Terrell’s Steel Storage 

Cabinet is becoming recognized as a necessity in 
the present-day well-managed office. After using 
one a man would as soon think of dispensing with 
his typewriter as he would the Terrell cupboard. 


Handsomely designed and attractively finished, 
it harmonizes with the finest office furniture, yet it 
is primarily and thoroughly utilitarian. 


a4 Adjustable, 18-gauge steel shelves make the cab- 
inet readily adaptable to various uses. A strong, 
flat key lock protects the contents. Dust proof and 
fire resisting storage is afforded by this cupboard. 
Built in six sizes, here is a line that makes an in- 


nd apt wT mre 


stant appeal to all who see it. 


It is a wise dealer who establishes himself with 
Terrell Cabinets. 


Write for details ! 


Pm 
cs 


Grand Rapids 
Michigan 
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Nes om a )olid Viece 


Cowhide 


No lining or filler board, no glue or rivets, go into the manufacture 
of the I-P Veriflex Cover. It is simply one solid piece of No. | 
Grade black levant grain cowhide—a sturdy, durable, long-wearing 


ONE SOLID PIECE OF COWHIDE. NO binding which gives years of service. Light in weight, compact, 
LINING OR FILLER BOARD IN THE 
VERIFLEX COVER 


flexible, it will bend or roll without creasing or breaking. Veriflex 
combines the advantages of being a more flexible casing with less bulk 


‘VERIFLEXCOVER 


SUPER QUALITY 
PRICE BOOKS 


ARE MADE ENTIRELY WITHOUT GLUE 








By our new process, the back metal part which holds the ring 
mechanism is actually inserted into the solid piece of leather To 
this the ring mechanism is securely anchored The use of glue. 
stitching or rivets has been eliminated entirely in the Veriflex 
Cover This mechanism, anchored to a leather-embedded back 
plate. is in the book to stay _/t is as strong as the hide that holds it 





METAL PART IS ACTUALLY INSERT- es ; : ; 
ED IN THE LEATHER. NO GLUE OR 2300 LINE VERIFLEX COVERS 


| Contain no Glue or Rivets 







Sy preme inthe 


[ [ose feaf fieloL 


for or Ver TWO ears 
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MECHANISM IS SOLIDLY ANCHORED 
TO METAL PART INSERTED IN THE 
HIDE IT’S AS STRONG AS THE HIDE 
THAT HOLDS IT 
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IRVING-PITT MFG.Co. 
Chicago, Kansas Ci ty, New York. 

















LONDON, ENGLAND PARIS, FRANCE— ZURICH, SWITZERLAND— BRUSSELS, BE LGIUM 
The Macey Company, Ltd Caribonum Société Anonyme, Caribonum Société Anonyme, Caribonum Société Anonyme 
65-66 Houndsditch 10 rue de Seze 29 Schutzengasse 12 & 14 rue de la Baunderie 
BUENOS AIRES, SOUTH AMERICA— MONTEVIDEO, SOUTH AMERICA— TORONTO. ONT AN ADA 
Lamson Paragon (South America) Ltd. Lamson Paragon (South America) Ltd tHE BROWN BR(‘ f HE RS LIMITE 


Cangallo 462 Sarandi 414 Corner of Simcoe and Pear! Sts 
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What Is an Unfavorable Balance of Trade. 
Commerce Reports.] Our trade statistics for the first six 
months of this year show an excess of imports of goods 
over exports—so-called “unfavorable” balance. This situa- 


tion, which has not occurred since 1895, has caused a cer- 


tain amount of uneasiness. But there is no reason for 
alarm; it is rather a cause for congratulation, for it is evi- 
dence that the United States has reached a position where 
it is no longer dependent on foreign capital. The fact that 
our commodity imports exceed exports is explained by the 
fact that our “invisible” exports exceed “invisible” imports. 
These “invisible” exports consist of such things as interest 
on American investments abroad, the earnings of our mer- 
chant marine in foreign trade, payments to our Government 
by foreign governments, and commissions and profits of 
our merchants and bankers. In general, they include serv- 
ices and claims, as distinguished from “visible” or mate- 
rial goods. 

The “invisible” imports include immigrants’ remittances, 
American tourists’ expenditures abroad, and the purchase of 
foreign securities by Americans. When our immigrants 
send money to their friends at home, or when our tourists 
spend their money in Europe, there is nothing tangible im- 
ported into this country, to be sure; but the effect on our 
financial condition is the same as if the goods and services 
consumed by these tourists, and by the immigrants’ friends, 
has been imported and consumed here. 

The terms “favorable” and “unfavorable” were applied to 
the balance of trade at a time when it was thought by 
philosophers and statesmen that the real wealth of a coun- 
try consisted of gold, and that an excess of imports of 
merchandise was a sure way to obtain gold. Of course, 
our ideas concerning the nature of wealth have changed, and 
we have also learned that the flow of gold depends on many 
other facts than the balance of trade in commodities. 

The chief reason why we should expect imports to equal 
or exceed exports of merchandise is that now we no longer 
have to ship large amounts abroad each year to pay the 
interest charges on foreign capital invested in this country. 
Any young country, when it attempts to establish its own 
industries, must borrow the capital abroad. For a time this 
results in an “unfavorable” balance of commodity imports, 
which are, of course, paid for by exporting bonds and simi- 
lar evidences of indebtedness. Such was the case in the 
United States until 1873. Then there comes a period when 
the sum of interest and dividends on these foreign invest- 
ments becomes greater than the amount of fresh invest- 
ments made each year. This requires an increased outflow 
of goods, for while the payments are ostensibly made in 
buy goods in the 


money the money is regularly used t 
debtor country. This has been the situation in the United 
States from 1873 to the present, with few exceptions. But 
now we have bought back the greater part of our securi- 
ties held by foreigners; we have even invested large sums 
abroad; and in the course of time we shall probably be in 
the position in which England has been since 1850—that is, 
we shall have regularly an excess of merchandise imports, 
because the rest of the world will be paying us for the use 
of our capital. How soon that will come about and how 
reat the excess will be cannot be accurately foreseen, on 
account of the other invisible items that enter into the bal- 
ance of payments. But in any case, there does not seem to 
be anything really unfavorable in such a situation. 


New York Stationers Resume This Month. 

The Stationers’ Association of New York will hold its 
first regular meeting after the summer vacations September 
17. It is expected that Charles P. Garvin (F. S. Webster 
Company) will address the gathering on the importance and 


value of association work. 
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CARBON PAPERS 


and 


TYPEWRITER 
RIBBONS 





Experience in Manufacture 
Quality in Product 
Co-operation with Dealers 


THE 
BUCKEYE RIBBON & CARBON 
COMPANY 


Factory and Frecutive Offices 
CLEVELAND, OHIO 
Established 1896 
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=; Quick Team Work Balks Typewriter Thief. 


4 - : ; 
é Through co-operation between a typewriter dealer and 








the local branch of a manufacturer a typewriter thief was 
quickly brought to justice last month in Chicago. A young 
woman stole a typewriter from the Chicago Public Library, 
to “pay her honest debts.” Over the telephone she offered 
it to the Reliable Typewriter Company. She was asked for 
the serial number. When given, it was found sufficiently 


1 
} 


nine, 





high to warrant the assumption that it was a new mac 
The Reliable Typewriter Company telephoned the Chicago 
branch of the Royal Typewriter Company, Inc., to locate 


mic 
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the purchaser. It was found that the machine had been sold 
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two days previous to the Chicago Public Library 
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The Royal Typewriter Company, Inc., suggested to the 
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Reliable Typewriter Company that the young woman be 
told to bring the machine to the store, as an appraisal was 


impossible by telephone. Meanwhile the Royal office com- 
municated with the library, and two of the officials found 
the woman in the library rest room with the machin« Che 


i 


Zcam woman was arrested, and subsequently sentenced to sixty 
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days in the house of correction. 
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The Acme Stapler is made in four 
models, completely covering every 
possible requirement of modern of- 
fice practice. The usual office or- 
ganization is such that one or more 
of each size can be sold to a large 
office. The staple sales are auto- 
matic, and should yield a good an- 
nual volume of business for every 
stapling machine sold. 


The Acme Family 


The Acme No. 1—For heavy duty. A 
powerful toggle forces the heavy staple 
through thick documents, carpet sam- 
ples, roofing, etc. Holds 100 staples. 
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The Acme No. 2—A utility machine for 
general purposes. Drives a broad, flat 
staple through thick, tough stock, yet hea 
binds thin paper without mutilating it. #eayy _ ae 
Holds 50 staples. ies LOOSE LEAF 


The Sure Shot—An old favorite, reliable Ry 


even when used by everyone around the fpip¢ Commerce Body Urges Interchange of Students. 


WINDOW DISPLAY OF THE W. H. KISTLER STATION- 
ERY COMPANY, DENVER, FEATURING IRVING-PITT 
BOOKS AND FORMS. 








e . = - ° » e ege,e ° ° - 
office. It is the most economical ma- $ORSs Establishment of adequate facilities in this country for the 
chine for permanently fastening papers, TE international exchange of commercial students is recom- 
etc. Holds 100 staples. ann: eeige 

here mended by the foreign commerce department committee of 
The Midget Binder—Takes but little AH the Chamber of Commerce of the United States 
on the desk, and serves a wide va- pee, ; ae ; 2 

— d ds Hes It is the opinion of the committee that “the international 


riety of purposes. Sell one for every ree ‘ : , 
° ° ovececee > she vu s > Ss akes ( > > re van) y . 
active desk in an office. Holds 100 staples. S¥eyfe exchange of students makes for better understanding be 


4 : , - 

Z 4 ann: tween nations, and consequently for more cordial interna- 
If you don’t realize the wide field of [REC ros a 
aos tional relations. 


utility and sales possibilities of Acme cscpe 
Staplers, write us for information. 


Acme Staple Co. 


1643-47 Haddon Avenue 
Camden, N. J. 


LONDON: Kado Ltd., Atlantic House, Hol- 
born Viaduct. 

CANADA: Ernest J. Scott & Co., 59 St. Peter 
St.. Montreal 

SCANDINAVIA & FINLAND: Foreign Trade 
& Export Co., 206 Broadway, New York. — 

HOLLAND: Richard Weiniger, Singel 276, 
Amsterdam 4 

AUSTRALIA & NEW ZEALAND: Excelsior 
Supply Co., Ltd. Sydney, N. S. W., and 
Wellington, N. Z. 


The committee points out that its investigation of the 
subject disclosed that the numerous existing arrangements 
for foreign study on the part of Americans are principally 
in connection with art, literature, and the sciences, and that 
few organized facilities exist for the interchange of commer- 
cial students. Similarly the committee reports a lack of or 
ganized facilities for young business students in foreign 
countries to get any real practical contacts with business in 
the United States. 

According to the committee the results obtained from 
having engineers, doctors of medicine and dentistry, and 
other professional men of foreign countries trained in the 





United States, have impressed American business men. 
Likewise, the committee believes that it will benefit Amer 
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2a ican business in general to have young foreign business stu- 
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og es dents acquire a familiarity with business practices in the 
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RANSFER time is nearly here. Be prepared 

for it. Make sure your line of supplies is com- 

plete. Then start calling transferring to your 
customers’ attention right now. 


The dealer who starts first will be the man 
who gets the bulk of the transfer busi- 
ness. But, best of all, transfer supplies 
introduce you. Once you talk to a 
man about transfer equipment, it’s 
easy to switch the conversation 
to desks, safes, filing cabinets, 
the hundred and one other 
profitable items you have to 
sell. 


Write for details of our 
complete Transfer 
advertising cam- 
paign for dealers. 


Filing Cabinets, 
Desks, Safes, 
Office Sys- 
tems and 


“Y and E”’ Unit Type Supplies 


Steel Transfer Cases 


BUILT of heavy-gauge steel and 
formed channel iron; electri 
cally welded at all joints and 
equipped with drawer rollers, 
these “Y and E” Steel Transfer 
cases furnish sturdy protection 
against dust and destructive in 

ets Write for details about the 


complete line of a and E 
Transfer Equipment and Supplies. 
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Ghe Office Manager says 
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BREAD what The Ofice Manager ° he 


Says about the Sengbusch Self- Ce 
Closing Inkstand this month — ‘4 Ger SOS 
Gan — ink well, or a 
ruinous biot 





that it means “‘more work done, 





more quickly, more neatly, more from anover- 
easily.” Then consider for a mo- loaded pen—these pe 
aid anes annoyances cut down e 
ment that more than two million ciency. That’s why there’s 
. « ”» | 
people are reading the same sales- Be ager Mg hon | 
making story. You know they’ll etn oe signs 
eek ce ane wa onlyimportant documents, 
investigate at the first opportunity. to the kid, who used to be 
Will your store be that opportu- busy spilling ink, they 
oa a hed o. ‘ mean work done more 
nity? Sengbusch display material quickly, moreneatly, more 
says you will if you put it in your easily.” 
TRY ONE TEN DAYS FREE 


window and on your counters. 


Just send us the name and ad- 






Remember, they’re free for the pe Fg a Fa 
° ° and we will send you an trder 
a sk ing. Ask tor vours. on him for ten days’ free \-ial! 


In September, too, Self-Closing Inkstand ®. 


SYSTEM, the Maga- 400 Stroh 
Milwaukee. whe 


zine of Business, car- 
ries the Kleradesk 
message of “Clear 
Desks for Clear 
Thinking” to men 
keenly interested. 
Write for the Seng- 





























busch special dealers’ September—when business 
proposition. Big prof- | : a : 
its in selling Klera- egins to liven up—will see 
desks. this ad in the magazines. Be 
sure the right card is in your 
window. 
Sengbusch | 
Self-Closing | 


Inkstand Co. | 


400 Stroh Bldg. | 
Milwaukee, Wis. 
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United States, as well as from having young American stu- 
dents learn trade customs, trade practices, trade institutions, 
languages, etc., in foreign countries. 

The committee considers the problem of organizing fa- 
cilities for effective international student exchange to be 
of much greater importance than the furnishing of financial 
assistance in the form of great free scholarship funds. The 
report points to the various American chambers of com- 
merce abroad and the offices of the United States Depart- 
ments of Commerce and State, as possible agencies for co- 
operation in setting up the mechanism required for taking 
care of young American students wishing to profit by for- 
eign residence In the United States the committee looks 
to the many chambers of commerce and educational institu- 
tions for assistance in providing the required facilities for 
young foreigners coming to the United States. 

It is recommended by the committee that the foreign 
commerce department of the chamber should give continu- 
ing attention to this work of organizing facilities, and fur- 
ther recommends directly to American business concerns 
that they consider offering facilities for young foreigners to 
learn something about business in the United States and 
offering facilities for young Americans to study business 
abroad. The report states that it is only when the officials 
of the individual business concerns in the United States 
accept some real initiative for furthering such international 
student exchange directly that American business can bene- 
fit from this movement. 

Willis H. Booth, vice president of the Guaranty Trust 
Company of New York, and president of the International 
Chamber of Commerce, is chairman of the committee mak- 
ing this report. The consideration of the subject was in 
the hands of a sub-committee consisting of Everit B. Ter- 
hune, treasurer and general manager of the Boot and Shoe 
Recorder Publishing Company, Boston, Mass.; Frank H. 
Taylor, president of the S. S. White Dental Manufacturing 
Company, Philadelphia, Penna., and Louis S. Goldstein, 
president of the Louis Goldstein & Sons Company, New 
Orleans, La. 

Fountain Pen Action Survives Mistreatment. 


Reprinted from The National Printer-Journalist. 
This is a true story of an editor’s fountain pen—lost 


twenty-five years ago in a barn, long since torn down, and 
found last week in a bed of early radishes on the barn site, 
says the Carrollton (Ill.) Patriot. 

Just thirty-five years ago, Clement L. Clapp, turning over 
the Patriot office to his successor, concluded the transfer 
by handing over the fountain pen with which he had been 
writing editorial and news matter for several years, re- 
marking that the pen ought to continue in the work to which 
it had been dedicated. 

The new editor accepted the pen, appreciating the senti- 
ment and the spirit in which it was given. For almost ex- 
actly ten years that pen was a faithful servant. Then one 
day, while he was feeding the family horse, the pen slipped 
out of his vest pocket into the oats bin or the manger, and 
though diligently sought, could not be found. 

That was twenty-five years ago this spring. The faithful 
family horse died of old age, long ago, the barn was torn 
down, and the ground became part of the vegetable garden. 
A Ford coupe succeeded the old phaeton. 

The editor tried all sorts of pens, stubs, falcons, self- 
fillers, and reviled the whole pen tribe. 

And last week came the miracle! The editor’s wife, in- 
specting the radish bed, saw something black and round 
sticking out of the soil. It proved to be a fountain pen 
the fountain pen. The barrel had been gnawed by rats. 
the cap was gone, the ink had evaporated to dust, but the 
gold pen, the feed and the stock into whith they fitted 
were all intact. These were screwed into a discarded barrel, 
and the old pen wrote as freely and fluently as ever. 
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A $30,000 
Greeting Card 
Business with a 


$3,000 Investment 


That’s the record of Greeting 
Card Sales made by a retail sta- 
tioner in Milwaukee. 

And the $30,000 sales in 1922, showing 
a gross profit of $15,000, were made with 
$3,000 investment in a basement sales- 
room where there was an opportunity to 
display the cards —instead of keeping 
them in a case or in a sample book. 


Capital Turn Over 
10 Times in Year 


Now, Mr. Stationer, what one line 
have you in your store that will make a 
showing like this? How many lines do 
you carry that do not make anything 


like this showing? 
Greeting Cards sell themselves if 


properly displayed. They require no 
sales talk, no explanation, and, properly 
handled, for space occupied and amount 
invested, will prove an exceedingly prof- 
itable line. 


GIBSON Timely 
Greeting Cards 


Anyone who knows Greeting Cards 
knows the Gibson line—the largest, the 
most complete, the unexcelled in ar- 
tistic merit, and the best and quickest 
sellers. 

Our men are now out with samples of 
our spring goods — for Valentine’s, 
Easter, Mother’s Day, Father’s Day and 
Graduation. 

See them or write us—investigate now 
this line of exceptional turn-over and 
large profits. 


The Gibson Art Co. 
CINCINNATI, OHIO 
NEW YORK—200 Fifth Ave. 


CHICAGO—5 N. Wabash Ave. 
BOSTON—120 Tremont St. 
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For All 
Gummed Surfaces 
Envelopes, Shipping 
Labels, etc. 













Ball Style 
Easily handled 
Moistens evenly 
Does not need 
frequent refilling 
Positive water feed “Y 
by capillary attraction 
Stays upright on desk 
All that a moistener should be. 


McGill Utility Punch 
Made Entirely of Steel OUTWEARS FIVE ORDINARY PUNCHES 


The only punch made that need not 
be thrown away when the cutting die 
wears out. 












Renewable cutter and die. Simply replace or 
sharpen when dull. Perfect open-sight fea- 
ture. Sliding clipping receptacle. Round 
dies %&”", 5/32”, 3/16”, %4” in diameter. 


McGill Registered Identification Punch 


A non-erasable signature permanently cut into the paper. 
A perforated “O. K.” for piece work time cards, 
passes, credit “O. Ks,” stock withdrawals, etc. 





Thousands of combinations such as 


#tHU 


KL +52 






REGISTERED 
ef Ane mennre 


Lid 





BF cies can 


Letters A to Z. Symbols unlimited. 
Two, three or four character signatures made to order. 


Write for dealers’ proposition. 
Manufacturers of standard ticket punches, office punches, 


cloth and identification punches, moisteners, pliers, wire 
cutters, change carriers, high speed change cashiers. 


_ McGill Metal Products Co. 
1644 Walnut Street Chicago 


L CATALOG MAILED UPON REQUEST 
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Scenarios of Sales Strategics. 


Ideas Gleaned from Various Sources on 
Business Promotion Plans of Progressive 
Dealers. 

Catalogues can be made more effective by their users if 
they index the pages or sections showing lines used. A 
gummed index tab can be attached to the pages of special 
interest, and the subject noted on the tab. In many lines 


buyers do not have occasion to refer to all pages in the 
This the 
individual user, and saves his time in looking up his 


catalogue plan condenses catalogue for the 


wants 

Batting Averages Stimulate Sales. 
Bonuses are used in some stores to induce salesmen to 
exert themselves to produce a good volume of business 


A W isconsin retailer 


individual 


Sometimes the plan does not produce. 
told of his A daily 
posted where the entire sales force can see it. 
The know that 


wages are dependent on 


plan. record of sales is 
This creates 
increases in 


the 


clerks 
the 


a friendly rivalry. 


showing made before 


entire store. 

Laundries Need Mechanical Pencils. 
linen in a 
That's 


Specks of soot or dirt falling on starched 
laundry make it necessary to wash that piece again 


why one laundry changed from coal to oil for fuel; has its 


employees change shoes on entering the work rooms 

and requires the use of mechanical pencils. No chance is 
taken on an employee sharpening a lead pencil, and 
scattering particles of graphite about. This fact suggests 


the possibilities of getting considerable business from the 
large laundries. 
Production Measured By Profits. 

Good Practices (Strathmore Paper Company) said that 
a salesman’s value to his house is measured by the profits 
The best 
lines on 


who puts his efforts into 


which 


on his sales. man 
the profits are greatest, and 
The 


scurries from prospect to prospect trying to secure business 


selling the 


produces, is the best asset to his house. man who 
by trimming his competitors on prices is not a good pro 
ducer. More often than not the price is cut beyond the 
point where even the cost of the sale is realized 


Cash Register as a Sales Element. 


the 
for change and the parcel of merchandise purchased. The 


In most stores the customer goes to cash register 


average customer looks at the indicator of the cash ree 
ister when the sale is rung up. This makes it possible to 
do intensive selling of small items. A shelf attached to 
the register, or built up from the counter so that it comes 
close to the indicating panel, can be used to display small 
merchandise items. These will sell readily. Daily changes 
should be made, so that the frequent customer cannot buy 
without having some additional merchandise brought to his 
attention at an opportune time. 


Trick for the Telephone Salesman. 

Order chasing on the telephone frequently involves more 
or less “shop talk.” This is not as intelligible as 
the customer is met face to face. 
an opportunity to explain what is meant, the moment he 


when 
Then the salesman has 
discovers that his meaning is not plain. A woman who 
specializes on telephoning for orders has found that when 
she breaks up her talk into phrases, with a momentary 
pause between, she is understood much easier than though 


her pauses came at the punctuation points of her talk. She 
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THE NEW 





ULIIL AAPL 


SELLS All Over the South 


If you need more proof that the Multigraph 
will sell Anything to Anybody, Anywhere, read of 
its accomplishments in the South! 

Talk to salesmen who travel this part of the 


country; and they will tell you that selling in the 
South isn’t child’s play; but the Multigraph sells and saves 


“The New Multigraph more than and earns down there just as it does everywhere. 
paid for itself in ninety days,” 
writes the Oliver H. Van Horn Co., 
Inc., New Orleans, La. 





R. A. Snyder, agent for a farm 
agency in Dade City, Fla., traced 
$1390 of income to his New Multi- 
graph, between Jan. 23 and March 
9—just 46 days. 





The New Multi- 
graph, illustrated 
above, is the 
simplest form in 
which Multigraph 


With this Mul- 
tigraph Typeset- 
ter, young men 


" - 
equipment + fut Balance ir become “ak 
Er ge ty on Easy Terms Soothe 


self; and can be 


Or : used accurately 
S$] 5 O22 cash BS 
and other f The Typesetter is 


ot printing on ge 

sheets up to 8% k 

” f t New 

x11". Prices in Canada: $38.00 down; cash price $190,00. Multigraph filus- 
Printing Ink Attachment $37.50. trated above. 


job, particularly 





circular letter 





In sending us this picture, Max 
Davidson, retail clothier, Muskogee, 


soagh of Ge, sases salnells Samar Coalgate, Okla.: “I find the Multigraph one 
ee of the most useful things in my store. I find it has more 
bearing than the local papers.” 

Clearwater, Fla.: “We agree with what an- 
other user across the street has said, ‘We would not want to 
keep house without it.’ ” 

Newman, Ga.: “The expense is small when 
compared with the fine volume of business it brings to us.” 


El Paso, Texas.: ‘We believe a conservative 





100 See, es ee estimate of what the Multigraph Department saves us 
letter,” writes the Memphis Sash & monthly would be $300.00.” 

Door Co., Memphis, Tenn., boosters . 

for the Multigraph. There are sure to be people in your own town 








—probably in your own kind of business,—telling the same 


kind of story. Won’t you send the coupon for a copy of the Southern 
Edition of Definite Facts,—which will tell all about it in greater detail? 













The American Multigraph Sales Co. 
1830 East 40th Street, Cleveland, Ohio 


Have a representative show me (without any obli- 
gation) the New Multigraph and explain its possi- 





i ee, a : ) | San an Nemes business. * " 
ment to the New $150.00 The two-roll Printing (Be sure you indicate your business.) 

Multigraph ; has a folding Ink Attachment, easily N: - 

speed of 4,800 pieces per and quickly attached to IN AIMNC.......cccccccccececccccceesecccessccceeceseseceseceseeeeeseeeresesooessseseeseresee® 

hour, hand operated. the New Multigraph, 

Price $100.00 in U. S. A. $35.00 additional. LOT TERT ARB State occccccccccoososossoccceoesoosesee 
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EXPOSE YOUR FILING SUPPLIES TO SALES—DISPLAY THEM 


QUALITY 
FILING 


Are Your Folders 
PACKED AS THEY SHOULD BE? 


OX BIUPREME Supplies Folders are packed in boxes as illustrated 
5) above. They are strong. They are the full-telescope type for 
ue Da S extra protection. They are firmly stayed along every edge, as 
3 / Edge) shown in the picture (where the outer covering is torn off). And 

they are attractive—a decided asset to any dealer's display. 


There is a style, weight, color and cut of Supreme Supplies Folder for 
every filing need. These are packed 100 to a box and ten boxes to a carton. 
The cartons are double-walled for shipping. They make convenient pack- 
ages in which to keep your wareroom stock until needed on the floor. 


These are a few of the ‘“‘extras’’ that Wabash dealers enjoy—little fea- 
tures that indicate the superior quality of all Wabash products and that 
show how we are working to make a line of supplies that will prove highly 
profitable to you. 


We invite you to write for full particulars in regard to the advantages of 
handling Supreme Supplies and also a free copy of our book, ‘‘The Five 
Basic Methods of Filing.” 


THE WABASH CABINET COMPANY 
Desk 9, Department B $$ Wabash, Indiana 








SUPREME QUALITY FILING SUPPLIES 


EST. 1883 
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would say: “We wish—to invite you—to call here—some 
day this week—to see—some new—papeteries—that will 
surely interest—you.” This plan does not lengthen the 
conversation materially—in fact, it generally shortens the 
call. It is rarely necessary to repeat, even the words that 
are unusual. 

[his style is distinctive, as so many speed along with 
their telephone conversations as though they were talking 
to a dictating machine. 

Inspecting Important Deliveries. 

When a salesman has closed an extensive transaction, 
it is well for him to keep in touch with the order until it 
is delivered. On furniture orders, for instance, he might 
inspect the furniture before it goes out, to make certain 
that the items are identical with his order sheet. He can 
also satisfy himself that .everything is in good condition. 
If any special work was ordered, or a “short” occurs, he 
should keep in touch with shipments, and see that the 
short is delivered immediately after arrival. 

Human Activity Livens Window Interest. 

What Next? (Dennison Manufacturing Company) reports 
that a young lady dressing a window at Olean, N. Y., 
found that much interest was aroused by preparing the 
details in the window. She stretched and cut the crepe 
paper, arranged the decorated cut-outs and all other pre- 
liminaries while in the window. Ordinarily such work is 
prepared in advance, in the work room. When it is done 
in the window many people on the street will pause to 
watch. Most of them will make it a point to stop for a 
look at the completed window display when passing that 
way again, merely because they participated in the 
beginning. 

Emphasizing Telephone Facilities. 

Stores operating a telephone switchboard with a number 
of local stations can emphasize the telephone facilities in 
a window display. Have a general window display, in 
which each department is represented. On the individual 
groups place a telephone instrument, with a placard show 
ing the local telephone numbers of the several departments 
Many customers will pride themselves on their ability to 
call a department by local telephone number rather than 
by the name of the department. The instruments can be 
borrowed for the occasion from the local telephone 
exchange. 

Story Contest Based On Window Display. 

School children can be interested in a window display 
through the following plan. A diversity of items is placed 
in the window, preferably stock goods that find application 
in school work. Prizes are offered for the best connected 
story written in which the name of each item shown is 
brought in naturally. The prizes may be the various items 
on display, or money—or both. An age limit might be set 
on the contestants. In the average community the local 
newspapers will gladly print the winning stories, especially 
if the stationer is an advertiser. 


Garage Has Mimeographed House Organ. 

Wilhelm’s Tire & Service Station, Gillette, Mont., issues 
a periodical, the “Flatyre,” done on the mimeograph. This 
is illustrated and makes a good impression. The editor is 
modest in his claims. Sayze: “The combined circulation 
of the Flatyre and the Saturday Evening Post is over 
2,500,000 copies. Scott's tissue is the only paper in the 
world with a larger circulation, but we have no desire to 
compete with them.” 
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To the Dealer 


Who Believes that Satisfied Cus- 
tomers are a step to Bigger Profits. 


This is a bank-balance talk to the mer- 
chant who is big enough to “take it 
straight.” 


DESKS 


A Quality Line 


of cheap and medium priced desks 





That Will Increase Your Sales and Profits 
by quick turnovers and repeat orders 
from satisfied customers. 





For the Office: 


Roll Top, Flat Top, Typewriter and Bookkeepers’ 
Desks and Office Tables. 


For the School: 
Teachers and Students’ Desks. 


For the Home: 

Juvenile and Spinet Desks. 
Quick Sales— 
Substantial Profits— 
Repeat Orders. 


Our Special Car Load Discount 
and the 
Much Lower Car Load Freight Rates 


Greatly increase your margin of profit. 


Jasper Novelty Works 


The Desk Specialists 


JASPER, IND., U. S. A. 
Catalogue and Price List On Request. 
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Hand Polished Finishes— 
Brass, Steel and Celluloid Ruling Edges. 


POUT ———— Creseeceenas 


ished Boxwood Finis 
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est that We Make. 
Popular Seller. 


= 


Write for Details 





Rulers 


School and Commercial 


Display Boxes 


For Rulers 


Striped Wood File Boards 
Clip and Arch 


Desk Files 

Ledger Arm Rests 
Meter Sticks 
Yardsticks 

Pencil Boxes 

Blotter Rulers 
Bulletin Blackboards 
Bows and Arrows ’ 
Crickets or Noisemakers 








h 


Rich Mahogany Finish. 
A High Grade Ruler, 
Matching the Best Of- 
fice Furniture. 


White Enamel Bevel. 
Face and Back in Pol- 


4 


Since 1807” few= " Since 1807 | 


Qesiennaunenegenen VW PROD UCTS FROM a St 


en RULERS 


h. 


Thin Flexible Desk 
Ruler—One of the Fin- 


A 


Card Index Boxes SS 
Letter Trays 


LOOK OVER THIS LIST AND GET OUR 
LATEST CATALOG AND PRICE LIST 
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South Bend Dealer Erecting Building. 

B. A. Tuttle (The Tuttle Corporation), South Bend, Ind 
is erecting a modern office and store building in his city. 
This is an eight-story building, which will occupy the cor- 
ner of Michigan street and Colfax avenue. Mr. Tuttle has 
invited his friends in the office equipment and stationery 
fields to participate in the financing of the building 

Twelve stores will occupy the ground floor, The Tuttle 
Corporation to have the largest store in the building. The 
second floor will be arranged for specialty shops, which will 
have display spaces in the first floor arcade, in addition to 
the window space on the second floor. Three high-speed 
electric elevators will serve the building; a freight elevator 
is also provided. Storage space will be provided in the sub- 
basement for tenants. 

Tenants will have high-class service twenty-four hours a 
day throughout the year. The building has its own driven 
well, with a drinking fountain on each floor. All exposed 
windows have metal sash with wire glass. Modern ventila 
tion and heating are provided. 


August Gift Market in Chicago. 
The Gift, Art Wares and Novelties Association of Chi- 
cago held its annual exhibit at the Palmer House August 


6-11. Among the exhibitors were several well known to 
the commercial stationery trade. 

[The Autopoint Products Company, Chicago, IIl., had a 
display with Wienman Bros. 

Jennings Bros. Manufacturing Company, Bridgeport, 
Conn., showed with other lines of metal novelties, desk 
sets. 

L. L. Reed Company, Richmond Hall, N. Y., displayed 


utility portfolios, brief cases, wallets, bill books, diaries, 
guest and travel books. 

Weinman Bros., Chicago, IIl., showed the ““Handipad” in 
several forms. A complete line of gift leather novelties was 
on display. The “Realite” pencil was demonstrated 

Ingersoll “Redipoint” pencils were presented to the deal 
ers who registered. 

“Old Town” Men Visit Trade. 

Joseph Epstein, president of the Old Town Ribbon & 
Carbon Company, New York, N. Y., returned in August 
from a trip of three weeks’ duration through the New 
England states. As Mr. Epstein returned Norman Rauch, 
traveler, left on a three-months’ trip through the States 

The close contact with the trade through these visits 
from the home office are appreciated by the local represen 
tatives, affording close contact with the factory, and giving 
opportunities for that personal service which is so effective 
in the ribbon and carbon industry. 


Jemison Joins Tatum at New York. 

J. T. Jemison has become manager of a new special 
service department established at New York by The Sam’ 
C. Tatum Company. He will operate under the supervision 
of Robert C. Macke, New York manager. Mr. Jemison 
has disposed of his half interest in the Silberman ( mpany 


Jowitt’s in New Store. 

Jowitt’s stationery store, Augusta, Ga., is now located in 
its new store, 756 Broad street. The business had been 
located for some years at 864 Broad street. Handsome new 
fixtures were installed in fitting out the store at 756 Broad 
street. 

Commercial Stationery Store Opened in Omaha. 

The W. B. Dailey Company, 313 South Fifteenth street, 
Omaha, Nebr., has opened a commercial stationery store. 
The store is located in the heart of the business district. 














ih 


Wee AP AE AE ALA AT AREAS 


Why 
Christmas 





in September? 


Because at Holiday Time There’s 
a Rush for Goods! 


Every Christmas season we have mail and telegraph rush orders for 
Cooking Recipe Outfits; Midget Trays; Sectional Bookcases and other 
items which we cannot furnish and deliver in time for Xmas use. Scores 
of dealers are disappointed and lose some of their anticipated holiday 
profits. It’s as the Detroit Judge remarked: 

“The slow ones gum up the traffic.” 


Accept this Suggestion 


From your f/&& Catalog and the three pages following, select the 
items you will want for the holiday season, make out your order and 


suy Now! 





AVERT ORIEN DS PS DAI OG DI ONE 


Then indicate a shipping date that will allow plenty of time 
for transportation of the order to destination 


F. 
y 


This is an easy and sensible way to guarantee yourself against delay in 


shipments and shortage of the fZ" good sellers. 





The Slice Manufacturing Co. 


162 Union Street 
New York—A. H. DENNY, Inc., 52 Park Place 4 4 
Chicago— Associated Stationers’ Supply Co., 201 N. Franklin St. Monroe, Michigan 
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There’s Never Enough 
Just at Christmas Time! 


Make Sure ef Yours 
By Ordering Now 


Wis 
Cooking Recipe Outfits 


Plain and 
Holly Wrapped 








Complete with Recipe Index and Horizontal Ruled Cards upon 
which Recipes may be pasted or written. Nos. 537 and 647 
packed three in a box; 538 and 648 one in a box. If Recipe 
Outfits are wanted Holly paper wrapped and ribbon tied, place 
figure one in front of regular numbers and add 20 cents to list 


prices. 


re cae eecHrE ne 


647—4x6 Size. Capacity 
300 Cards. Equipment: 
Recipe Index and 100 Cards. 


537—3x5 Size. Capacity 
250 Cards. Equipment: 
Recipe Index and 100 Cards. 


DX—Golden or NX—Light 
Natural Oak, $1.15; BX- 
Imitation Mahogany, $1.25. 
Weight of three, 4'/2 lbs. 


538-—3x5 Size. Capacity 
700 Cards. Equipment :— 
Recipe Index and 300 Cards 
DX—Golden or NX—Light 
Natural Oak, $215; BX 
Imitation Mahogany, $2.25. 
Weight each 3% lbs. 


50 to 100, Extra 5% Discount. 





DX—Golden or NX—Light 
Natural Oak, $1.60; BX 
Imitation Mahogany, $1.70. 
Weight of three, 61/2 lbs. 


648—4x6 Size. Capacity 
700 Cards. Equipment: 
Recipe Index and 300 Cards 
DX—Golden or NX—Light 
Natural Oak, $3.00; BX 
Imitation Mahogany, $3.25 
Weight Each 41/2 lbs. 


100 or More, Extra 10% Discount. 

















There’s Good Profit 
in These Xmas Sellers for You 


Assorted as Desired to Secure Best Quantity Prices 





No More Forgetting 
Important Dates 


With the Sus 
Just-a-Reminders 


This interesting statement on the counter and window card 
(enclosed with each carton) instantly gets attention, for everyone 
is interested in a method or device that will aid his memory, 
especially if the help is procured with very little effort. 
Just-a-Reminders provide the way to call one’s attention to 
appointments and dates a week, a month, six months or a year 





Just-a-Reminder No. 9 


Natural Oak : : 
Memo Sheets 2‘ x 4 ahead. As necessary on one’s desk as the pens, pencils, buzzer 


or phone. So essential it stays on the desk and a few seconds 


each day makes it ‘‘operative.’’ Especially appropriate for Gift 
and Advertising purposes. A perpetual Calendar, Follow-up, Memo 
and Address File all in one. Put a display on the counter, let your 
customers ‘‘play’’ withthem. They Sell. No. 9 made of Oak finished 
Natural; contains plain monthly and daily guides and pack of 2% x 4 
memo sheets. Packed in individual cartons. List prices: $1.10 each; 
two dozen lots, $1.00 each. 


No. 90 made from Real Mahogany, beautiful natural finish; contains 
set monthly guides imprinted with current monthly calendar, pointed 
sayings and important dates that occur in current month; set of daily 
guides on each of which appears a number of inspiratonal thoughts; 
pack of 214 x 4 memo sheets. Packed in individual cartons. List 
prices, $1.60 each; two;dozen lots, $1.50 each. 





Just-a-Reminder No. 90 


——a ‘ Real Mahogany, Natural 
vt Race eS No Desk Complete Memo Sheets, 24x 4 
Without Its 


Calendar—_Memo 





Every office desk needs a current calendar and memo or scrib- 
bling sheets for most everybody wants a pencil in hand ‘‘to help 
him think.”’ This new Calendar-Memo is a handsome desk 
accessory, made from Real Mahogany wood, finished natural; 
contains set of calendar cards showing previous, current and 
next month, for a two year period; and a pack of 4" x 4" memo 
sheets. Practical, inexpensive and especially appropriate for 
Calendar Memo No. 7 gift purposes. Packed in individual cartons. List price $1.10 


Real Mahogany, Natural each; two dozen lots, $1.00 each. 
Memo Sheets 4x 4 





A Running Start for Fall and Winter Business Developes Best Momentum when your 
ORDERS are PLACED EARLY 





The fH Manufacturing Company 


New York-A. H. DENNY, Inc., 52 Park Place 162 Union St., Monroe, Michig 


Chicago— Associated Stationers’ Supply Co., 201 N. Franklin St. 


mae 





ie 





Sectional Bookcases 





Combination No. 2162 
(Above) 


The Ideal Stack for an Office 


are always big 
sellers at Xmas 
time 


Combination No. 2164 
(Below) 


Greatly Appreciated in Any Home 





Consists of No. 0 Top; Book Section No. 22 for 
books up to 10¥2" high ; Desk section No. 28 very 
completely equipped with handy pigeon holes, 
shelves and drawers and a wide, rigid writing 
surface when front is let down ; two Book sections 


No. 22 and French Leg Base No. 49. Width, 34 
inches; Height, 64's inches. 
Lis 
Prices 


Plain Oak, any cf our standard finishes__ $63.25 
Quartered Oak, any of our standard finishes 67.50 
Imitation Mahogany or Imitation Walnut_ 67.50 
iat esanccenenenencesoud Ge 








Combination No. 2158 
(Above) 


Ideal for the Home 








Consists of No. O Top; two Book 
sections No. 20 for books 8¥2" high ; 
two Book sections No. 22 for books 
10V2" high; Sanitary Leg Base No. 
84. Width, 34 inches; Height, 68s 
inches. 


List 
Prices 
Plain Oak, any of our stand- 
ard finishes__._.____...... $45.00 
Quartered Oak, any of our 
standard finishes -___---- 49.00 
Imitation Walnut or Imitation 
ET 49.00 
Real Mahogany--_-_-_--_------- 63. 50 





Consists of No. O Top; Book section 
No. 20 for books 81/2" high, two No. 
22 Book sections for books 10/2" high; 
French Leg Base with Drawer. 
Width, 34 inches; Height, 507s inches. 


List 


Prices 
Plain Oak, any of our stand- . 
2. Sr $42.75 
Quartered Oak, any of our 
standard finishes - 46.00 
Imitation Mahogany or Imita- 
tion Walnut___.______.... 46.00 


ed iiuelcied cies 59.50 


Real Mahogany 


Our New Bookcase Circular Mailed 
to a Select List Now 


will aid you in securing early Bookcase orders for Xmas delivery. 


One stack on your 


floor for display will entitle you to our liberal bookcase discounts and our co-operation. 
There’s Bookcase business in your locality if you will go after it. 
Indicate your interest—we’ll do the rest. 





The Sf cle Manufacturing Co. unisn si. 


New York—A. H. DENNY, Inc., 52 Park Place 


Chicago— Associated Stationers’ Supply Co., 201 N. Franklin St. 


Monroe, Michigan 




















September, 1923 OFFICE. APPLIANCES 135 











This advertisement 
appears in— 
Literary Digest 
American Magazine 
Collier’s 

McLean’s Magazine 





Anadmirable 


fy adapted for 
school use. 
Send 15c 
for the 12 most 


wet 


The Esterbrook Pen Manufacturing Co., Camden, N. J. 
bi Canadian Agents: The Brown Bros., Ltd., Toronto 


| Always a FRESH 


slerteouR 


riting 


es: is not the only person whose 

penmanship depends to a considerable ex- 
tent on the use of a fresh, clean pen. In our na- 
tional advertising to millions of pen users all over 
the United States and Canada we are laying em- 
phasis upon the thought that in the school, the 











| Have you an Esterbrook office and the home, fresh pens are a pleasure and 
| Display Case ? a convenience; dirty, overworked pens are a hin- 
| GC: .OD-LOOKING. drance and a nuisance. 

| compact, the Ester- Make sure that your customers, particularly large 
| brook Display Case users of pens, are sold on the idea of “Always a 
| makes pen-buying easy FRESH Esterbrook.” By backing up our national 


| for the customer. If your 
pen department lacks this 
great convenience, please 
write us. you can increase the sales of your pen department. 


advertising with an Esterbrook Display Case and 
window displays, plus your own good salesmanship, 


The Esterbrook Pen Manufacturing Co. 
80-100 Delaware Avenue Camden, New Jersey 


Canadian Agents—The Brown Bros., Limited, Toronto, Canada 
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New Patented 
Steel File 


Septem per, 





1923. 


Pays You Big Profits 





Light weight, rolled steel. 6x10x12 
inches. Dark green baked enamel. 
Fittings heavily nickeled. No 
waste space. No crowding. Sold 
complete with Index and 2 Keys. 


Packed in individual wooden box 


for easy shipment to your customers. 


The new patented ‘‘So-Handy”’ personal 
letter file is so far ahead that it sells 
Every man that sees it wants it! 


‘“‘So-Handy” Personal File 


makes all others old-fashioned 


When filled solid the “So-Handy”’ 
opens its patented forward-swing- 
ing front and gives easy access to 
every card or letter. Crowding is 
impossible. 


Sells at Sight 


A beautiful steel cabinet in dark 
green enamel; sturdy lock; piano 
kinges; all trimmings heavily nick- 
eled. So far superior to old-style 
files it sells at sight. 


At Our Risk 


Get a “So-Handy” file, at our risk; 
hold it in your hands and show it to 
your friends; if you don’t say it puts 
all other files out of date—if you 
don’t say it will sell itself and each 
one sell another—ship it back with- 
in five days at our expense. 





The “So-Handy” retails at $9.75, with a 
wide margin of profit for you. Order 
now, and get illustrated circulars and un- 
usual dealer’s offer. Address Dept. F9. 


Arthur Paulson Sales Corporation 
30 Church Street, New York 
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(Paper for Insurance Purposes.—Cont. from P. 20.) 


livery of the paper but through the helpful suggestions made 


by the salesman in the use of the paper for a particular line 


of work. The question might be asked at this point, and: 


justly so, “Who buys the paper and printed matter?” Per- 
haps the salesman could answer this question better than 
the writer and especially so in view of the fact that there 
are probably more people interested in paper and forms 
than in any other materials used in an organization. Be- 
cause of this condition there are no doubt sales managers, 
publicity men and advertising experts, to say nothing of 
general managers and department heads, who feel that they 
should buy the paper and forms used for their work. In 
recent years, however, purchasing agents are paying more 
attention to the subject of stationery and printed forms 
with the result that it is safe to assume that a greater num- 
ber of purchasing agents are buying paper than ever before. 
In any event, the purchasing agent should be glad to have 
the paper salesman call on him and to talk to him intelli- 
gently about paper, prices, conditions and uses, new stock, 
possible substitutes, and in fact, give him any information 
that may be of value to his organization. 

In conclusion, too much emphasis cannot be given to the 
benefits to be derived from a fixed policy of standardiza- 
tion. One small concern saved $15,000 in one year by carry- 
ing out a policy of using standard sizes for all forms and 
eliminating all special sizes and yet they bought more paper 
It is the 
hope of the writer that all paper salesmen and all purchas- 


than they did before they started to standardize 


ing agents will use all possible means that experience and 
ingenuity may devise to further perfect standards for the 
use of paper for printed forms. If orders for forms of the 
same size can be grouped so as to permit the printing of 
six or eight forms at a time a tremendous saving can be 


made 


Underwood Man Transferred. 


J. A. Barnett, who has represented the Underwood Type- 
writer Company in Evansville, Ind., for thirty months, has 
been transferred to Louisville, Ky., where, as special repre- 
sentative, he will have charge of the territory which in- 
cludes schools and portable typewriters. During his stay 
in Evansville, Mr. Barnett sold a large number of typewrit- 
ers, including not only the regular correspondence ma- 
chines, but fan-fold billers and bookkeeping machines as 
well. He has enjoyed an excellent monthly average, which 
gradually increased as he widened his acquaintance 


Kansas City to Hold Fall Exposition. 

The Kansas City Industrial Exposition Company re- 
cently made public the first announcement of the complete 
program of the big fall exposition which is to be held under 
the auspices of the Chamber of Commerce of Kansas City, 
Mo., and will take place on the closing days of the city’s 
twenty-five day fall festival. 

The exposition will be held in the American Royal build- 
ing, October 10 to 20. Plans by the publicity committee 
have been made with the expectation of securing a total 
attendance of three hundred thousand persons for the ten 
days during which the exposition will be open. 

The event will include ten shows, among which will be 
a better business show in which it is stated there will be 
a liberal education in modern business methods and appli- 
ances. This show will occupy a part of the balcony floor. 
There will also be a graphic arts exposition on the balcony 
of the arena floor, presenting a complete exhibit of adver- 
tising matter and media. Printing plants in operation will 
be a part of this show. 


OFFICE APPLIANCES 


137 














“ Allen 


Strength Beauty Utility 





Carries every essential element 
of a $100 machine, 87 char- 
acters, back spacer, black and 
red ribbon, tabulator, weight 
11 pounds. 


THE EXPERT in typewriting ma- 
chines will recognize the following 
functions to be so unique and sim- 
ple that he marvels to find them 
in a machine, the size of the 
“ALLEN.” 


ROTARY ESCAPEMENT—POSITIVE. 


BACK SPACER—DIRECT AND POSI- 
TIVE — OPERATED BY EITHER 
THUMB. 


RIBBON REVERSE— BETTER THAN 
AN AUTOMATIC, 


SHIFT LEVERS AND LOCK—POSITIVE. 


TYPE BAR AND SEGMENT—BEATS 
THE $100 MACHINE. 


RED AND BLACK RIBBON REVER- 
SER—COLOR POSITIVE. 


BALL BEARING CARRIAGE—SMOOTH 
AND NOISELESS. 


AS WELL AS MANY OTHER FEATURES. 


THE “‘ALLEN” is reliable and sim- 
ple so that the amateur can easily 
repair it, it contains less than one 
fourth of the number of parts of 
the big machine, for this reason it 
will keep in good repair much 
longer. 


AGENTS invited to accept territory 
for this sturdy $50 machine which 
sells easily to offices and homes. 


Allen Typewriter Mfg. Co. 


901 Hamilton St., Allentown, Pa. 
New York Office, 93 Nassau Street 














—— 
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Fducate Your Trade 


To sell any except high grade filing and mailing 
containers involves too much grief to be worth 
while. Even if you have a small demand for low 
price goods, many of your customers want the 
better grade, and those who buy cheaper goods 
are always dissatisfied; therefore, our suggestion 
to all commercial stationers is concentrate on 


DIEMER 


Filing and Paper Specialty 
PRODUCTS 


Strictness in selection of genuine red rope and 
manila jute materials, accurate cutting and care- 
ful creasing and cementing, result in a convenient, 
usable, durable product. The sale of a satisfac- 
tory article brings repeat orders and they turn 
over the stock. You will be pleased with the 
Diemer Line. Let us send our catalog. 





Pressboard File Boxes— Mailing Box, Letter and 
Legal Expanding, Leatherette Expanding, Compart- 
ment and Document Box Envelopes — Flat Wallets 
— Vertical File Folders—Card Index Cabinets. 





The JOHN F. DIEMER CO. 


107-109 Lafayette Street 
NEW YORK, N. Y. 
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Two New Directors for Todd Protectograph 
Company. 

Julius Mentzel of New York and Miles Turpin of De- 
troit have been elected members of the board of directors 
of the Todd Protectograph Company. 

Training School for Register Salesmen. 

The Egry Register Company of Dayton, O., last sum- 
mer held a training school for salesmen, and throughout 
the two hottest weeks of the season the interest was main- 
tained at concert pitch. Some of the older sales agents 
as well as a number of the newer ones were in attendance. 
The former were brought from various points—New Or- 
leans, Denver, Tennessee, the New England States, etc. 
Heretofore it has been the custom to bring the men from 
one district. The new idea, however, seemed to add in 
terest to the work and broaden the field of discussion. 





* 





ROSTER OF CLASS G, EGRY TRAINING SCHOOL, EGRY 
REGISTER CO., DAYTON, O., JUNE 11th to 23rd Bottom 
row, left to right: R. C. Ellis, sales manager; Sam Tourkow, 
foreign manager; G. E. Goehren, Brooklyn, N. Y.; M. C. Stern, 
president; Elmer Rauh, plant manager; Lawrence Rauh, sec- 
retary and treasurer; F. M. Shotwell, auditing department; C 
R. Hall, assistant sales manager. 

Second row: Mr. Good, H. E. Watkins Co., foreign; Mr. Frost, 
J. E. Thompson Co., foreign; J. S. Wolcott, Springfield, Mass.; 
Cc. G. Veit, South Bend, Ind.; T. S. Hickman, New Orleans 
La.: H. K. Blair, Toledo, O.; R. W. Lytle, Cleveland, O 


Third row: W. B. Mitchell, Columbia, S. C.; M. Schneider 
Denver, Colo.; H. H. Hubbard, Grand Rapids, Mich George 
Barnes, Syracuse, N. Y 
Fourth row: H. Tyler, southern supervisor; E. A. Catch- 


pole, Albany, N. Y.; E. B. Schofield, Newark, N. J.; A. Million, 
promotion manager; H. N. Stresing, Rochester, N. Y W. L 
Coleman, Erie, Pa.; W. CC. Mann, eastern supervisor; P. F 
Krantz, Carbondale, Pa.; O. L. Burnett, Knoxville, Tenn 


It is part of the Company’s regular sales program to 
hold several sales schools each year, where the veterans 
as well as the youngsters are given the latest information. 

The next school will be held late in the fall. 

Cambias Office Equipment Company. 

A. G. Cambias, who for a number of years has operated 
a typewriter business in New Orleans known as the Corona- 
Woodstock Agency, has changed the style of the business 
to the Cambias Office Equipment Company and after Sep- 
tember 1 will occupy larger and more attractive quarters 
at 328 Carondolet street. 

Although comparatively a young man, Mr. Cambias is 
an old-timer in the typewriter business in New Orleans, 
having started his career in this field twenty-two years 
ago under the name of the Crescent Typewriter Company. 
He is the pioneer portable typewriter dealer in New Or- 
leans, having handled the Corona from the time of its first 
appearance on the market in the old form under the name 
of the Standard Folding typewriter. 

One of the big factors of Mr. Cambias’ present business 
is the Woodstock. With that machine and the Corona the 
company handles small adding machines and a complete 
line of adding machine and typewriter supplies. Consid- 
erable business is also done in rentals and repairs 
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Shown above are the 
novel seif-demonstrator 
and the attractive 
counter carton supplied 
with initial shipments 
of Dello ink. 


1000 Dealers in 2 Months 
Have Re-Ordered DELLO-- 
The Ink That’s DIFFERENT 


Because it ‘‘dries as you write’’— it sells 
on sight—and with the novel self-demon- 
strator furnished free to dealers, every cus- 
tomer who comes into the store can test 
that feature for himself. 


Because it makes any pen a check pro- 
tector, and sells big to neighborhood mer- 
chants, professional men, salesmen, etc., who 
have no mechanical check protector. 


Their fountain pens filled with DELLO INK 
protect names as well as amounts, any time, 
anywhere. 


Because it givesyou 60% profits. DELLO 
INK at 50c the bottle. One doz. bottles cost 
you $3.80, and sell for $6.00—profit $2.20, « 
60% on your cost. 


Eecause big business men endorse it. 
(. S. Mitchell, President, Central Mercan- 


Ship me .... 


tile Association, New York, says: “I find 
that the ink dries instantaneously, flows 
freely from the pen, and does not clog in any 
way. I am quite sure that this ink will be of 
great assistance to corporations.” 


Send Trial Order Today 


DELLO INK is so different from any other 
ink you’ve ever sold that you simply must 
see it and try it, to understand its tremen- 
dous selling possibilities. Fill in the coupon 
below for a small trial order—slap on your 
sticker—and liven up your store on this lat- 
est product of E. M. Davidson, the man who 
invented and put over “Pyrene” to the tune 
of millions of aollags 


IMPORTANT NEWS 


DELLO INK can now be secured in quart 
bottles, too. Price to you $1.59, sells at $2.50. 


Department K, 349 West 37th St., 
New York City. 


doz. 3-oz. bottles of DELLO INK {fr fountain pens) 


(for steel pens) 


with counter carton, window display material and self-demonstrator. 


Assort as follows: 


violet ( 


Blue-black ( ); red ( 


ee quart bottles. 


); green ( ya | 
| 


Bill thru my jobber, whose name 15...........ccsccvetseu sy yeye ee annnn | 


His address is 


My name .. 


My address 


| 
| 
| 
| 
| 
: 
Ls ace cpap ome Ze ea sec eo 
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/mperial 


The Medium Priced Line of Good Quality 





Silent Salesman Display Rack 


Ten Reasons Why 
You Should Have It: 


—because it is the right way to display desk 
devices. 


—because it makes selection easy for your 
customers. 


—because it serves as a silent salesman. 


—because it increases the efficiency of your 
clerks. 


—because it saves space. 


—because hundreds of dealers are using it 
successfully. 


—because it is a profitable investment. 
—because it stimulates sales. 
—because it quickly pays for itself. 
—because it actually creates business. 


























Substantially and simply constructed so that anyone can 
put it up. Outside dimensions 68” high, 46” wide, 143” deep 


Specially Priced for September 
RACK ONLY 
Golden Oak . $12.00 net 
Birch Mahogany 13.00 net 








Order one today and jazz up your sales! 


Imperial Methods Co. 


FOREST PARK, ILLINOIS 


New York Los Angeles Atlanta 
E. L. Sirus E. P. Gold E. V. Bogart 








rene RRA CRY 


; 
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Fifteen Years Ago. 


Lead Articles and News Items Which At- 

tracted the Attention of Subscribers When 

They Opened Office Appliances for Septem- 
ber, 1908. 


George B. Spencer showed how the dealers can insure 
permanence of their distribution franchises from office ma- 
chinery manufacturers in “Make this Money Yourself.” 

J. T. Whitehead was appointed supervisor of agencies in 
the United States by the Neostyle Company. 

Deane S. Reynolds, secretary of Thorp & Martin, Bos- 
ton, Mass., showed dealers how “More Sales and Less 














Stock” could be achieved. 

O. H. L. Wernicke, president of the Macey Company, 
addressed the Kansas City convention of the Associated 
Advertising Clubs of the World. His speech was reprinted 
in Office Appliances. 

Thomas Drier wrote “The Science of Salesmanship.” He 
considered the psychology and technique of the profession. 

An inspirational article by Ulysses Grant Case was titled 
a “Back Porch Talk.” 

“An Old Hand” wrote “Important Typewriter Facts” for 
the consideration of the manufacturer and the user. 

The Standard Folding Typewriter Company, predecessor 
of the Corona Typewriter Company, Inc., was reorganized. 
L. S. Mayer resigned as president; J. Jackson Snow suc- 





ceeded him. 

‘The Stationer’s Evolution into Office Appliance Dealer” 
was a contribution by Edwin I. Baer of Baer’s, Canton, 
Ohio. 

F. W. Risque, treasurer of the Sieber & Trussell Com- 


pany, discussed “The Legality of Loose Leaf.” and Loose Leaf 


“The Outside Salesman in Connection with the Stationery * 
Store” treated of the importance of high grade representa- evices 











tion in the offices of the dealer’s city. 

The fiftieth anniversary of The Carter’s Ink Company was THE UNE OF 10001 NUMBERS 
the occasion of an extended account of the beginning and 
growth of that business. ]@ 


A Pardonable Error. 


Al Williams, har manager of the house of Eberhard Modem facilites 
Faber, and H. B. Crosby of the Thorp & Martin Company, 

were in the sani the other day at the Parker house Moder by 8O 
in Boston, cleaning up a bit in preparation for luncheon 

i : et pt XDOKE- 


vhich Mr. Williams was tendering to Mr. Crosby 


The young colored man in the washroom was most at- tne Bees LL oa 
tentive to Mr. Crosby, furnishing him with two or three the aa 


towels to wipe his hands on, brushing him down two or 
three times, wiping his shoes and becoming really con Stan 


Spicuous, but paying no attention to Mr. Williams what- 
ever. Finally Mr. Crosby became slightly irritated and a ah nt 
said, “For goodness sake, boy, who do you think I am 


anyway?” and the colored man replied, “Yuse Mr. Coolidge, 
SOLD ONLY THROUGH 


ain’t ye?” 
’ OEALERS 


A New Use for Shoe Blacking. 

5. M. Babson, sales manager of the Bates Manufacturing 
Company of New York, has discovered, through a cus- 
tomer in the South, a new use for shoe blacking. The com- 
pany recently received a letter from a firm in the South who 
had some months previously loaned one of their Bates 


BooruMG PEASE Co, 


NEW YORK 
SS 
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No. B 70 
“CLIMAX” 


Wire Letter Tray 
Size 10” x 14”x3” 


With Rubber Feet 


; 
Ne aaat? , 

Weven with Twe or “Doable” Wires 
No. B 69414 


Waste Paper Basket 
Solid Tin Plate Bottoms 








full of 


Dollars in profit for the 
Dealer and many dol- 
lars’ worth of satisfac- 
tion for his customers. 
The “Bar Bee” buzzes 
busily in any kind of 
an office. There isn’t a 
drone in the line, 
though there is a “Bar 
Bee” made for every 
conceivable busi- 
ness use, 


Waste Baskets of all 
grades and sizes—spe- 
cial shapes — light and 
reinforced wire. 





NNT OR RR AL 

BOX LY 
OK IL 
Tw) OKRA) i 
\4° o. @ ayy + 
| y ’ « 
MYA A AAAY 
No. B 1693% 


Extra Large Waste 
Paper Basket 


Solid Tin Plate Bottoms 














Correspondence trays 
of different grades and 
capacities; all with 
rubber feet to prevent 
desk scratching. 


We want to tell you 
more about these live 
wires—may we? 


Barbee Wire & Iron 
Works 


Conway Building Chicago, Ill. 





HE 
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No. B701% 
“Acme” Rail- 
road and 
Commercial 
Letter Tray 
(Patented) 
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numbering machines to a man who returned it in very bad 
shape. The user sent the machine back with the comment 
that it had worked fine. Upon investigation it was found 
that they had used shoe blacking in place of ink and had 
operated the machine with a hammer. 

The company is putting the machine in first-class shape 
and is sending it back for many more years of service. 

Need Multiplying Reel on Cash Registers. 

A news item from Dusseldorf narrated an incident show- 
ing how an inflated currency works hardship on users of 
cash registers. An American walked into a cutlery shop 
recently and while awaiting his turn to be served was ad- 
miring an elaborate register made by one of the best-known 
American firms. 

“One hundred and eighty-five thousand marks,” the clerk 
informed the customer as he handed him a small package 
containing a safety razor. 

“How will he mark this on the machine?” the American 
mused, noting that the figures on the register numbered 
only to a thousand—four figures. 
up 185 times?” 

The clerk opened the cash drawer, placed the money 
within and on a little slip entered the amount of the sale. 

“Yes, this is a beautiful piece of work,” the proprietor 
volunteered, pointing to the cash register, “but it is 


“Is he going to ring it 


as 
useless to me as a 100-mark note in a second-class restau- 
rant. We have to trust the clerks now, but it is easy, no 
one wants to steal this paper.” 


The Soul of I. 
Burroughs Adding Machine 
San Francisco, Calif. 
We tell of Personality, 
That is often but 
Like the dashing woman, 
Who strongly is perfumed. 


By W. W. Cooley, Company, 


assumed 


Why talk of Personality? 
It is but a veneer, 

Too often imitation, 
Too often insincere. 


Personality, the Polish, 
The Perfume, the Veneer, 
Is not a mighty Ajax 
That can obstruction clear. 


It is the Individuality 
On which you can rely, 
That will prociaim, 

And bring true fame. 
It is “The Soul of I.” 





“Efficiency !” 
“Phair and Warmer,” Published in 
Herald and Examiner. 


There is a pencil sharpener by the window. 
of a modern business efficiency. In olden days, when a 
journalist craved to sharpen a pencil, he borrowed a knife 
from one of his colleagues. Now he inserts the pencil into 
the littlke machine and turns and turns and turns. Then 
he removes the pencil and discovers that the lead has been 
broken off. So he inserts it again and turns and turns and 
turns. After several such operations he discovers that he 
has no pencil left. Instead of borrowing a knife he bor- 
rows another pencil. I think the machine was invented by 
Mr. George W. Lead, the gentleman who manufactures 
lead pencils. 


A Screed in the Chicago 


It is typical 





The executive is the man who supplies the oil to relieve 
the friction in an organization.—Scrits (Strathmore Paper 
Company). 
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YOU 


and Every 
Retailer 


1—want to sell service-giv- 
ing, durable merchan- 
dise. 

2—want to sell goods that 
people want to buy. 


3—want to sell frequently and steadily. 
4—want to make a profit. 


5—want to restrict the demand on your capital for 
a stock of goods. 


6—want to build up volume by extending credit, 
but you want to be certain of your money. 


7—want all the selling help that can be given. 


Well, Then --- 
Sell Schwab Safes! 


The line is complete in range of capacities and in degree 
of protection. Every Schwab safe is built for a certain, spe- 
cific purpose ; the user understands that when he buys it; and 
it will do what it is built to do—give positive protection. 
Fifty-one years’ experience enable us accurately to foretell 
the performance of any one of our extensive line, in any type 
of fire. Schwab factory methods put in the quality and leave 
out high cost. Schwab safes are priced right for steady sale 
and good profit for the dealer. 


Schwab dealers need make only a nominal stock invest- 
ment. They carry a stock representative of the line, and 
Schwab co-operates with prompt deliveries. A plan for han- 
dling deferred payment orders enables you to sell business 
men who need your service but lack ready cash—and yet in- 
sures payment of the account. And, Schwab has planned 
your selling campaign ! 





That, in brief, is the seven-point Schwab sales plan. Let 
us send you our book giving complete information. We may 
be able to offer you an exclusive agency. 





The Schwab Safe Company 


LaFayette - Indiana 
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The Business of 
Making Friends 


Think men and not money when 
you count customers. Then you 
will realize how much your busi- 
ness depends on the quality of the 
goods you sell. You will empha- 
size too the distinct advantage of 
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ENVELOPES 


Their durability, utility and appearance are uniformly 
superior. Practical devices for filing, mailing and carrying. 
Test and judge FIBERSTOK. Let us send | 


you a selected number of FREE SAMPLES 
with price list and special selling plan. 


NATIONAL FIBERSTOK ENVELOPE CoO. | 


429-447 Moyer Street 


PHILADELPHIA, PA. 


21 Park Row, New York 





























Boston Typewriter Company Takes Larger 
Quarters. 

Word comes from South Boston, Mass., that The Bos 
ton Typewriter Company, which for the last fifteen years 
has been located in a small basement store at 143 Federal 
street, have, owing to the growth of their business, been 
obliged to move into larger quarters, and are now located 
at 42 High street, where they occupy the ground floor store 
and basement. The size of the store is 60x20 feet with a 
brand new double window in front. The store is painted 
white and is fitted with Allsteel green furniture throughout, 
including showcases. It is located within a few steps of the 
old store and within five minutes’ walk from the farthest 
point of South Station, in the heart of the retail district, 
and five minutes’ walk from Washington street. 

The company handles a complete line of rebuilt type 
writers, rebuilt adding machines, G-F Allsteel furniture and 
office supplies, besides holding the selling agency for the 
Corona and Remington portable typewriters. The store ‘s 

















INTERIOR STORE OF THE BOSTON TYPEWRITER CO., 
BOSTON, MASS 
under the management of A. Edward Laven, who has been 
associated with the typewriter trade for the last six years. 
He is assisted in his work by Theodore H. Campbell, who 
has been connected with the typewriter business for the last 
thirty years. 
Gill Offers Friday and Saturday Specials. 

[he J. K. Gill Company of Portland, Ore., advertises 

Friday and Saturday sales of special items attractively 





priced. They use a space in the local papers about 5% 
by 544 inches. On August 3 they announced special offers 
of decorated candles, Parisian dolly bags, Gill’s special 
box paper, club stationery for men, “Little Red Rider” 
a kiddie kar and the “Wonder” fountain pen. 





Wabash Cabinet Company Discontinues Kent 
Factory. 

The Wabash Cabinet Company announces that they have 
discontinued the manufacture of their steel tab guides at 
Kent, Ohio, and have removed all equipment to their main 
plant at Wabash, Ind., where the guides will be made com- 
plete and from which point all shipments will be made in 
the future. This move is made in the interest of better 
and quicker service to their customers. 


Royal Announces Big Increase in New York City. 

An advertisement published on the front page of the 
Royal Standard for August, by the Royal Typewriter Com- 
pany, Inc., announces a seventy-five per cent increase in 
New York City during the first six months of 1923. It is 
pointed out that sale of typewriters is a good barometer of 
business and the conclusion is inevitable that business must, 
in the light of this increase, be improving. 
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COLUMBIA’S 
RIBBONS and CARBONS 


Serve the World 


HERE’S meaning in that: 

. Could we possibly build 

an international business, earn 

a world-wide reputation for 

quality, and control an enor- 

mous distribution of product— 

if Columbia typewriter ribbons 

and carbon papers gave un- 
worthy service? 


Hardly! 


We'd rather attribute this 
growth to the almost limitless 
satisfaction which we try to 
tuck into every box of Colum- 
bia Carbons—to the almost 
limitless service woven into 
every Columbia Ribbon —and to 
what we feel is a sincerity of 
co-operation with every Colum- 
bia dealer. 





We are ready at this time to 
issign additional territory to 
responsive representatives 4 
both at home and abroad. Your 
inquiries will command prompt 
attention, for there is good busi- 
ness ahead for both of us. 





Columbia Ribbon & Carbon Mfg. Co. 


INCORPORATED 


69-71 WOOSTER STREET 
NEW YORK, N. Y. 


Branches Throughout United States and Abroad 
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n & Carbon Mig. 
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Announcing 


ew Series 


(Multi-Purpose) 


Model 4 





A Genuine Heavy Duty 
Equipment 


A heavier machine of increased capacity 
and greater power with 20 inch fly wheel 
and extra heavy shaft; adjustable stroke 
increased to one inch especially attractive 
for Die Cutting; wider bed provides for 
greater perforating utility; built-in cast 
iron cabinet. 


Punching members and Perforators designed 
for the new series are built to remarkable 
accuracy. An exceptional investment in a 
complete Multi-purpose equipment at a 
modest price, for punching, perforating, 
Die Cutting, Round Cornering, etc. 


C.R. & W. A. Nelson, Inc. 


227 N. Michigan Ave., Chicago 


John S. Thompson, Pacific Coast Representative 
350 Sansome Street, San Francisco, California 














; , _ 
Septemver, 1923. 


Stationers Beat Typewriter Men at Baseball. 

A baseball game played some weeks ago between nines 
for the J. Meyers Stationery & Printing Company of New 
York and from the Remington organization of that city, 
was won by a score of 6 to 4 in favor of the Meyers people. 

The Employees Association of the J. Meyers Stationery 
& Printing Company held an outing on Sunday, August 5, 
going from New York to Oyster Bay on the steamship 
Observation. All the members of the organization and 
many of their friends were in attendance. 

Lee Takes New Position. 

George W. Lee, who, for several years has been sales 
manager of the Todd Protectograph Company, and before 
that one of the company’s leading general sales agents, has 
resigned to take charge of the new sales division created by 
the recently consolidated Foamite-Childs Corporation of 


Utica, N. Y. 





GEO. W. LEE. 


Mr. Lee is one of the ablest men in the country in han 
dling specialty sales on a product requiring rapid demon 
stration and that he will be successful in handling Foamite- 
Childs fire prevention equipment is a foregone conclusion. 
He leaves the office equipment field with much regret and 
only because the offer made him was too attractive to be 
turned’ down. 

Beebe Organizes Investment House. 

Announcement has been received of the organization of 
the Thayer-Beebe Company of Minneapolis, by Cleaver 
Thayer and Dewey S. Beebe. The company has offices on 
the ground floor of the McKnight building, and will handle 
bonds, stocks and grains. Office Appliances is gratified to 
learn of Mr. Beebe’s continued advance in the business 
world. He is a man of fine mind and studious habits. For 
several years he was manager of the circulation department 
of Office Appliances. 


Ribbon and Carbon Company Takes Larger 
Factory. 

The Phillips Ribbon & Carbon Company of Rochester, 
N. Y., has just taken a new factory at 61 Halstead street. 

This move was made necessary by the growth of the 
business during the last eight years. The company is now 
settled in its new factory and plans to extend its business 
materially, having increased facilities for taking care of 
an enlarged clientele. 


Detroit Office Appliance Managers Meet Septem- 
ber 7. 

After a period of inactivity during the vacation season 
of July and August, the Office Appliance Managers’ As- 
sociation of Detroit will resume its regular sessions on 
September 7. 
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fl Practical J./emonstration ! 


that has a pointed 
meaning for all 


Sellers & Users 
of INK 


The pen referred to in 
the letter at the right 
is shown full size in 
theuntouched illustra- 
tion. After more than 
39 months of constant 
use, it is in excellent 
condition — good for 
years more of service. 
The ink tablets re- 
ferred to are INK- 
LETS. A “quart- 
size”’ box is shown full 
size below. 


farce Mana 


make non - corrosive 
ink that will not in- 
jure the finest pen,— 
whether steel or gold. 





GENERAL ECLIPSE 


















Arguslir Met March 13, 1923. 


Mr. Luther Pilling, 
General Supply Co., 
Danielson, Conn, 


Dear Mr.. Pilling, 
The pen which I am sending you was put into the 


pen-holder November 1919 and I have used it constantly 
since that time with ink made from ink tablets which you 
have supplied us with. I herewith sign my name with it 
for the last time and I hope it will demonstrate how @ 
good pen with good ink will last with proper care. 

If I had an amount equal to the checks and 
drafts I have signed with this pen, I could easily retire 


and live in comfort for the rest of my life. 


Yours truly, 





NKLETS ink is also clear, free- 

flowing, smooth-writing ink, of 
intense strength and color. A box 
of 32 Inklets make a whole quart. 


To offices, homes, schools, traveling men, 
and all other ink users, Inklets give great 
convenience and perfect satisfaction at a 
saving of 50% to 60% or more. Climate 
proof and always usable. Colors: Blue- 
black, Red, Green, Violet. Samples free. 


Special attention given to low-priced 
school inks 


Dealers: Write for a good offer. 


Co., i" DANIELSON, CONN. 
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A List Price 


It Finds Names and Numbers in a Flash! 


The new telephone index has been improved along 
simpler mechanical lines. It can be sold at retail for 
$2.50. At this price everyone who uses a telephone 
should have a Bates Index on his desk-—in his home 
and in his office. 


The new machine will sell itself when shown with our 
attractive display features in your window or on your 
counter. 


The $2. 50 index is finished in bronze. Other machines 
are: silver finish at $3.50, and gold finish at $5. 00. 


Seven hundred and twenty names and numbers can be put 
on the roll strip and any one of these numbers can be 
found instantly. The new red indicator-line simplifies the 
operation greatly and the strip is instantly removable. 


Comment from dealers all over the country upon the 
success of the old Rotary Index has led us to continue 
the development with the result of this new greatly im- 
proved index at half the price. 
We guarantee every machine. 


Let us send you complete descriptive matter and prices. 


THE BATES MANUFACTURING CO. 


Factory : Makers of Numbering Machines 


Orange, New Jersey 


Tue Bates MANUFACTURING Co. 
§0 Church Street, New York City 


New York Office: 
50 Church St., New York 


Gentlemen: Please send us dealer aid folders and prices of the new Bates Rotary Telephone Index. 
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New Eberhard Faber Display for Holiday Use. 

Eberhard Faber has just announced a new window dis- 
play piece for distribution to the trade for holiday use. 

The display is to be used to stimulate larger sales of 
stationery sets. These holiday boxes have always proved 
to be 
and for the purpose of making a display, this centerpiece 


a very popular item around the Christmas season, 
is a very valuable adjunct to the window. 
The 


center panel is a cutout of an imaginary merchant’s window 


It is a folding display which opens in three panels. 


with a stationery set display. In front of this window, 


which extends about 5” forward, a group of people are 


standing, giving the passer-by the effect of looking into 
the window. 

The two side panels show two of Eberhard Faber’s most 
popular stationery sets. 

This display piece stands 26 inches high by 29 inches 


wide and is lithographed in seven colors. An attractive 


ON: 
stat! ONERY SE 


E@ERHAHO FAGER 


Contains everything 4 
the school child needa ; 





EBERHARD FABER — WINDOW DISPLAY 
light blue background sets off the stationery sets to good 
advantage. 

Eberhard Faber announces that this display piece may 
be obtained by any merchant selling Eberhard Faber sta- 
tionery sets. 


Word Chas. Ed. Potter, Tyrrell building, 
Toronto, Canada, that he has been granted U. S. Patent No. 
1,457,042, covering the invention of Typ-Klip, which was de- 
scribed in Office Appliances a few months ago. 

This device, it will be recalled, is a little thin celluloid 


comes from 


clip about 5% inches long, bent over so as to form a very 
thin holder to be placed on top of letters or manuscripts 
with accompanying carbon paper and _ second sheets. 
Slipped over the top in the fashion designed it holds the 
sheets together and enables the typist to have a number of 
sheets with accompanying carbon ready to run into her 
machine without the necessity of changing carbons every 
time a new sheet is inserted. 

It is interesting to note that several new uses have 


Typ-Klip is now used for led- 


been 
found for this little device. 
ger signals. It is one of the only, if not the only, signal 
that will go through the machine. 
York has installed 2,000 Typ-Klips in their Ediphone bu- 
reau, and a typewriter company has taken up the introduc- 


One large office in New 


tion of the device in foreign countries through their local 
representatives. 
Typ-Klips hold 


and 


together letterheads, etc., with carbon 


paper second sheets, and go through the machine. 


They grip tightly and do not slip when inserted in the type- 


writer. The best work is done when six or less copies are 
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Everybody Satisfied 






The Hall’s Safe Company’s 
Safes are mechanically per- 
fect and enjoy a reputation 
second to none of being as 
near fire proof as human 
ingenuity has been able to 
invent. 













Join the large Hall family of 
enthusiastic dealers. We 
invite thorough investiga- 
tion and your earnest con- 
sideration. 







Hi M 


The Hall’s Safe Co. 


3253 Spring Grove Avenue 
Post Office Box 846 









CINCINNATI, OHIO 
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The world of business ma- 
chines again blazes the way in enter- 
prise and utility. 


For the first time in any in- 
dustry an encyclopedia of its prod- 
ucts has been provided. 


There is now afforded an 
absolutely unbiased, reliable, de- 
scriptive analysis and study of all kinds 
and makes of business machines,of present 
day American manufacture. 

















Complete as the Dictionary 
because like the Dictionary the value 
of its contents is not limited by making a 
charge for representation. The products 
of every maker, prominent or small, are 
impartially included. 


It answers every question of 
the man who is charged with the buy- 
ing, or who makes his living selling any 
kind of business machines. It shows the 
number of makes of each class of machines, 
the name and address of each maker, illus- 
trations, characteristics, specifications, 
equipment and list prices of each model. 


Concisely arranged for quick 
and easy reference, it is limited to 
plain facts without colorfuladvertising cata- 
log phrases to influence favor or selection. 


The first edition, which will soon be 
ready, will be limited. Order your 
copy reserved now—pay for it when 
delivered. Price $4 if ordered now— 
$5 after it is off the press. Save a 
dollar—20°,—-Order today. 


American Exchange Service 
35 South Dearborn St. Chicago 








September, 1923. 


made, but they hold as many as fifteen copies. Being folded 
with overlapping edges, papers afte guided into the Klip 
without effort. 


St. Louis Ribbon & Carbon House Moves. 

The William W. Phillips Supply Company of St. Louis, 
Mo., formerly located at 408 Olive street, now have a 
ground floor location at 317 Olive street. The company 
represents the lines of the Miller-Bryant-Pierce Company 
in St. Louis. 

They have also opened a branch retail store at 121 
Arcade building, likewise on the ground floor. This is said 
to be one of the best equipped office supply shops in the 
city 

William W. Phillips, president of the corporation, reports 
the following three additions to the sales force since the 
first of the year: 

George J. Diepenbrock, formerly with the city and state 
government for eighteen years, with a very wide acquaint- 
ance in St. Louis. 

D. W. Burroughs, an attorney and accountant who has 
chosen outside work as his future calling. 

R. S. Augsburger, who for many years was connected in 
an official capacity with one of the large railroads in the 
stores and purchasing department. 

All of these gentlemen are well equipped for the new 
work which they are undertaking. 


Convenient Sales Office. 


The cut herewith was made from a photograph of the 
interior of the Philadelphia sales office of the Wilson-Jones 
Loose Leaf Company. The sample rack shown is thirty 














PHILADELPHIA SALES OFFICE OF THE WILSON- 
JONES LOOSE LEAF CO 


feet long and contains samples of practically every device 
manufactured by the company, including metal parts for 
binderies which make their own loose leaf binders, machine 
bookkeeping supplies and complete “Buddy” lines 

There is ample space for twenty or more dealers’ sales- 
men to be seated comfortably in this room. That number 
has already been entertained at one time and the lines ex- 
plained and demonstrated. 

The Walkers Return From Europe. 

L. C. Walker, president of the Shaw-Walker Company 
of Muskegon, Mich., with Mrs. Walker and family have 
just returned from Europe after a two and one-half months’ 
trip. Part of the time was spent in England and Scotland 
and the rest on the Continent. 

Clip Man on Western Trip 

Charles H. Hyatt, western coast representative of. the 
American Clip Company, left New York the first of Au- 
gust for a swing around his territory. His first scheduled 
stop was in Oklahoma. 





Pens in Daily Demand— Popular in Every Locality 
Watermatis(deal fountain Pen 
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Pocket Self Cardinal | Mottled Pocket Self- Pocket Self- Pocket Self- Pocket Self- Pocket Self- 
Filling Type | Pocket Self- Pocket Self- Filling Type Filling Type Filling Type Filling Type | Filling Type 
Plain or Chased Filling Type Filling Type Gold middle Gothic, Gold- Filigree Plain or Chased | Gold-Filled Pansy Panel 
Including With Gold With Gold Band Engraved Filled E.C Including With Gold | Band on Top Sterling Silver 
Clip on Cap Filled Lever Filled Lever or Plain Including Clip on Cap Filled Lever of Cap with EC. 
526 $2.75 and Clip and Clip Including Clip on Cap Gold-Filled and Ring Ring 4524V E.C. 
52. 2.75 | 52% $4.00 | 52% $4.00 Clip on Cap 0552% 055214 ...$11.00  524%Vw.r 095244V..$4.00 w.r.....$7.00 
54 4.25 | 52 . 4.00 | 52 4.00 | 0752% $4.50 E.C...$11.00 | 0552 11.00 GFL.. .$3.00 Solid Gold ‘ 
55 5.25 | 54 5.50 | 54 5.50 | 0752 4.50 Solid Gold ld G 95234V..$12.00 | Gold Filled 
56 6.25 | 55 6.50 | 55 6.50 | 0754 6.00 | 5591, epoca Gold 0552)4V EC. 
58 8.25 | 56 7.50 | 56 7.50 | 0755 7.00 EC...$42.00 | °°" $27.00 w.r.... $10.00 
38 9.50 | 58 9.50 | 0756 8.00 so Stee Sterling Silver Solid Gold 
| 0758 10.00 eres Silver | 4591 ¢ $5.50 552%4V E.C. 
E.C $8.50 | 452 5.50 | W.t... . $33.00 


L. E. Waterman Company 
129 So. State Street, Chicago 
New York Boston San Francisco 





PENS OF GREATER INK CAPACITY 





Regular Type Regular Type Regular Type Regular Type Safety Type Safety Type | Safety Type Safety Type Safety Type 
Plain or Chased Gold Middle Gold Mounted Filigree | Plain or Chased Gold Middle Plain or Plain Gold Filigree 
Including Band Engraved Plain Bands Sterling Silver | Including Band | Chased Middle Band Sterling Silver 
Clip on Cap or Plain Including Including Clip on Cap Engraved With Ring ant With Ring 
No Including Clip on Cap Clip on Cap | 4914.... $3.25 or Plain | 4214Vw.r.$3.25 Gold Ring 44914 
1244 $2.75| CliponCap | 9612%...$4.50| 41244 $5.50 | 42... 3.25 | 074214... $5.00 | F 074214 V, w.r.. .$6.00 
12 2.75 | O712'4.. . $4.50 | 0612 4.50 | 412 . 5.50 | 44 4.25 | 0742 5.00 V,w.r. $4.25 
14 4.25 | 0712 4.50 | 0614 6.00 | 414 7.50 | 45 5.25 | 0744 6.00 | Gold Filled 
15 5.25 | 0714 6.00 | 0615 7.00 | 415 9.00 | 46 6.25 | 0745 7.00 0542" 
16 6.25 | O715 7.00 | 0616 8.00 | 416 10.00 48 8.25 | 0746 8.00 V,w.r..$10.50 
is 8.25 | 0716 8.00 | 0618 10.00 | 418 12.50 | | 0748 10.00 
20 10.25 | 0718 10.00 _, Solid Gold 
| | 542 2 
| | | i | | V,w.r. . $22.00 


L. E. Waterman Company 
129 So. State Street, Chicago 
New York Boston San Francisco 
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Harry A. Smith, General Manager, Smith Typewriter Sales Co. 


Assured Profits For Dealers! | 


Those of you who have had business dealings with 
eH TO SHIUTTRT TOS me know that when I say I have a proposition of 

unusual interest to dealers, it will be well worth 
any man’s careful consideration. 


I can help you get the bulk of the Typewriter 
sales and profits that lie around you. One or 
more of our plans will fit in exactly with your 
location and size of your business. 


You are in business to make money consistently year after 
year. So are we. The way to do that in the Typewriter 
business is to sell a machine that is so good that every 
purchaser becomes a real booster who brings in another 
customer; to have a selling price that is very attractive; 
to have a satisfactory profit for yourself; to eliminate all 
the trouble and expense of ‘‘comebacks’’ by knowing that 
every machine you sell is as near to supreme perfection as 
highest skill, modern facilities, and honest practices can 





The Famous make it, and that the ‘‘house’’ is back of you to the limit. 
Regardless of your present or past experience in handling 
7 typewriters, you should be familiar with our new plans. 
J mi Write me, personally, today! 
SILENT ory G Smitke— 
MODEL NO. 8 General Manager 


Smith Typewriter Sales Co. 


SMITH TYPEWRITER SALES CO. 


296-360 East Grand Ave., Chicago 


‘‘Smithtype Rebuilts’’ Means Satisfied Customers 
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Made from high grade Rags 





Announcing a New 
Water-Marked Paper: 


VERILITE MANIFOLD 


Sub. 744——White Only 


Made in sizes:— 


17x22 17x28 
17x26 22x34 
19x24 


Will Be Stocked By Leading Paper Merchants 


Investigate! 
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Where Do You Live? 


Being an Article in the Royal Standard for August, 1923, 
by George Ed. Smith, President of the 
Royal Typewriter Company, Inc 


Read this aloud 

Where do you live? By that I mean the personal “ego.” 
Does the real YOU live in your heart, the way sentimental 
ists seem to think, in your head, or in your liver? The an- 
cients thought that a man lived in his liver. That’s why 
they called it “liver.” 

Now, as far as your customer is concerned, you live in 
your voice—in your words. That is you. But it is not only 
you—it is your whole company. 

You have seen a picture of the Sphinx many times. But 
you don’t know anything about the Sphinx. It hasn’t 
said anything. It doesn’t really live until it talks. It may 
be doing a lot of thinking all by itself, but it is having very 
little influence on the world. 

You live in your words—that is, as far as the outside 
world is concerned. And now—how much attention do you 
give to clothing yourself, your real personality, in the best 
possible form? 

There is more in a man’s voice—its tone, its calibre, its 
quality, its fibre, its inflections—than there is any feature or 
all the features of his face. The voice is courteous—pleas 
ant—forceful, and if it is, you are all of these things. The 
voice is persuasive—not smirkingly so or patronizingly so, 
but persuasive in the sincerity of its tone—persuasive in its 
confidence, in its full notes of determination 

A man will say to you sometimes—“I have difficulty in 
getting my ideas over.” This man needs to study fitting his 
voice to his ideas. You can’t command an army in a whis 
per, nor can you put a baby to sleep by shouting at it. 
You can’t sell ideas in an irritating, rasping voice. 

Your intentions may be perfect, but unless your voice is 
a mirror of these intentions, the customer is going to have 
a hard time finding out, because the voice conveys to him 
practically all the impressions that he is going to get. 

\ great deal has been said about appearance, neatness, 
pleasing personality—but summed up, all of these things 
are minor consideration to the voice. I don’t discount or 
qualify the value of politeness, but politeness can only really 
be effective when the voice is polite. 

I don’t detract from the value of good health, but there is 
nowhere that good health is reflected so quickly as in the 
voice. It is not always the words which convey a distinct 
impression of determination and confidence. Is it not 
brought out more by the tone of the voice itself? 

Many a brave heart has been sorely hampered by an un 
pleasant voice, and his pathway has been strewn with obsta 
cles placed there by unthinking people who simply pass 
quick judgment on what they have learned to be the most 
reliable index of character—the voice. 

If you would sell, sell a good article. If you would 
make a success of selling, think, until you have thought 
it out, be able to talk it, or you don’t know it. Then 
think it out some more. But even when you can talk it 
you are not through 

Train your voice to convey your thoughts, not only by 
words, but by what is just exactly as important as words 
expression 


1 
} 
I 


[It is not always the things we say that carry the most 


weight It is the way we say them 


Thoughts have made presidents. Thoughts have made 
emperors. And thoughts will continue to control the 


world. But what kind of thoughts?—expressed thoughts 
properly expressed thoughts—when you get right down 


to it the voice. 
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‘Operates Like A Vault Door” 
Safe Deposit Boxes 


Here is your opportunity to add a profitable line without 
investing a nickel in overhead. Remember, this is the 
only safe deposit box listed as Standard by the -Under- 
writers’ Laboratories. 


Invincible Safe Deposit Boxes are built and sold in sec- 
tions. Every new installation you sell is the foundation 
for steady repeat sales and big steady profits for you. With 
no stocks to carry—no investment—no overhead, your 
profits are clean. Our advertising to the banker aids you. 
Our reputation is back of you. Our selling co-operation 
will guide you. Your success is certain. Use the coupon 
for the details, there is no obligation. 


INVINCIBLE METAL FURNITURE CO. 


Manitowoc Wisconsin 


Mail the Coupon for Prices, Discounts, etc. 





i 

Invincible Metal Furniture Co., Manitowoc, Wis. I 

— ) , I 

Gentlemen:—Kindly send us information of your selling | 
plan on Invincible Safe Deposit Boxes, Prices, Discounts, 

Dealer Helps, et: ] 
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The Guest Book. 

A. H. BARKERDING of Mittag & Volger, I: Park 

e CW Ridge, N. J., called on Office Appliances on July 31. Mr. 

Barkerding believes that business in the ribbon and carbon 












A Tiffany Paper-Fastener, 

Built on the Ford’ 

Idea 
Ww 


HE “Unit” uses either No. 1 or No. 2 genuine Hotch- 
kiss Staples. It has all standard Hotchkiss parts 
including the infallible, non-clogging staple guide. It 

has a release which permits removal of the staples at 

any time. It has a new plunger cap, streamline design— 
and you can take it apart for repairing or replacing any 
parts. No need to throw a “Unit” away or send it to the 
factory—every part is standardized, as easy to keep in 
shape as a “Ford.” Yet the “Unit” is a “Tiffany” quality 
paper fastener. 

Think over these big points and 


“Unit” is going to make money for you. 
or write us now. 


you'll see why the 
Ask your jobber 





THE HOTCHKISS NO. 1 


is still going strong. And so are all Hotchkiss machines Keet 
your stock full enough to satisfy all customers. 


THE HOTCHKISS SALES COMPANY 


Norwalk, Conn. 


HOTCHKISS 


PAPER FASTENING MACHINES 


held should be good during the fall and winter, but that 


it would be better were it possible to bring about prices 


more in conformity with the increased cost of materials. 


The manufacturers are getting a good quality of raw mate 
rial, much of which is made in the United States, but the 


prices for these materials are very high, while the advance 
1 the price of the finished product has not kept pac: 

H. FERER of the All Makes 
Nebr., paid a visit to Office 
during a business trip to Chicago. 


C. H. AMES, head of the 


Typewriter Company, 
Omaha, Appliances on July 31, 
Ames Supply Company’s New 
York office, called on Office August 3. Mr. 
Ames combined a business trip to Chicago with a visit to 
his brother, Art Ames, head of the 


Appliances on 


Ames Supply Company. 


STEFAN. COYLE of Warsaw, Poland, paid a visit to 
Office Appliances on August 5 during the course of which 
he spoke interestingly on conditions in Poland and the sur 


rounding countries. 
W. C. BIENEMAN, 


Company, 


sales manager of the Imperial Desk 


Evansville, Ind, spent a short time in the office 
of this journal on August 11. 
WALTER L. WEST of 
Othice Appliances last month. 
R. A. MOOTE, Jackson, Mich., 


nal on 


Kansas City, Mo alled on 
paid a visit to this jour- 
August 17. 


N. B. MAYO, assistant sales manager of the Royal Type- 


writer Company, New York, visited Office Appliances on 
August 18, during the course of a business trip to the 


; 


dealers alre ady 


West, 


lished and 


estab- 
need seems to be 


during which he will visit 


establish others, where the 
evident. 

Y. E. NASOR of Wichita, Kas., 
this office on August 20 

E. F. DURBIN, 


ment 


spent a short time in 


who is connected with the office equip- 


business in Los Angeles and other points on the 


August 22. 


Pacific Coast, visited this office on 


L. K. HONEYWELL, assistant sales manager, Wales 
Adding Machine Company, of Wilkes-Barre, Penna., called 
on August 22. 

COL. JOHN W. MESSIMORE of Goshen, Ind., paid a 


visit to this journal on August 23. 
New York Office. 
H. EVANS of Hazell, Watson & Viney, Ltd 
England, called at this office recently. 


London, 


I’. J. WARD of London, England, was a recent visitor. 

M. M. GOTTLIEB of the Carrib Manufacturing Com- 
pany, New York, spent a short time in this office last month. 

W. E. BLOCH of A. C. McClurg & Company, Chicago, 
was a recent visitor to the New York office 

F. E. BROWN of the Hall-Welter Company, Rochester, 
N. Y., called a few weeks ago 

CHARLES W. LIPMAN of the Graff-Underwood Com- 


pany of Boston, Mass., 

F. P. FLANAGAN, 
Cabinet Company, 
visited the 


spent an hour in our office recently. 


formerly connected with the Safe 
but not now in the office equipment field, 


New York offices a few days ago. 


J. T. Hill “On His Own.” 


J. Thomas Hill has resigned from Corlies, Macy & Com 
pany, Inc., and will establish himself in business S 
l. He has 
Inc., the 


will be conducted 


ept mber 
Macy & Company, 
Brooklyn store at 52 Court street." This 


purchased from Corlies, 
business 
as a high-class stationery store. Mr. Hill 
had been manager of the retail stores for the past eight 
years. The new business will be conducted as J. Thomas 
Hill Company, Inc., 


New York in 


having been chartered by the state of 
August. 
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HROUGHOUT AMERICA, 
IT IS ALMOST A TRA- 
DITION THAT FINELY 
EQUIPPED OFFICES MUST 
INCLUDE CHAIRS PRO- 
DUCED BY THE MILWAUL- 
KEE CHAIR CO., EITHER 
IN SPECIAL OR TYPE 
DESIGN. 


RETAIL STORES SERVING 
THE BETTER KIND OF 
BUSINESS OR QUASI-PUB- 
LIC INSTITUTIONS, WILL 
RECEIVE A FULL MEAS- 
URE OF COOPERATION. 





THE MILWAUKEE CHAIR COMPANY 


EXECUTIVE OFFICES 
624 SOUTH MICHIGAN AVENUE 
CHICAGO 


CHICAGO MILWAUKEE PORTLAND MINNEAPOLIS 








THLGHeNeATNNCUDOEDOOOneeOnnOOESeREONS peNNED 
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No. 360 WL 
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Tables and 
Office 


Furniture 
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weet 





—_— 
— 


‘ats ives® 


c 


° o~, 2 <a, 





Quigley location assures 
you quicker service at 
lower freight costs 


HEN you choose among many lines of office furniture you like to 

know how freight costs compare. Just so, the Quigley Furniture 
Company has anticipated this problem of the dealer and established the 
Quigley-Secoy home in the commercial heart of the East. No more ef- 
fective shipping center could have been chosen. It covers a radius of 
about 500 miles with the most practical shipping facilities—freight costs 
are necessarily the lowest; service the fastest. And Quigley-Secoy has 
an ever-ready supply of tables and office furniture for immediate ship- 
ment. It will pay you to take advantage of the Quigley location. Better 
service that costs less means more pleased buyers—and a greater saving 
for you. 














Qui ley- Secoy 


Line 
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A better way to buy tables 


T is just this idea of “better service 

at less cost” that encourages the 
consumer to buy. The Quigley-Secoy 
line of tables is on the market for the 
buyer who wants to get good service 
with quality. 
Take advantage of Quigley shipping 
facilities. Put yourself in constant 
touch with a convenient and reliable 
supply of Quigley tables. And offer 
your consumer Quigley tables be- 
cause he can get them when he wants 
them, and because the service costs 
him less. 
























Your Market 


Over 700,000 important business executives 
are reading this advertisement in October 
SYSTEM. They constitute the most po- 
tential buyers of office furniture right in 
your locality. It brings to them the story 
of how Quigley-Secoy tables can aid their 
business and creates the market for you. 


Quigley-Secoy Tables 


“Work benches” of business are what 
they are aptly styled. The executive 
and office worker use Quigley-Secoy 
tables to simplify their work. They 
surpass a desk for daily conferences. 
Tables give more room and faster, 
bétter organized work. 


Quigley-Secoy tables are made by a 
pioneer builder of fine office furniture. 


Work tables, display tables, tele- Reprinted 





phone tables—tables for every from 
commercial purpose, made in oak, October 
mahogany or imitation, in all sizes. SYSTEM 


We will gladly send you complete 
information on tables and office 
furniture to fit every commercial 
need. It will pay you to buy the 
Quigley-Secoy line. A letter will 
receive prompt attention. Write 
us today. 


THE QUIGLEY FURNITURE COMPANY 
WHITESBORO NEW YORK 











Quigley-Secoy 
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The Most Expensive Form of Blindness 


How being blind to business facts 
is costing many firms real money 











AVING eyes, and yet being unable to see 

certain facts is a tragic form of business 

blindness. It is costing many firms thou 
sands of dollars in lost sales, credit losses, 
waste in production, etc. 

When records are placed on Acme Visible 
Equipment, all facts are placed at one’s finger 
tips. Acme Visible Equipment makes every 
recorded fact instantly available—gives re- 
sults today, NOW. When applied to the rec- 
ords of any firm, Acme will instantly multiply 
their value—increase their productiveness. 

Broadminded stationers are finding it profit- 
able to cooperate with our district sales man 
agers by recommending Acme to their cus- 
tomers and prospects. So that you may be 
better acquainted with the various money- 
saving features of Acme, we urge you to write 
today for full information. 




















Acme Card System Company 


Dept. O. A. 923 
114 So. Michigan Ave., Chicago, IIl. 


VISIBLE RECORDS 
EQUIPMENT 
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Commerce Chamber Analyzes Nation’s Problems. 
[he position of American business on important economic 


questions facing the country were put betore President 


Coolidge August 20 by a committee representing the Cham- 
ber of Commerce of the United States 

The committee was headed by Julius H. Barnes, presi 
dent of the chamber. Other members were A. C. Bedford, 
of New York, chairman of the board of the Standard Oil 
Company, of New Jersey, and vice-president of the cham- 
ber for the Eastern states; John H. Fahey, publisher of the 
New York Evening Post, a former president of the cham 
ber; Lewis E. Pierson, of New York, president of the Irv- 
ing-Bank-Columbia Trust Company, a director of the cham- 
ber: Wiliis H. Booth, of New York, vice-president of the 
Guaranty Trust Company, and president of the Interna- 
tional Chamber of Commerce; Fred I. Kent, of New York, 
vice-president of the Bankers’ Trust Company, a member of 
the chamber’s foreign affairs committee; Charles F. Weed, 
of Boston, vice-president of the First National Bank and 
a director of the chamber, and Elliot H. Goodwin, of Wash- 
ington, resident vice-president of the chamber. 

The subjects which the committee took up with the 
President, together with the chamber’s position on each, 
follow 

Our Relations Abroad. 

International Relations—Economic disorder in Europe 
continues an obstacle to the establishment of permanent 
peace, to the elimination of unemployment, and to the 
restoration of normal living conditions, and contains also 
the menace of still further unhappy developments. It seems 
manifest that the lack of a just and lasting settlement in 
Europe reflects into many of our domestic problems, the 
distress of the grain raiser, the distress of industry which 
had developed on export outlet, selling prices at home for 
factory products that now lack the economy of large pro- 
duction sustained by both home and foreign trade, prices of 
securities which are depressed by constant apprehension; all 


how desirable it is to secure an early solu- 


these emphasize 
tion. It is clear that business conviction would welcome the 
opportunity for the United States, either officially or un- 
officially, to be helpful in the solution of these European 
problems, and with the least possible delay. 

International Court—The chamber already has urged 
that the United States Government take its place with the 
other nations of the world in this court, and expresses 
gratification in the measures being taken by our Govern- 
ment to that end. 

Railroad Transportation—The chamber stands for pri 
vate ownership and private operation, under fair and just 
regulation, based upon recognition of the obligation of the 
railroads toward the public and likewise of the obligations 
of the public toward the railroads. 

General Transportation Conference in Fall. 

As the result of a conference in which the leading rail 
road, motor and waterway authorities participated, and 
which Secretary of Commerce Hoover attended, for several 
months, active chamber committees of experienced men 
have been working on certain phases of transportation, with 
the object of formulating a program of recommended trans 
portation development and treatment For instance, the 
relation of motor highway transport and the use of motor 
delivery in congested transportation terminals, is one of the 
phases receiving serious study. The conclusions of the sev 
eral committees (six in number) will be submitted to a gen- 
eral transportation conference this fall, and from that con- 
ference we hope for findings and recommendations that 
will be helpful to Congress and the executive branch of the 
Government, especially in defining the proper relation of 
Government to transportation. 

Merchant Marine—The chamber is opposed to the Gov- 


ernment engaging in commercial business. It believes that 





ARE YOU? 


Are you interested in 
trade doings in 


GREAT BRITAIN? 


If so, there is only one 
way of keeping abreast 
of the times and ‘that 
is by the regular 
monthly receipt and 
perusal of the 


BRITISH STATIO 


—a monthly journal 
for the Stationery and 
Allied Trade whose 
editorial pages are 
unique for news, in- 
struction, originality 
and general interest. 
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further efforts should be made to evolve a pla 








Your Sales Talk 
Will Interest the 
Office Manager 


when you talk employees’ health; he wants 

the office force on the job every day, get- 
ting out a full-sized day’s work. 

The UHL Steel Pos- 

turChair is scientifically 

to keep the 


designed 


user comfortable, 
rested and able to con- 
centrate; it is the re- 
sult of long factory 


experimentation in col- 
laboration with the 
\merican Posture 
League, and it is the 
only chair made to fit 
the human body. It is 
improving the output 
of thousands of office 
and factory workers, 
but it is just in the be- 
ginning. 


INCORRECT SEATING 
Most chairs are, in themselves 
fatiguing, because the pelvic 
seat bones bear the major 
part of the weight. This en- 
courages bent-over posture, 
which hinders the proper ac- 
tion of the heart lungs and 
other organs 


Wherever dealers dem- 
strate posturchairs, they 
make sales. You may be 
sure there is a good de- 
mand in your territory. 
Let us send you complete 
descriptive matter, or bet- 
ter still, order a few and 
see how quickly you will 








CORRECT SEATING 
With the new Uhl Steel Postur 


Chair, the pelvic bones rest 
in a depression in the seat 
floor, which, with the low back 
support, sustains the pelvis in 
right relation to the spine 


Seat is shaped to distribute _ , ee 
pressure borne by pelvis and turn over your money. 
thighs. 


The Toledo Metal Furniture Co. 


1294 Hastings Street Toledo, Ohio, U. S. A. 


Also Manufacturers of Uhl Steel Office Furniture: Typewriter 
Desks, Chairs, Tables, Stands and Factory Equipment: Chairs, 
Stools, Trucks and Tool Trays. 


r 
operation of Government-owned ships. The chai 
a ship subsidy, in the effort to equalize operat 
It has asked 


of the possibility of relaxation of burdensom« 


vantages of American ships. 


without jeopardizing proper public safety 
Schedule of Tax Reforms Proposed. 
Reforms—The chamber’s 


be: 


Repeal 


Tax 


positio! s 
should 
of remaining war excise taxes 
needed revenues obtained from a sales 
Readjustment of income surtaxes for 
of making them more fruitful in 


back into productive and tax-yielding ent 


revenue 


vestments the income from which is free 
taxation; 


issues of federal obligations s|} 


Future 
their interest subject to the federal tax 


“ 


Prompt and conclusive settlement of 


should be assured to all persons who a 
faith; 

Income tax should not, in times of peac« 
able until the amount has been finally de 


in case of fraud; 
Administration of federal income taxes s] 


decentralized that a tax payer may have 


for prompt initial decision of questions betw 


and the government without necessity and ex 
a trip to Washington; 
Court of tax appeals, independent of the 


Department, should be set up with such 


and jurisdiction as to assure an early and 


decision upon substantial questions; 


American citizens resident abroad should 
subject to the federal tax upon incomes 
abroad and not remitted to the United Stat 


National Budget System Approved. 


National 
1912, 


the chamber has followed with great interest tl 


Budget—The first referendum of 
in favored the establishment of a nationa 
tion of a national budget and the administratio 


chamber feels there is every encouragement 


and perfect the budget system. 


lack of flexibility, the present immigration law is 
able to changing conditions. The chamber there 
be added 
selective basis, to provide a flexibility, without aff 


This 


an additional two per cent quota 


social standards. 


two per cent is a maxin 
such part (if any) of which should be used as is 
to meet the recognized economic and social ne¢ 
nation 


Provision for Disabled Soldiers. 
Veteran Legislation—Repeatedly the chamber ha 
adequate provision for the disabled, and certai1 
tive measures for uninjured veterans. 
against the cash bonus, and the equivalent certi! 
for uninjured veterans. 
Tariff—The chamber advocated the principle o 


tariff, but it favors the creation of a separate ta 























inauguration of this system, 





has affirmed its conf 











by private citizens, before entering upon direct g 


amounts of capital which have been diverted 


this amount should be subject to later revisi 


Immigration—The chamber believes in restri 
migration, and that the principle of selection s| 
controlling factor in immigration legislation. Be 


solely 


cates that, to the present three per cent quota, ther: 


oppo 


The chaml 


ment board so that the tariff commission may conti! 
influenced its functions as a research and reporting 
Federal Reserve System—The chamber advocat 


ration 
rnment 
favors 
disad- 
igation 


tint 
ions 
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At Last! ... A Perfect Folder 


“It pays for itself in three weeks actual use” 


TheNew Aldrich 55 HicH bury FOLDER 


Hairline 
Accuracy 


6,000 sheets an 
hour, 1, 2, or 
3 folds each 


Spoilage 
eliminated 


Stacking 
Perfect 


Compact— 
30” x 42” 





Guaranteed 
5 years 





SIMPLE Entire set-up controlled by five stops—takes 2 or 3 minutes 


to set for any style fold and it STAYS set. Only 2 cams 
instead of usual 7; 3 tapes instead of usual 13. Folds registered automati- 
cally. Can be changed from 2 to 3 folds while in operation. 


STURDY Built to last a generation with little if any upkeep expense. 


Heavy grey iron frame, double-ribbed, jig-drilled and fully 
machined. ALL STEEL ROLLERS—machined to .001 of an inch. No 
rubber rolls to wear or small gears to break. Our five-year guarantee is 
your proof that you will secure uninterrupted service. 


The ALDRICH 55 HIGH DUTY FOLDER 


handles virtually EVERYTHING; all style letter folds, including 
outlook envelope large and small; broadsides; price lists; bulletins; 
double letter-heads; monthly statements; pamphlets and booklets 

4, 6, 8 or 16 pages at one operation. Handles any kind of stock 


successfully. 
Descriptive booklet awaits your request 


RUSSELL ERNEST BAUM, National Distributor 


37 South Broad St., Philadelphia 








DEALERS:—WRITE FOR FRANCHISE. YOUR TERRITORY 
MAY STILL BE OPEN 
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Every Feature 
a Good Safe ShouldHave\ 
~at a Price that Sells 


EAUTY, with every advantage of utility has built Steelcase pres- 
tige and preference everywhere. The correct, clean-cut lines of 
Steelcase Safes typify the solidity of the institutions they serve. 


Steelcase Values Dominate 


Dealers point with pride to the generous design and scientifically 
superior wall, door and lock construction ;—customers who have been 
“looking around” expect to pay much more for Steelcase advantages, 
—and quotations invariably close sales promptly. 


We Cooperate With You 


Every detail in the selling of Steelcase Safes has been 
carefully worked for your benefit. Dignified literature 
for sales promotion that reflects Steelcase quality is 
at your disposal. 










Send for our sales cooperation plan, prices and 
discounts. The facts will point the way to good 
business and profits for you. Write today. 


STEELCASE 


Underwriters’ %sabe! 


The combination of light weight and an unusual 
margin of safety arouses keen interest in the STEEL- 
CASE “B” Label Safe. Because of its elimination of 


superfluous weight, due to dry insulation, this popular Door Joints 
model requires no reinforcement of floors. Shipping at, 2 See = 
and handling expenses are reduced proportionately. and groove joint extending co1 
STEELCASE “B” Label Safes guarantee tested and a eg ee ye — i. 
known protection. They stand head-and-shoulders protecting tongue on the 
ae. ; ’ . ts tightl to a continuous ré 
above competition in the dealers’ eyes. pone Tg nw Bi BM yy noe 
J ’ , hind and into the frame 
For Prices and Discounts Write safe 
METAL OFFICE FURNITURE CO ally seals the joints around t 
tically seals the joints around th 
a . doors of the safé Because 
GRAND RAPIDS MICHIGAN this construction it is imposs 
to force and gain access t 


safe by battering off the hing 








biusiness succeeds 


found 




















about to issue The com- 














dickering is confined to one con- 
cern. Thus is your time and 
overhead reduced to the mini- 
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the principles « system and its earnest conviction that ~- 
no changes should be considered except such as will add 
further strength and usefulness to the present plan and P ily h 
will continue existing safeguards against partisanship in encl ing t e 
direction or in service. Cc e 1W Id 

A New Stationery Store in Boston. 

The Business Builder Service, printers, engravers, adver- wo of the pencil industry’s lead- 
tisers and designers, has added a stationery store to its list ers. the REALITE and _ the 
of activities and will handle a complete line of office supplies. AUTOPOINT, made in the same 

The store is located at 359 Atlantic avenue, Boston. . , . . 

ee a ; ee ee eee factory, form a selling combina- 

In addition to commercial and social stationery, the com- : | : i 
pany will handle photography painting, advertising novelties, tion that is extremely advan- 
signs and paper tageous. Its greatest merchan- 

i dising value lies in the pencils 
Frank Brick Returns to Woodstock Organization. themselves—in the degree of per- 

Frank Brick, until receritly manager at South Bend, Ind., fection attained by these mechan- 
for the Remington Typewriter Company, has become dis- ically perfect and attractive writ- 
trict manager for Southern Ohio for the Woodstock Type- A ing instruments. 
writer Company He had been for some time with the de 

} 
4 . 
| 
} The Autopoint with the — 
q netal barrel furnished in 
\ arious styles, is a per- Ri! 
\ fect pencil and is estab- 
4 lished as a ready seller Sarl 
: everywhere fe 
t You auto use an ; 
' Autopoint 
4 
[ ; 
} 
' 
The barrel of the Real- ’ 
ite is made of Redmanol, i 
2 composition as light as 4 
wood and practically in- iw 
destructible It lends 
itself to many beautiful 
color arrangements. / 
Realite is a real / 
pencil ; 
’ 
In the various models and de- | hy! 
signs, these two pencils cover ' 
every possible need of the com- | 
mercial world. Then, too, the 1h) 
rare beauty of the new composi- M4 
FRANK BRICK tion barreled REALITE and the | 
superbly polished metal AUTO- 
Compania Mercantil Nacionale Mexico, S. A., Mexico City, POINT is ideal for the holiday 
D. I Mexico. Previous to that connection, Mr. Brick and gift trade. And for school hi 
had been in the general offices of the Woodstock Type- work these pencils are unbeat- } 
writer Company at Chicago. able. 
You can cover every pencil 
A New Chair Catalogue. with the AUTOPOINT AND 
The Conrades Manufacturing Company of Chicago is REALITE profitably. All your 





a new, handsome chair catalogue. 
pany manufactures a fine line of Windsor chairs and rock- 
ers and wing chairs and rockers. 

The catalogue, which includes description of these and 
other lines with prices and other information, will be fur- 
nished any dealer upon request. 

Morf Beats Barber in Tip Case. 

On page 188 of the August issue of Office Appliances was 
printed an accé of an experience by A. W. Morf, of the 
Woodstock Typewriter Company, New York, N. Y. He 
refused to tip a barber, and the tip was added to his check 
[he case came the court of special sessions at New 
York, and the fined the barber $25.00. 


mum and the sales value of your 
products raised proportionately. 
May we tell you more about it? 


The 


Autopoint Products Co. 


4625 Ravenswood Ave. 
Chicago, III. 
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to serve 


Made better 
oil diast longer 


That is why a 


“Fibrotta” ware sells easily 


N EVERY office building, in fact, in 
each office there are many splendid 
opportunities to sell these ‘‘Fibrotta’’ 
useful articles. ‘‘Fibrotta’’ ware is 
made of special indurated fibre and 
finished in a natural mahogany-like 
color which is so desirable for office use. 


‘“‘Fibrotta’’ waste baskets and spit- 
toons are noiseless, sanitary and neat. 
No clatter and bang while cleaning up 

no scratched floors or marred furni- 
ture and woodwork with these ‘‘Fi- 
brotta’’ office necessities. 


“‘Fibrotta’’ waste baskets are cheaper in 
the end. They are light, easy to clean, and 
are not injured by water or chemicals—they 
do not stain or become 
discolored, they seem to 
last forever. 

“Fibrotta’’ spittoons 
are particularly adapted 
to office and building 
use. Here ‘‘Fibrotta’’ 
is the ideal substance. 
Its hard smooth sur- 
face can be instantly 
cleaned and the spit- 
toon kept always sanitary and neat. 

There are no cracks—no hard-to-get-at 
places to clean. They are light, noiseless and 
good looking—-the rich mahogany surface 
blends pleasingly with the office or hall fur- 
nishings. Add to these features their long 
life and reasonable price and you can readily 
see how easy they are to sell. 





Write for prices 


THESE ‘‘Fibrotta’’ articles 
have so many unusual fea- 
tures and are so reason- 
ably priced that you can 
easily build up a profit- 
able, steady business on them. Write Cord- 
ley & Hayes, 12 Leonard Street, New York 
City for details. Ask also for catalogue of 
other “‘Fibrotta’’ products. 


Fibrotta 
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Covington Concern Suffers Fire Loss. 
Fire in the building at 306 Walnut Covington, 
Ky., caused a considerable fire loss to stocks of stationery 
The office furniture 


street, 


belonging to a Federal Reserve bank. 
of The William D. Hall Company suffered damage 


due to smoke. 


store 


Golden Anniversary at New Orleans. 
F. F. Hansell & Bro., Ltd., 404-12 


New Orleans, La., will celebrate the fiftieth anniversary of 


Carondolet street, 


the business, September 5. There will be a formal opening 


and inspection of the new offices and showrooms 


Jackson Now With Royal Typewriter. 


J. Tom Jackson, who has been selling Oliver typewriters 


continuously for the past seventeen years, has accepted a 
position with the Royal Typewriter Company, In He is 
now manager of the branch in the National Bank of Com 
merce building, San Antonio, Texas 

Mr. Jackson traveled out of Chicago for The Oliver Type 


1917. In March 


Parker Company of 


writer Company from 1906 to 


became sales manager for the W. A. 





J. TOM JACKSON 
San Antonio. This company is Texas distributor the 
Oliver machine. Mr. Jackson resigned August 15, and im 


mediately assumed his new duties as Royal managet 


Ten Reasons for Optimism. 


Ten production records that have been established by 
industry within recent months were cited by Julius H 
Barnes, president of the Chamber of Commerce the 
United States in an address at Buffalo, N. Y. He spoke 
before the National Association of Insurance Agents 
August 22. The address mentioned the following 

The largest pig iron production; the largest cotton con 
sumption; the largest steel ingot production; the largest 
crude oil production; the largest automobile and truck pro 


residential construction; the largest 


the 


largest 
locomotives; 


the 
production of 


duction; 


largest volume of mail 


order sales; the largest volume of retail sales; the largest 
volume of railroad car loadings. 
Mr. Barnes also made several significant comparisons of 


changes that have taken place in the United States since 
the pre-war year of 1913. The more important of these 
comparisons are: 

“The population of the United States has increased four 


teen millions of people, with their enlarged requirement 
“The annual national income has increased from thirty 


5. 


four billion to fifty billion. 

“The aggregate savings deposits have increased from six 
billion to fourteen billion dollars. 

“The deposits in national banks have increased from six 
billion to seventeen billion dollars.” 
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600 Dealers Now Sell the Victor 
Why Not You? 


\VIEE you ever considered the International Harvester Company 
. Standard Oil Company 

National Biscuit Company 

The Studebaker Corporation 

S. S. Kresge Company 

Postal Telegraph-Cable Company 


profit you could make if the ad- 
ding machines used in your locality 
were sold from your store? 


Until the Victor came out, this Southern Pacific Railroad 
profitable business was virtually closed Carnegie Steel Company 
to the dealer. Now vou can get it American Steel and Wire Company 


with the Victor. The low selling price of the Victor, 
$100, is made possible by concentra- 
tion on one model. This low 
peals to every business firm. Monthly 
payments, which we finance and carry 
for Victor dealers, make sales still 
easier. And Victor is advertised con- 
sistently, in large space, in The Sat- 
urday Evening Post. 


You need not be an “expert” to sell 
the Victor. There is no “line” of 
models to stock, study and sell. There 
is only one Victor model—a complete, 
standard, all-purpose adding and list 
ing machine which appeals to every 
business firm, large or small. 


price ap- 


PUNEHKFUODNIAUSLUNDEFODNIAUaUNEFUODNAUAUNE OD VAUAWIH 


NAUPUNEFODNAUAUNDEFODAIAUAUNE ODNAUAUNDEUODIAUAUNEODNAU SAUDE OMDIAUAUNE 


600 dealers are successfully selling 
the Victor today. It adds and lists to 
a million dollars. It subtracts, multi 
plies and divides. It is strong, com- 
pact, portable. With tabulating-loose 
leaf carriage at slightly added cost. 


Certain localities-are open for deal- 
ers—perhaps yours is one of them. 
Inquiries are invited from established 
dealers with the ability and desire to 
make the most of this unusual oppor- 
tunity. Write today. 

Victor’s reliability and efficiency are 
reflected in the type of firms that use Victor Adding Machine Co. 
it—over 30,000 users today, among 
them such nationally known firms as 3045 Carroll Avenue Chicago 


VICTOR 


Standard Adding Machine 


~~ 
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Remington Accounting Machine 
Equipped for Ledger Posting 






Makes Your Billing and Book- 
keeping Simple, Swift and Sure 


ILLS out on time—always accurately checked. 
Statements always ready on the first. Ledgers al- 
ways balanced after every entry, and balances proved. 


These are some of the “high spots” of the service 
rendered by the Remington Accounting Machine, 
now in successful use by many thousands of concerns 
in over 400 different lines of business — everywhere 
saving time, eliminating errors, cutting down costs. 


It’s simple—the way the machine does it. Merely 
the combination of tasks—writing, adding, subtract- 
ing, checking—all in one operation. 


Our little booklet “The Story of the Totalizer” 
will explain the whole method. Write to us for it, or, 
better still, write or phone us for a demonstration. 


Remington Typewriter Company 


Accounting Machine Department 
374 Broadway, New York—Branches Everywhere 





A good accounting machine deserves a good ribbon. Paragon ribbons, 


This is the Totalizer—Small in Size, 
made by us, 75c each; $7 a dozen 


normous in Efficiency 


Remington Accounting Machine 
FOR BOOKKEEPING IN ALL ITS BRANCHES 


1923. 
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QUALITY QUALITY 


Our line of wood 
© TF APPIN filing devices consists 

eee SOIT A - ‘ 7 
, — of some 250 pieces to 


meet every business re- 
quirement. 


In addition to our 
line of office systems 
as illustrated in these 
desks, we make a com- 
plete line of index cards 
and guides, vertical file 
guides and folders, etc. 


See our patented Cel- 
luloid Insertible Slant 
Tabs on reverse side of 
this page. 


NE 
RENEWS THE OLD 


Patented Feb. 6th, 1923. No. 1444405 





The illustration above shows the ease with which NEO-LEUM is applied to a desk, merely laid on without fastening 
ies perfectly flat and in position; guaranteed not to warp or curl due to its patented construction. 

Neo-Leum is being used in offices everywhere. Its superior finish assures the most perfect working and writing surface 
btainable. This has been a revelation to business men throughout the country and, together with its fine appearance, restful- 
ness to the eye, and cleanliness, has led to its rapid adoption by offices and banks. 

Your territory has wonderful possibilities. Let us help you reap your full share of the profits. 

Our Edition De Luxe Desk above wouki lead you to believe that it is purely a system desk. We wart to emphasize 
the fact, however, that it is not. It is a regular desk competing with all others on that basis, but by the addition of our pat- 
nted steel trays it may quickly and easily be made into a system desk, :ar superior to any so-called system desk on the market. 

Heavily loaded drawers run easily on Metal Extension Slides, 
ne or all drawers may be equipped with these slides. 

Note that contents regardless of size are all on the same 
level. Different sizes arranged as desired in the same drawer. 

Our patented Celluloid Slant Tabs place all characters on 
irect line of vision 
Let us tell you more about it 


] 





Shown above is one of the twelve filing trays used 
in cur desks. 

The handles on each end rest on the drawer sides 
holding all trays on the same level and permitting the 
easy removal of trays to other desks. 

They are equipped with felt feet and frequently 
used 2s ordinary card trays. 

Patented Nov. 14th, 1922 No. 1435351 Note space under metal tray in drawer which can 
be used for other purposes. 





Our E-dition De Luxe Desk 


he accompanying illustration shows 
Edition De Luxe Desk equipped 


with a Neo-Leum_top. These desks are 
f massive design, having flush ends and 
back built-up of five-ply stock. Thirty 


ifferent combinations of drawer ar- 

ingement. 

We have recently introduced our 800- 
LINE, having all the advantages of the 
Edition De Luxe but of lighter con- 

ction and having panel ends and 
back; these compare in quality and 
price with all medium priced desks. 

Both of these lines, representing two 
rades and styles, are now complete, in- 
‘ ing Double and Roll Top Desks. 

Any desk may be equipped with NEO 


°flie CO. 


Grand Rapids, Mich., U.S. A. 
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Our New Celluloid Insertible 
Slant Tabs 


These Patented Wagemaker Slant Insertible Tabs, made of three- 
ply reinforced celluloid, are replacing thousands of metal tabs every 
week. Much firmer than most metal tabs, they far excel them in 
adaptability to the needs of filing supply users. 


They are indestructible, beautiful in appearance, non-corrosive 
smooth and pleasant to touch—no cold, sharp edges to injure the 
hands and finger nails. No projections or eyelets to catch papers 
when being filed or removed. No open front window. Inserts are 
protected and remain clean and readable. 


Every user of filing systems would improve their systems 25 to 
50 per cent by using some of these insertible tabs, separating certain 
congested correspondence or subjects that may be designated by color 
similar to the illustration. 


Progressive dealers can create a great demand for these new 
Insertible Celluloid Guides by properly introducing them to the trade. 





All Insertible tabs as well as Celluloid sets of all kinds ar 
regularly slanted under our patented process, as shown at the right. 


< - Yes 
Mi tis CO. 
Grand Rapids, Mich 
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Patented July 30th, 1918. No. 1273960 
Feb. 6th, 1923. No. 1444404 INTERURBANS ELECTRIC LIGHT& POWER CO. 
Showing the construction 
of Wagemaker Insertible 
tabs. Note the window of 





clearcelluloid. Insert partly LUMBER DAPEFR 
withdrawn. All celluloid 

tabs are now slanted at this 

angle, 


, aie Foam on LOUIS F DOW CO. TISOW HINE CO. 
MARSHAL 1 LACKSON CO acaeet snes mn ' 





Insertible Tab Guides 
made for use in every size 1 
kind of filing or card re 
systems, especially for card 
indexing, check filing and 
letter filing 

Insertible guides are made 
with tabs % inch high or with 
% of an inch high, 
iccomodating easily one or two 
lines of typewriting respect 
ively. Furnished in five colors, 
see cut. 


t ibs 
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Improvements in Loose Leaf Visible Index. 

In Office Appliances for February, 1921, there appeared 
a detailed description of the loose leaf visible index devices 
put on the market by the Visible Records Equipment Com- 
pany, 226 West Adams street, Chicago. These devices in- 
clude a series of Tengwali type binders with sheets stepped 
dewn so as to provide on upper or lower margins visible 


guide names or numbers. The sheets are punched to fit 


the binder, which is so constructed that when one sheet is 
removed a simple adjustment takes up the %-inch gap and 
brings the indexed sheets instantly together as before the 
removal of the sheet. This equipment is adapted to the 
handling of every kind, size and character of active busi- 
ness record and is said to yield almost at a glance needed 
facts and figures or, indeed, a close survey of the precise 
conditions of business. Duplicate or manifold records typed 
or hand-written may be. made up and placed directly into 
this equipment either singly or in groups in one visibly in- 
dexed position 

t is stated that one hundred per cent expansion may be 
obtained instantly anywhere in the book merely by insert- 
ing a divisional index sheet in the middle of any series of 
overlapping record sheets. 

Certain improvements have recently been made in these 
binders. The prongs are now curved, giving a flatter writ- 
ing surface, and the backs are now of fiber riveted on steel 
instead of leather on steel—a much more durable construc- 
tion 
[here are three sizes of binders, known as the Senior, 
Ledger and Junior, and these are in turn subdivided into 
No. 2 and 3 Senior, 2 and 3 Ledger, and 2 and 3 Junior, 
accommodating record sheets 6 inches, 8 inches, 10% 
or 12 inches wide, and of various depths from 3% inches up 
to 6% inches. Sheets of different sizes are supplied when 
requested 


Long Island Stationers Buy Building. 

Carred & Lipnick, stationers of Long Island City, L. L, 
N. Y., have purchased a block of buildings under construc- 
tion. These include stores and residences now building on 
a block frontage on Queens boulevard, between Greenpoint 
avenue and Bliss street. 

A Book on Secretarial Practice. 

Sarah Augusta Taintor, A. M., instructor in the Depart- 
ment of English, Theodore Roosevelt High school, and of 
Secretarial Correspondence in the Extension Department of 
Columbia University, New York, has written a book en- 
titled “Training for Secretarial Practice,” which is pub- 
lished by McGraw-Hill Book Company, Inc., 370 Seventh 
avenue, New York 

In the preface it is pointed out that every day more and 
more is required of the secretary and better and better 
training is necessary to meet these increasing demands. To 
the young woman who is prepared by inclination and train- 
ing, new possibilities and attractive opportunities are ap- 
pearing in business every day. The book is written pri- 
marily for those intending to be private secretaries in busi- 
ness, but it will be useful, as well, to social secretaries and 
to those who wish to write better letters. It includes chap- 
ters on the secretary herself, on her training, her duties, her 
qualifications, her responsibilities and her opportunities. 

The chapter headings are as follows The Efficient and 
Successful Secretary; The Routine of the Secretary; The 
Executive on the Secretary (being a series of letters from 
executives giving opinions on the importance of proper sec- 
retarial qualifications); The Secretary on the Secretary (a 
similar series from secretaries giving the point of view of 
the young woman herself); and The History of the Sec- 


retary 
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Duplicator 
Patents 
for Sale 


The American and Can- 
adian patent rights on 
Rolo, a self-inking dupli- 
cator which prints 
through stencil paper, 
are for sale outright or 
upon a royaity basis. 








This machine has met 
with wonderful success 
in the British Isles where 
it is carried by practical- 
ly every office equipment 
house. It is sold there 
both by stationers and 
office specialty dealers. 


Rolo is clean to use and 
simple to operate. A 
novice can obtain excel- 
lent results. 


If you want to acquire a 
money-maker with an 
unlimited sale, write or 
cable a request for dem- 
onstration. The owner 
of the patent will visit 
both the United States 
and Canada this fall and 
will gladly demonstrate 
the machine to interested 
parties. 


ROLO, LTD. 


4 Holborn Viaduct 
London, E. C. 1 
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Anyone Can Make His Own Signs 


The NATIONAL SHOW CARD WRITER enables you to get signs quickly 


—when you want them—in any size or style for counter or window use. 


Its patented features are easily mastered by the user in a few minutes’ time, 
and no experience is required to produce attractive, well balanced signs superior 
to the ordinary hand painted variety. Thousands in use. 


Increase your store sales, turn lookers into buyers, make buyers buy more. 
Place a sales message and a price on merchandise to speed turnover. 


Rivals Work of Expert Artists 


The work is so easily and perfectly done by any clerk in your employ in spare 
time that you'll be glad you saw this advertisement and answered it. 


SAT ATM I 


The SHOW CARD WRITER 
JAW UW UYU Wal 


You Own Sign Shop 


Its uses are practically unlimited. 






Every time you make a sign you save 
sign expense. As the outfit is used 
more, you'll use it more. 


Send for Descriptive Circular 


The National Sign Stencil Co. 


SOLE MANUFACTURERS 
1602 University Ave. St. Paul, Minn. 
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Slobe-Wernicke | 


Built to Endure 








(orrespondence | - mg 
= Distributors | Card Index Cases and 


| ° 
May be had to set on the desk | Cabinets 
or with stand. The distrib 
utor contains 25 extra heavy one of thee tarboard, wood or 
pressboard guides with let steel, as desired. The style of stor 
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| On orders of one gross or 
| more it will be made 
under some other name 
| . 
| Folders Binders and 
| Envelope Carriers 
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W. A. Sheaffer Pen Company, Fort Madison, Iowa 


Branches: 
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: B isfied Deal : 
= : 
= etter and Satisfie ealers 2 
4 = 
; The co-operation a manufacturer owes a dealer has been the most 1m- = 
= portant study of our Company since its beginning. = 
= Our very first aim upon the launching of the W. A. Sheaffer Pen = 
= Company was to find the best principles and methods necessary for the zs 
= construction of products that would bring about satisfied customers. = 
J = 
a . . . . = 
= By our supplying merchandise, constructed with material approved = 
= by experts and perfected and assembled by a corps of capable and happy S 
= work folks, we have brought SHEAFFER Products into an acknowledged = 
= plane of quality. = 
= This goal being reached, placed us in the position of offering our mer = 
= chandise to the consumer fully knowing that our claims of quality were = 
= truly founded. = 
= The preper method of merchandising our products was, therefore, the = 
= next step to success and, knowing our goods capable of meeting the re- = 
= quirements the public demanded, we decided upon coming direct to the = 
= dealer with our line, endeavoring to offer him co-operation that cements = 
= a feeling of true business friendship. = 
= Sheaffer co-operation means continuous dealer assistance and along = 
= these lines the reputation and good name of the Sheaffer Pen Company = 
= has been established. = 
4) We have, from the beginning, never allowed our merchandise to pass _ 
7 . - . > + 
| through the hands of jobbers, but have been steadfast to our original = 
= principle of direct dealer method of sale, allowing him the full discount =| 
3 offered generally to jobbers and making it possible to sell merchandise of = 
= quality, and increase profits. = 
= , — ' : = 
= Our co-operation with dealers, by not entering into the retail and mail = 
=e . . . . ~ . . — ~ 
= order business, is positive assurance that we consider every Sheaffer dealer = 
= a unit of our loyal retail sales force. Our policy has been and always will = 
= be, not to enter any dealer’s territory with the intent of obtaining direct = 
= consumer sales, without forwarding the profits of such sale to the dealer en- = 
= titled to same. We want our merchandise distributed thru Jewelers, = 
= Druggists, and Stationers. We do not place it in all channels of trade and = 
= make it so common that nobody can sell enough volume to make a = 
= profit on it. = 
= os , . ‘ i 
= Our dealer sales helps, such as Window and Store Displays, are await- /= 
= ing the call of the dealer and our Newspaper and National Magazine copy |= 
= is creating a lasting identity for the name Sheaffer and its products j= 
= Write for our Catalog A-1, truly illustrating our complete line. = 
= = 
= \= 
= | 
= 
_ 
= 
= NEW YORK CHICAGO SAN FRANCISCO DENVER 7 
. = 
= 370 Seventh Avenue 506 Republic Bldg. 681 Market Street 502 Jacobson Bldg. hos 
= = 
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Part two is oted to the subject of letter writing and 
contains chapters on development of the letter, letter ar 


int 


teresting letter 


gement, what enters into the making of good letters, the 


every day letter writing and miscellaneous 


usiness writ 


‘art three contains chapters on the social secretary and 


social letter, the appendix and index 


book yntains 298 pages and is an excellent work for 


1611 ++ 
isIness O 


Two “Y and E” Promotions. 


On August 1, Paul Dietrich, formerly manager of the 
Cleveland “Y and E” branch, took charge of the Chicago 
branch. Mr. Dietrich has been manager of the Cleveland 
branch since March 1, 1920, before which time he was man- 
age of the Los Angeles branch. He has been with the 





——_ 


CARL 


de1 








DIETRICH 


PAUL 


KETTELMAN 


ompany since May &, 1916. He was recently elected presi 
t of the Cleveland Rotary Club, which he represented in 
recent Rotary convention in Los Angeles. 


Mr. Dietrich is 


succeeded as manager of the Cleveland 


anch by Carl Kettelman, who has been a salesman con- 
nected with that branch for seventeen years. He has al- 
ways been a producer and is well known in office equipment 
circles in Cleveland. 

Both gentlemen stand high in the organization for their 
ability and are esteemed for their fine personal qualities 

Boston Stationers Frolic at Bauercrest 
Che annual outing of the Boston Stationers’ Association 


as S( 


Mass. An ac 


heduled for August 29 at Bauercrest, Haverhill, 


ount of the outing is scheduled for the 
issue of Office Appliances. 
Japs-Olson Staff Picnics. 
sales and production staffs of the Japs-Olson Com- 


pany, Minneapolis, Minn., held an enjoyable outing at 
O ird Lake August 4. A lively baseball game was 
played by the married men against the single men. A 
“shooting mat developed into a first-class photograph. 
Various diversions followed, including running races, 
ra eating driving contests Prizes rewarded the 
most adroit contestants. Swimming and dancing were fol 
lowe¢ y a gastro! omic orgy. 
“E. Y.” in Europe. 

EK. Y Horder, head of Horder’s, Inc., Chicago, has been 
in | ope for ; extended period. It is expected that he 
will return to Cl o late this month 
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‘*KEEPING TABS ON THINGS” 
WITH 
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UEK T 
| INDEX TABS 


THE ORIGINAL “PYRALIN” 
INDEX TAB Made in Six-inch Strips 


Cut tabs to any size—use any 
color insert—attach for any 
projection. 

stock for 1923 should always be 


Order Now 
(NEW IMPROVED TAB) 


PATENTED 


UNIVERSAL INDEX TAB CO. 
435 Central Bldg. Seattle, Wash. 












































Your 
complete 














HUNTS PENS 





ROUND POINTED PENS 
SILVERINE PENS 
SPEEDBALL PENS 
SPRING PENCIL CLIPS 
BULL DOG CLIPS 
DUALUSE CARD CLIPS 
PEN HOLDERS 
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Digest of Foreign Press. 


La Revue du Bureau informs us in its July number of a 


First Merchandise Exposition 


Under the Direction of the 


Week of Commercial Organization to be held in the Ex 
hibition Halls of Magic City, “the most beautiful and larg 
est in Paris,” from November 15 to 22, 1923, under th 


National Association of auspices of the Chambre Syndicale de l’Organisation Com 


merciale. 


Stationers and The demonstration will have three functions: An inter 


national exposition of all kinds of modern office equip 

M f t f h S A ment; competitive demonstrations of office machines, meth 
anutfacturers 0 €@ UU.) A. “cigs , 

ods and systems, and a series of pedagogical conferences 


planned for teachers of commercial and business subjects 


Auditorium, Des Moines, Iowa 











The latter feature of the meeting and exhibition is being 
- ) ? > . be c — « 4 il ilk 
October 8th, 9th, 10tI th, 1923 rg . ' ; 
th, 9th, 10th, 11th, 1 arranged in direct collaboration with the Minister of Pub 
HOURS he Exhibition will positively be open ONLY lic Instruction, through the Secretary of Technical Instru 
be between hours of >) P. M. and midnight on ion nder whose - mage > entir affair is to e held 
October 8th, 9th and 10th ind from 1 P. M. to 5 P. M. on to u ler , ho . pater ah the entire affair 1 '. . 
Thursday, October 11th. An interesting article in this same number is accompa! ied 
ADMISSION ¢. official, convention badges, when by a facsimile of what purports to be the first check 
4 . saath . wort i entitle the wearer to ente te the 14t} r Aug 1675 4 lai hee £ nano: 
the Exhibition Hal slso the official tickets will admit en on the th of August, 10/5, on a plain sheet of pape 
when presented, but only during hours named above The facsimile and information concerning it were supplied 
TERR TICIN (| No merchandise is to be given to La Revue du Bureau by one of its English correspond 
AD\ ER | ISING iway. either as souvenirs or for . : : - 
advertising purposes ents who states that only as recently as 1914 the origina 
This Exhibition will show the latest stock items that should was found in a collection of the Institute of Bankers r the 
be sold by the stationery trade, and the manufacturers will ee » , 
have competent men in charge of each exhibit ( ity of London. 
Music and dancing will be enjoyed at the Exhibition Hall, 
every evening, and a committee of fifty, known as the “Glad 
Hand Committ both men and women, wi to it that L’Impresa Moderna in its May-June number gi 
everyone knows everybody f : : 7 
Italian translation of an article which appeared in the Ma 
BEGIN NOW AND PLAN TO A PTEND THE CCN number of Mon Bureau. The article is entitled “Arit] 
VENTION AS PART OF YOUR VACATION ‘ ‘ ; ‘ ‘ . ‘ i 
metical Recreation in Connection with Calculating M 
For information in reference to chines.” The article is by G. Vieillard, former student 
Exhibition, address L.’Ecole Polytechnique. The article devotes several pages 
to how the peculiarities of the number 9 (a familiar subject 
R. S. BAUER, Chairman Convention Committee isin sane Sedat tat Gourds) eter he Gael to aévantan: 
LYNN, MASS. in connection with the adding and calculating machine. The 
use of the motion picture film in advertising is the 
of a four-page article. 
A co-incidence which illustrates the thorough alertness 


of our business friends in Europe is that two of th 


zines which reached us from abroad last month de 
motion pictures as applied to advertising and sales Phe 
article in L’Impresa Moderna has already been mentioned. 


Mon Bureau for July has also an illustrated article entitled 
“The Cinema and Sales.” Another article deals with rad 
publicity as a reality of tomorrow. Several pages 

July number ot Mon Bureau are devoted to the tercentenary 
of the birth of Blaise Pascal, who is generally credit 

being the inventor of the calculating machine Pascal was 
orn on June 19, 1623, and died August 13, 1662. The articl 





gives.a biographical resumé as well as illustrations sl 


No. 1360 Pedestal Typewriter Desk 


Pascal's first machine which in its elements is, to a surpris 


* ing degree, a marked prototype of modern calculat 
Built to Excell chines. 


; : wae ae ee es DD Best wl Bac 
Excello Desks represent a splendid line of We are indebted to Mr. P. Flaguel of Issy, Fra 


medium grade desks made in both quartered a copy of Volume I, Number 1, of an international st¢ g 
oak and mahogany finish. The high grade raphers’ Esperanto magazine, published entirely in Esperai 
construction, workmanship, and finish merit to. The name of the magazine is “Internacia Stenografist 


their popularity as real turnovers and quick ic ; ; : ; 
: Por ' Che subject matter of the first number is of suffici 


sellers. ‘ame : ; ; 
versity to indicate that the editors have a thoroug! 
If you are not already acquainted with me of the requirements of the field. The magazine is pu 
<xcello Line we urge you to communicate with . : . . 
Excello Line we urge you to ¢ — lished by Mr. Flaguel at 9, Boulevard Voltaire, Issy, Seine 


us at once. We will gladly send you catalogue 


and complete information upon request. France. 


Le Stenographe IJlustre in its August number has a re 


* 
Excello Products Corporation production of a picture taken at the annual dinner to Pitma: 
(Office Desks Exclusively) Commercial Teachers at the Hotel Astor, May 19, 1923 
‘ P ‘ and gives an account of the banquet. 
4820 W. 16th St. Cicero, Illinois rears 
All freight shipments made from Chicago A cause of considerable difficulty even to experienced men 


" 


___ —_______ __ in international trade is the fact that the use of even the 
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TOTAL & Sus ~ TOTAL 


ORRECTION & 
REPEAT 


FLEXIBLE 
KEY SOARD 





dard Specifica 
tions: 
1 


eight 12 pounds, 


7x11 inches ‘ 
post package 


The Policy Behind This Machine 


W! think common sense demands a room) W! shall “build to order” for 1924, Con- 
profit for the man who sells adding ma tracts are now being made on a special 


chines to the public. As a matter of settled basis with those dealers caring to place an 
policy, we say he must have it, and as the first estimate on their 1924 requirements, and ar- 
principle of our whole idea, we shall certainly range now to secure delivery. We do not an- 
give it to him. ticipate being able to supply machines during 
a: think there should be very intimate 1924 in excess of those thus arranged for. 
and direct relations between the dealer 
and the factory. We propose to maintain Pg 


those relations with our dealers. We even 

contemplate the day when the men who sell 

The Portable will have been able to acquire, 

by the application of extra profits, the actual President 
ownership of a large part of our business 


Portable Adding Machine Co. 
208 So. La Salle St., Sentinents! & Commercis! 
CHICAGO, ILL. 
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“Compare the Work” 


YPEWRITERS are a good barom- 
“ctor of business and New York 
City is the home of Big Business. 
During the first six months of 1923 
Royal Typewriter sales in New York 
City increased more than 75% over 


Trade Mark the same period in 1922. 


TYPEWRITE RS This increase is partially due to the 


growing recognition by big concerns 
of the remarkable results obtainable 
from Royal Typewriters but at the 
same time this increase in Royal sales 
also reflects the measure of increased 
prosperity experienced by the large 
corporations which have standardized 
on Royal Typewriters. 





ROYAL TYPEWRITER COMPANY, Inc. 
364-366 Broadway, New York. Tel.Franklin 4400 
Branches and Agencies the World Over 
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terms indicating common Arabic numbers is not universal 
as to general form and grouping. With this fact as a start 
ing point, the author of an article in the June number of 
Exito proposes uniform system of naming and grouping 
numbers to make imp ssil h mrusion ausec bv the 
| F ( } po st ile the O Ca ed £ The One Plece Quality 
lack of such a system. For illustration, the words, millard, Steel Clasp 
million, billion, etc... are either without meaning to the aver . 
, é THE Oe 
age American, or in the case of such words as mullion, 7 
billion, ete., of a different meaning than that used road. BANKERS 
\mericans at pt to believe themselves particularly the iz! 
victims of experimental legislation because of our form of i 
d Bs 
government Le Journal des Imprimeurs Typographes ~ 
et Lithographes, however, in its June number makes edi ' S 
‘ : ; ; ‘ * 
torial comment upon a type of proposed legislation which, 6 
so far as we know, has not yet found a champion in this -————_11 = ——— 
country. The Chamber. of Commerce of Poitiers, France ie] 
~~ 
> 
' * 
r = 
, & 
= NEAT 6 , 
= 
: STRONG 9 
: EFFICIENT 
J rz VM 
Patented April 17, 1923 
In ordering from your jobber, insist on the Bankers Clasp 
marketed from coast to coast 
The kers clasp, combining all the features of any 
other clas addition stub holder, file marker, desk sys- 
emizer etter opener and many personal uses 
If your »bber cannot supply you, advise us. 
. 
BANKERS CLASP CO. St. Louis, Mo. 
j 
6 
3 
j 
» : “ae 
. ot Py MODERN 
s. yy § “Mi 
5 . 
. | 
. Y 


| “CUT-OUT THUMB TACKS 
' I Come , ¢ No3 Ko ong 
Serpe. 


Poster prepared for the 1923 Roll Call of the Americ: 





Z 


ional Red Cross, which will be held from Armistice Da) 
Thanksgiving, November 11 to 29, inclus 
This Roll Call is the only appeal which the organizatio1 





makes during the year Every man, woman and child in the 

United States able to do so should support the Red Cross If 

each gave but a dollar, which is all a membership costs, the Note the Closed-up-Head Feature of Our 
organization could greatly extend its field of service Let us Patented “Cut-( yut”’ 

all give support to this organization, which is constantly at 

work relieving suffering and stands instantly ready with all its Tacks. one hundred to box, ten boxes 


resources to serve greatly in time of war or other catastrophe 


to carton. 








ifter in each box of one hundred. 


has proposed a most interesting act. The bill calls for “a Per M 
tax upon advertisements, commercial or otherwise, appear No. 62 ‘ “CUT-OUT” CLOSED HEAD... 20 


ing in periodical magazine or other publications, the tax No. 63—7/16 “CUT-OUT” CLOSED HEAD 80 
No. 644—% “CUT-OUT” CLOSED HEAD.. .90 
No. 65—9/16 “CUT-OUT” CLOSED HEAD 1.00 


to correspond to the amount of the postage stamp which is 


to be paid by the advertisers into the hands of the managers 


of the magazines or publications.” ; 
Ouantity Prices on Request. 


et ee THE HOGE MFG. CO., Inc. 


by Sales Management (London) in an article by Bruce 


Burton titled “Christening the Product.” 215-217 Fulton Street 
2 aN New York City 


Anglo-American Trade (American Chamber of Com- 


“k 


The selection of a name for a new ] 





merce in London) discussed “Advertising in England and 
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Your Profitable Desk Line 


Orpin Desks are a compact, comprehensive 
line for office and school use, made in quar- 
tered oak and mahogany. Single and 
double pedestal, and flat top, roll and 
typewriter desks are all in stock. Your 
stock investment is moderate and we give 
you immediate service on shipments. Let 
us send you our catalog. 


ORPIN DESK CoO. 


121 Medford St. 


Charlestown, Mass. 
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America,” comparing methods and 


The article was written by 


the United States of 
results of the two countries. 


W. H. Burke. 


* * 


Levant Trade Review (American Chamber of Commerce 
for the Levant, Constantinople) reports that the American 
consulate general at Constantinople is prepared to arrange 
commercial houses in Turkey and 


settlements between 


exporters and importers in the United States. The aim 
is to arrange equitable solution of such problems without 
recourse to legal action. 
* a 

The South African Stationery Trades Journal suggested 
a reciprocal arrangement whereby stationers’ employees in 
inland cities could secure vacations at the seashore. Travel 
is expensive, and accommodations on the coast come high 


























THE APSCO LINE 











The Chicago 


Two Apsco Models 
In Xmas Boxes 


These two popular Apsco models, the Chicago 
and the Giant, make practical, inexpensive Xmas 
gitts. This year, as in the past, they are furnished 
in attractive Xmas boxes—ideal for window and 
counter display. No additional charge for this 


sales help. 
Order NOW— 
For Supply is Limited 
The supply of these Xmas boxes is limited. Order 
your Apsco Pencil Sharpeners NOW for your fall 
and Xmas season requirements, specifying the num- 
ber to be furnished in Xmas boxes. 


The Gian 


Automatic Pencil Sharpener Co. 
58 East Washington Street CHICAGO 
Call at our booth—Stationers’ Convention, Des Moines, Oct. 8 to 12 








family 
have started on a trip across the continent and back, via Texas. 


COAST TO COAST BY MOTOR—R. S. Duffee and 
rhe return trip will be made by the northern route. It is 
expected that the trip will take a year’s time. The expenses 
will be paid by selling “Dello” Ink, the new writing fluid, which 
its inventor, E. M. Davidson, claims is proof against erasure, 
and will “dry as you write.” 








The proposal was to have families on the seashore exchange 
homes with those inland, giving each group a complete 


change of environment during the vacation, with minimum 


cost. 
* 


included in The British 


Selling” 


excellent articles are 


“Value 


Several 
Stationer. 
fallacy of trying to sell goods merely because 
“The Creation of the Rubber Stamp” 


as the Basis of shows the 


the are 
cheap. shows sta 
tioners the large amount of detail and technical skill which 


are applied to the copy he sends in, without thought of the 


work involved. “Trade Reminiscences of the ‘Seventies 
and ’Eighties” brought memories of the days when gummed 
envelopes were coming into use. In “Diplomas for Assist 


ants” a retail stationer suggested that the British stationers’ 


association arrange for examinations of stationery assist 
ants, those showing proficiency being granted a certificate 
which would be accepted as a guarantee when they seek 
a new position. 


Acme District Managers in Convention. 


The district managers of the Acme Card System Com 
Chicago [ll., 
In the development of 


pany were called to the general offices at 
for a sales conference August 20. 
its field the Acme Card System Company has found neces 
sary the establishment of thirty-four district offices in the 
United States. 
European countries. 


Distributors have been appointed in all 
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A PEN 
worthy 
of the 
executive's 
signature 


Men of big business, whose 
time is valuable and whose sig 
natures are famous, will appre 
ciate this new Wahl Signature 
Pen. This latest addition to ’ 
the house of Wahl is a big pen | 
vith an infinite capacity for 
vork, for it holds more ink. It 
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The special nib is another 
outstanding improvement. It 
suits itself to any hand—to 
any style. 

The Wahl Signature Pen has 


) a patented cap which makes 


it impossible for the pen to 


leak in the pocket. 


is a wonderfully balanced pen, too, 
so nicely proportioned that it’ 


this new Wahl pen is all 
name—Signature—signifies. 


In short, 
that its 
It isa 





real comfort to use. pen that any man will be proud to 


The Wahl Signature Pen writes use in signing his name. 
the instant the point touches th his new Signature Pen is being 


paper. The ink flows evenly—al extensively advertised. The demand 
vays enough, never too much. The 


is there—the price is right. Dealers 
patented comb feed makes shaking should write today for prices and 
complete information. 


Made in the U. S. A. by THE WAHL CO 


FT, 


unnecessary. 


L800 Roscoe St. Chicago, Ill. 


CAL VAL UU, Ng Pe, / EIN 


The big pen for big 





business 
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The Proof 


of “Jamestown” Superiority 


The fact that the shrewd, experienced lead- 
ers of Cleveland’s new Federal Reserve Bank 
selected Jamestown all-metal desks for serv- 
ice in that great organization is certainly 
significant proof of “Jamestown” exceptional 
value and superiority. 


That the surroundings and atmosphere in 


this great institution should be in keeping 


with its high ideals was necessary. The desks 
and other equipment that made up those sur- 
roundings should be both beautiful and prac- 
tical to the highest degree. 

Such a rare combination of beauty and util- 
ity is found in the Jamestown Steel Desk. Its 
richly grained metal panels are paralleled only 
by the finest hard wood desk made. 


Its electric spot and acetylene gas welding 
that replace bolts and rivets make it as rigid 
as a beam of steel. This insures lasting 
strength and rigidity impossible to obtain in 
wood. 

The writing surface, of the finest battleship 
linoleum, is put on under a ten-ton hydraulic 
pressure. It cannot possibly loosen, curl or 
wrinkle. 

Drawers that glide at a touch on roller and 
ball bearings and when closed and locked with 
the Yale automatic locking device afford a 
protection impossible in an ordinary desk 

And to crown all, a price astonishingly low 
a liberal discount to dealers. 


We wall gladly sexd detazis 


Jamestown Metal Desk Co., Inc. 
JAMESTOWN, NEW YORK 


fq 4 “Wiis 





JAMESTCWN © : 








METAL DESK CO 
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Functions of Trade Associations Described. 


[The Department of Commerce has published a book on 


the functions of trade associations and their place in the 
economic fabric. It is a volume of 368 pages, and includes 
a directory of national and international trade associations. 
The book is based on searching investigations made by the 
Bureau of Foreign and Domestic Commerce, the Bureau of 


the Census, and the Bureau of Standards. Copies may be 


obtained for fifty cents in cash, remitted to the superintend- 


ent of documents, Government Printing Office, Washing- 
of the district and co-operative offices 


Foreign and Domestic Commerce 


Boston Typewriter Company Takes Larger 
Quarters. 

The Boston Typewriter Company, formerly at 143 Fed- 
eral street, Boston, Mass., recently moved into larger quar 
ters at 42 High street, occupying a large ground floor store 
60x20. .The company carries steel office furniture, portable 
typewriters, rebuilt typewriters and rebuilt adding machines 
and office supplies 

hey are well equipped to handle the business which is 


growing apact 


Office Supply Store Opened at Miami. 

C. L. Haupert, formerly in the stationery business at Ap- 
pleton, Wis., has opened a store at 223 North Miami ave- 
nue, Miami, Fla. He handles office supplies, stationery and 
sporting goods. Mr. Haupert made his first visit to Miami 
two years ago, and was impressed with the business oppor- 


tunities and living 


Appleton. 


conditions. He has moved his family 
from 


No One to Blame Now. 

The gradual introduction of the automatic telephone in 
the big cities makes the following item from Diamond Dust 
(Hall Lithographing Company) timely 

“When you dial the wrong number on your ’phone, do 


you rail at yourself like you did when the operator gave 


you the wrong number? Don’t you feel a bit sheepish and 


forgiving?” 


Quantity Prices Increase in China. 


In China they do things differently, as an American 


buyer learned He bought one rug in Pekin for $100. 
When he offered to buy 100 rugs, the price advanced to 
$125 each This is the characteristic attitude of the Chinese, 
and from their viewpoint is free from bad faith or faulty 
ethics 
Prouty on Pacific Coast Tour. 
C. I. Prouty, sales manager of the DeWitt-LaFrance 


Company, leaves September 1 on a trip to the Pacific coast. 
[In the course of this tour he will call on every distributor 
and salesman handling “Superite” pencils 


Baby Son Joins Landes Family. 


\ baby boy was born to Mr. and Mrs. M. R. 
The father has a large following in the trade, as president 


Landes. 


ot th 


e Polar Manufacturing Company, Philadelphia, Penna. 


Tier of Seats. 


‘Those bugs seem interested in my typewriter machine.” 


1 


Guess they think they have struck a grand stand.”— 


Louisville Courier-Journal. 


Loaf and grow fat—headed.—Graphite (Joseph Dixon 


Crucible Company) 


APPLIANCES 185 





MOHICAN 


One of the Really Fine Pencils 





A PENCIL made carefully and 
4\ accurately of the highest 
orade raw materials. 


\n article when once tried will 
continue to be used with the ut- 
most satisfaction, giving the con- 
sumer a pencil containing strong, 
well graded, smooth writing 
leads: and the dealer substantial 
returns due to the high quality 
of the merchandise offered. 





FURNISHED IN FIVE DEGREES 
ATTRACTIVELY PACKED IN ONE DOZEN BOXES 





SAMPLES AND PRICES GLADLY SENT UPON REQUEST 


UNITED STATES PENCIL CO. 


MANUFACTURERS 
PHILADELPHIA 





U. S. A. 




















profit---plus 


a bigger and better value at a 


Gluey sells read- 
Send 


popular price. 
ily and repeats steadily. 
for sample and prices. 


THE COMMERCIAL PASTE CO. 
COLUMBUS, OHIO 


GLUEY 


paste 








the perfect 





186 





OFFICE APPLIANCES September. 1923 











TWO NEW SANFORD LEADERS 


LIQUI-STICK—The Perfect Liquid Adhesive 
FLO-GUM—The Better Semi-Liquid Adhesive 


LIQUI-STICK sticks quick. Always 
ready for use. Does not clog the 
neck of bottle. 








Brush is always clean. A trans- 
parent adhesive with pleasing odor, 
put up in attractive five-ounce pack- 


ages. 


FLO-GUM< sticks fast and dries flat 
and fast without buckling the paper. 
Sweet-smelling and clean to handle. 
The brush is in glass tube in the 
bottle and is untouched by contents 
until in use. This eliminates de- 
terioration on dealer’s shelf. 


9 « I FREE DISPLAY STAND 
od, Ce 


We will send to any dealer one of the 
new display stands for our three leading 
adhesive packages, Flo-Gum,  Liqui- 
Stick and Utopian. 


SANFORD MFG. CO., Peoria and Congress Sts., CHICAGO 





























HAVE YOU TRIED IT? 


A window display of ESCO Office Chair Cushions and 
Felt Chair Pads will bring many people into your store. 


ESCO Cushions and Pads are attractive and practical. 
Their display creates interest. Their sale, satisfaction. 
Don’t you wish you could buy more items that combine 
these qualities? 


The holiday season is almost here. Be prepared by 
having a good. stock of 
cushions and pads on hand. 
If your stock is exhausted, 
don’t fail to place your or- 
der now. 


Economy Seat 
Company 


1824 Albert St. 
Chicago, Illinois 
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* ASK 
ultistamp =": 
can get you MULTISTAMP 


TO 
BiG DUPLICATE 
BUSINESS 


\ MULIISIAMMP MADE IN TWO CONVENIENT SIZES 
Wvunihe init Ii No. 1—For shipping tags, labels, signatures for 
All 
WANWht signing mail, collection notices, small announce- 
- ments and the like, at $7.50 U.S. A., Postpaid, with 
full equipment—including 25 stencils. 
No. 3—(FULL POST CARD CAPACITY) for quo- 
tations, bulletins, notices of directors’ meetings, 
office forms, price book changes and the like at 
$15.00 U.S. A., Postpaid, with full equipment— 
including 24 stencils. 
ORDER YOURS TODAY—YOU WILL NEED IT TOMORROW 


USED SUCCESSFULLY BY MANY LARGE MANUFACTURERS THE WORLD OVER 
LET US SHOW YOU 


MULTISTAMP DISTRIBUTING CO. 


168 N. MICHIGAN AVENUE CHICAGO, U.S. A. 
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HE maintained quality 

of DAN-DEE Waste 
Baskets—both round and 
square—has built a constant- 
ly increasing dealer and con- 
sumer demand. They have 
a rightful place as staple 
merchandise in the stocks of 
every dealer anxious to give 
his customers the greatest 
value for the money they 
spend. 


Our new complete catalogue 
should be in your file. Sent 
gladly for the asking. 























o— ERIE, PENNSYLVANIA —©® 





188 














OFFICE APPLIANCES 





Dunn Chairs for Dealers 


For nearly a century the John A. Dunn Company has been making 
good chairs. Our office chair line is complete and is in full accord 
with our old-established policy of maintaining an enviable reputa- 
tion for honest chair construction. The design and finish leave 
nothing to be desired. 


John A. Dunn Company Chairs are made for the dealer who wants 


a line which appeals to the largest possible number of his cus- 
tomers—one on which he can build new accounts and hold old 
ones. Just give this line a chance and it will add to your profits. 


Our New Catalog Is Ready 
If you are not familiar with the Dunn line of office chairs write 
for a copy of our new catalog which shows the entire line in detail. 


It should be in the hands of every office equipment dealer. We 


will gladly send your copy just as soon as we receive the request. 


JOHN A. DUNN COMPANY 


La Salle and 29th Streets 


Gardner, Mass. Boston, Mass. St. Paul, Minn’ 


For quickest service please address inquiry for catalog to nearest office. 


Chicago, III. 
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(Other Lands—Continued from Page 33 
economical souls, they did not need telling twice lo the 
man on the spot, it would seem wisdom for the U. S. man 
ufacturer to forego present pronts tor the sake of offering CT Pp) 
his wares at a price that can compete with home goods, | 
just for the sake of retaining an excellent market for fu K R li bl G d 
ture. He might also put any loss due to a jumpy exchange hnown, e la © oo S 


on the head house, thus relieving his agent of responsibility 








and also putting him in a position to quote cut rate prices, The loose leaf dealer who handles 
which he cannot possib rj he ig creeping ‘ . : 
Esch Ne Comsat. Sanaa do with the weight of keeping equipment of established quality has a . 
pace with a rising exchange on his shoulders ceed : 
' 2 real advantage in his bid for business. 
Another very serious difficulty that faces the seller of 
\merican gor ds is the “Fran -¢ for the French md French j 
t adit é j cil, I I i eric éé 9? 
| ; rage THE fect’’ Line 
oods for French people’ movement, a kind of exaggerated er ec 
patriotism,* which makes business men buy in the native 
market regardless of whether they are doing the best pos has long been known as including only 
sible I ‘ > seives ir This fee Oo is ’ strong . . . > - , 
ible for themselves or not. This feeling is very strong high-grade, serviceable equipment. Many 
all over Europe since the war, less intense in Belgium, it . 
' oh ; users will recognize it at once when see- 
also exists there : prs , 
. ing it in your store. The old, high stand- 
: re, g 
Note.—Office Appliances can hardly agree with the cor- ard 5 oie li are k and mane 
respondent that the slogan, “French goods for French people,” ards Of quality are kept up and every 
is an exaggerated patriotism. The idea is not dissimilar to number is up-to-date and of greatest effi- 
that of a protective tariff, which by raising the price of im- rae ‘6 will ine oleae te send = 
ports tends to give domestic goods a chance to be sold clency c will be & pleasure <0 7e™ ins 
at higher margins of profit. An Englishman as a rule prefers our catalog and to detail our proposition. — | 
goods made in England when he can get them somewhere 
near the quality of goods made abroad The same is 
true of every nation and it is quite proper that it should CHICAGO BINDER & FILE CO. 
be so A man prominent in American political life once : 
phrased the idea in very simple terms. He said: “I dont | 500-508 W. 3l1st St. Chicago, Ill. | 
rofess to know much about the tariff, but I do know | 
ep ' | LOOSE LEAF DEVICES HIGH GRADE PRINTING 


S c - * goe aris to | p ress, sl has 
this, that when my wife goes to Par yuy a dre 1e has LEDGERS, BINDERS, INDEXES, SHEETS, 


1e ress < » Frenc ave yey, | I she 
the dress and the I renc h have the money, but when she BUSINESS SYSTEMS 
buys her dress in this country, she has the dress and we & >) 


have the money, too.” 

\t the same time we must remember that this idea, ex 
cellent as it seems to be, does not get us anywhere in the 
development of international trade. 














Growing Market for Metal Furniture in Japan. 


+ cite he teeaaaie te cubiliielind acai cr JOBBERS, DEALERS AND AGENTS 
A growing den and tor metal office turniture in the Jap- CAN MAKE GOOD PROFIT IN SELLING 


anese market is being supplied largely by American manu 


facturers. There is little local competition as the manufac- 
ture of metal furniture is of little importance in Japan, says i HE MAGI 
Attache F. Abbott. Che 


Commercial Jas. Japanese have 


always been skilled woodworkers and have made wooden 
furniture almost exclusively. After a prolonged investiga- ERADIC A ' OR 


tion only one manufacturer has been located who makes 

metal furniture [his concern is Iwashiya Matsumoto 

“uy un te ) Sancl ~} Teh nh: sk 4 , 

Fukumatsu, 12, Sanchome, Honcho, Nihonbashiku, Tokyo. | — 
They are chiefly engaged in the manufacturer of surgical 

appliances but make metal beds as a side lin 


Bartells Establishes Office Equipment House. 


Mr. J. Bartells of Essencheniveg, 33, Rotterdam, Hol 
land, who was for more than twenty years connected with 
one of the largest and best known office equipment firms 
in Holland and for the last few years was general manager 


of the firm’s business, has resigned to establish his own 





business in that country. Mr. Bartells is desirous of se- 
curing the agency for Holland for high grade office ma os 
chines, devices and supplies. Cloth as ~ 
as paper TRADE MARK © 1923 
English Addressograph Organization Outing. ‘ian antes “oF single Guid ere@festes, iak-Out 
‘ni F ; “ : does not lose strengt} e others. Retail price now 50c. 
Che executive, sales and manufacturing departments of Send for TRIAL DISPLAY CARTON of two dozen bottles, 
, ‘ . : : ; . : ; $6.50 delivered anywhere in America; by the gross $30.00 
the Addressograph organization in England had an outing e o. b Montclals Special prices to jobbers in quantity. 
at Hastings. The party included some members of the Sole Distributors = 


provincial staff. The day was enjoyably spent in various CARDINELL-SALES CO 


diversions, and the outing afforded an excellent opportunity 


F ' : hy : 5 LABEL STREET MONTCLAIR, N. J. 
for the different activities of the company to get closely ac- 
2 ‘ Makers of Lamp Shade Parchments and Tracing Papers. 


1 


quaint d, heightening the morale of the organization 
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From Tell City 


SERVICE FOR PROFIT FOR 

THE USER THE DEALER 
We believe it is the best policy to sell you the best 
quality desks that can be made at a popular price and 
the quickest service our stock and shipping depart- 
ments and the common carriers can give. Tell City 
builds for folks who want real convenience and service, 
plain and simple. During the next few months we'll 
be busy with fall orders but not too busy to take 
good care of yours. Let us send our catalog. 


TELL CITY DESK CO. 


TELL CITY, INDIANA 








vey CARBONS 


“Ry 
Tp, 
RIBBONS 


Our Silent Salesman 
‘‘Samples”’ Will 
Convince You 








ALLEN & COMPANY 


General Offices and Factory: 


11-13 Vandewater St., New York, N.Y. 
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Some Novel Typewriter Advertising. 


The Woodstock-House, Ltd., of Amsterdam, Holland, 
found a way recently to advertise typewriters which keenly 
interested the public. They engaged on a certain Monday 
night the Ensemble Troupe Poldi Reiff to give a perform- 
ance of the operetta “Pipsy” for the exclusive benefit of all 
ladies engaged in offices as typists. Complimentary tickets 
were obtained at the address of the Woodstock-House upon 
the application of the principals in writing with mention of 
the number of tickets desired. This offer speedily became 
the topic of the day in all the cafes, on the exchange, as well 
as in the trams, etc. The leading idea was that the name 
Woodstock should come in everywhere. Mr. van Erp 
closed an agreement with one of the most popular theaters 
whereby the Woodstock-House, Ltd., was entitled to buy 
up all the seats in the theater for one evening. Following 
this agreement the advertisement mentioned above ap- 
peared. Applications for seats poured in from every quar- 
ter and when it became known that there was no trick about 
the offer, but that it was a bona fide invitation, the company 
was literally swamped with inquiries. A limited number 
of men typists were admitted, but hundreds of both sexes 
had to be turned away on account of the fact that the thea- 
ter was not large enough to hold them. The success of the 
event was such that the company plans to repeat its offer at 
an early date. The evening was a brilliant success and the 
crowded house all animation. The ladies in the audience 
had donned their smartest attire and lent a feast of color 
to the scene. 

In the foyer the company had arranged a number of. ma- 
chines decorated with flowers which the ladies, during the 
interval, were invited to inspect and to witness a demonstra- 
tion which was so thronged that many had to go away 
without seeing anything. 

One of the members of the company opened the evening 
with a neat speech, to which thie visitors heartily responded. 
In this speech he said that the evening was a mere usher- 
ing in of the advertising program and that there was much 
more to follow. He expressed the intention to establish a 
Woodstock Association so as to combine business with 
pleasure. He added that the gentlemen are by no means 
debarred from supporting the ladies and suggested that the 
association set aside a portion of its funds toward assuring 
its members an annual holiday, besides an occasional trip 
to the country for those needing restoration from over- 
work or ill health. It is further proposed, he said, to or 
ganize occasional social evenings with competitions in type- 
writing as well as dances, entertainments, etc. Free tuition 
will be offered to those wishing to become operators, while 
members will be at liberty to arrange club excursions by 
boat or cycle, picnics, etc. The Woodstock-House Com- 
pany, Ltd., will give this association strong support and at 
the outset will contribute ten per cent of the purchase price 
of each machine sold to an office where hitherto no Wood- 
stock has as yet been placed. The members will have the 
entire control of the organization, however 

The speech above outlined was heartily applauded and the 
evening was voted a wonderful success 


Wales Distribution Organized in Britain. 


Distribution of the Wales adding machine in Great Bri 


tain and Ireland is being handled by Wales Visible 
Machines, 81 Cannon street, E. C. 4, London, England 
The British corporation is a limited liability company. A. 
C. Aspinwall is the manager. He has been in the office 


appliance field twenty years, thirteen of which were spent 
selling adding and bookkeeping machines in Great Britain 
Prior to his work in that field Mr. Aspinwall was in the 
United States fourteen years, during which he traveled a 


great deal. 
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COLISEUM 


1513 Wabash Ave. Chicago 
Sept. 17th to 22d inclusive 
1 to 10 P. M. daily 


E7~* 
BUSINESS SHOW \ 


tl 





; } 
j im | 
a 
THE DOORWAY TOBETTER | 
BUSINESS METHODS 


AN ALON AN AN AANT ANT EATON BV) HSA EA IAAT TELA GATT FOLATE BMATSHA SATA MA. 


NATIONAL BUSINESS SHOW 
¢ America’s Efficiency Exposi tion es 


SWOAAT OAV ARS FORA ERD ORL TAN CAA CRA CIN CRE CAA TOA CRA CON CERT ERA CRY TRA CL CR EAT BL FR PR OR mm 


Where Office Equipment People Go to Keep Posted 
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The largest sellin 
gq g 
guality pencil 


in the world 







ETAILERS everywhere 
recognize VENUS PEN- 
CILS as excellent business 
builders. 










Purchasers of Venus Pen- 
cils never go back to in- 
ferior grades. The uniform 
quality, smooth service 
and lasting points of these 
matchless pencils are your 
assurance of continual, 
profitable selling. 


VENUS 
PENCILS 


17 black degrees, 3 copying 


Used everywhere throughout the arts, 
trades and professions. Venus Pencil cus- 
tomers are the worthwhile people whose 
trade you want for your store. 














We suggest you examine your stock and 
see that your supply of Venus Pencils is 
adequate. Also write us for“ Dealers’ Helps.” 








American Lead Pencil Co. 
220 Fifth Ave., New York 


and London, Eng. 






For all Metal Pencils 


he same superb quality as in 
the famous VENUS Pencils. 
Made in 7 Degrees 
Write for details of the 
new Display 
Stand 
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American Products Draw Exposition Frizes. 


Casa Systema of Sao Paulo, Brazil, dealers in office spe 
ialties, showed most interesting line of machines and 
systems at the recent centennial exposition held in 

Rio de Janiero Awards were made to the followi re om 
panies represented by Casa Systema: The Rand Company, 
Ii of North Tonawanda, N. Y.; Kalamazoo Loose Leaf 
Binder omy \ Kalamazoo, Mich.:; the Address graph 
Company of Chicago, Ill. Each of these won a grand prize 
for the excellence of their product. Several other wid ly 


known American concerns won gold medals and awards. 
All American exhibits were in one building, hence the 


interest of visitors would shift from office appl 


locomotives and thence to yarns or tooth paste, neverthe 


lances to 


less, there is no doubt that the exhib’ts were the means of 





EXHIBIT OF AMERICAN OFFICE DEVICES BY CASA 
SYSTEMA AT BRAZILIAN EXPOSITION 
securing a number of orders and were of great educational 
value. The exhibits included many well known American 
lines prominent among which were the Remington, Under- 
wood, Royal, Woodstock, and Corona typewriters, Na 
tional cash registers, Edison-Dick Mimeographs, Dalton 
adding machines, the General Fireproofing Company’s line 
of steel files and furniture, and the Steel Equipment Cor- 
poration of Averel, N. J. ; 
Ten Thousand Typewriters in Progreso. 

Chere are about 10,000 typewriters in use in the Progreso 
consular district, Consul G. O. March reports to the De- 
partment of Commerce. These typewriters are exclusively 
of American origin, there having been no competition by 
European makes. Of the typewriters in use, about ninety 
per cent are of one well-known American make, which is 
but one of many illustrations of a general local tendency 
to continue to purchase those standard articles which are 
first well established in the market. Practically all Amer- 
ican makes, including a few portable machines, are to be 
found in varying numbers. 

The largest importer of typewriters has ordered direct 
from manufacturer, or from the manufacturer’s agent in 
the United States and has done business on open credit. 
Other importers, with a much smaller volume of business, 
have been dealt with in accordance with their financial 
standings and credit ratings. Small and scattered importa- 
tions have been made through export commission houses 
in the United States, payment hav‘ng been made with or- 
ders. 

Local dealers accept second-hand typewriters, under fav- 
orable conditions, in exchange for new ones. A certain 
number of transfers of used machines takes place without 
the intervention of regular dealers. There are no local 
dealers specializing in second-hand machines. 








Write Us at Elkhart! 


for quotations on Stenographers’ 
Note Books and scratch pads. If you 
enclose sample of stock, we'll match 
it carefully, or if you prefer, we'll 
send you the ELKHART specimen 
book trom which you can make a 
proper choice. All grades are in 
stock; we'll give you immediate serv- 


Write Today! 





Elkhart Stationery Co. 


Manufacturers 


ELKHART, INDIANA 











Bigger Profits 


For the Typewriter Dealer 


Our $4.00 plus rough cost 
proposition will save the dealer 
a great deal of time and money. 


A REBUILT 


TYPEWRITER PLUS? 


Write for our new S. R. 
Proposition and LATEST 
Price List. 

ESTABLISHED 1901 


MANUFACTURERS TYPEWRITER 
CLEARING HOUSE 


193 N. Dearborn St. Chicago, III. 


CABLE ADDRESS ““MANTYPE” 
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P&MSTEEL 
LEDGER 


The 


MADE ESPECIALLY 
FOR THOSE WHO 
DEMAND THE BEST 














THE PLEW & MOTTER DEPARTMENT of 
THE WORKMAN MANUFACTURING CO. 
Capital & Surplus Over $350,000.00 


1200 West Monroe Street Chicago, U. S. A. 















STANDARD 
NVELOPE meee) 
Hg, wee SN 









Save Time and Eliminate Unsanitary Drudgery 


6 Models (Hand and Electric) $3.00 to $150.00. 
One suited to the requirements of every 
office, whether the daily mail is 25 letters 
or 150,000. 


Standards are the most efficient, durable, 
and widely distributed envelope sealers on 
the market. 

Used by all U. S. Government Departments, 
prominent oie public utilities, and by 
large and small concerns in every line of 
industry. 

Over 50,000 in daily use. 
DEALERS AND OFFICE SPECIALTY SALESMEN: 
We have an interesting proposition to make you 


if we are not already represented in your district. 
Write for details, stating territory covered. 


Standard Envelope Sealer Mfg. Co. 


Revere Boulevard, Everett, Mass. 
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Typewriting Machine Presents Evidence of Crime. 


Special Correspondence to Office Appliances. 


July 7, 1923 


typewriter 


Paris, France, 


A curious instance in which a was used to 


complete a crime is the one topic of conversation in 
this week. Some time ago a prominent citizen of Lander- 
disappeared mysteriously lhe 


find what 


Quemeneur, 
effort to 


neau, named 


police made every out had become of 


him, but in vain. All kinds of explanations for his remark- 
able disappearance were put forward, but one trail after 
another failed to lead to anything substantial, until at last 


a fairy in the shape of a common typemachine, a No. 10 


Quemeneur,s partne 


+ 


Roval, turned up to assist the police. 


Seznec, who is accused of being a party to the disappear- 
ance of the former, produced a contract written in type, 
purporting to be a deed drawn up by his late partner, mak- 
ing over to him certain properties of considerable value 


Seznec believed that typed script could not be identified 
and did not even take the elementary precaution of pur- 
chasing a brand new machine with which to write the 


deed which is undoubtedly a forgery. The police in charge 


of the investigation of the case noticed certain peculiarities 
machine to 


able 


still has cer- 


about the writing and were thus able to trace the 


its owner, a Havre typewriter merchant. The trader is 
that it is the 
tain pages written with the 
and he can further prove that it 
the mysterious disappearance of Quemeneur who therefore 


identical machine, as he 
Royal No. 


was in his shop long 


to prove 
10 in his possession, 
atter 
could not have signed the deed. Interviewed, the trader 
capital “R” 


besides which the alignment is not 


showed that the has lost its leg, both in his docu- 


ments and in the deed, 


correct, a peculiarity shared by his machine. He also re- 


members a man answering to the description of Seznec com- 


ing into his shop on a certain date and effecting the pur 
chase of the machine in question for 500 francs. 
Sok: << 
The growing interest felt by the French in typemachines 
and operators is shown by the fact that a report on the 
“touch” of typists was recently read at the Academy of 
Sciences, in Paris, a well-known and very august body, that 


would hardly have troubled itself about anything so trifling 


ten years ago. For many reasons, however, the typema- 


} 
+ 


chine is regarded as of great importance since the war in 
France. 
M. Lahy, who made the report, says that he formerly car 


ried out extended investigations in correctness of the touch 


and the arrangement of text, and that for the last ten 


years he has been trying to discover something about speed. 
He has discovered by means of a special machine that regis- 
ters the touch that the use of both hands alternatively gives 
the best results as regards speed. The keyboard, he says, 
United States, 


is not so excellent for 


invented in the and ideal for the Eng 


But the changing 
one would 


language, French. 


of a keyboard is not such an easy thing as any 


imagine. As the result of experiments made in an orphan- 
age, he has discovered that one person gets the best results 
by using four fingers, another by employing six, some even 
with one finger. But there is one outstanding principle, all 
successful typists use both hands, on both sides of the key 


board. The left hand is naturally cleverer than the right. 
This is because the left hand is not used so much as the 
right, and has lost its suppleness in the course of centuries 
of evolution, but the fingers of the left hand, to compensate 
for this defect, have gained in suppleness what the hand it 
self has lost. 

This report is interesting in itself, but it is still more 


worthy of interest as showing to what a pinnacle the 


“noisy nuisance,” as the typewriter used to be called, has 


reached in this country. 
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APopular Priced Combination 
Every Dealer Should Know 














Four-Drawer Steel Files 


At about one-half the retail price of the higher priced lines 
your customers can have every worthwhile feature,—every ad- 
vantage of utility: advanced construction, dignified brushed 
brass hardware and progressive roller bearing suspension at a 
price that will insure repeat business, satisfaction and profit. 











The Invincible Four Drawer File is just the thing every office 
furniture dealer needs,—a good file at a price. 


Write today for descriptive literature and discounts. 





Oak 
Mahogany 
Olive Green Finishes 


Sectional Steel Files 


Here is your opportunity to sell the growing demand for 
popular priced sectional filing equipment with the usual margin 
of profit. 

Every dealer needs popular priced equipment along with his higher priced 
lines. Be prepared to sell and satisfy everybody. Invincible has the only line 
of complete sectional equipment to be had at the price. The service features 
parallel the higher priced lines and brushed brass hardware is used throughout. 


Our catalog will point the way to good business for you. Write for it today. 


INVINCIBLE METAL FURNITURE CO., Manitowoc, Wisconsin 
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GUNN [INO DESKS 


TRADE MARK REGISTERED A 


°° 
| With Inlaid Lino Tops Pay aren All Styles:All Finishes 


| Grand Rapids Made. 


Stands Supreme for Service, Beauty, and Real Desk 
comfort. LINO isa specially prepared fabric, scientifically 
treated, making it impervious to stains, and the ideal writ- 
ing surface. 

The soft, dull shade of green is restful to the eyes. LINO 
eliminates plate glass and desk pads. 














Catalog and Sample of Top 
mailed Without Charge 


THE GUNN FURNITURE 
COMPANY 


| GRAND RAPIDS, MICH. 
| 
| New York Salesrooma: 11 Last 36th St. 
| 


PRESTON FURNITURE CO., Ltd. 
PRESTON, CANADA 





Quality Sells Them 


“Paperoid” Mailing and Filing Containers are manufac- 
tured, sold and used on a high quality basis. We have qual- 
ity in mind in making them; the stationer in offering them 
to his customer—and the customer either accepts or KNOWS 
this feature in buying. 





The customer KNOWS if he has used “Paperoid” before. 
In that case the stationer only reaffirms. If the customer is 
new to their use, the stationer indorses our guarantee with 
full safety and assurance. There will be no “come-back”’ 
except the customer, for more of the same kind. 


Thus we come to that truly desirable state of business 
repeat orders. A sure sign of satisfied customers, lowered 
selling costs, complaints at a minimum and increased profits. 


“Paperoid” and Repeat Orders are boon companions. 


The new price-list is ready 


ALVAH BUSHNELL COMPANY | 











: ee ee * 
eee ot ni. Dh nat, 925 Filbert Street 
ing and Filing Containers Na Ss, c a 

and “Vertex” Filing Pockets. ; Philadelphia, Pa. 
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Typewriter Notes From Abroad. 


Commerce Rey 


oO 1 a 1 omce equipn 
Argentina 1s easing gradually The positio: yf the 
United States in this market is excellent \ small number 
of German typewriters and adding machines are sold, but 
\merican makes maintain a leading posit‘o1 There is no 
petition of moment from European producers « ling 
devices and metal cabinets. 

A ¢ ratifying increase in the sale of American ty) riters 
is indicated ‘n Austria. The Germat ympetition, trom 
which American manufacturers suffered, is waning The 
(erman producers have been forced to quote 1! sold 


marks and this situation has practically eliminated Ger 
many’s ability to undersell. In 1922 about 3,750 type 
writers of American origin were sold in Austria; it is prob 
hat the total will be larger this vear. The represen 
tative of an American manufacturer sold three-fourths ot 
his annual 1,000 machines in Vienna The number being 
sold has increased greatly in comparison with German 
It is estimated that fifty per cent of all type- 
writers sold are of American manufacture. This dealer 
has re-introduced the plan of selling on partial payments 

In Tampico American typewriters outsell those of any 
other nation. In 1921 about 900 typewriters were sold, 
with a local value of about $110,000 [This total declined 
in 1922 to about 500 machines. That figure does not 
include typewriters which entered the market through 
Tampico, consigned to other parts of Mexico. The falling 
off in imports at Tampico is due to the fact that the oil 


producing companies, which are the principal purchasers, 


have large stocks of new machines on hand Until these 


are put into service, buying will be limited 


Rand Company Receives Brazilian Grand Prize. 
The Rand Company, Inc., of North Tonawanda, N. \ 


has been awarded a grand prize at the Brazilian Interna 


tional Centennial Exposition at Rio de Janeiro. The com- 
pany has received from J. W. Finch, president of United 
States Exhibits, Ih the following letter announcing the 
award 
Rio de Janeiro, Braz 
July 1 1923 
Xand Company, I1 


North Conawal d a N Y 
“Gentlemen: 
‘It is with great pleasure that I can advise vou that yv« 


exhibit in the American Pavilion at the Brazilian Interna 


xposition has beet warded a Grand 


he Exposition has been most successful and the Amer 


Industrial Pavilion, which I had the honor to organize 
and direct, has enjoyed, without doubt, the greatest success 


of at pavilion in the entire Expositio The Pavilion has 
been honored with a Grand Prize also 

‘The: certificates of award have not as yet been issued 
However, your representatives here, Casa Systema, will be 
notified as soon as they are ready for distribution. 

| wish to congratulate you for the recognition given your 
product and it is my sincerest desire that all manufacturers 


and their representatives who have participated in this 


pavilion make the most of the prestige gained.” 


Imports of Paper Into Peru. 
Consul C. E. Guyant, Callao-Lime n Commerce Report 
Statistics on Peruvian imports of paper show that in 
April the bulk of shipments, 2,043 cases, originated in 
Germany. The total importation was 2,970 cases. Statistics 
for the first four months of 1923 show the following imports 


into Peru Germany, 4,561 cases; United States, 1,463 


Ti 
6 cases 


cases; Belgium, 516 cases; Great Britain, 
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Your Empty Shelves 


Rent is just as high whether you keep up your stocks 


or not our payroll is ist as large and so is all other 
overhead expenses Furthermore, it’s hard to sell what 
you haven't got, and easy to sell when you can show the 
goods an make immediate delivery 

HOFFMAN Stationers Goods 
will sell extensively during the coming seasor. Those 


who have the goods at hand will sell most. Desk Pads 
(sixty styles) legal blank and letter cabinets, chair 
pads, stationers’ shelf boxes, cloth-covered index boxes, 
transfer and storage cases, etc., are included in the line. 
Let us send you our catalog 


L. HOFFMAN 


(Established 1888) 


45 LaFayette Street New York, N. Y. 























‘A Trade Builder 
for You! 


THE FURNAS CALCULATOR DESK 


efficient, yet inexpensive desk 
operator, a desk that will 
and popularize your business. 


Here is a highl 
for the comptometer 


make monev tor voi 


The FURNAS LINE contains many live numbers 
that are well worth showing in your display room. 
Along with desks, chairs and filing cabinets, they 
complete your office furniture department. Let us 
send you our catalog and full particulars. 


FURNAS OFFICE FURNITURE CO. 


ers Umbrella Stands 
Telephor and Typewriter Tables 
Wardrobes Waste Baskets 


INDIANAPOLIS INDIANA 
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«Steel 
Office 


Furniture 


| Built-to-order 
| Steel 
| Furniture 


Equipments 


STEEL AGE 
FILING CASES 





Corry-Jamestown Mfg. Corp. 
CORRY, PA 

















Suarez Wins Action in Spanish Courts. 

Court No. 2 in Madrid recently handed down a decision 
which is said to have resolved one of the most important 
questions which could be raised with regard to the royal 
decree re leases. 

Ramiro Garcia Suarez, dealer in office equipment and 
commercial stationery, was established at No. 30 Carrera de 
San Jeronimo, which he had tenanted since January, 1910, 


when he took the lease for a term of ten years, the propric 

tor of the house having promised him about 1916, before 
the expiration of the lease, to extend it at the same rent 
Nevertheless, at the beginning of December, 1919, contrary 
to the promise made, the owner sold the building 90,000 
duros approximately, to the Union Musical Espafiola, a 
society which after a few months initiated proceedings for 


the eviction of the tenant, which they did not get through 


the special court but through the Juzgado de Primera 


Instancia, which on granting the eviction, ordered the plain 
tiff to pay the tenant an indemnity of six months’ rent. 
This was paid to the tenant when the order was executed 
Sr. Don Ramiro Garcia Suarez concluded that the sum was 
not sufficient to compensate him for the damages suffered 
and therefore instituted proceedings for more compensation 
against Emilio Lletget and the Union Musical Espanola 
alleging that both parties were responsible or liable to 
compensate him for all damages and prejudices suffered 
through the eviction, and the No. 2 Court has confirmed 
his claim and has ordered Emilio Lletget to pay Sr. Suarez 


246,625 pesetas. 


Fountain Pen Notes From Abroad. 
From Commerce Reports 


It is estimated that Brazil imports annually about $20,00( 


worth of fountain pens. About sixty-five per cent aré 
sold in Rio de Janeiro and Sao Paulo. Even among the 
educated class the use of the fountain pen is not as general 
as in the United States. However, the number used per 
capita is increasing. The majority of the fountain pens sold 
in Brazil come from the United States, one manufa 
having a Brazilian representative. He sells to 
porters and stationers. The other American pens are sold 
by travelers who visit the market occasionally. The “Mont 
blanc,” a German pen, has been introduced, but is 
sequential competition. 

Fair quantities of American fountain pens 
Cuba. There is a certain amount of competition fro ther 
countries, but the American product is intrenched firmly 
in the Cuban market. The demand for pens is on the 


increase. \merican pens are requested almost 


Germany Making Headway in Mexican Paper 


Market. 
Vice Counsel Ernest E. Evans, Mexico City n C 
Reports 
Sales of paper produced in Germany have increase ver 
like transactions to Mexico a year ago. This development 
is at the expense of American manufacturers. In 1922 we 
furnished during the first four months sixty-six per 
of the Mexican paper requirements. This year in the sam 
period the United States furnished seventeen per cent of 
the Mexican paper imports. The German shipments fot 
the same period were: (1922) seventeen per cent; (1923) 
thirty-nine per cent. The paper imported from Ger 


is of cheap quality. 


Kensington Museum Celebrates Typewriter Birth. 
The Science Museum, South Kensington, England, o1 

ganized an exhibition to commemorate the evolution of the 

typewriter. This celebrated the golden jubilee of the Ren 


ington typewriter. 
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Master-Grade Select 
Manufactured Roughs 


TYPEWRITERS 


UNDERWOOD ROYAL 
REMINGTON L. C. SMITH 
MONARCH OLIVER 

ALL OTHER MAKES 


DOMES TIC—EXPORT 


For Prompt Delivery. 





All styles, types, sizes and languages. 


Write for new price list. 
Largest Wholesale Distributors 


WHOLESALE TYPEWRITER CO., INC. 


326 Broadway New York 
Cable Address: Saletype 






























Making 
Money 


and 
Giving 
Service 


No. 721 


Evansville Desks have the quality and price which appeal to most business men. They have aided many 
dealers to an extending sales volume and a well-grounded reputation. The service of their Desks are meas- 
ured by years of usefulness, pleasing, substantial appearance and ready convenience is worth far more than 
the cost. That service develops the thing that encourages more and larger orders and insures business 

rowth—the thing called prestige. 
You will be interested in the designs shown in their new catalog, and 
it will be worth your while to examine them. Let us send you a copy. 


EVANSVILLE DESK COMPANY, _ Evansville, Indiana 
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YOUR HEADQUARTERS FOR SOME 
WELL KNOWN ITEMS IN OUR LINE 


Printing Outfits Railroad Ribbon Daters Time Stamps Self Inkers Numbering Machines Seals 
Band Daters Price and Sign Markers Stamping Inks Stamp Pads Stamp Racks Solid Rubber Type 
and 


EVERYTHING FOR THE RUBBER STAMP MAKER 























Our position as factory distributers enables us to sell at factory prices—our large stocks insure prompt delivery. 
You will be interested in our general descriptive catalog; let us send you a copy. Address the distributer in 


your district. 


DISTRIBUTERS EAST OF CLEVELAND AND NEW ORLEANS DISTRIBUTERS CLEVELAND, NEW ORLEANS AND WEST 
R. A. Stewart & Co. The Superior Type Company 
80 Duane Street New York, N. Y. 3940 Ravenswood Avenue Chicago, III. 














A Real Line for Live Dealers 
Made in six grades, Oak, Mahogany and Walnut, from the low priced 
Write for Catalog 


commercial line for general use to matched suites for 
executives and banks. Agencies in a few cities are avail- 
able for desirable accounts. 
bys | 
Pe CUTLER DESK CO. esks 
tablished 1824 20-62 Churchill St. BUFFALO, N. Y. 
‘Ghey Express Success 
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The Czar’s Seven Figurettes. 
Out of the darkness which once was the empire of 


Nicholas II come occasional dim flashes of the tragedy of 


his taking off. There recently came into the hands of Lud- 
wie Aksman, dealer in office machines at Krakow, Poland, 


seven small ivory figures said to have been the property 


of the late Nicholas I]. These figures are portrait busts 
mounted on a uniform style of pedestal, and are claimed by 
the owners to be of considerable artistic value. Four of 


them would appear to be of personages formerly distin- 


guished in Russia. The remaining three are of dark 
skinned personages of Oriental type Photographs of the 
figures are in our possession. Mr. Aksman has _ these 
ivories to sell on commission and desires to dispose of 


them in the United States. The owner values them at 400£ 


sterling 
Strong Demand for Kapoc in Java. 
Cc il Parker W Buhrman, Soerbaya, in Commerce Reports 
As a result of the large demand from the United States, 
the surplus of the kapoc crop in Java is unusual, but the 
demand is so irregular that there is a constant and wide 
fluctuation in the price. As a rule this fluctuation is sea- 


sonal and not entirely the result of the normal supply and 
demand. The 1922 crop is practically depleted and the crop 
of 1923 will not be gathered until September 


American Attache in London Skyscraper. 

The London office of the United States Bureau of Foreign 
and Domestic Commerce has secured quarters in Bush 
House, at the junction of Kingsway, Fleet street and the 
Strand. This is an eight-story structure, of modern Ameri- 
can construction, designed to conform to its surroundings. 
It is a new departure in English architecture. The branch 
houses of a number of well-known American concerns are 
located in the structure. 


A Mid-Year Calendar. 

[his journal has just received from the Tuttle Corpora- 
tion a striking calendar printed in black and red on yellow. 
It is a wall calendar 27% inches long and 22 inches wide. 
There are twelve sheets beginning with July, 1923, and end- 
ing with June, 1924. Each sheet contains, besides the an- 
nouncement of the company and its two addresses in South 
Bend, a calendar for the current month with the month pre- 
ceding and the month following, so that in reality the user 
of one of these calendars has the requisite calendar informa- 
tion from June, 1923, to and including July, 1924. Sundays 
and holidays are printed in red and the remaining days in 
black. 

The Tuttle Corporation finds it profitable to send out 
these calendars beginning with July, since at thi$ period of 
the year few calendars are sent and those which come are 
immediately noticed and commented upon. The company 
has a mailing list of over 5,000, to whom calendars and other 
direct mail advertising are sent. 


From Shock Absorbers to Shock Absorbers. 


C. M. Turton, whom many typewriter men will remember 
as the inventor and manufacturer of Turton’s shock ab- 
sorbers for typewriters, is now on a trip through the coun- 
try in the interests of the Pennypacker Company of Los 
Angeles, California, manufacturers of the Pennypacker rol- 
ler bearings for Ford springs. 

Mr. Turton left the middle west about eight years ago 
and moved to Los Angeles. He expects to return to that 
city some time in October on the completion of his present 
trip. 








Better Business --- 
Built for Business --- 
Business Boosting Bags! 


Guaranteed Good Goods! 


ALL-LEATHER, GRAINED, Cowhide, 1 pkt. 15”. 
$1.75. No. 0571115-G-O 

Selected, Smooth, Top-Grain, Cowhide, 1 pkt., 15”, 
$2.50. No. 0052115-S-O. 

SPECIAL, 2 straps-all-around, 2 pkt., 16” Ext. Lek., 
$3.65. No. 0563216-S-O. 

SUPER-SPECIAL, All-genuine WALRUS, 3 pkt., 
16”, bottom-anchored straps, gold-finished, ex- 
tension lock, $5.95. 

All of Mahogany BROWN or Black. Added pock- 


ets, 65c each 


Remit check or cash for samples prepaid 


UNIVERSE UTILITY UNITS CO. 


6111 Winthrop Ave., CHICAGO, U. S. A. 











A TIP TOP LINE 


FOR 1923 











“TéP’ PAPER CLIPS 


do not require a selling talk. Merely vlace them 

beside other fasteners and your customers will 

invariably choose “Tip-Tops.” 

Ask your jobber—if he can’t serve you, then ask us. 
Write for Samples and Prices 


The Tip Top Mfg. Co., Inc. Syracuse, N. Y. 


Canadian Agents: Brown Bros., Ltd., Torento 
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OUR letterheads and busi- 

ness cards are your press 
agents—your advanced guard. 
For the integrity and financial 
standing of your organization 
is reflected in your stationery, 
cards, etc. 
We know that the fate of your 
letters lies in a measure at the 
mercy of the engraver’s skill. 
But copper and steel plate en- 
graving with all its kinks and 
turns is no mystery to us. We 
have learned the knack of do- 
ing better work well. 
Let us send you an estimate on 
your next stationery order. 


The American Embossing Co. 
192-96 Seneca Street BUFFALO, N. Y. 














**MAKES ITS OWN STAPLES”’ 


= E' - 
PAPER FASTENERS 
EACH ROLL A SLIGHT 
OF STEEL ——» PRESSURE ON 
TAPE CONTAINS THE HANDLE— 


5,000 STAPLES THAT’S ALL! 


ECONOMY! TROUBLEPROOF! 





Improved Model D— Weight Two Pounds 
“Its Pre-eminence Rests On Its Distinctive Excellence” 






Capacity 
2 to 40 Sheets Mechanical 


Wonder 


Medel F —Weight Nine Pounds 


SOLD BY STATIONERS AND STAMP DEALERS 


EVEREADY MFG. CO. of BOSTON 
General SalesOffice :50 Church Street, NewYork City 
SEND FOR DESCRIPTIVE LITERATURE! 
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A. Sheaffer Pen 


Chicago, lil.—Don Illep, formerly with the W 
J. Roland Kay Com- 


Company, has joined the copy staff of the 
pany, advertising agency. 

Chicago, ill._—N. S. Worth, manager here for the 
mond Point Pen Company, spent the greater part of August at 


New Dia- 


the factory in New York. 

Chicago, Itil.—Ben Lyon has been appointed sales supervisor 
by the W. A. Sheaffer Pen Company. He has a wide acquaint- 
ance in the field, having served as a pen and pencil salesman 
for many years 

Chicago, Iil.—Miss Mae E. Walsh, assistant to H. E. Wal- 
president and general sales manager of the W. A 


dron, vice 
2U alter a 


Sheaffer Pen Company, returned to her desk August 
vacation. Miss Walsh enjoyed herself right at 
satisfactory summer 


two-weeks’ home 
in Chicago—she considers it a very 

Chicago, tIl.—An August window display by the Corona 
writer Sales Company caught the attention of the Randolph 
The floor of the window was filled with pencil 
The window 


esort 


Type- 


street throngs 
stubs of all sorts, none shorter than three inches 


card said: ‘The Ingersoll ‘Redipoint’ Pencil Stops This Shame- 
ful Waste 
Chicago, I!l.—For the opening of school business the Com- 


Company used both of its 


mercial Stationery & Loose Leaf 
window 


large display windows for writing instruments. One 
was filled with moderate-priced automatic 
showed fountain pens and automatic 


pencils for general 


school use. The other 
pencils suited for gift purposes 

Chicago, lil—W. B. Allen, Northwest traveler for the Joseph 
Dixon Crucible Company, spent his vacation in Chicago and 
vicinity. He feels that a traveling man’s vacation is best spent 
renewing friendships and getting familiar with Chi- 
hand, Chas. P. Mueller, who 
He took his 


at home, 
cago’s attractions.—On the other 
covers Chicago, likes to get away from the city. 
vacation at Cedar Lake, Ind., where Mrs. Mueller and the chil- 
They will return Labor Day. 
Minneapolis, Minn.—R. J. Urmiston, representative in Amer- 
ica of the J. S. Staedtler Company, called on the local trade 
New York, N. Y.—Mr. and Mrs. Irving P. Favor have re- 
turned from an European tour Mr. Favor is president of the 
Koh-I-Noor Pencil Company. 
New York, N. Y.—C. I. Prouty, sales manager of the De Witt- 
LaFrance Company, leaves New York September 1 on a trip 
He will call on every distributor and sales 


dren spent the summer. 


to the Pacific coast. 
man. 
Philadelphia, Penna.—A case of fountain pens, valued at 


$60.00, was stolen in August from the drug store of | N 
Blaustein, Twenty-third and Oxford streets 

San Francisco, Calif.—Angy B. Thomas, Pacific coast repre- 
sentative for Eberhard Faber, is the pencil Rotarian this 


city. 
San Francisco, Calif.—F. Hanson, formerly of the 
Company, has joined the traveling staff of Eberhard 


» Puget Sound 
News 


Faber. 

San Francisco, Calif.—The Conklin Pen Manufacturing Com 
pany has moved from 239 Phelan building down the hall and 
across to 240 Phelan building. This move gives them more 
room and better lighting facilities. 

San Francisco, Calif.—Harry F. Homer, who represents 
Esterbrook Steel Pen Manufacturing Company in the West, left 
San Francisco about the fifteenth of August to spend a week 
at the factory and from there will go to Des Moines to attend 
National Association of Stationers and 


the 


the convention of the 
Manufacturers. 

San Francisco, Calif.—Fred Young, Western representative of 
the American Crayon Company, has established an office in 
San Francisco for the furtherance of his service to the trade. 
The location is in the Wentworth-Smith building at 39 Second 
street, in the center of things that pertain to the stationery 
trade Mr. Young will have a sample room 
be shown, and also a warehouse where orders can be promptly 


where goods will 


filled. 


Stationer on Purchasors’ Committee. 
The purchasing agents of San Francisco are making ar 
II Sep 


rangements to hold a convention of purchasors 
The convention delegates will come from the vari- 
Hubbard, of the Schwabacher 


tember. 
ous Western states. B. S. 
Frey Stationery Company, heads the finance committee 
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PLATE GLASS for DESK PADS 


Plate glass has long been known as the ideal 
surface for writing. Presenting a smooth, hard 
and level surface it lends itself satisfactorily to 
that important function—writing. 


CHICAGO 
GLASS DESK PADS 


because of their excellence in preparation and 
construction add greatly to the appearance and 
protection of a desk. Add 
to this the natural visible 
filing space for important 
memoranda, price lists, etc., 
between the glass and the 
backing and you will gain a 
definite conception of its 
many advantages. 


















Blithe te 


PLATE GLASS 
LETTER TRAYS 


A truly useful and high- 
ly attractive desk acces- 
sory. Securely joined by 
nickeled clamps, con- 
structed of nicely finished plate glass 
they enhance the efficiency of the 
desk user. 


Plate glass window ventilators -are 
also numbered among our products. 


Send for our descriptive folder 


THE CHICAGO 
MIRROR & ART GLASS CO. 


217 N. Clinton St. CHICAGO, ILL. 
Established 1890 



































The Individual Line Means Sales For You! 


Whitedge EFFICIENCY combines distinction of ap- 
pearance with practical utility. A one-quarter inch mar- 
gin of white tissue stamps this paper as DIFFERENT at 
the first glance, prevents treeing or curling and enables 
the typist to handle the paper without soiling work or 


“Whitediag hands. 
Its DIFFERENT appearance is a help to your sales 


Caen, force in gaining the interest of the HARD TO SELL 


buyer. The excellent results and clear copies produced 
make it possible for you to outsell your competitor. 


WHITEDGE EFFICIENCY is a complete line al! 
under one name, all at one price. Three separate coat- 
ings: WHITEDGE EFFICIENCY SUPER-WEAR for 
durability; WHITEDGE EFFICIENCY DE LUXE for 
clean sharp work; WHITEDGE EFFICIENCY NOISE- 








A Perfect 
rbon Paper 


[ypewrter Cal 





H. M. STORMS co. 


wate LESS, especially adapted for use on the NOISELESS 


typewriter. 


Re 
Packed in handsome boxes, feather, light and standard CORDS ETER 








J ve i. 








Ab 


weights; blue, black and purple colors. TRADE MARK 


It is INDIVIDUAL but costs no more than the ordinary 
kind. Write for samples and prices and watch RESULTS. 


Dep't C., 553 Grand Ave., B ooklyn, N.Y. 
H. M. Storms Co. NEW YORK CITY OFFICE: ion BLDG. 


MANUFACTURERS OF CARBON PAPER, TYPEWRITER RIBBONS. CARBON ROLLS, ETC. 
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“SUMATRA” 


(SPONGE RUBBER) 


CHAIR CUSHIONS 


No. 3. 16)” deep x 16” wide 
No. 4. 163” deep x 17” wide 


€ 
F our Size til ees ot 
FIVE. COLORS BufExPRowN-BLUE 


APPROXIMATELY 5/8” THICK 
SOFT AND PLIABLE, COMFORTABLE, 
DURABLE AND ATTRACTIVE 





Ask for folders covering our full line of rubber 


specialties for office ure—DESK PADS, INK 
ELL BASES and CHAIR CUSHIONS. 


ATTRACTIVE DISCOUNTS TO DEALERS 





‘Pores for Ventilation 





If you yore eat a” and COMFORTABLE MANUFACTURED BY 

at your desk— 

“SUMATRA” SPONGE RUBBER 1 he Sumatra Rubber Co. 
CHAIR CUSHION SALEM, OHIO, U. S. A. 











THE NEW HOME OF 


PHILLIPS RIBBON & CARBON CO. 


61 HALSTEAD STREET, ROCHESTER, N.Y. 


Devoted entirely to the manufacture of 





CARBON | TYPEWRITER 
PAPER | RIBBONS 


In 25 Grades In 4 Grades 











Accuracy 


Quality | 
Modern Methods 


Prompt Shipment | 





The most modern and up-to-date Ribbon and Carbon Plant in 
Rochester, the home of the industry, built by the success and 
good will of our trade. 


Our increased facilities warrant a wider representation. Dealers 
write for special proposition. Catalogue and samples on request. 
























































No. 851 
overstuffed 
chair 
Chicago, Ill.—Fred L. Coggin, manager here for the National 
Blank Book Company, spent his vacation during August at 
Charlevoix, Mich Mrs. Coggin accompanied him 
Chicago, Iil.—Contracts have been let by the Henry T. Adams 
Company for the rection of a one- and two-story manufactur- 
ing plant at 6796-98 South Chicago avenue The estimated cost 
is $50,000 
Chicago, IIl.—The All-Alu-Ledgers, Inc., 325 West Ohio street, 
has incorporated to manufacture and sell office equipment 


and supplies and conduct a printing business; capital stock, 
$120,000; incorporators—R. W. MacDonald, Wadsworth Wins- 
low and Frank W. Childs. The company will manufacture an 
aluminum loose leaf binder and accounting systems, which 
have been developed by Mr. MacDonald 

Holyoke, Mass.—F. R. House has taken charge of the ma- 
chine bookkeeping and accounting forms department of the 
National Blank Book Company He had specialized in this 
branch of the loose leaf business at Cleveland, Ohio 

New York, N. Y¥.—Tom Roe, who was with the Irving-Pitt 
Manufacturing Company for many years, is now sales manager 
for the Thaddeus Davids Ink Company, In« 


New York, N. Y.—J. T. Jemison has become manager of a The Office Furniture 


new special service department for Thé Sam’l C. Tatum Com- 
He disposed of his interest in the Silberman Dealer 


pany here. has 
Comps a . 
age oC Ur — = oe ; who serves the larger corporations, banks, law firms, clubs, etc.,fre 
San Francisco, Calif.— C. Ure, sales manager for Lefax, quently has calls for overstuffed furniture. LOC has five 
Inc., has been visiting at the corporation’s local office excellent designs—two chairs, two settees and a cquch, Sanians® 
lo, ada.—Vawter-Luckett. Lt as moves with oak or mahogany legs and covered with Broncho material or 
TORS Greet rere ep a ~~ % . + Bas mores leather. GUNLOCKE makes acompleteline of office chairs, how- 
its plant to a three-story building at 43-45 Britain street ever. There are over a hundred styles for executives, clerks, ists, 


bookkeepers, etc. Located convenient tosuppliesof materialsand 
with splendid manufacturing and shipping facilities, we offerquality 
goods and pleasing service. Lefus send you catalog and full particular | |: 


W. H. Gunlocke Chair Co., WAY 


The American exporter has been lectured on many occa " , as memeamnmnaenl 
_ se YT DUPE 


Ineffective Form Letters. 


From Commerce teports 





sions and from many sources for a great variety of errors 








in his methods of exporting. He has been told, among 


other things, that his correspondence with potential buyers 
in foreign lands is not of a sort calculated to secure orders 


from them. In particular, he has been warned against the 


use of form letters which stand out plainly as such. And 
these lectures are never complete without some reference 
to the fact that competing foreign nations handle all of 
these matters better than we do. 

Therefore, it comes as something of a shock to note 
that a well-known foreign manufacturer has been circular- 


izing a large number of prospects in this and other countries 


with what is plainly a form letter. What is particularly 


displeasing about this is the fact that while the body of the 


letter is mimeographed in black ink, the date, name and 
address of the person to whom it is sent, and the name of 


the firm at the bottom have all been filled in with blue ink 


No one could possibly mistake it for anything other than 


raUR KLUNE 


250 WEST Sat STREET 


MCPREsenTins wew vor 


a form letter, and 1f 1S fair to suppose that it will meet UNITEO MANUFACTURERS 


the fate of the great majority of letters of this kind 





The fact that foreign firms of good standing in the 
: ; ; + 
export world are prone to err is no source of satisfaction Where the Sale Begins 


- — First impression is important—see that the 
card you present is an indication of your 





Novel Version of “Hard Times.” business character. 
: oo , , Wiggins Book Form Cards can be beautifully 
‘ hice ras busy. < os } re h linge 11 h > + 
l office was busy, and things were humming the engraved or printed, and are always clean and 
shipping room, and yet the manager of the Chicago branch convenient. Bound at one end, they detach 
. Ff = S : ‘ easily with a smooth, straight edge. They 
of a manufacturing plant was talking hard times. “We have the sna» and “‘feel” of quality. 
are in the : oft . . : . os ot cee . We engrave them or supply blanks to your printer 
are in the midst I the harde st times I Nave experience d for type printed cards. Convenient cases in several 
in all my years in this territory.” The rv porter could not forms. Write for sample tab and information. 
believe the statement, and the incredulous look on his face The John B. Wiggins Company 
¢ _ . a. Established 1857 
yrompted the branch anager to expl: rs ol 
promp th anch manager to explain The situation, 1110 S. Wabash Ave. CHICAGO 705 Peoples Gas Bldg. 


as regards securing supplies from the factory, is the “hard 
est” in the history of the branch. Even the boom days WIGGINS 


following the war did not present such difficulties in get 


ting merchandise to supply the requirements of dealers Peerless 
These be “hard times.” 
| Book Form emule 
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FILEX 


THE MARK OF SERVICE AND SATISFACTION 


CARD INDEX and 
FILING SUPPLIES 


Dealer Distribution 
Exclusively 











Special equipment enables you to obtain 
prompt service on both stock goods and 
special-to-order requirements. 





Price List and Catalog 
in preparation. 





We solicit your inquiries for both Stock 
and Special Goods. 





It will pay you to be on our mailing list. 


THE DUNLEAVY-FOGLER CO. 


J. Frank Dunleavy, Pres. and Gen. Mgr. 
Ben B. Fogler, Treasurer 


34-38 Binford St. Boston, Mass. 

















REPUBLIC TRANSFER CASES 





Distinctive Features are— 


Genuine Red Oak 
Absolutely Kiln-Dried 
Slide on Fibre Rollers 


Label-holders and Handles 
bronze plated on steel 


Stack perfectly 
Nicely finished 





Three Sizes; Letter—Cap—Bill 
Write for Prices 


The Republic Box Co. 
1693-1711 Merwin St. | CLEVELAND, OHIO 


NOTE —We sell to the trade only 
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Bloomington, Ind.—R. A. Van Valer now has distribution of 
the ‘“‘Berloy” line of steel filing cabinets, safes, lockers, shelv- 
ing and bins. These are the product of The Berger Mar 


turing Company. 

Boston, Mass.—The Rand Company of Boston Ir has 
arranged a store and demonstration room on the second floor 
of a building at the corner of Sumner and Federal streets 

Buffalo, N. Y.—George A. Payne has opened an office 
ture and commercial stationery store in the new Hotel Statler 

Chicago, IIi.—Harry Rhodems, Inc., 119-121 North Wells stre 
has incorporated with capital stock of $50,000. This records the 
incorporation of a going business. 

Chicago, IIl.—Paul Dietrich has taken charge of the local 
branch of the Yawman and Erbe Manufacturing Company 
succeeding the late A. C. Scott. Mr. Dietrich had been “Y and 
E” manager at Cleveland, Ohio, for three years, 

Chicago, !Il.—One of the windows in the Horder store at 108 
North La Salle street has been enlarged to permit displaying 
office furniture. The office furniture department of this store 
is on the second floor, and it has not been possible to give 
sufficient display to furniture where the general public can see 
it.—Horder stores have been displaying Globe-Wernicke sec- 


tional bookcases, which line has been acquired recently Sales 
have been good. 

Cleveland, Ohio.—Carl Kettelman has taken charge the 
local branch of the Yawman and Erbe Manufacturing Com 
pany. He had been a salesman here seventeen years, and suc- 


ceeds Paul Dietrich, who has been transferred to Chicagé 

Oetroit, Mich.—The Library Bureau has opened new ffices 
and display room at the Northeast corner of Jefferson ave! 
and Brush street. The entire second floor is occupied 

Muskegon, Mich.—Charles Kincaid, who has represented The 
Shaw-Walker Company in the Southern and Southeastern states 
among the wholesalers, has resigned 

Philadelphia, Penna.—Shanahan & Company, 4 South Sev- 
enth street, has taken on lines of steel filing equipment and 
office furniture 

New York, N. Y.—The Metropolitan Office Equipment Cor 
pany has incorporated; capital stock, $10,000; incorporators 
S. Levine, S. Maxman and H. Rabinowitz; attorney » A 
Sterling, Woolworth building 

Pittsburgh, Penna.—The local branch of the Art Metal | 
struction Company was the first to sign up 100 per cent 
current sales contest. 

Rochester, N. Y.—W. E. Andrews, formerly manager 
agency-dealer department of the Yawman and Erbe Manu 
facturing Company, has taken position as director of sales 
the Zimmerli Corporation. 

San Francisco, Calif.—W. F. Block, of the American Kardex 
Company, 535 Market street, is expected back on August 7 
from the convention of the district managers and salesmen of 
the company at Tonawanda, N. Y 

San Francisco, Calif.—B. R. Lingren, of the F. W. Wentworth 


Company, 39 Second street, is away on a two weeks’ vacation 
To Mr. Lingren a vacation means freedom from business 
the jingle of the festive telephone bell, so those left at the 


office were unable to say where ‘‘he was at.” 

San Francisco, Calif.—The former location of the F. W. Went- 
worth Company has been sub-let and all departments are now 
concentrated at the new store at 39 Second street When the 
Wentworth Company moved to the new building, the old loca 
tion was retained for a couple of months as a used furnitures 
department, but this also has recently been vacated 

San Francisco, Calif.—One does not ordinarily associate 
ing permits with office appliances, but when the permits refe1 
to office buildings, stores and even to apartment houses 
time for office supply salesmen to become interested—and busy 
The office buildings will naturally call for office devices 
kinds, desks, chairs, safes, filing cabinets, typewriters, billing 
machines, etc., for ordinary business concerns, and for sp 
cialized professions there will be other machines to incre 
the proficiency, each in its own line Stores have administra 
tive departments and these will call for ordinary office equip- 
ment in amounts suited to volume of business transacted by t} 
concern Any apartment house of any pretentions will have 
an office and will need the equipment of a small office, a desk 
chairs, safe and typewriter. Beside the initial sale the pur- 
chasers will be steady repeat prospects for office supplies of all 


(Continued on Page 225.) 
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Imperial Special Steel Furniture 








oe ) This omnibus was built for the 
—«- ! zi ™. fa.| ; i special requirement of a bank 





customer. It is part of one of the 
many installations of built-in furni- 
ture we have designed and installed 
in the past eighteen years. Our 
facilities and experience in filling 
the wants of large corporations, 
banks and courthouses is such 
that solid, durable equipment of 
minimum weight is produced at 
cost rivalling stock lines. 





Our service is rendered in co-op- 
eration with the local dealer and 
as we specialize on built-to-order 
work, we give best service. Keep 

® in touch with building plans of the 
public institutions in your territory 
and let us co-operate with you. 
Write for particulars. 


IMPERIAL STEEL CABINET CO. 


2130-2152 Fulton Street CHICAGO, ILL. 




















DORNETTE 


New Construction Features 


Semi-Flush panel con- 
struction, neat, attrac- 
tive and durable. 

New type drawer run- 
ner and guide, fixed 
and locked into the 
front and back legs, re- 
ducing friction surface 
to a minimum—results 
in light, easy operation. 
Flush Drawer fronts, 
protecting against dust 
and dirt. 


Better quality materials, 
resulting in closer fitting 
joints and elimination of 
warping or swelling. 


Long process finishing, 
improves appearance and 


prolongs period of service. No. S-366 


New Construction DORNETTE Office Desks 


A LIFETIME OF SERVICE 


You want to know NOW the quality of the desks you under all service conditions and we knew that the heat 
are selling. When you take on a line recently brought out and moisture of the summer season reduced the efficiency 











you want to test it in your own locality so that your per- of a wooden desk quicker than anything else. That is why 

sonal experience may help to put it over in a big way. we brought out the line at the opening of the summer 
We wanted to prove the quality of DORNETTE New _ season. 

Construction Desks: we knew they would make good We shall be glad to send you full details. 


MAKERS OF FINE OFFICE DESKS FOR OVER FORTY YEARS 


THE J. DORNETTE & BRO. CO. 


Barnard St. and Harrison Ave. Est. 1877 CINCINNATI, OHIO 


NEW YORK OFFICE: H. Herrmann Furniture Co., 368 Broome St. MINNEAPOLIS OFFICE: 605 Lumber Exchange 
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A NEUTRAL SOURCE OF SUPPLY 
FOR QUALITY MATERIAL 


\ NEUTRAL SOURCE OF SUPPLY FOR QUALITY MATERIAL 
We do not sell typewriters, either wholesale or retai therefore we are 1 
of your competitors, 
THIS IS AN AGE OF SPECIALIZATION 
Typewriter platens, parts, tools and supplies represent our daily 
neither a sideline nor a drawing card 


QUALITY—THE BEST OBTAINABLE 


Qur platens are ground on patented machines of our own design Grinding 
finish our platens, assuring a velvety gripping and even surface Emme I 
I ur 


* never touch our platens and, therefore, the glazed and 
caused by their use is eliminated 


SERVICE—FACTS, NOT FICTION 


TYPEWRITER New systems recently installed in our three direct branches enable us to gua ! 
the recovering and return of all platens the same day they are received, providing 
time of arrival is before three o’clock p. m 


PLATENS, PARTS—TOOLS—SUPPLIES 


We offer the dealer a real service in furnishing Parts for ALL MAKES of t 


PARTS, TOOLS ioe. “Unusual parte will be secured’ promaptip If they are'obiaimabier"teres © 
AND 
AMES SUPPLY COMPANY 


SUPPLIES 
Chicago, Ill. New York, N. Y. San Francisco, Calif. 
564 W. Randolph St. 50 Lispenard St. 507 Mission St. 





Service stations equipped with our patented grinding machines 


1627 Champa St., 135 Victoria St., 50 O'Reilly St., 611 Fannin Stree ' 
Denver, Colorado Toronto, Canada Havana, Cuba Housto s 
> Great New Street 


je Capuchinas 32 ' 
London, E. C. 4, England 


1A de 
Mexico, D. F. Mexico 

















Stenographic Note Books 


PEN AND PENCIL—FOR THE TRADE 


We specialize in books made to meet your 
particular requirements. 
Special Imprints—Sizes—Ruling—Stock 
All Qualities—Full Count Guarantee 


Send for catalog containing samples of stock and rulings. 


ROCKWELL-BARNES COMPANY 


815-23 So. Wabash Avenue Chicago, III. 
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Your customers like to get ser- 
vice on typewriter ribbons and 
carbon paper—that is, they 
want the right grades for their 
purpose, delivery without delay 
and fresh quality goods. That 
requires a live typewriter sup- 
plies department. Let us help 








Sell 


Your 





Albuquerque, N. M.—C. B. Weissinge is now a member of 


the Machine \ ay Club among dealer f the Royal Type- 







writer Company 








Boston, Mass The Boston Typewriter Company ha moved " : 
from 143 Federal street to the store at 42 High street you builditup. We furnish the 
Bucyrus, Ohio.—L. E. Spiece has joined the Machine A Day goods packed in neatly litho- 
Cl f the Royal Typewriter Company, In« graphed boxes bearing your Own 






Chicago, ti!l.—Walter H. Fox, of the Walter H. Fox 17 : - 3 
hes ~ imprint. We furnish your de- 


wri 






Exchanges pent his vacation in Wisconsin 






Chicago, lil.—W. H. Young, president of the Young Typ partment complete—a grade 
writer Company, spent his vacation last month in Wisconsin and weight for every purpose. Brand 
Chicago Ill.-L. J. Conger, president of the Corona Typew Let us send you particulars. 
Companys In« v 1 visitor in Chicago during August 
Chicago, IIl.—H. L. Bridges, manager at Atl G 
Underwood Typewriter Company wa C} 
Augu 
hicago, Ill. \ Larsen, branch manager 
Ro Typewriter Company, In spent | vacation at Charl 
voix Mich 


Chicago, IIl.—J. S. Mineau, manager for The Noisele 
writer Company, has added two new salesmen to the cit taff 


Fr. I’. Teeter and R. W. Bornhoft 


Chicago, Ht. J Hiexter, of the machine bookkeeping dé 






part t of the Underwood Typewriter Compan spent Va- 
cation last montl t Kagle River, Wi 
Chicago, IIl.—E. 1 Munn, formerly a star salesman at Osh 4 
kosh, Wis., for the Elliott-Fisher Company, has been appointed 1 bon 
assistant to R. KE. Buswell, district manage Cc 
We g§. Co., 






Chicago, IIl.—L. Kk. Wilson, formerly connected with the local 
office of the Royal Typewriter Company, In at South Bend Sansom & 10th Sts.. 
Ind., has been assigned to a Chicago territory Pa. 





= , , RE 
Chicago, Ill.—W. H. Haun, supervisor of sales from the fac- 


tor at Syracuse, N. Y., visited the local office of the L. C 
Smith & Bros. Typewriter Company in August 


Chicago, Ill.—-J. EX. Neahr, general sales manager of the Un 





derwood Typewriter Company, visited the lucal branch in Au 
gust, while on a tour of branches in the central West 
Chicago, Itll.—W. F. Schubbe, who has been manager at St 





Lou Mo., for the Woodstock Typewriter Company, has been 
transferred to Northern Ohio, where he i district mana 
Chicago, Ill.—Vorley Wright, general sal manager of the 
Woodstock Typewriter Company, took h vacation te in 
August The assumption is that he went to Kamel " ‘ 
cut all communication between himself and work 
Chicago, IIl.—C. H. Ames, of New York, will spend eral 
month in Chicago directing the work of the Ame Suppl 
Companys A. R. Ames, his brother, is making a good PAT. DECEMBER 21, 1915 
from a recent illne at his summer home in Charlevoix, Mich THE AZORA an BRR. 
Chicago, IIl.—Fred H. Martin, Jr., has been appointed ma TWIRLER RING (Cross-Section View) 
ager of the local branch of the Regal Typewriter Company, : 
Inc., New York, N. ¥ Mr. Martin has a wide acquaintance in Stationers can do good business with typewriter 
the tyewriter field, having served in various capacities for attachments that have proven their usefulness. 


many years 


Chicago, IIl.—H. S. Gilbert, manager here for the L. ¢ Smith 
& Bros. Typewriter Company, has made additions to the city 
sales force A. Smith was formerly a salesman with the 
Remington Typewriter Company F. E. Wells had been with 


the ‘‘Elsie’’ distributor at Escanaba, Micn AIR CUSHIONS AND TWIRLER RINGS 


Chicago, Il!.—Frank Brick has re-entered the service of the 
Woodstock dy» writer yi eg Me “ now district manager are in use all over the U. S. and are consid- 
fo Souther hilo | 92 e lef Cc cago for Mexico City, - ® 

I uthern Ohi n 1 lL h ft lica I lexi ity ered a staple standard article by scores { 


to join Compania Mercantil Nacionale Mexico, S. A \fter ar . ° 
about a year in that connection he returned to the United dealers. , hey Conserve strength in the 
States. This year he became manager at South Bend, Ind., typist’s fingers and relieve the typewriter 
for the Remington Typewriter Company of shocks that would materially shorten its 
Davenport, lowa.—H. E. Lawson has opened a branch office _ ¢ - anes . 
Mg a vce Remgese ad rm 60 a a ne period of usefulness. Every typewriter 
an, umcdiahad owner needs them, they are quickly and 
Evansville, Ind.—J. A. Barnett has been transferred by the easily attached. A first glance at them im- 
Underwood Typewriter Company to Louisville, Ky., handling presses your customer with their useful and 


sales to schools and distributing the Underwood portable type- 


practical features. There is good profit in 


writer ° 

Fresno, Calif.—M. Hudson, who was formerly auditor for the selling them. 
Raisin Growers’ Association, has been added to the sales force Write us right now 
of the Royal Typewriter Company, In and is making good 


from the star AZORA RUBBER COMPANY 
Fort Smith, Ark.—W. H. Warden, manager here for the Un 
derwood Typewriter Company, spent his vacation at Fayette- 54th and 20th Sts. 33 33 Cicero, Ill. 


ville His family participated in Mr. Warden's vacation 
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Fort Smith, Ark.—The Typewriter Exchange Company in- 
augurated the plan followed by some of the Eastern factories 
- os ia ° » , . ° , ‘ —_ 
- Teeeeeective Lime fo <2 cet te DS Baawin 
went to Winslow, and J. B. Maple, secretary, spent his vacation 
at Mount Vista, in the Ozarks. 


of Carbon Paper Indianapolis, ind.—William Walker, until recently Indiana 


state representative of the A. B. Dick Company, Chicago, has 

By the help of a little development work, carbon paper joined the Indianapolis staff of the American Writing Machine 
and typewriter ribbons run up into a large volume of the Company and will cover the out-of-town territory 

ee arg, ONE Smee eeuier ont Indianapolis, Ind.—H. B. Swaisgood, until recently manager 

growing demand. The right goods and careful service in- of the local branch of the L. C. Smith & Bros. Typewriter Com- 

sure holding your trade. pany, joined the Indianapolis organization of the American 


OLD TOWN AND CROWFOOT Rage coat August 1, and has taken the West 


CARBONS AND RIBBONS Indianapolis, Ind.—Charles J. Gregory, manager of the I 
; dianapolis office of the American Writing Machine Compa! 
give good impressions and long service There is a full . ' 
assortment of grades. weights and finishes for every purpose says that the returns from July business, as shown by the 
Many big users have stand- early August records, are the best they have had in Indianap- 
ardized on these goods, a 
proof of their quality. The 


\DTOW, ’ guarantee stamped on the satisfactory margin 
“ ? box attracts and influences Los Angeles, Calif.—J. D. Welch, district manager for the 








olis and that the office has been able to beat its quota with a 


. 






































: Aah Oeste, new trade. We shall be : ae ‘ ; ws 
glad to submit samples; Woodstock Typewriter Company, has opened an Office at 4 
‘CARBON we may be able to offer West Tenth street 
PAPER. oe SS eeaeees, 6e- Minneapolis, Minn.—John M. H. Nichols and Walter Hazel- 
ment ton, of the local branch of the Elliott-Fisher Company, attended 
the annual sales conference at Wellesley Islands 
4 Newark, N. J.—Henry Simler, sales manager of the Americar 
Writing Machine Company, spent six weeks traveling in 
South and Southwest making a general survey of business 
ditions His object was to secure wider distribution by ops ng 
} additional offices 
New Orleans, La.—The name of the Corona-Woodstock Agency 
ow Rennon 6 CARBON CO. [ has wenn smenges to the manana <ies Equipment Com, 
phys ood ee After September 1 the company will occupy larger quarter it 
328 Carondolet street. No change has been made in the 
ership 
New York, N. Y.—John A. Zellers has succeeded C. J. Warren 
: as foreign sales manager of the Remington Typewrit« (com 
Old Town Ribbon & Carbon Mfg. Co. a ~ es = ores 
ew ork, - Y.—M. S “viar, vice resident in charge of 
245-247-249 Center St. New York, N. Y. sales for the Elliott-Fisher Company cra an European tour 
Boston Office: Little Building, Boston, Mass. He will return in October 
London Office: 71 Southampton Row, W. C. 1, London, Eng. New York, N. Y.—C. H. Haggerty, secretary of the Royal 
Typewriter Company, Inc., returned in August from a briet 
business trip to England and France 
New York, N. Y¥.—The Royal Typewriter Company, In« has 
Extra Money for arranged to centralize its headquarters in the building at 312 
16 Broadway The change will be made May 1, 1924 
Adding Machine St. Louis, Mo.—J Greenfield has been transferred from 
trict manager for Southern Ohio to manager of the local office 
Men of the Woodstock Typewriter Company 
San Antonio, Texas.—J. Tom Jackson has joins the Royal 
Typewriter Company, Inc., as manager of the San Antor 
branch, National Bank of Commerce Building He ha 


selling Oliver typewriters the past seventeen vears 
San Diego, Calif.—The Williams Typewriter Exchang 


tributor in this section for the Woodstock Typewriter ¢ 
pany, has established agencies with the Valley Supply Con 
pany, Calexico, the Rouse Typewriter Company, El Centr nd 
the Roose Typewriter Company, Brawley 

San Francisco, Calif.—R. L. Stone, of the Stone Typewriter 
Company, has been spending his vacation in Mexic« He is 


expected back at the office in about three weeks 

San Francisco, Calif.—J. I). Patton, of the American Type 
a writer Company, reports that while business has fallen off a 
little from the total for June, it has been steadily picking up 
again in August and prospects are good for the fall months 

San Francisco, Calif.—Harry J. Jones, for many years con- 
nected with the Remington Typewriter Company as a city sales 
man, has joined the sales force of the Royal Typewriter Com- 
pany, Inc., and has been placed in charge of one of its impor- 
tant territories 


This mechanical cash drawer is used by The Indiana San Francieco, Callf—The Remington Typewriter Company 
many adding machine salesmen as a Cash Drawer is calling in the old model No. 11 and is putting a new No 
source of attractive additional income. It i Pe 11 on the market in place of it. ‘‘The new Model No. 11 keyset 
c " > 
actually makes & complete cash register gives detail record of cash tabulator is the most complete machine of its kind on the mar- 
out of an adding machine. The drawer sales. Conveniently ar cea gee oie eg Ss 
: d fi dard hine and "anged for coins and bills, ket,” say the Rems. 
is rynte ‘llee gr sail ste 5 tok oo —y B pee Re | San Francisco, Calif.—The Noiseless Typewriter Company 
cash. Keeps detail record o ; ; . 
le S os —_ to retail stores ot paid rae iene ‘aoee held a speed contest for office typists during July, with very 
arge and small. which clerk made each sale rratifving ‘sults iss he j > ade a recor , 
. nd department to be cred- er atify = = sults. Miss WwW oolf, the winner, made a record of 
Investigate this proposition and turn it ‘ted, and performs many ninety-five net words. Miss Chatterson was second, with Miss 


other services required of Lynch 
4) 


to profit. Agents wanted everywhere. a first class cash register. third. These girls are not ‘‘professionals,” but will do 
ordinary office work at this speed. 


San Francisco, Calif.—Robinson-Pinney Company, which han- 


° dles the Peerless Key Company, Inc., products, has made new 

The Indiana Cash Drawer Company contracts with the Peerless whereby the Robinson-Pinney Com- 
° ° pany will cover all the territory from Denver West It was 

Shelbyville, Indiana reported at the office that business in the Southern part of the 








(Continued on Page 213.) 
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‘*Built True’’ “Clear Thru’’ 





No. 8860 Oak 






DELIVERY : 


Prompt and safe deliveries—what are they worth to your or- 
ganization? 

As a rule, dealers in office furniture want orders filled at once— 
immediate delivery. It is this idea, this strictly HOOSIER feature, of 
prompt and quick delivery that has made possible the making of 
many contracts on a time basis. For the time basis is one of impor- 


HOOSIER! DESK CO. 1 ee and often is the deciding factor in the letting of 


JASPER, IND. Just recently, to bring this service to a higher plane, we greatly 
enlarged our manufacturing plant. When preparing your next instal-, 
lation consult us. In the meantime let us send you our catalog, pricé 
list, etc., for your attention. You are certain to find much of inter- 
est there. 

The acceptance of an order is proper assurance of its prompt 
delivery. 




















Feature Polar Specialties 
they simply won’t stay in stock 


The reason is simple and apparent at first glance. They 
are built to be serviceable. The 40 odd numbers in the 
complete Polar line represent an aggregation of specialties that are 
indispensable to handling office detail to the greatest degree of 
efficiency. 






The popularity of this line has direct remunerative value to the 
dealer. A popularity that is built on genuine utility and longevity 
of each and every article is bound to have a building power of con- 
siderable strength. 


The Polar catalog will interest you. It is new and unique in its 
compilation. Write for it. 


Polar Manufacturing Company 
101-09 N. Marshall Street Philadelphia, Pa. 
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Old Hampshire Gift Boxes 
A Gift of Refinement 


7 selecting gift boxes for your discriminating customers as much care 
should be given to the quality of the paper as to the appearance of the 
box. Refinement, good taste and good breeding are expressed in one’s 
stationery. 

Old Hampshire gift boxes combine the two essential requisites of well 
dressed containers and quality paper. 

Write for illustrated catalogue. 










Fine Stationery Department 


Hampshire Paper Company 


SO. HADLEY FALLS, MASS. 












Emerson Binders Emerson Binde:s 
will hold one or a are carried in stock 
thousand sheets, in three different 
either quantity grades. All sizes, 

securely. ” - ee stiff or flexible. 





EMERSON BINDERS > 


The Barrett 
Service Idea 
You find out what your 


customer wants to put into 
a binder, submit the problem 
to us, we will make up a sam- 
ple binder, just right, and tell 
you how much it will cost 





you in any quantity you say " ¥ 
Cc s 1 Bi d —all you have to do is - Multiple Binder 
sh i j stc aT ¢ 
ongressiona uncer eae sao a i eae For Pamphlets —No Punching 
Capacity Unlimited— Two ; Required—Will hold one 
Feet If You Wish Today is a Good Day to Go or a dozen. 








] 
lot a 7 
‘37 The Barrett Bindery Co. 


ee i 1328 W. Monroe Street : Chicago, Ill. 


EXPANDING POSTS 
AMBART PUNCHES 
GUMMED SEALS 
BRASS EYELETS, ETC. 











- 





















































Chicago, (i!.—Roe Reed, of the R. & S. Engraving & D 
Works, made a motor tour in August, spending his vacat 
the open road 


Chicago, Ili.—C. E. Berglund, manager here for the Ideal Ste 


cil Machine Company, spent several weeks in August taking 
his vacation in Wisconsin 

Chicago, ill.—Louis Melind, of the Louis Melind Company) 
expects to move early in September into his new home in Wil- 
mette North shore suburb His new home faces on Sheridan 
Road and Lake Michiga A park intervenes between his home 
and the lake assuring him uninterrupted enjoyment of the 
Water 1. 

London, England.—The B. Volger Manufacturing Company) 
Passaic, N. J., has taken membership in the American Chamber 


ierce in London 


New York, N. Y.—M. W 


of Comn 


Phillips, vice president of the Amer- 


an N mbering Machine Company, returned August 31 on the 
Berengaria,”’ after a brief tour of Europe 

Syracuse, N. Y.—D. W. & B. E. Norton have purchased the 
Por Stamp Compar They will manufacture rubber stamps 
seals, stencils, steel stamps and dies, and will carry a full line 
of marking devices B. F. Horton was for the past fourteen 


vears with the W. E. Banning Stamp & Stencil Works, Syra- 
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Continued from Page 
little dull im the 


(Typewriters 
ate ooming, though a 
Board of Edu San Fran- 
large number of 
being 


ition of 
Royal 
installed by the ec 


San Francisco, Calif.—The 


cisco placed an order for a typewriters, 


and these machines are now mpany in 


the s ols of the city 

San Francisco, Calif.—C. H. Linehan, who vered city ter- 
ritory for the Royal Typewriter Company, In¢ until the early 
part June this year, left San Francisco at that time to make 
his home in Boston, his original home town The climate and 
“‘western spirit’ of California had so worked him over that he 
has returned to take up his old job and is happy te be in San 
Francisco again 

San Francisco, Calif.—The selling contest put on by The 
Noiseless Typewriter Company created the biggest business 
the company has enjoyed for years. There were three classes 
with prizes for each F. K. Smith of Los Angeles won first 
prize for “most machines sold”; T. J. Webb of Portland won 
second with biggest percentage of quota; W. E. R. Raddin of 


ith greatest number of machines taken in, 


The 


San Francisco, third w 


San Francisco, Calif Hammond Typewriter Corporation 


is now definitely located at its new quarters at 17 Second street 
and everyone is pleased with the change. Many comments are 
heard from customers on the extra display space, which is 
being used to show the ‘“‘Multiplex”’ and variable spacing mod- 
el the Hammond line The San Francis branch reports 
an increasing demand for the “Simplex’’ tabulating stand made 
by the ompany 


Type 


his windows 


rdistock 


Calif a. A 
igain given the use of one of 


San Sperb of the Wok 


writer Company, has 


Francisco, 


to a customer for display purposes This time it is to Less- 


man’ Practical Business School, which has placed a large 


placard in the duplicate of the small 
by the school It shows in tabulated form th« 


the cost of the 


window, a folders put out 


time necessary 


to take the course course, and the salary the 


student can expect when the course is completed Mr. Sperb’s 
interest omes from the fact that the school uses Woodstocl 
typewriters exclusivels 

San Francisco, Calif.—Wm. J. Buckland, until recently with 


the Wilmington sub-office of the L. C. Smith & Bros. Type- 


writer Company. has joined the force at San Francisco -_ 
Fiscus, of the San Francisco office of the L. C. Smith & Bros 
Typewriter Compar with his wife, spent his vacation at 
Portola Both report a most delightful time Cc. M. Coyken- 


Los Angeles office of the L. C. Smith & Bros. Type- 
mpany, spent his vacation in motoring up to gBivé 
San Francisco the ‘‘once over.” Mr ndall 
retire to Los Angeles for a 
Calif.—W. M. Coffman, of tie 


dall, of the 
writer Cr 


Covyke seemed in- 


resi 


clined 


San Francisco, Elliott-Fis 


Company, has just returned from a convention of the managers 
and salesmen of the company, at the Thousand Islands The 
program for fall was laid out and everything made ready for 


(Continued on Page 214.) 


we 


2135 


[IANCES 








LINCOLN 


A Better-Concave Key 





Specify Conea ve 
THE BEST SELLER 


Lincoln Rubber Key Co. 


27 Thames Street 
New York, N. Y. 


LOS ANGELES DISTRIBUTER: Schubert-Kirby Co., 











OL9g 


self— 
STA MP PAD 


inkin 
The ONLY Stamp Pad where 


the Stamp does not 
come in contact with a spongy, 





Rubber 


smeary surface. 


The “SOLO” surplus ink is 
always on the bottom of the pad, 
fed to the surface by capillary 
attraction, and you will get 
absolutely perfect impressions 
from rubber stamp 365 
days in the year. 


your 


And they cost no more. 


Peerless Carbon & Ribbon Mfg.Co., Inc. 


113 W. Broadway, New York, N. Y. 
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“BUMP”? 





No. 00 
THE NEW $2.50 FASTENER 


Designed to meet the demand of a popu- 
lar-priced paper fastener. Will sell to 
the user at $2.50. This will allow a fair 
margin of profit on its sale. Made in the 
convenient plier type, fully nickel plated 
and polished. Attractive quantity prices 
quoted on application. 


The Bump Paper Fastener Co. 
La Crosse, Wis., U. S.A. 


Seymour Conover Co., 350 Broadway, N. Y. City 
Eastern Representative 








COSTS MORE — WORTH MORE 


Quality Is What a Machine Is— 
Reputation What It Is Supposed to Be 


Victor Standard Typewriter 





The Machine of Superior Quality 


ALIGNMENT BETTER—lInch wide cone typebar bearings and octuple 
roller ring carriage give a rigidity of typebar and carriage 
action that combine to produce work of unquestioned superiority. 

OPERATION EASIER —Light key touch and s y escapement enable 
the operator to do more work with less effort, 

SIMPLE DESIGN AND CLEVER CONSTRUCTION—Reduce materially 
the cost of upkeep. 

— ROLLS—Enable operator to write to the extreme bottom 

eet. 

All modern improvements, including automatic ribbon reverse, single 
key decimal tabulator, back space bar, variable line spacer, 
bichrome ribbon. 

If there is no dealer in your District, write now for catalogue and 
agency terms. 


VICTOR TYPEWRITER COMPANY 


General Office and Factory: SCRANTON, PA., U. S. A. 
Department 10 
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Birmingham, Ala.—The Dalton Adding Machine Company has 
moved its local offices to 217 North Twenty-second street 


Boston, Mass.—H. C. Bartlett, of the local office of the Mon- 
roe Calculating Machine Company, has qualified for membership 
in the company’s Seven-Year Club. 

Chicago, IIl.—L. K. Honeyweil, assistant general sales man- 
ager of the Wales Adding Machine Company, was in Chicago 
on business last month. 

Chicago, Ill.—Allan McMahon, of the Doty Business Ma- 
chines Company, is taking an extended vacation in Europe He 
will visit England, France and Italy while abroad. 

Chicago, IIl—H. E. K’Burg, general sales manager of the 
Wales Adding Machine Company, visited the Chicago office in 
August, while on a business tour to central West points 

Chicago, Iil.—Calculating Service, Inc., 19 West Jackson 
boulevard, has been chartered by the secretary of state; capital 
stock, $1,000. This is the incorporation of a business established 
five years ago as the Atlas Calculating Service, doing a public 
accountant and calculating service. 

Cincinnati, Ohio.—The principal Southern Ohio office of the 
Marchant Calculating Machine Company of Oakland, Calif., is 
to be transferred from Dayton to Cincinnati as soon as final 
arrangements can be completed. Offices have already been 
established at 601 First National Bank building, Fourth and 
Walnut streets, by Clarence E. Rossell, district sales manager 

Detroit, Mich.—Joe Holliday, formerly manager for the Bur- 
roughs Adding Machine Company at Greensburg, has joined his 
brother in publishing The Bridle, a magazine devoted to horse- 
manship. 

Milwaukee, Wis.—The Doty Business Machines Company has 
opened a branch office at Room 411, 204 Grand avenue. W. E 
Keeler is in charge. 

Nashville, Tenn.—W. S. Putnam has been transferred by the 
Burroughs Adding Machine Company to the promotion depart- 
ment at the factory, Detroit, Mich. 

Oakland, Calif.—The Marchant Calculating Machine Company 
has appointed J. A. G. Champion manager of foreign sales 

Orange, N. J.—R. M. Farmer, advertising manager of the 
Monroe Calculating Machine Company, has joined that organi- 
zation’s Seven-Year Club. It indicates a service of seven years 
with the company. 

Rochester, N. Y.—L. H. Forbes, division manager of the Mon- 
roe Calculating Machine Company, has moved his headquarters 
to 15 James street. 

Philadelphia, Penna.—E. B. Deakin has returned to the sales 
organization of the Wales Adding Machine Company, after an 
absence of some time. 

San Francisco, Calif.—W. H. Cummings, vice president in 
charge of sales, held an educational conference here in August, 





meeting all the members of the Pacific division of the Monroe 
Calculating Machine Company 


Walla Waila, Wash.—Thomas Rodgers has been assigned dis- 


tribution in Walla Walla, senton, Columbia and Franklin 
counties by the Burroughs Adding Machine Company 
Wiikes-Barre, Penna.—Mr. Weston, formerly manager of the 
Wales Adding Machine Company's service department at New 
York, has been transferred to the factory staff His title, 
“quality engineer,”’ indicates the responsibility which has been 


placed on Mr. Weston. 


(Typewriters—Continued from Page 213.) 

the usual heavy business that comes at that time In making 
ready for big business the company has established warehouse 
facilities in San Francisco where carload lots are shipped and 
delivery can be made within a few days, instead of four to six 
weeks, as formerly. The Elliott-Fisher Company has estab- 
lished a school for instruction in the use of bookkeeping ma- 
chines, where it has become necessary to have day and night 
classes, keeping the seventeen machines busy all the time. The 
personnel of the company will be increased by nearly thirty- 
three per cent. by September to care for the rush 

Santa Rosa, Calif.—Business is picking up to such an extent 
in Sonoma county that the Underwood Typewriter Company 
has found it necessary to open an office in Santa Rosa, at 640 
Fourth street, with J. J. Deveney in charge. 

Seattle, Wash.—J. Hunt, who was formerly with the Rem- 
ington Typewriter Company at San Francisco, has been ap- 


(Continued on Page 218.) 
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“U-NEED-ME-...... 


Office Specialties for the 
Station- 
ers will be busier than ever 
during the cooler and live- 
lier fall season. The de- 
mand for chair pads is al- 


Desk and Chair. 


ready showing renewed 
strength. Be sure that 
your stock is adequate. 
Better check it up right U-NEED-ME Chair Cushions 
’ (12 styles) give you an assort- 
now, and send us your ment to meet any and every de- 
order. mand. Above is the ventilated 
cushion—deep tufting held by 
g-inch eyelets, covered with 


Write for our price-list. heavy black keratol. 


Geo. E. Fox & Company 


Manufacturers 


325 West Ohio Street CHICAGO, U.S.A. 





























Keeping the office workable 
—the mission of 


Beautifully and wisely furnished offices The WoodKraft line has a real sales ap- 





are often rendered inefficient and ineffec- 
tive from the lack of attention to details 
for instance, the throwing of cigar and 
cigarette ashes about the floor. The 
WoodKraft line of smoker’s accessories is 
designed and built to rid the office of all 
excuse for the careless disposition of the 
unsightly cigar and cigarette ashes. 





peal. The utility is unquestionable. Made 
of superbly finished solid mahogany to 
match your regular furniture suite, each 
article is appealing and attractive to the 
eye. 


Dealers find this line very profitable. It 
is an untouched part of their field. We 
will be glad to send you more detailed 
information on the entire line, offering 
suggestions as to selling it. Will you 
entrust Uncle Sam with a postal card 
addressed as below requesting information? 


H & H 


WOOD NOVELTY CO. 


1554 Third Avenue 
NEW YORK CITY 
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MR. MID-WEST DEALER 


Get acquainted with your Western Manufacturer 


The Northwestern Paper Goods Company of St. Paul, Minn., operate 
a thoroughly modern factory in the Central West 
FOR PRODUCING 


STATIONERS ENVELOPES 


This Guarantees Prompt Shipments on all Orders, Saving you both Time and Eastern Freight Rates. 








V WV 242E GOOOS CO 


O. E. Legals, Crush 

: Expanding; and Con- 
hy 7%, Ps gress Tie Envelopes 

2 i ° also Photo Mailers. 


lee aw? 


Flat and Expanding 
Wallets, File Pockets, 
Folders, Etc. 





—— 


Northwestern Paper Goods Co. 
Quality Park, St. Paul, Minn. 


Sales Offices and Stock carried at Chicago, 416 South Dearborn Street 
Los Angeles, 730 Ceres Avenue; New York, 22 Thames Street 








= 











WESTERN 


BUILT 
FOR SERVICE 


D-E-S-K- 


TRADE MARK 





Attractively designed BUSINESS FUR- 
NITURE of proven quality, combining 
pleasing appearance with a high standard 
of workmanship; sturdily, correctly and 
economically made of select materials, in- 
suring for DEALERS profitable sales and 
satisfied customers. Grades and styles of 
desks for all requirements—choose of any 
of our 68 numbers and be convinced of 
real DESK merit. 

“‘Our appreciation of your patronage 

is expressed in EFFICIENT SERVICE”’ Catalog and price list upon request 


WESTERN FURNITURE COMPANY 


ST. LOUIS 
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Boston, Mass.—W. J. Burns completed a course in the sale 
men’s training school of Ditto, Ine., at Chicago, and is now 
connected with Ditto Systems here 

Chicago, IIl.—W. G. Graves and E. H. Bansch, recent grad- 
uates from the Ditto iles training school, have been assigned 
to the Ditto Svstems office here 

Chicago, ill.—L. ID. Camps, general sales manager of the 
Lisenby Manufacturing Company, returned in August from an 
extended stay at the factory, Fresno, Calif 


Chicago, I!!.—The United States Duplicator Company, 618-22 
West Lake street, suffered a slight water loss during a fire last 
month on the upper floor of the building It caused no inter- 
ruption to business 

Chicago, itIl.—C. L. Mann, special representative at Minne- 
apolis for the A. B. Dick Company, visited general headquarters 
here in August The advertising department is working aggres- 
sively with the dealer organization, doing some effective direct 
mail work 


Chicago, IIl.—The Heyer Duplicator Company, an existing 


business, has incorporated to manufacture, buy and sell at 
retail and wholesale duplicators, typewriters, pencil sharpeners 
and other office machines; incorporators—T. A. Heyer, A. E 


Heyer and J. Willis Dix 


Chicago, Iil.—Stanley H. Twist, advertising and assistant 


sales manager of Ditto, Inc., took his family to the Indiana 
dunes for a week’s vacation in August Then they ‘“‘parked’”’ 
the children in Chicago, and Mr. and Mrs. Twist went to the 
Minocqua Lakes Golf and Country Club, Minocqua, Wis for 
an outing which combined golf and fishing 

Chicago, i!l.—Arthur Anderson has returned to his former 
position with Ditto, In¢ He had taken leave of absence for a 
trip to Europe When he came to the passport formalities at 
New York, he found that his trip was impossible His father 


had not taken citizenship papers, and Arthur would have been 
unable to return to the United States except as an immigrant 
So he returned to Chicago without crossing the Atlantic 

Olympia, Wash.—The Todd Protectograph Company bas filed 
with the secretary of state a certificate of withdrawal from its 
corporate charter in this state. 

Philadelphia, Penna.—Charles Tiernan is a new salesman in 
the local Ditto Systems office 

Pittsburgh, Penna.—T. C. Carpenter has joined the local 
Ditto Systems office He completed a course in the Ditto sales- 
men's training school at Chicago before entering the local field. 

Rochester, N. Y.—Richard J. Foster, Jr., has become adver- 
tising manager of the Todd Protectograph Company. He has 
had an extensive advertising experience, including a connec- 
tion with the National Biscuit Company George W. Lee has 
resigned as sales manager of the Todd Protectograph Company 
He has taken charge of the sales division of the Foamite- 
Childs Corporation, Utica, N. Y. 

St. Louis, Mo.—A. T. Sauer, of Ditto Systems, attended an 
August course at the salesmen’s training school of Ditto, Inc., 
at Chicago. 

San Francisco, Calif.—J. W. Wilson has joined the local Ditto 
Systems office 

San Francisco, Calif.—C. W. Hunt, of The Line-a-Time Man- 
ufacturing Company, Inc., made a trip during July to the fac- 
tory and spent a week inspecting the plant 

San Francisco, Calif.—J. A. Whiting and H. E. Parish of The 
American Multigraph Sales Company, left San Francisco on 
August 15, for Cleveland, Ohio, to attend the convention of 
district managers and members of the 100 Per Cent Club of 


salesmen of the company The convention dates are August 
20-24 

Seattle, Wash.—T. J. Quackenbusch has been appointed resi- 
dent sales agent here by the A. B. Dick Company. He suc- 


ceeds E. R. Hoskins, who resigned. Mr. Quackenbusch makes 
headquarters with the Mimeograph dealer, the Loman & Han- 
ford Company 
Retired Stationer Touring World. 
Some time ago R. R. Brant retired from the stationery 
business at Newark, N. J. In the past years he has traveled 
the world over, and is now touring Alaska 





A Revolution in Stamp Pad 
Construction 












<. Cover 


Flexible Flange 
‘| Reversible 
Replac 
_.Inking Surface 

















FIVE FEATURES 


1. A Reversible, Replaceable Inking Surface. 

2. A Reservoir to Save Re-inking. 

3. A Pneumatic Resilient Base to Make It 
Silent 

An Indestructible Cover to Prevent Evap- 
oration. 

5. Re-inked from the Bottom with Special 
Inking Can. 


Main Office and Factory 


Mun-Kee Products Corporation 
56 Summer Ave. Newark, N. J. 

















Does he want 


Hard Finish 
Durable Carbon? 


Iron Clad No. 698 fills the bill—it is a carbon of 
unvarying quality, positively will not smut, it 
gives a clean, sharp duplicate of the typewritten 
sheet. 


You can offer your customers exact service in 
filling their requirements, with the Iron Clad line 
in stock. Over twelve special purpose typewriter 
carbons in standard weights—black and colors— 
also pen, pencil and billing carbons, and a full 
line of typewriter ribbons. Let us help to build 
up your typewriter supplies department. Send 
for our sample book. 


Iron Clad Ribbon & Carbon Co. 


100 Grand St. New York, N. Y. 














‘“*NOT IRON BUT LOTS OF HARD WEAR IN THEM” 
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—V7 WEBCO PRODUCT 








TRADE MARK 





Original! and Best 
lype Cleaning Hud 


Cleans your type 2 | No type brushing 
Cleans your platens | No picking out of 
Cleans metal parts | particles from type 


Dissolves grease and cleans spots 
tom your desk 


WH E N TRADE B Maan 





APPEARS 
DIRT OISAPPEARS 
MANUFACTURED BY 


The FS Webster Company Inc. 
BOSTON 
MAKERS OF 


MULTI-KOPY Carbon Papers 
STAR-BRAND Typewriter Ribbons 




















fo AIGNER’S “ 


PATENT Cut Index Strips 


Just a Half-turn to Better Indexing— 
Just a Half-turn to Bigger Profits! 















Tabs come in 
strips, letters in 
rotation, | slit 
for separation. A 
half-turn will sep- 
arate each of the 
tabs, giving a 
complete set of 
uniform size, 
gummed, ready 
for attaching. 
Covered by a 
broad patent is- 
sued Aug. 8, 1916. 


A good stock 
always in good 
order. Small stock 
investment. Rapid 
turnover. No 
more lost time 
and lost sales be- 
cause of a disor- 
dered and incom- 
plete stock. Write 
for samples and 
further informa- 
tion. 


G.J. AIGNER &CO. Maiictures 


WMonroeSt. ———— Chicago Illinois 
ice — om ers for Stationers and Bookbinders 10 
a 


exes lor Loose-Leaf Systems 
Titles and Labels for Law Work 





























us Aigner's Patent Cut Index Strips ae ee 








Chicago, III.—C. A. Zabrieskie, who has been with 8S. 8. Staf- 
ford, Inc., seven years, has resigned His future plans will 


announced later 

Chicago, IIl.—Joseph N. White, manager here for the F. 8S 
Webster Company, left August 20 for a conference of branch 
managers at the factory, Boston, Mass 

Chicago, ili.—Miss M. Craig, of the Crown Ribbon & Carbon 
Manufacturing Company, covered a lot of ground during her 
vacation. She visited in California and Western Canada 

Chicago, ill.—Ivar Sandberg, head mechanic of the Maloney- 
Gilmore Company, dealers in machine bookkeeping equipment, 
typewriter ribbons, etc., recently returned from a pleasure trip 
on which he visited Montreal, Boston and New York City 

Chicago, IIl.—A. W. Prickett, ribbon and carbon manager for 
The Ault & Wiborg Company, took his family to Indian Lake, 
Mich., in August, for a vacation They will return to Chicago 
after Labor Day. 

Chicago, IIl.—Frank R. Nichols, sales manager of the Colum 
bia Ribbon & Carbon Manufacturing Company, was a visitor in 
August at the office of Holbrook & Gibson, 525 South Dearborn 
street. He was accompanied by T. E. Duggan, special sales 
representative, who was headed for the Minnesota Twin Cities. 

Hollywood, Calif.—Cole & concen F 1729 Cahuenga avenue, 
have been appointed distributors in California by the Carrib 
Manufacturing Corporation. 

Los Angeles, Calif.—Walter P. Funck, of the F. 5. Webster 
Company, was a caller within recent weeks 

New York, N. Y.—Joseph Epstein, president of the Old Town 
Ribbon & Carbon Company, has returned from a trip throug 
the New England states.—Norman Rauch, traveler, left on a 
three-months’ trip through the States after Mr. Epstein'’s re- 
turn. 

Rochester, N. ¥Y.—The Phillips Ribbon & Carbon Company has 
taken a factory at 61 Halstead street, to permit of expansion 

St. Louis, Mo.—The William H. Phillips Supply Company 
has moved from 408 Olive street to the store at 317 Olive street 
A branch retail store has been opened at 121 Arcade building 
The company distributes the ribbons and carbons produced by 
the Miller-Bryant-Pierce Company 

San Francisco, Calif.—The H. & M. C. Company, Call build- 
ing, has recently installed as office manager B. M. Shepard, 


y 


who was for many years connected with Grote, Rankin & Com- 
pany as credit man. 

San Francisco, Calif.—Sidney Hechman has been 
up” in the San Francisco office of the Miller-Bryant-Pierce 
Company to the position of office manager during the frequent 
trips that Mr. Rouse takes over his territory. 

San Francisco, Calif.—The Ault & Wiborg Company of C 
fornia has been incorporated; capital stock, $25,000; incorp« 
ators—Harry H. Behrens, Joseph A. Ammann, Edwin T. Cooper, 
H. K. Ells, Charles T. White, Herman J. Widman and William 
Sleight. 

San Francisco, Calif.—J. A. Williams, formerly with Mittag 
& Volger, Inc., has taken charge of the stenographic supply 
partment of Schwabacher-Frey Stationery Company The good 


wishes of his former associates go with Mr. Williams 
new position 
San Francisco, Calif.—W. G. Huston, Pacific coast divisional 


manager for Mittag & Volger, Inc., is spending his vacation at 
Catalina Island, and when he returns his friends expect to hear 
all about that big one that got away. Mr. Huston will start 


about Labor Day on his regular trip over his territory 


(Typewriters—Continued from Page 214.) 

pointed manager of the Seattle branch of the Royal Typewriter 
Company, Inc Mr. Hunt's family will join him shortly 
San Francisco 

Seattle, Wash.—A. D. Brown, who for the last ten years has 
been a salesman of Remington typewriters in Seattle and 
Portland, has become associated with the Royal Type 
Company, Inc., and is now selling Royals in one of the 
important territories in Seattle 

Spokane, Wash.—J. A. Burnett, who assumed charge 
Spokane office of the “Elsie” typewriter company last Apr 
reports a steady increase in business since that time 
bright prospects for future business in this territory. 

Trenton, N. J.—H. H. Phillips and W. W. Prior are among 
the dealers who have joined the Machine A Day Club of the 
Royal Typewriter Company, Inc. 
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HIS imported DESK TOP material is an office necessity as well as a Practical 
and Serviceable item; combines every desirable advantage of APPEARANCE, 
SERVICE and USEFULNESS. 


UST place it on your old desk and see how its smooth writing surface, indestruct- 

ible composition, rich green color and easy-washable coat will appeal to your 
satisfaction, the appearance of your office and add years of further service to the 
life of the desk you wanted to discard. 


HE field for DESKOLEUM is unlimited. This New 
Product is a SELF-SELLER. The Sales QUICK—The 


PROFITS Big. Sample blocks furnished on request, or or- 
der one TODAY for your display desk—an effective dem- ] 


onstration for prospective orders. 


OO 
$ ] — the square foot 


Liberal discount to dealers. Immediate Deliveries. 
E 


CHARLES S. JACOBSEN FSKOLEUN 








Sole Distributor 










303 WEST 92nd STREET NEW YORK CITY MARK 
“ALL THINGS HUMAN CHANGE”’== 
FLEXIBLE LINK POST but your customers don’t want 


WITH SECTION ADDED 








mae to change ledgers every time 
I ce cosine they add fifty or seventy-five 


IVER mt TOPS MAKING 


OMPROTRUDING new accounts. 


wean case n70 FAULTLESS FLEXIPOST 


MDRAWN TO GOMPRESS 


ie qyoee LOOSE LEAF BINDERS 


». FLEXIBLE LINK POST . ty) -- ‘ 
FOR.EXPANSION WITH are devices of unlimited capacity, 


'T AD - 
L —a ee because you may extend the posts 
indefinitely by adding sections at 
E.. » the top. And the powerful screw 
i mechanism compresses the sheets 
¥ firmly by drawing the flexible posts 


into the case. 


THERE IS A FLEXIPOST BINDER FOR EVERY PURPOSE 


Build for the Future—Feature Distinctive Devices of Merit made by 


STATIONERS LOOSE LEAF COMPANY 
New York Milwaukee Chicago 


‘* 
eR 
.> 
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Think of some customer 
who complains about~the 
Typewriter Ribbons, or the 
Carbons, bought from you. 
Tell us the retail price and 


we'll send you samples of The 


Miller Line to retail at the 
same price. Give these to 
your customer for a good, 
fair trial. We'll gamble on 
the result—take all the risk. 
If you are not asked for 
“more of the same” your ex- 
perience will be the rare ex- 
ception. 


Ask HER—She;Knows 


Get the stenographer—the typist—who 
actually wses typewriter ribbons and carbon 
papers. She knows—she can tell you 
whether it is easy for her to please ‘‘the 
old man” or whether she has to strike letters 
over, change ribbons often, hammer the 
keys to get good carbon copies, or in other 
ways, fix up or make up for the shortcom- 
ings of her ribbons and carbons. 


“Mitte Cine io Superfine 


The Miller-Bryant-Pierce Co. 


General Offices and Factory: 
231-241 South River Street Aurora, Illinois 
Cable Address, ‘Milpie’’ 


Boston, Mass. Indianapolis, Ind. Peoria, Ill 


Chicago, Il. Milwaukee, Wis. San Francisco, Calif 

Cleveland, Ohio Minneapolis, Minn. Springfield, Ill 

Denver, Colo New Orleans, La. St. Louis, Mo 

Detroit, Mich. New York, N. Y. St. Paul, Minn 
Milan, Italy Brussels, Belgium 


London, England 


























RPmemiinsanpese**° GEEK WilG 








DESKS 
PROFITABLY SOLD 


The final reckoning at the first of the year—do you dread it? 
Bentley & Gerwig dealers welcome it. 
result of a satisfactory sale is impressed more firmly upon the profit 
Built right according to efficient design 
these desks can and are profitably sold. Wouldn't you like to hear 
more about the Bentley & Gerwig line and sales methods? 


side of the balance sheet. 





At each inventory period the THE 


FURNITURE CO. 


PARKERSBURG 
WEST VIRGINIA 


BENTLEY 48° GERWIG 























September, 























manager for The 
Company of Akron, was formerly man 


Akron, Harry W Dorum, local 


Schnuereman 


Ohio. 
Printing 
Klinggstedt Brothers 


er of the uptow! sales office of The 


ag 
Company 
are carried by the 


Altoona, Penna.—Stationery and magazines 


News Company which was opened recently ir the 


Juanit 
Thompson building 
Appleton City, Mo.—George & Ernest Vogel 
E. A. Smith in his stationery, book and wallpaper 
Atlantic City, N. J. 
acquaintance in Philadelphia 
store at 1710 Atlantic avenue 


have succeeded 
business 

Herman Schiff, whose family has a wide 
Stationery circles, has opened a 


stationery 


Augusta, Ga.—Jow stationery store is now located a t 
Broad street; the business has been conducted for a number 

ars at 864 Broad street. 

Aurora, Itl1.—The Fox Valley Stationer wi move from the 


Bauerly block on avenue to the Chapman block on Fox 


street 
Baltimore, Md.—Lucas Bros., Inc., 219 East Baltimore street, 


have made alterati ns the stationery department 


Belleville, tt).—The 
porated to deal in st 


Egyptian Stationery Company has incor- 
office 


Elmer 


supplies and books; capital 


Lill M. T. Weingaertner 


itionery, 
stock, $25,000; incorporators- 
A. J. Ste 

Berkeley, Calif.—cC. H 
Berkeley, has just opened a 
store will carry 
half a block from Sather 
University of 


nernagel 
Harms, Morse 
new store at 


Perkins, formerly with 
& Perkins, Inc., of 


2248 Telegraph stationery 


The new 
as it is only 


avenue 
and sporting goods, and 
main entrance to the campus of the 
in a fine location for business 


Gate, the 
California, is 


Bristol, Tenn.—G. H. Artlip has opened an office supply store 


12 Fifth 


street 


Brooklyn, N. Y.—The J. Thos. Hill Company, an existing con- 


cern, has incorporated to conduct a stationery business; cap- 
ital stock, $50,000 

Cambridge, Ohio.—Albert Chappelear and Glen Dent have 
opened a stationery and news store 

Chicago, !!!.—The Letter Press Printing & Stationery Com 
pany has opened a stationery and printing business 

Chicago, I!ll.—-Herman Schermer, sales manager of the As- 
sociated Stationers’ Supply Company, spent his vacation 


Palatine, lll., where he has a farm 
Chicago, lil.—D. H 
for A. C. McClurg & Company, 
ager of the Ben Franklin Monthly, a Chicago journal. 
Chicago, Iil.—Lou E. Oglin, who was placed in charge of the 
Stevens-Maloney stationery store at 18 South La Salle street, 
since his company took over 


Eisenberg, formerly advertising manager 


has become advertising man- 


is pleased with the progress made 
the store 4 large number of new accounts have 
Chicago, Ill._—J. E. Bailey, secretary and sales manager of the 
Northwestern Paper 
last month ‘ Soe 
went to the mill at 
cago September 4 
Chicago, til.—The Bindery Ply- 
mouth court, a going business, has incorporated; capital stock 


Fe 
$15,000: the 


been acquired. 


Goods Company, spent a week in Chicago 
Williams, manager of the branch, 
Minneapolis August 29, to return to Chi- 


Chicago 


Service Company, Inc., 633 


charter authorizes printing books, stationery and 
turing and dealing in printed 
head of the 


prominent in the 


manufa¢ matter and supplies. 
Abraham 
Spinner 
trade He formerly general 
Reimer Company, binders to the printing trade 
Cleveland, Ohio.—The F. W 
front, East Fourth street and Prospect avenue 
Detroit, Mich.—H. B 
ward-Boulevard Stationery 


business, is one of the 
bindery 


Spinner, the 
brothers who are Chicago 
was manager of the Spinner- 
Roberts Company has remodeled 
its store 
W ood- 
Woodward boule- 


& Company, 


Simmons is the sole owner of the 
Company, 6549 
is also junior member of F. J. Simmons 
merchants, Murphy building 
lowa.—In September Rikers’ 
Locust street to 302 Eighth street. 

Dubuque Paper & Supply Company has 
incor- 


vard He 
grain and hay 
Des Moines, 


from 921 


Book Store will 

move 
Dubuque, towa.—The 

incorporated to handle paper, stationery and supplies; 

Gundersor 

Elmore Eye will open a stationery stor 

Nichols has 


will add stationery and 


porator—B. T 
Elmore, Minn.—The¢ 
Findlay, ili.—Edgar S 


Flore VY jewe Irv store ind 


succeeded to the C \ 


electrical sup- 


plies 


1923 OFFIC! APPL] 


221 


AN ( 


cLAR-O-TYPr 


THE WONDER TYPE CLEANER 


ES 









will assure neat, clean 
correspondence. Just 
apply with dauber and 
the type is cleaned in- 
stantly. 







Does not evaporate. 






Also cleans rubber keys, 
rubber stamps, adding 
machine type, mullti- 
graph, addressograph 
plates, etc. 


Individual! bottles to retail at 50c and 75c. 


Also bulk sizes: pints, quarts and gallons. 










Liberal discounts to dealers. Very effective ad- 
vertising aids furnished free, whether you buy 
direct or through jobbers. Write us today. 
















The Clarotype Company, Inc. 
16-K Hudson St. NEW YORK 











Gummed Tape 
Moistening Machines 


No. 2 Fountain 


Ideal for counter use in 
Retail Stores and Shops 





Standard 
size rolls 
up to 14 
inches in 
width. 

Gummed 
in or out 


The water is automatically delivered to the water 
cup as needed 

For Manufacturers, Jobbers and other large users 
of heavy tapes we suggest our No, 3. 
Dealers—Write for Descriptive Folder, Price and Discounts. 


V. J. Van Horn Co. 


222 N. Union Ave. Chicago, Ill. 
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TRINER POST OFFICE 
SCALE No. 9 


Specially designed for U. S. Post Office Service 





Cuts down Postal costs. 

—Used where a variance of 1/64 oz. means 
a saving of thousands. 

—Pronounced by experts as the best 
commercial model ever produced. 


—Extra heavy and precise construction 
without the objectionable features of the 
old type beam scale. 

—Many new and desirable points of in- 
teresting construction to make good sales 
talks and excellent window displays, 
—Write for full particulars. 


TRINER SCALE & MFG. Co. 
2714 W. 2i1st St. CHICAGO, ILL. 


























The 
Standard 


Stamp 
Affixer 


The Standard Stamp Affixer. 
Known as the simplest, 
lightest and speediest on 
the market. Saves time and money. It 
is a portable safe for your postage stamps. 
Endorsed by thousands of well-known 
users, including: 


Standard Oil Co. 

Bell Telephone System 
United Shoe Machine Co, 
Western Electric Co. 
Bauer and Black 
Willard Storage Battery Co. 
Eastman Kodak Co. 


and other prominent houses. 





DEALERS—We have an interesting proposition to make you 
which does not involve any outlay. 


STANDARD STAMP AFFIXER Co. 
Revere Boulevard EVERETT, MASS. 
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Fremont, Mich.—George Baars is operating the stationery 
store formerly conducted by C. I. Rathbun. 

Goldfield, Nevada.—Clyde Cannan has succeeded Louis Potin 
in the stationery business. 

Longview, Colo.—Ira L. Judd has opened a stationery and 
book store here. 

Los Angeles, Calif.—The Economy Stationery & Supply Com- 
pany, an existing business, has been incorporated with capita! 
stock of $25,000. 

Madison, Wis.—The Columbia Novelty Company has incor- 
porated to manufacture and deal in maps, road guides, novel- 
ties, etc.; capital stock, $10,000; incorporators—M. W. Johnson, 
Almond, Wis., Merle Casey, Almond, Wis., and L. E. Speegle 
Portage, Wis. 

Marietta, Ohio.—Albert Chappalaer and Glen Dent have 
opened a stationery store. 

Marshfield, Ore.—The Coos Bay Stationery Company, Harry 
Nasburg, proprietor, will move shortly to Broadway and Cen- 
tral streets. 

Miami, Fla.—C. L. Haupert, formerly in the same business at 
Appleton, Wis., has opened a stationery store at 223 North 
Miami avenue. 

Mittineague, Mass.—A. J. Stevens, formerly with the Uni- 
versity Press at Cambridge, has taken charge of the printing 
plant of the Strathmore Paper Company. He succeeds Mr 
Underwood, who will enter business with his brother. 

Mobile, Ala.—The Dixie Ink Company has been incorporated 
to manufacture inks and adhesives; capital stock, $10,000; in 
corporators—John Whilburn, E. C. Bristol, D. D. Gimon, H. A 
Goering, A. S. Whiting and Henry Bernhardt. 

New York, N. Y.—The Century Leathercrafts Company has 
moved its sales office to 366 Broadway. 

New York, N. Y.—The Union Stationery Company, 777 Broad- 
way, has opened a branch at 303 Fourth avenue. 

New York, N. Y.—John F. Neilson, Jr., has joined th 
deus Davids Ink Company, Inc., as traveler in New York state 
and New England. 

Norristown, Penna.—The Kennedy Stationery Company, 10 
East Main street, is enlarging by adding the adjoining store 
The alterations incidental to this extension will be completed 
in October 

Northampton, Mass.—Extensive repairs are under way in 
the building on Main street occupied by Bridgman & Lyman 
A destructive fire took place there early this year. 

Ogden, Utah.—The Bramwell Book & Stationery Store has 
remodeled its establishment. 

Omaha, Nebr.—The W. B. Bailey Company has opened a 
commercial stationery store at 313 South Fifteenth street 

Omaha, Nebr.—George F. Oshlo, stationery buyer for the de- 
partment store of M. E. Smith & Company, Inc., was in the 
New York market last month 

Philadelphia, Penna.—A. Pomerantz & Company has incor- 
porated with capital stock of $10,000. 

Philadelphia, Penna.—J. B. Gilbert, store manager for the 
Dennison Manufacturing Company, spent three-weeks’ vaca- 
tion at Denver, Colo. 

Philadelphia, Penna.—A. Pomerantz & Company, 1525 Chest- 
nut street, has constructed a balcony display and sales depart- 
ment for gifts. 

Philadelphia, Penna.—The Walnut Press has enlarged its 
plant at 230 South Fourth street and added commercial sta- 
tionery to its lines. 

Philadelphia, Penna.—Riegel & Company has been appointed 
local distributor by the American Writing Paper Company 
Heretofore the Garrett-Buchanan Company was sole distributor 
of “Eagle A”’ products in Philadelphia 

Pittsburg, Calif.—A. Martinetti has opened a stationery store 
in the Central hotel building He is owner of the Pittsburg 
pharmacy. 

Queens, N. Y.—The Tepper Stationery Company has incor- 
porated; capital stock, $10,000; attorney—Martin Collubier, 280 
Broadway, New York, N. Y. 

Quincy, Ill.—L. W. Delabar, formerly with Horder’s, Inc., is 
now connected with the Jost & Kiefer Printing Company 

Reno, Nevada.—San Armanko has sold his interest in the 
teno Stationery Company to L. L. Leoneso 

San Francisco, Calif—W. E. Anding has succeeded to the 
stationery business of Harry L. and Frances P. Holston, 915 


Cole street. 

San Francisco, Calif.—Ernest Wallace, manufacturers’ agent, 
started early in August on his trip into the Southern part of 
the state. 

San Francisco, Calif.—W. M. Doran, formerly with the Kil- 
ham Stationery Company of Portland, Ore., is now with Schwa- 
bacher-Frey Company, specializing on Rand visible indexes 

San Francisco, Calif.—F. E. Rising, secretary-treasurer of the 
Grimes-Stassforth Stationery Company, of Los Angeles, with 


(Continued on Page 222.) 
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THE RUSH-FRASER DE LUXE 


The IDEAL Ink And Typewriter Eraser 
Used by Uncle Sam 
in engineering and governmental departments 
Used like a pencil; just a stroke and the letter or faves is erased- 
For quick, clean, invisible erasing it is incomparable. 


RUSH FRASER 


An IDEAL Office Equipment Specialty 

combining luxury and economy 
THE FLEXIBLE DIAMOND 
BRUSH — ITS SECRET 


_— 


rt wehers boone aod 


\ 


Solid Leather @ 
Singhe Ply 


Three Ply 



















EVOLUTION 


The recent introduction of ring books bound in 
HAND-BOARDED COWHIDE LEATHERS is 
the greatest step toward perfection since we 
originated morocco binding seventeen years ago 
and ONE-PIECE, ALL-LEATHER covers four- 
teen years ago. 


Suissele 


Rush Eraser 
Company 


9200SA&K 
- D, LL-LEATHER 
RING. BOOKS ars made. in ——. Building 
Books, D . A 
$My Finances§, $My Budget. — a asi 
Black and mahogany covers. R sives fer 
Holland 
Made Exclusively by and Dutch East Indies: 
TRUSSELL MANUFACTURING CO. BLIKMAN & 35 
Poughkeepsie, N. Y te 





3 Cherry Street ‘ 














THE “SATELLITE” 
TYPEWRITER STAND 


Adjustable to the natural position of any pair of 
hands. Every typewriter in your town, regard- 
less of its name, repre- 
sents an opportunity 
for profits for you. 
Every typewriting ma- 


hi sa cold 
PERFECTION GAUGE PUNCH |_|] tite s2presentsa col 
A New 1/4” Round Hole Punch ness investment 


with Gauge attached to its owner. It 

is a part of his 
equipment—a vital part. He wants 
his machine to pay dividends—to 
turn out the greatest amount of 











; - Model 
‘ work in the shortest space of time. 2 Ext. 
We are the sole manufac- t ite Has 
turers of the famous Gem The use of the ‘‘Satellite Fae ae [J 
dP f ‘ Desk able Typewriter Stand will hel board 
an erfect 20m LS accomplish this. It has for pr ee one 
Memorandum Calendars. like the Larkin Company, of Buf- Table 
Illustration shows the No. a N. Y., » Song 612; the Dayton 
wr aeoe ngineering La oratories Com y; 
50 Perfection. The White Motor Company, 
and others. 


It puts more results into 
the day’s work — pays 
positive dividends to the 
owner and easy profits to 
you. Our dealers’ prop- 
osition and booklet will 
interest you. 


SALES CORPORATION Write Dept. A 


72 Spring Street aendbare.: ADJUSTABLE TABLE COMPANY 


Stationers’ Hardware, Glassware and Specialties GRAND RAPIDS, MICHIGAN 








This is Model 2X 
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COMPo 


‘‘Non-Clogging’’ 
Stapling Machine No. 














No. 429% 


Grand Rapids Quality 


means as much to the purchaser of an 
office chair as it does when buying fur- 
niture for his home. 





THE DEVICE THAT PREVENTS CLOGGING 


A dealer should take advantage of Patented Jan. 9, 1923. Other Patents Pending 
this when selecting the office chairs he Read the guarantee on the COMPO containe1 

, ~ . it means what it says. There are no repair 
sells. Catalog and prices on-request. charges on COMPO. 


THE COMPO CORP. 
Grand Rapids Office Chair Co. Westport, Conn. 


37 Logan Street, Grand Rapids, Michigan “cOMPo- It never fouls in the clinches” 


STOP STAMP WASTE! 


Speed up Mailing—Encourage punenany 


Do you permit petty cash to lie around loose? 
vou have your employes feel irresponsible i 
Your petty cash is strictly accounted for for more g 00d 
business reasons than the yearly sums so saved 


Stamps are money! 


MULTIPOST 


Stamp Affixer and Recorder 


keeps stamps locked in one place—enables accounting 
for them—systematizes their use in clean, orderly way— 
encourages businesslike accuracy. 


























Thumb Tacks 


Pencil Sharpener 


Products 


are earning bread and 
butter every week in the 
year for those who sell 


In addition—affixes stamps 4 times as fast as by hand 
Stops spoilage, loss, misuse. Saves sizeable sums in time 
and money. Over 60,000 in use Guaranteed agair | 
fect or breakage, irrespective of cause, for one year 












Parcel Post Stamp Machine 
Provides separate ke xcked place for each denomination 
Records Saves time mailing Sectional] 


them. If you want to in- 
crease your profits, be 
sure to stock this 

line. 





Either machine sent on Free Trial, 


No money in advance Prove its value to 
yourself Write today Ask for catalog B 



























Multipost Co., = 
Rochester, N. Y. — Machine / 
CANADIAN BRANCH: 66 Bond €3 


Street, Torento, Ont. 





PARCEL 
POST 
STAMP 
MACHINE 


Vise Clips 


Glass Screw Knobs Vise Index Tabs =) 


Graff -Underwood Co. 


18 Beacon St., Somerville, Boston 42, Mass. 

















Septe m her, 


Furniture—Continued from Page 216.) 
number of new California concerns starting up in 
first of the year runs up to many hundreds 


Francisco alone), and from all parts of the 


kinds. The 
business since the 


(nearly 500 in San 


state reports of the big building boom to take care of this de- 
mand for store and office space. In San Francisco, apartment 
houses take the lead at this time, but office buildings and 
stores are making a big showing. The Matson building on 
Market street is nearly finished. This big sixteen-story build- 
ing is being built by the Matson Navigation Company, which 
will occupy the three lower floors; the rest of the space will 
be leased to outside concerns Right next to the Matson, the 


another building the 
office buildings 


company has just started 
Matson. There are two new 
one of six and one of seven 
which com- 
buildings are in 


ras and electric 


same height as the 
on Market street in the 500 block, 
right the Patrick 
within the Several 

course of construction in Mission and others are 
houses are going up in all parts of the city 
from reporting cities 
cent 


stories, alongside building, was 


pleted vear. big store 


being planned 
for, and apartment 
Reports from over the whole coast 
building permits, during July, of forty per 
last year, though a small reduction from the 


show 
an increase in 
more than July of 


peak of June of this year. All of which should indicate that 
some ‘‘juicy’’ contracts are waiting to make a home with 
enterprising salesmen who are on the job while everything is 
“new” and owners are fearsome that the ‘used’ furniture 
doesn’t harmonize with the rest of the fittings. 

Seattle, Wash.—Smith-Headley, Inc., has been accorded rep- 
resentation in Washington and part of Idaho by The Diebold 


Lock Company, Canton, Ohio 
Tuttle, of The Tuttle Corporation, is 
building at Michigan street 


Safe & 
South Bend, iInd.—B. A 
store and office 


erecting a modern 
and Colfax avenue 
Wabash, Ind.—The Wabash Cabinet Company has discon 


tinued operations at the Kent, Ohio, factory. The manufacture 


of steel tab guides is now carried on in the factory here 


Demand for Skilled Office Machine Operators. 
An interview the manager of a Philadelphia labor 


strong 


with 
demand for operators of various 
that 
offices than ever before is mani 


bureau indicates a 


types of office machines. Evidence more mechanical 


devices are being used in 
fested in the insistent demands of employers for girls who 


with the operation of the various machines 
a W. Ball, superintendent of the State employ 
office for 1504 Locust that the 
is entirely inadequate. 


These situations pay more than ordinary clerical posi- 


are familiar 
Miss 


ment 


Rebec 


yomen, street, Says 


girls 


supply of 


tions, but girls are not disposed to learn the operation of 


the machines. Calculating machines of every description 


are being used extensively throughout the city, as are 


duplicating and addressing machines. Employers are now 
stenographers and typists, which is prob- 
fact that taken 
July and the month of August 


seeking substitute 


ably attributed to the most vacations are 


the latter part 
Secondary Parcel Deliveries Take More Stamps. 
the Post Office Department makes it 
at the local rate on parcel post ship- 


A ruling by neces- 


Sary to pay postage 
ments of the C. O. D. class, when delivery has been refused 
and the sender wishes to make a second attempt at delivery. 
D. mail 


refused parcels until they 


Senders of such C. O. frequently request the post- 
reach the 


this 


master to hold can 


addressee by letter and induce an acceptance. For 


service the department requires payment at the local rate. 
refusal the sender must furnish postage to 


| Jpon a set ond 


the return of the parcel. 


cover 


Manhattan Unionizing Office Workers. 


“white collar workers” is under 


Bookkeepers’, 


An organization of way 
in New York, sponsored by the 
phers’ and Accountants’ Union, which is affiliated with the 
American Fede The organizers are giving 
special attentio1 banks. 
stated that bank clerks had joined, in an effort to secure in- 
Their affiliation with the union was kept 


Stenogra- 


ration of Labor. 


to clerical forces in Union officials 


creased salaries. 


secret, because of fear that they might be dismissed, were 


the action to become known. 
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The Portable Adding Machine 





8 lbs. 6 inches high. 


Handy carrying handle, and positive keyboard 
lock to protect totals when in use—exclusive 
*STAR* features. 

Adding capacity, 999,999,999 or $9,999,999.99 

In high-grade construction, material, and me- 
chanical inspection, the *STAR* is equal to any 
adding machine at any price, and is so guaran- 
teed. Price, $42.50. 


Manufactured and Guaranteed by 


Todd Protectograph Co., Inc. 
(Established 1899) 
Manufacturers of the Protectograph and 
PROTOD-Greenbac Forgery-proof Checks. 


1129 University Ave. Rochester, N. Y. 
Sales and Service Offices in All Cities. 


644 inches square. 











has a proposition for a live wire sales 
representative in each city and com- 
munity, which we will gladly explain 
to responsible inquirers. 


Our products are of very excellent 
quality and cover every requirement 
in ribbons and carbons and a very 
wide range of competitive conditions. 
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National Desks 


No. 5537-S 





for Efficient Work 


The office furniture salesman frequently 
has opportunity to sell extensive desk in- 
stallations in offices where efforts are being made 
to cut out lost motion and speed up business detail. 


The National 5537-S Desk is ideal for the 
purpose; ample capacity is provided for the tools 
and material needed but there are no catch-alls to 
encourage delay or loss of papers. Standard 
National construction throughout. Let us send 
you full particulars. 


National Desk Co. 


HERKIMER, NEW YORK 























If You Bind Your Own 


Loose Leaf Devices 


We can show you how to cut the cost 
of making your special metals, at least 


in half. 


Whether or not you buy your Knock 
Down Metals from us, we want you 
to effect this saving, because we spe- 
cialize in the manufacture of Loose 
Leaf Metal Parts for the dealer who 
binds his own Loose Leaf Devices and 
therefore we want to co-operate with 
the purchasers of metal parts. All 
of them. 


We will gladly explain without cost 
or obligation to you the system we have 
devised to enable the dealer to make 
up his special metals accurately and 
economically. 


Write us. We are here to serve 


The Tenacity 


Manufacturing Company, Inc. 
Reading, Cincinnati, Ohio 
New York Branch, 77 Beekman Street 




















Paragraphic reviews of current issues from 
the catalogue and allied fields, classified fo 


convenient reference. 


Manufacturer. 
The Shaw-Walker Company has issued a catalogue in 
Spanish. 
A mail piece from the National Blank Book Company, Holy- 


oke, Mass., shows National ring books in various forms 

The Arlington Seating Company, Arlington Heights, IIl., 
sends a catalogue of school supplies, which includes desks 
filing cabinets, chairs and tables. 


An elaborate catalogue of fountain pens, mechanical pen- 
cils and fountain pen ink has been distributed by the W. A 
Sheaffer Pen Company, Fort Madison, lowa. 

From the United States Duplicator Company, 622 West Lake 
street, Chicago, Ill., comes a folder in colors describing and 
illustrating the United States Duplicator. 

A folder from the Weis Manufacturing Company asks “Why 
Christmas in August.” It suggests to the dealer that the time 
to order Weis specialties adapted to Christmas giving is before 


the holiday rush is on. 

A mail piece from the B. K. Elliott Company, 126 Sixth street, 
Pittsburgh, Penna., suggests to users of engineering instru- 
ments and supplies to check up their current requirements 
against the Elliott ‘‘yellow’’ book. 

From the Bridgeport Hardware Manufacturing Corporation 
Bridgeport, Conn., comes Catalogue No. 21. This shows a line 
of small hardware items, which includes ticket punches 
“Bridgeport” office record punch, bock ends and screw drivers 

A mail piece in three colors from the Addressograph Com- 
pany visualizes a statement by John Howie Wright, “Anything 
That Can Be Sold Can Be Sold By Mail.’’ The folder shows 
how to accomplish the result predicted by Mr. Wright, who is 
editor of Postage Magazine. 

From the A. B. Dick Company, Chicago, Ill., comes. Form 
No. 399, a mail piece attractively arranged and printed in three 
colors. It tells the story of the Mimeograph in logical sequence, 
giving a good idea of the machine and its performance in short 
reading time. This folder is used for direct mail advertising 
by headquarters, and also by dealers. 

“The Story of Shaw-Walker”’ is a handsome brochure from 
The Shaw-Walker Company. It is made up in loose leaf form, 
with a sumptuous cover in gold. The opening pages narrate 
the history of the business, illustrated with pictures of the 
interior and exterior of the one-story factory in which the first 
Shaw-Walker products were produced. An illustration of the 
modern plant now occupied is a graphic showing of the growth 
of the business. The pages which follow depict some of the 
many specialties which The Shaw-Walker Company has pro- 
duced to bring system into business. 

Distributor. 

A. C. McClurg & Company, Chicago, Ill., has circulated the 

annual fall catalogue of stationery and sundries 
Dealer. 

The Fleenor Office Furniture Company, 211 South Sixth 
street, Minneapolis, Minn., offered special prices on office fur- 
niture in a four-page folder. 

The Western Bank Supply Company, Oklahoma City, Okla., 
printed a convincing booklet. It said: “‘One way to Combat 
Summer Heat is to Go to the Seashore.’’ Another way was 
suggested—to select from the office accessories shown equip- 
ment that will make work easier and more comfortable 

Accessory Advertising Matter. 

Special cards and window trims are furnished dealers han- 
dling Irvin paper fasteners and staples by the A. H. Irvin Com- 
pany, Inc., Curwensville, Penna. 

A circular letter from the Central Paper Company gained 
close attention from recipients. On each was mounted a minia- 
ture photograph of a carton of “Qualified’’ adding machine 
paper, with two rolls of the paper in the foreground 

Price Revisions. 

Prices on school supplies and equipment revised to July 1 
are shown in a list from the Arlington Seating Company, 
Arlington Heights, III. 


Positions for Tabulating Machine Operatives. 

The United States Civil Service Commission will hold 
examinations throughout the country September 19 for 
operatives of tabulating machines to fill vacancies in the de- 
partmental service. The entrance salaries range from $720 
to $900 a year, plus the $20.00 monthly Congressional in- 
crease. Applicants must have had at least two-months’ ex- 
perience in the operation of card punching machines. They 
will be rated on the basis of clerical tests. Application 
blanks may be had from the United States Civil Service 
Commission at Washington, D. C., or from local secre- 


’ 


taries of the commission, to be found in most of the cities 


of the United States. 
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No. 1 


Typewriter 
Stand 

for 
Sitting Position 


Tubular 


Construction 


No Castings Used. 


Write for 
Circular. 


Fowler-Manson-Sherman 
Cycle Mfg. Co. 


WILLIAM R. MANIERRE, Prop. 


1445-1455 W. Austin Ave., CHICAGO, ILL. 
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DEXTER’S 














STAR MANIFOLD 


—Not merely a “second sheet,” but an extra 
thin, extra strong linen paper of tissue weight, 
which makes possible many carbon copies at 
one writing. Its unique surface picks up the 
carbon cleanly, without smudge or blur, re- 
sulting in neat, legible duplications. Star 
Manifold is a requisite to office efficiency. It 
is made in various sizes, finishes and colors. 
| 








Write for Sample Book 
and Trade Price List. 


C. H. DEXTER 
& SONS, Inc. 


Star Tissue Mills 
Windser Locks, Conn. 
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CONFIDENCE? 


The more specialized the 
service, the more difficult 
is it to prove the quality. 
To attain a certain result 
with a typewriter ribbon or a 
carbon sheet, many details of 
manufacture and packing, each 

in itself complicated, are involved. 

Serving your customers well 

requires the investment of time 
and trouble on your part and the 
assurance that your source of supply 
is trustworthy and co-operative. 

Union Ribbons and Carbons are de- 
pendable. While we don’t make frantic 
claims for their wearing quality, we do 

believe they compare well with any other 
brand, in extent and quality of service. 


WE SOLICIT YOUR INQUIRY 


Union Ribbon & Carbon Co. 


Front & Laurel Sts. PHILADELPHIA, PA Bs, 


———— #5 




















THE MACHINE APPLIANCE CORPORATION J 


NATIONAL ial aa 
ADVERTISING Letters: Legal Documents 
ADAPTABILITY ) Records Repor ts Estimates 

AJAX 
DURABILITY EYELET 
MAKES IT FASTENER 
Punches hole, inserts 
EASY TO nn tg eyelet in one 
SELL!— Order from 
MACHINE APPLIANCE 
CREATES eee ee 
RE-ORDERS \_ 351-353 Jay st. Grooklyn.NY 
FOR 


L 
AJAX EYELETS 















Perforates cardboard, leather 

and paper up toy", Thru 

untempered metal up 
to 20 gauge. 


Interchange- 
able Punches 
and Dies as Illustrated 








Extra Punches 
and Dies for Tool 
40c 


Per Size Great Demand— 


Nationally Advertised 


























No. 1 No. 2 No. 3 
-! fl 7?  &2 
























Lays flat in the 

pocket. 

No Metal— 
No Flaps— 

No Buttons 
PULL 

the ribbon 


cards come up 


i 
iJ i 


Made in Genuine Leather 
in Five Sizes. 


Real — Sellers 


STFINBRO PAT. APP. FOR 
Art Memo Book 


A handsome little memo book embossed 
and decorated in colors, convenient size for 
pocket, 2}x4. Made in genuine leather 
and imitation leather. 





we 
im 
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t 
4 
I 
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‘ Liberal Discount 
NERETIRE 5 to the Trade 


Sarai Ct Ae rs tt 


(pega aaah 2 » 





Our display cards will bring in new trade to your 
store. Send for samples and prices. Do it today. 


STEIN BROS. & CO. 


426 S. Clinton St. Dept. O-1 Chicago, III. 
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SLIDING DOOR SECTIONAL 
AND 


REVOLVING BOOK CASES 


We are again able to give service on 
Danner Bookcases with the well-known 
sliding door and adjustable shelf features. 


Your inquiries are invited. 


THE TRUMBULLTABLE CoO. 


HOME OFFICE 
WARREN, OHIO 




















Advance Paper Boxes 
in Stationery Stores 


You will find a ready sale for our goods in your store. 
Every item is durably built for a long life of service. We 
manufacture all sorts of card and fibre board stationers’ 


specialties: 
arren Transfer Cases Card Index Trays 


Sard a Eades Stesage Cases Stationery Cabinets 
ole Document Storage Cases 
Iroad Filme. Boxes P Transfer Cases 
(clo or paper covered) (Invoice, letter and C 
Mailing Tubes Sizes) ma 
Carbon Paper Boxes Clipboards 


Check the list and let us replenish your stock of these 
goods. We shall be glad to send you catalog and full 
particulars. 


Advance Paper Box Co. 
2727 Franklin Avenue ST. LOUIS, MO. 











Thousands of Dollars 
Lost by Neglect! 


Just think what it may 
mean to overlook an im- 
portant telegram or let- 
ter, even for a few hours. [rensene : 
EVERSIGHT insures |i 7 7] 
prompt attention to let- | Mamie, 2 
ters and telegrams. Think | Lf , 
of the value of this serv- | d 
ice to many of your cus- ' 
tomers—think what sales 


you could make of this ~ 
article! Properly dis- 
played, EVERSIGHT uit 


creates interest and at- 
tracts inquiry; you can 
do the rest. 





Send us your order for 
a trial dozen, or write for 
descriptive matter, prices. sella ceadi 
: \ dient MESSAGE 
disc ; ane lav sug- seep genetee 

( ou S and disptay sug STAFF 
gestions. 


Lamson Electrical & Mfg. Co. 


CHICAGO, ILLINOIS 


EVERSIGHT 


625 W. Jackson Blvd. 
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HOUSE ORGANS 














Paragraphi eviews of current issues from 
the hous ! ficld, classified for convenie 


reference. 


Manufacturer. 


‘The Golden Rul as applied to business was exemplified 
by an articlk n Tl Sales Force (Hedman Manufacturing 
Company) 

More than a dozen new stock forms were shown in Loos 
Leaf Notes (Wilson-Jones Loose Leaf Company). These covet 


a variety of fields, in sizes adapted to their respective uses 

The N. C. R. (The National Cash Register Company) an- 
nounced that the salesmen who win membership in the Hun- 
dred Point Club will enjoy.a trip to the Bermudas in Januar) 
of next year 

“Combatting the Summer Slump” in Serits (Strathmore 
Paper Company) told how a paper salesman kept his sales 
at a high average when the summer lassitude penalized most 
other salesmen. 


The importance of a typewriter factory boxing department 
was indicated by an article in The Royal Standard (Royal 
Typewriter Company, Inc.) A large combination illustration 
showed the reserve lumber stock, and the saws and nailing 


machines used to make up the shipping boxes 

\ characteristic sales fable by Charles P. Garvin opened 
The Webster Way (F. S. Webster Company). It narrated the 
case of a “copy cat manufacturer, who never originated a 
sales plan, package lesign or other advertising. The moral 
was to find your own channel and stick to it. 

The National (National Blank Book Company) is featuring 


the names of stationery concerns which have passed the cen- 
tury mark Seven institutions in New York which have been 
in operation a hundred years or more are listed in a recent 
issue 

“When Words Fail—Try a Written Demonstration,” said the 
Faultless Bulletin (Stationers Loose Leaf Company) It showed 


how the salesman can master quickly the task of selling ma- 
chine bookkeeping forms and binders, 

Co-operative associations which are users of Monroe cal- 
culating machines were described in Results (Monroe Calculat- 
ing Machine Company) Co-operative bodies, such as cream- 
eries, fruit growers, etc., present involved accounting problems, 
which must be handled accurately and with dispatch. The is- 
sue of Results showed how the Monroe machine serves such 
organizations. 

Business Magazine (Burroughs Adding Machine Company) 
printed ‘‘Casting Your Business Horoscope,”’ by James B. Col- 
lins The author showed ‘the relation between the_ stock 
market and general business conditions The decorative illus- 
trations were particularly apt. The bear of Wall Street was 
shown by the constellation Taurus, while the bull was identi- 
fied by Ursus. 

Wales Figures (Wales Adding Machine Company) said 


‘Know the Game.” It called for complete knowledge by the 
salesman of the intimate details of his business—the machine 
and its functions. The article showed how the expert goal 
maker in football trains for years in preparatory schools and 


college to master his share of the game 

The Skyscraper (The Shaw-Walker Company) reported the 
success of a branch salesman in getting business under cir- 
umstances which discomfort other salesmen The local branch 


of a company was in need of new supplies Purchasing had 
to be done through the home office. The salesman did some 


filing engineering, got the initial order and finally landed a 
big equipment order when the branch moved to a larger office. 

Go-Getters of the office furniture field who sell Shaw-Walker 
products have a chance to make double profits on some of their 
sales. The Skycraper announces a contest which will bring out 
much originality in making sales Salesmen will tell how they 
handled transactions in a striking manner There are three 
cash prizes, $25.00, $15.00 and $10.00. In addition, any contribu- 
tions not in the money, which are deemed worthy of publishing 
in the The Skyscraper, will earn the author $5.00 


Dealer. 

The Office Cat (The Richmond & Backus Company) editorial- 
ized on the joys of preparing epigrams—a number of them 
from this source have been reprinted in Office Appliances. Then 
the editor prints a number of what he deems among the best 
of Poor Richard's They are sterling, even though some are 
not so familiar as they should be. 

‘Selling the Group that Counts’’ in the Shepard Staff (The 


Henry O. Shepard Company) tells how business success fol- 
lows a policy that determines the basic maximum of the man- 
ufacturer’s or dealer's potential market When that is agres- 
sively cultivated it will produce the largest possible volume of 


Lamar Lyndon told “Why Wheat Is Selling Around a Dol- 
lar’’ in Common Sense (Corlies, Macy & Company, Inc.). The 
author lays the situation to prohibition. The European coun- 
tries which formerly sold us their wines and bought our wheat, 
now have no American market for their wines, and lack the 
means to purchase our wheat. The author credits the farmers 
for having secured passage of the federal prohibition act, and 
they are now suffering losses because of it 


Internal. 

The Strathmorean (Strathmore Paper Company) printed the 
opening installment of an address on “‘The Art of Paper Mak- 
ing’ which was broadcasted from WBZ, the station at Spring- 
field, Mass., by Col. B. A. Franklin, president of the com- 
pany 





You sell more Filing Cabinets when 
you show the Goods and mark the 
price. 

























Always your 
customer wants 
to see what 
value he is get- 
ting and how it 
compares with 
the price. Show 
him this Bent- 
son cabinet, 
quote the cost 
and you will 
be sure to im- 
press him with 
the favorable 
comparison. 


Let us send you 
our illustrated 
folder detailing 
its features. 


Write today. 


New York RKepre- 
sentative: 


JOSEPH WALLACE, 
353 Canal St. 


The Bentson Manufacturing Co. 
AURORA ILLINOIS 











BACK RESTS MAINTAIN 
NORMAL UPPER AND 
LOWER CURVES OF 
THE BACK 














THE SHAPE TOGETHER 
WITH THE ANGLE AT 
WHICH IT 1S PLACED 
PREVENTS FORWARD 
SLIPPING OF THE 
PELVIS AND CONSE - 
QUENT DISTORTION OF 
THE SPINE 


VERTICAL 


se 


ADJUSTMENT’ 


A Leader 
for Your 
Office 
Chair 


Department 305 TW, 


The Derby Typist’s Chair has features that attract 
and interest your business prospects. Let us ex- 
plain its efficiency features and send you our cata- 
log, illustrating our complete line of chairs for 
every office use. 


P. DERBY & CO., Inc. 
Chair Makers for 79 Years 
GARDNER, MASS. 
SALESROOMS: 217 W. 35th Street, New York 
90 Canal Street, Boston Klingman Bldg., Grand Rapids 
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“PAPER CLIPS- 


and fastest selling Line 
They includea paper 
Clip forevery possible 
purpose and of quality 
recognized through 
the trade asthe very 


finest 
Assis sites 


Send for 

Samples REE 
Attractive window 
poster in full color 
furnished free with 
every order= 


itable for every office] 
(—4 


Are the easiest 
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TYPEWRITER®@ MANIFOLD 


PAPER 










































































The Profitable Stationery Item 
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Stationers do good business with 
Hiawatha Papers—complete lines 
of all grades and weights enable 
them to meet all requirements. 
Our mill facilities and large dis- 
tribution enable us to sell best 
grades at attractive prices. 











Let us fill all your paper requirements. 


Ask for sample book 
of Hiawatha papers. 


Hamilton Card & Paper House 


27 Greene Street New York, U. 8. A. 
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During the course of a sales contest conducted under base- 
ball rules The Art Metal Times (Art Metal Construction 
Company) printed reports of the scoring of the different nines, 
well-written in the best slang of the diamond. 

The Art Metal Construction Company folks had some enjoy- 
able times at picnics this summer, according to the Art Metal 
Welder. The factory had the big annual picnic at Midway 
Park, on Lake Chautauqua. The New York office force 
journeyed to Linda Vista farm, near Peekskill 

The Gill-O-Gram (The J. K. Gill Company) cautioned em- 
ployees to respect the fittings and furniture of the new building, 
to protect them against damage. A bit of verse summed up 
the situation: “Little digs in woodwork, little broken panes— 
Makes the fine new building old with spots and stains.” 

While the All-Star convention of the Burroughs Adding Ma- 
chine Company was in progress, a daily newspaper was pub- 
lished. It kept the publication staff on its toes night and day 
The last issue of the daily carried a single item on the back 
page. It was a want ad for a mattress, new or second hand, 
for immediate delivery to the Bulletin office 

The workings of the Yawman and Erbe Manufacturing Com- 


pany suggestion system were explained in The “Y and E’ 
News. Readers were shown what factors are necessary to 
enable a suggestion to find adoption. Suggestions accepted 


are recognized by an award to the employee who helps to im- 
prove the product or its method of production 

Unique among appeals by house organ editors for help in 
writing each issue is the editorial in The Eagle News (The 
Eagle Pencil Company). The head looked as though it was 
set from the hell box, and the editorial itself was set in Roman 
and various types of bold face. An occasional line in the 
editorial was printed upside down. That editorial was surely 
read. An amusing parody was, “If You Were to Ask Me How 
to Make Pencils,’*’ by “O. Howe Dum.” It was illustrated by 
clever line drawings. 


Experts View Merchandising of This Field of Activities. 


Current Comment in the Advertising Journals of 
Copy and Selling Plans of Manufacturers of 
Office Equipment and Supplies. 


Felt & Tarrant Manufacturing Company.—System published 
a symposium on ‘“‘What Can I Do About Summer Sales?” One 
of the contributors was Arthur J. Deberard, assistant sales 
manager of the Felt & Tarrant Manufacturing Company He 
told of a series of letters which is sent to prospects, followed 
up by a personal call from a salesman. 

Herbert E. Robbins, Inc.—Impressions, published at London 
England, reprinted the ‘Principles’’ which govern this busi- 
ness, known in the United States as the distributor of the 
Comptometer. This is a declaration of principles governing the 
solicitation and sale of the Comptometer, and the service of- 
fered to users. 

Rust Craft Publishers, Inc.—Printers’ Ink described the mer- 
chandising plan whereby this company secures the interest of 
dealers. 

The Thorp & Martin Company.—A plan worked in conjunction 
with the telephone company was described in System The 
automatic telephone was being introduced in Boston The 
telephone company was given a window, in which a display was 
made showing how toll calls were handled under the new sys- 
tem. To hook up with the display, The Thorp & Martin Com- 
pany sent to out-of-town customers coupon books The plan 
was to encourage telephone buying during a slack season. The 
customer called up from Cambridge or Portland, placed his or- 
der, and it was filled. The invoice went out in the usual way. 
When the customer paid the invoice he deducted the amount 
of the long distance call, and attached the coupon to his re- 
mittance. The plan worked out very well. 

. E. Waterman Company.—aAn article on “How Six Stores 
Swell Net Profits’”’ included a description of the plan devised by 
the L. E. Waterman Company to make its repair department 
convenient to the store. This facilitates contact between the 
store and the shop, and cuts down the time required to deliver 
the repaired pen to the customer. 

L. E. Waterman Company—‘‘Does Your Advertising Express 
a Basic Idea?’ in Printers’ Ink discussed the necessity of en- 
dowing advertising with a distinctive note that inures only 
to the advertiser. The writer considered the hypothetical case 
of a new manufacturer about to market a fountain pen. It 
would be futile for him to call his pen “the daddy of them 
all.”’ On the other hand, said this writer, “But, when Water- 
man says: ‘The daddy of them all,’ the phrase gets immediate 
acceptance and assumes the nature of a basic selling idea, be 
cause back of it lie all the leadership and reliability and prestige 
of very close to forty years of fountain pen experience. Every- 
body is impressed by it.’’ 

Magazine Articles Pertaining to This Field. 

The Nation’s Business printed “The Post Office,’’ by Henry 
S. Dennison, president of the Dennison Manufacturing Com- 
pany. He analyzed the difficulties of operating the post office 
department, and suggested plans which will expedite the dis- 
patch and delivery of mail 

Printers’ Ink ran an article on how manufacturers expand 
the market in their home towns. The history of the Dennison 
Manufacturing Company was cited as an instance of how an 
industry cultivated its local market, ultimately extending its 
sales on a world-wide basis. 

In Sales Management (Chicago) W. B. Ingersoll, president of 
The Ingersoll Redipoint Company, contributed “‘The Answer to 
Mr. Johnson on Price Maintenance.’’ A previous article by 
Roy W. Johnson on this subject brought from Mr. Ingersoll a 
complete rebuttal of Mr. Johnson’s points. 

At the invitation of Walter Jay Stephens, editor of The 
Carnation News, the A. B. Dick Company has contributed a 
series of three educational articles showing the grocer how he 
can increase his business at little expense. The Carnation 
News is published by the Carnation Milk Products Company, 
Oconomowoc, Wis., to lead American grocers into higher planes 
of merchandising. 
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Packed in standard cases 
of 50 or 100 rolls. 


Also in the handy Dozen- 
Roll-Box. 


The Standard 
of comparison. 


There is no 
other paper just 
like Qualified. 
Every roll perfect and guaranteed. Gives 
complete satisfaction on all makes of adding 
machines. Office workers like to use it; man- 
agers find it economical. 
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Sold by Stationers — Everywhere. 
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DEALERS: Write us for 
samples and information 
about free advertising 
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The man who wants a desk 
wants a cuspidor 


—if not every time, at least often 
enough so it pays your salesmen to 
suggest it along with other “desk 
accessories.” 


The AMCOIN line gives you 86 
neat, practical designs in nickel- 
plated or polished brass. Finest ma- 
terial and workmanship. 


The Indication of Quality The FAVORITE 


(see illustration) is 
a ready seller for 





The indication of quality is repeat orders. 





High grade materials backed by the facilities offices, hotels, or 
of an intelligent and energetic organization homes. Two sizes, 
has made a name for our products: 10 in. or 8% in. 
Carbonized rolls for billing and adding machines diameter. ; Either 
Oil soluble pencil carbon papers size in polished brass 
Typewriter ribbons and carbon papers or nickel - plated 


7 finish. No, 1280 
The trade has judged American Manifold’s 


Multigraph ribbons as unequalled. Write for 
samples and other particulars. Write for the Aldrich Cuspidor Catalogue 


American Manifold Products Corp. Aldrich Mtg. Co., Inc. 


General Offices and Factory: “ar 
enn Qenaia ie - CHICAGO 57 Illinois St. BUFFALO, N. Y. 
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Increasing 
Demand 


for 


MILO Typewriter Ribbons and Carbon 
Papers is the best proof of their success. 
Each year finds MILO products gaining 
wider and wider popularity. The reason 
is not far to seek. They represent a 
happy combination of superlative qual- 
| ity in manufacture and economy of cost. 
You will always find them dressed in 
handsome packages that are in keeping 
with the excellence of their contents. 





A line from you will bring complete sam- 
ples and prices. 


MIL 





RIBBON®& 
CARBON CORPORATION 


PENN YAN, N. Y. 























Quick! 
Safe! 


Economical !| 
Indexing 

With UBECO 
Index Tabs 


With Ubeco Index Tabs you can 
index quickly any type of card rec- 








ord, ledger, price list, shelf, or any- 
thing else that needs to be indexed 
quickly, safely, and at low cost. 
Ubecos are strips of transparent in- 
dex tabbing. Labels are placed in 
the tabs to index the record The 
tabs are then cut to fit the label— 
and gummed to the article to be in- 
dexed. 

Ubeco Index Tabs are big profit- 
makers for the _ stationer Sold in 
eight colors and three widths. There 
is a size and color to suit every 
need. Send today for our dealer’s 
proposition outlining our entire 
plan of dealer cooperation No ob- 
ligation 





United Business Equipment Company 


111-113 Albany St. Dept. 9 Boston, Mass. 
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A Sound Bank Specialty 


BANDLESS CURRENCY MAILING BOX 


A PERFECT MAILER of strong, heavy, 
durable manilla paper of exceptional 
strength. Ends and sides do not break 
in bending over currency. 

The outside wrapper is genuine rope 
manilla as near cloth as paper can be 
made. It folds over each lap at the 
ends to make a perfect, tight seal and 
attaches to the back of the box. Can 
not tear or pull away without destroy- 
ing the entire box. Each size contracts 
one half inch squeezing tightly over the 
currency and bringing the end flaps over 
and sealing tightly to the back of the 
box, making a perfect fit and tight seal. 
Dependable bank stationers should have 
sample of this new line. No obligations 
to learn all about it now. 
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Smead Manufacturing Co. (Dept. C) Hastings, Minn. 
High Grade Bank F iling and Mailing Containers 
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You get best service from the specialist 
—we specialize in Desk Pads. 


Ninety styles, stiff, flexible or semi-flexible backs. three 
sizes: 19% x24%, 12%x19\% and 24%4x38%\. Also, Glass 
Desk Pads, Work Distributors, Boardclips, Adjustable Desk 
Pad Corners, Special Binders, ete. 


Card Index Cabinets, black 
cloth covered throughout uw” 
lock-cornered wood frames, wit}! 
ELSANE Patented two-rod 
low blocks; for 3x5, 4x6 and x8 


ecards in 1, 2, 3, 4 and 6 drawers 


Also letter and legal ibinets 
in 3, 6 and 12 drawers 





SAINBERG & COMPANY, Inc. 


65-67 West Houston Street New York, N. Y. 


























Growth in the typewriter field is 
Fortnightly A picture of lower Man 
the following legend ‘Twenty-five 
of a typewriter salesman was the « 


tar Now he works a single downt« 


markets—a building, a city, a state, 
costly to capture 
The American 
Advertising Fortnightly with working 
samples to a list of R. F. D. boxes 


YFFICE 


ecorded by Advertising 
hattan was accompanied 


vears ago the territory 
ntire sland of Manhat- 
wn building! Doorstep 
are frequently neglected 


more distant markets or unresponsive markets which are 


Multigraph Sales Company was credited in 


out a plan for addressing 


The post office permits 


addressing matter to box numbers, without the use of the 


dividual name The multigraph printed skeleton forms on 
the envelopes, the individual numbers being multigraphed i1 
afterward The idvertiser who used the plan sent 000,000 
samples in this manner In cases where the rural route box 
numbers were non consecutive, the necessary “skipping was 


accomplished | the use of the addres 
An article in Printers’ Ink narrated 





plans followed by advert 


sers in making salesmen of their customers Satisfied users 
ire potent in extending the field of a given product In fact 
some idvertisers whose sales units are large, allow a small 
ommission to customers who send in names of-prospects, which 
ecome buyers ultimately The article mentioned the follow- 
ng negative incident: “I own two typewriters, one of the fold- 
ng variety One requires a considerable replacement of sup 


plies But neither the local dealer 1 
lers of the two machines have 


factories behind 
ever been sufficiently in 


ior the 


sted to want n supply business or to urge me to trade in 
! d machine for a new one I have never been offered any 
ort of service for which I would willingly pay None has 
vel sked me for the names of writer friends who might b 

| similar machines On the contrary, when you t to get 
vork out of the dealers’ representatives in question you ars 
on i ipon 4 bothersome expense not 1 nuisance 

(Stationery—Continued from Page 222.) 
wife, has been visiting in San Francisco and at Palo Alto, 


ere their sons are attending the St 


San Francisco, Calif.—Walter Vogel, f 


her-Frey Stationery Company, has, after 


rned to nis ia 


tamping grounds it 


uld like to hear from manufacturers 


n that vicinity 
San Francisco, Calif.—A. Carlisle & ¢ 


sale of filing devices has held up satis 


ation period The opening of the 
all pick up and things are lool 


San Francisco, Calif.—Arthur Moen 


anford University 


ormerly with the Schwa- 
two years, re- 
1 Kansas City, Me and 


desiring representation 


‘ompany reports that the 
factorily all through the 


though other trade was somewhat Slow during the 


schools has started the 
ing brighter 


cl general manager of 


H S. Crocker Company, of San Francisco and Los Angeles, 
has been spending his vacation hunting deer in the hills around 
Anderson Valley, Mendocino county, one of the ‘“‘deer counties” 
the state Min Moench went to “hunt ut no information 
n the result in be given out until afte he returns 
San Francisco, Calif.—Construction w start soon o1 1 new 


ilding for Wobber’s, Inc., 774 Market 


las re ntly purchased a lot on Steven 
and Sixth, and will construct a three 
! rinting plant Additional space 
since the company put in a catalogue, 
ment ; 


San Jose, Calif The Mae Wrigl 

West Santa Clara treet, has unm 
Seattle, Wash.—A stationery store w 
& Jeffries Company The business is 
incorporator Fred Roney, 715 Lowman 
Seneca, S. D.—Th« 


iepartment 


Journal Printery 


Sioux City, lowa.—lI). N. Olson is an 
stationery store at 409 Fifth street 
Trenton, N. J. \ receiver has beet 


Irto? stationet! ( 


street This oncern 


son street, between Fifth 


tory building to house 


has become necessary 


vOO} ind poster depart- 


Printing Company id 


a Stationery department. 


ll be opened by Rohner 
incorporated for $10,000; 
building. 


has opened a stationery 
inging stocks for a new 


ippointed for the War- 


ompany, 13 West State street 


Pamphlet on Industrial Standards of Quality. 


Che volun tary estab lishment of standards of quality in 


dustry forms the subject of a pan 
printed by the fabricated producti 
Chamber of Commerce of the Unit 
been a growing interest for some tin 


juality standards, says the depar 


iphlet which has been 
mn department of the 
ed States. 


1e in the establishment 


Chere has 


tment, which calls at 


tention to the faét that a recent canvass of trade associa 


ions discloses that many have set 
still others have provided guarantees 
the products of their members 

standards, 
ire essential for the free interchar 


} 


commerce beyond the stage of first 


vhich personal observation and opin 


up standards and that 


; 


ot quality in backing 
says the pan phlet, 

of commodities in 
hand transactions in 


ion govern Progress 


if ivilization is measured by commerce, so standards are 


at the base of civilization as well as « 


commerce.” 
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HOW TO REPAIR 
UNDER WOODS 





A new edition of our 
complete illustrated 
treatise on the mechan- 


ism of the Underwood. 


With this Book before 
him any one mechani- 
cally inclined can learn 
to repair Underwoods. 


Price $2.00 
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79 Queen St. 
LONDON, E. C. 


BOSTON, 
Mass., U.S. A. 
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eueste Steers 


MANUFACTURE 
SEALS 
STENCILS 
BADGES 
RUBBER@STEEL 
STAMPS 
METAL CHECKS 
POCKET COINS 


w« BRASS SIGNS 
ETC 


4 ‘OR SALE® 
jc vers WENTHE =) 
108 ® Dearsorn ‘st 


STENCILS WAX SEALS veape caee es 


cYER & NENTHE 


STORE:108 N.DEARBORN ST. CHICAGO 
FACTORY:24 to 30 So, Jefferson St. ; 





STEEL STAMPS 
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RIV AL.— THE MASTER CRAFTSMAN FOUNTAIN PEN 





We specialize on imprint fountain pens for the jobbing, retail and mail order trade. Prompt service in 
repairs. All work is done in our own shops. We make all modern designs in Lever Self-Filling, Screw Cap, 
Non Leakable and Slip Cap Fountain Pens; also Stylos—Fully Guaranteed. The export trade is skillfully 
handled. A host of business friends abroad testifies to our close study of their requirements. Our latest 
novelty—pen No. 110 (shown below) worn with sautoir ribbon or watch chain, has proved to be a big 


Get in touch with us at once. 
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Our prices assure you good profits; Beaumel quality pleases users. 





PPS 





D. W. BEAUMEL & CO., Inc. 


Established 1884 OFFICE AND FACTORY: 

~)) 17-27 Vandewater Street New York 

Pacific Coast Representatives 
Anderson-Davis Company 

Seattle, Wash. 
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Attractive 
Bankers Canvas. 

Durable—Waterproof. 

Folds when not in use. 

Equipped with elastic tie cord, stays 
securely fastened and is opened with 
a slight push of the finger. 

Every Banking Institution will pur- 
chase this improved wallet. 

Send 25c for sample, size 4%4x10™%, 
and selling proposition. 


Strayer Coin Bag Company 
New Brighton, Pa. 


HERE IS SOMETHING NEW—LOCK TIE EXPANDING WALLET 


wallet made of Brown 





SPRINGS OPEN EASY TO FASTEN 


PATENT PENDING 
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Sell from the Card— 


“Cado” Brand L. E. B. Binder Clips 


We will send you a silent salesman, an attractive easel counter 
display card, to place the L. E. B. before your customers’ eyes, and 
make sales easy. Sent with all substantial orders, or on request. 

The L. E. B. Binder Clips make the simplest, handiest, cheap- 
est filing system ever devised. It will bind instantly, without 
punching, any conceivable kind of loose papers into a book, with 
title on the back. Sizes and prices for all purposes. 


CUSHMAN & DENISON MFG. CO. 
120-126 Eleventh Ave. New York, N. Y. 








Remanufactured typewriters are GOOD typewriters— 


A Super Grade Remanufactured Typewriter 


Trade Mark 


UNITED TYPEWRITER EXCHANGE CO., Wholesalers 
137 High Street, BOSTON, MASS. 


Cable Address “‘UNITYPEXCO” Boston 


represents a superior value. It has gained 
a reputation on its own merits. Speedy and 
accurate. It is economical in operation and 
practically free from repairs. The clear and 
perfectly formed type faces and styles in- 
sure the greatest degree of legibility. And 
its most valuable asset—consistent and re- 


liable performance and endurance. 


The constant demand for Super Grade Re- 
manufactured Typewriters is conclusive 
proof and testimony as to their merit. We 
have a price list ready to send to you. 
Ask for it. 
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WastePaper 
Baskets 


Letter Trays, Mail and 
Tape Baskets, Space 
Baskets, Build-up 
Trays. 


UNIFORM MESH AND FULL 
GAUGE WIRE 


Special Baskets Made to Order 


PEERLESS WIRE GOODS COMPANY 
Write for Catalogue 20 East Jackson Blvd. CHICAGO 





PEERLESS SANITARY LINE 


























Good 


Crescent Pins 





STAY FRESH weeieten 


don’t cost a bit more, but they’re worth much more EAR CUSHION 


one ea a a Makes phoning a 
Every business man uses rub-  jieasure’ Just the 


ber bands. Butit’s always been thing for noisy offices 


so hard to keep ’em fresh. #4!ongdistancecalis. 
DAVOL Rubber Bands solve M4BSH FINGER PAD 


Indispensable for ac- J 


—busy people appreciate the time-saving feature of 
a box of pins, every one of which has a keen pierc- 
ing point and a big, “comfortable” head. 


Crescent pins are made from the best spring brass 


wire by experienced workmen. They are put up in the problem. oa BE 
quarter, half, one and five-pound boxes, and are Big, strong bands of new, live, oF handling tickets. 


guaranteed to be of superior quality. There are aie % : sears Speeds up the work. 
springy rubber. Supplied in DAVOL TYP x 


ey sizes. We'll give you prompt service—write either red or gray colors, sizes ‘am OL Ty rEwarr. 
- No. 6-8-10-12-14-16-18-30-31-32- To take the jar and 


= 72 > c noise from typewrit- 

33-50-64-73-82-84-94-105-107. cee mass tn oes 

( R EF 5 - FE N I . , plug fitting for Un- 
So handy they’re sold and used derwood, L. C. Smith, 








* LL “ Smith-Premier, and 
BRASS & PIN CO. up too quick to grow “stale.” Remington Typewrit- 
ers. 

Order genuine Davol Sell for 75c a set of 

DETROIT, MICHIGAN Stationers’ Supplies direct from us. four. 
Western Representative: Morris-Jenes Co. et : 

55 New Montgomery St , San Francisco DAVOL RU BBER COM PANY 
Southern Representative: — Phil F. Webster Established 1874 

Box 873 San Antonio, Texas Executive Offices and Factory, PROVIDENCE, R. I. 














\ 

















Leon Isaacs & Co. Turner & Harrison 


Manufacturers of 


GL ra a ” ENS HIGHEST GRADE SILVER-ALLOY PENS 
STANDARD STEEL PENS manatee veue Russia MOHETA PENS 


SILVER-PLATED PENS FOR THE TRADE GOLD-PLATED PENS 


WE ARE ASKING FOR 
YOUR BUSINESS 


The Turner & Harrison Pen Manufacturing Co., Inc. 


ESTABLISHED 1876— 


FALCON PEN WORKS 1211-1213-1215 Spring Garden Street 
So the tends on request Philadelphia, Pa. 
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Send Us Your Orders for Copying Cloths and Baths 


Blotter Baths and Copying Cloths are the 
standard, reliable equipment for the letter- 
press copying method. The bath is built so 
as to eliminate any possibility of rust, musti- 
ness or mildew. The cloths are non-raveling, 
and chemically treated by a patent process 
to insure clear copies. Users of the letter- 
press copying method are sticklers for abso- 
lute accuracy and clear-cut results Only the 
best equipment satisfies them. 


Sold exclusively through dealers. 
Write for the Eureka Booklet. 


The EUREKA Blotter Bath Co., 


EUREKA 


at etna’ 





Se el . ” 
Re RENEE PSE ene f+ > 2 « 


3732-34-36 South Wallace Street 
CHICAGO, U.S.A. 











the desired vision. 


and indestructible. 


27.00 Gross, 2.40 


60 W. Washington St. 


TY-D DESK RACK 


STENO NOTE BOOK and COPY 


Adjustable to any 
Folds to be put 


away into any desk drawer. Strong 


No. 502 Black Enamel Finish. 
Doz., Retails 40c 
Liberal Discount to Jobbers. 


DISPLAY FIXTURE Co. 


t.~. 

+} * 

- The Pooney 
The desk rack that sells. Adjust- 

able any angle, strongly constructed, 

folds to be put in any desk drawer, 


. se. gga hdr points. 
eat, Riadae na Comvenione meter | | Wkeeeetme coor Se lsaved each, time an, cases 
matters at hand. 13 in. high, 2% ¢ Made a 7 er ~~ he fo 
in. wide, 7 in. long. Doz. Retails A 25 y a } mor pet ol es hes — 
No. 710. SheMfield Bright Finish, $4.50 75c in AIYRACTIVE OO se* || fastening to typewriter with cord 
No. 711. Black Enamel Finish, $5.50 85c Pei\nts WE YXTRA ERASERS 3° New erasers inserted in a jiffy 
wirmmasextesemasens 9100 1) Wonderful sellers at 25c each. In 
manupacTuRer ©¥ , i, display box with 6 extra erasers 
n Reeves A Co Pittsburgh Pa | at 50c Large box at $1.00 
% Write today for discourits, 
angle to obtain “ descriptive literature, order 


Chicago, Illinois 








on 

| Combmation Brush / ¥ = \ | 
\ and Eraser Holder / © 
| \LASTS A LIFE TIME | ‘ 2 
' . ~ ¢ _/j\>» 


= Erasers NOW Have Holders. 
1 Every office needs ‘“‘Pooney 
Erasers and Brush Holders (pat 


applied for) Millions will be 
sold for they are TO ERASERS 


' 

| . 

} WHAT pen holders are to pen 
i 

i 















blanks, etc. 


To err is human 
erasé errors t ine 
*Pooney’s’* Mission 


F. X. DURKIN, 
REEVES & CO., 
Mfgrs. 

339 Fifth Ave., 
Pittsburgh, Pa. 











CA 


















































WRITE FOR PRICES 


THE MASSILLON WIRE BASKET CO. 
MASSILLON, OHIO 


“DAISY 
Indestructible” 
Waste Baskets 


Popular 
Practical 
Profitable 


Guarantee—Genuine ‘Daisy In- 
destructible’ Waste Baskets are 
absolutely guaranteed by the 
makers to withstand the extraor- 
dinary wear and tear of office 
use for five years. 











“NOT A SPLIT PEN” 


Coit’s Ball Bearing Show Card Pens 


DEALERS — Send for our 
Counter Display Board of 12 
Pens on 30 days trial at 
our expense. 


MakeYourOwn 
Show Cards 


Save Time and Money 
Sizes 1/16”, %” to 1” inclusive. 


Manufactured by 


Bridgeport Pen Co. 
Bridgeport, Connecticut, U.S.A. 




















MORDEN SWIVEL RINGS 


MADE ON SCIENTIFIC PRINCIPLES 


The vital point to determine in selecting a loose 


closed. Loose leaf sheets exert a certain amount of strain, tending to force rings open unex- 
pectedly, especially when leaves are crowded, or are turned in punches. Morden Swivel Rings 


are scientifically constructed to counteract this strain. 


direction as the strain exerted by the contents, they open by a sidewise push at right angles to 
this strain. In addition, Morden Rings have no enlarged, clumsy joints to mar furniture, nor 


sharp projections to mutilate sheets. 


THE PERFECT SCHOOL NOTE BOOK RING 
Used for student note books, stenographers’ note books, eyeletted covers, metre reader books, 
band books, catalogs, swatch books, every conceivable variety of loose leaf books; and al! loose 
sheets, charts, drawings, blue prints, maps, fashion plates, clippings, pictures, postcards, fabrics, 


in fact for any classified matter in loose leaf form. 


Loose leaf sheets need not be held in expensive binders. Heavy manila, or other material, 
cut to proper size to form outside protection covers, with Morden Swivel Rings inserted through 
such covers and sheets make a flat-opening book, costing but a few cents, yet as durable and 


convenient as the most expensively bound book. 


Supplied in ten sizes: % in. to 2 in. Liberal discount to the trade. Samples free. Cuts 


for catalogs furnished. 


THE MORDEN MANUFACTURING CORPORATION 


WATERBURY, CONNECTICUT 


leaf ring is its dependability to remain 


Instead of opening by a pull in the same 
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ae stvies RUBBER ERASERS 2 !8tiny. 


zs? 


EDCE VIEW SHOWING 
INLAY OF INK ERASER 


WELDON ROBERTS RUBBER CO. NEWARK, N. 





j= 


SUCUURECAAEOOUAEOUCOOROAUTEEOOUEEOOUURECUUECCOUEEOCGEELOEEAOUELEGOGECOCUEEOUGEEOOGEOCOEEOUOEQOCUREROGCERMS00000000008 EOGERAOEDOOOEOOOOODOOOUODOODORASRANERORREDZ 


“PELOUZE” POSTAL SCALES 


are scientifically made. They show exact weight in ounces, also cost in 
cents on all classes of mail matter. 


National.......... 4lbs. Mail andExp..... .16 Ibs. 
ee 2% lbs. Commercial ...... 12 Ibs. 
Columbian ........ , Se ) Serre 
Ei cn v0 4:6 0 0:66 60 oe en caceee 2 Ibs. 


Crescent ....... oan A EE witane aed 4 lbs. 
Parcel Post Scales 


Banks and husiness houses use ‘‘Pelouze” 
Scales because of their accuracy, reliability and 
durability. 


ASK FOR A “PELOUZE” SCALE 


PELOUZE MANUFACTURING CO. <> “STANDARD” 
232-242 E. OHIO ST. CHICAGO 


TUTTLE 


ROUGH TYPEWRITERS 


ALL STANDARD MAKES 
Get our Special Dealership Proposition on REGAL REBUILT ROYALS 








Fiuumn 

















Shipments made from 76 Cities. Warehouses in New York and Chicago. 
REGAL TYPEWRITER COMPANY, Inc. 
359 Broadway, New York City, U.S. A. 12-14 S. Jefferson Street, Chicago, Ill. 
MARCUS HARWITZ, General Manager Cable Address: ‘“‘REGALTYPE’’, N. Y. 
zZ 
:—_ 
Either in Stylo or Fountain Pens Also Manufacturers for the Trade 


PARAMOUNT PEN CO., Inc. 


63 Irving Street Jersey City, N. J. 
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“Phone” Without Being Overheard © 


The wonderful sanitary 


Whispering Mouthpiece 


enables you to talk freely with- 
out being overheard—hold se- 
cret conversation—every ad- 
vantage of a booth telephone. = 
A scientific marvel and positive 
comfort in telephoning. Sold 






Cuanter Display 

on 30-day, money-back guarantee. This 
little specialty literally sells itself, from 
our attractive counter display. 


Send for circular or order from your jobber. 
/ THE COLYTT LABORATORIES, Mfrs. 


Dept. H 565 W. Washington St., Chicago 








GUMMED WASHERS 
PATCHES 


NUMBERS 
1 AND 2 
ACTUAL SIZE 





Made from Cloth or Tough Rope Paper. Packed 100 to a 
Box, 10 Boxes to a Carton—Covered Cartons. 


THOMAS STATY. MFG. CO. 
SPRINGFIELD OHIO 








" Your Store 
A Vignified Department 
AN the Society Lady, Business 
Man or College Folks of your 
city come into your store and 
place their orders for Beautiful 


Engraved Stationery—can they? 
Give these items a little thought: 


Wedding Invitations—Removal 
Announcements — Calling and 
Business Cards—Steel Die Em- 


bossed Commercial and Mon- 


ogram Stationery. Write for our 
Sample Cabinet and cation” 
to Associates. 


















ECKER & COMPANY, Inc. 
Engrevers, Plate Printers, Stee! Die Embossers 
Wholesale 
414 North Twelfth Bivd. Seint Louis, Mo. 








Taurine Mi 
aurine Q 

Drawing Board and Library 
| Office Paste Mucilage 








Drawing Inks, Blacks and Colore 
Eternal —— ink 
n 


Liquid Paste 
Vegetable Glue, etc., ets. 
Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Sup- 
plied to the Trade. Discounts and Trade Pricesgive 
good profits. 
Consumers, emancipate yourselves from the use of 
corrosive and ill-smelling inks and adhesives and 
adopt the Higgins’ Inks and Adhesives. They will 
be e revelation to you. 
We protect the trade by referring 
all orders and inquiries thereto, 


CHAS. M. HIGGINS & CO., 22fes"°ints “ana wanecives 


Main Office and Factory, Brooklyn, N. Y., U. S. A, New York-Chicage-Lendea 




















EXTRA DOLLARS 


are added to the profits of the dealer who 
handles HEYER’S REFILLING COM- 
POSITION for use in filling hektograph 
pans and gelatine duplicators of all makes. 


The Heyer Duplicator Company manu- 
factures Hektographs, Gelatine Dupli- 
cators, Film Duplicators, and sup- 
plies. We also furnish the trade 
with stencil paper and ink for the 
Mimeograph and Neostyle dupli- 
cators at lowest prices. 

Write for literature. Domestic and 
foreign inquiries given prompt atlention. 


The Heyer Duplicator Co. 
18 S. Wells St., CHICAGO, ILL. 

















NICKEL PLATED 
BRASS 


RINGS 


WILL NOT RUST 
FOR 


LOOSELEAF .BOOKS, PAMPHLETS 
BLUE PRINTS, ETC. 


EXCELLENT ARTICLE TO HAVE IN OFFICES 
FOR BINDING DAILY REPORTS 


PACKED 100 IN A BOX PRICE PER 100, $2.50 


The E. W. Carpenter Mfg. Co., Bridgeport, Conn. 














$ 


EY EVREVNEVIE SEVERE VRE VEY EVNE VREVIE VE VIE VREVE VEY RE VNEYE VRE NEVA VRE RENNEVAE OREN EME ACHE NEVAEH ACEO 


AX A “— e 99 
LENICO in | 
IDieSk. Clemco Desk 
vO Aree ee ao has personality; 
it is versatile, 
like the sten- 
ographer who can 
also keep books, 
figure costs, etc. 
Both fill their 
double functions 
well — the ‘‘2 in 1” 
Clemco does. so 
without sacrificing 
utility in a single 
instance. 


Bi 












Let us send you com- 
plete information. A 
postal inquiry will 
get prompt attention. 


The Clemetsen Company 
3401-61 W. Division St. 
CHICAGO, ILL. 


MEVEVEVEVE NEVE VEE VENA NE VRENE IE: WEYRENEVAE NEVAEH NEDNEY NEDNE AED 


: 


MARMARA AWHANARAKNANAAAAAM 


— 


MAAN AAAAAAAAAAR AAA 


The wonderful 3’ 





N 


Washburn’s 
New Improved 


ee 
o- 


‘astener which may be used for temporary or permanent work. 
yee" Fastener may be converted into a permanent Fastener by turn- 
ing the paper piercing point over the plate, within the broken embossing, de 

igned hat purpose. 
This is the onl y paper fastener of this sort having a double use 
Write for Samples with Prices . 
THE O. K. MANUFACTURING CO. Oswego, New York 
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POST OFFICE SCALES 
used in the Shipping Room in- 
sure correct postage and weight, 
efficient handling of parcel post 
and express, and better de- 
liveries—for life. 

Triner All-steel Scales in use 
in 52,000 U. S. Post Offices 
for computing postage and re- 
weighing of mails. ; 






Write for Booklet No. 18 


Triner Sales Co. 
53 W. Jackson Blvd. 
CHICAGO, ILL. 














Every Typewriter Supply Dealer 
Should Sell the Superior (2 in 1) Brush 


It is most convenient for use with any typewriter or adding 
machine and is particularly adapted to the intricate passages 
of multiplying and dividing machines. One end is of tough, 
smooth bristles twisted in wire; the other end is of hair 
tightly bound and cut square for cleaning “one way” places 


You can sell these brushes with 
every other ribbon or carbon order. 
Send us $3.00 for sample dozen and ask 
the gross price. 


SUPERIOR BRUSH CO. 


Hartford, Connecticut 
REG. US. PAT. OFFICE ] 
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_ppbbers = 











Adding Machine Rolls 
Bond Papers 
Copy Sheets 
Ledger Papers Manifold Papers 
Mimeograph Papers Typewriter Papers 










School Papers: Drawing, Construction, 
Ruled, Pads and Note Book Fillers 


\ Our Prices and Samples at your requesi 


\PAPER CITIES SUPPLY CQO, 
\. MENASHA, WISCONSIN _- 






























Cleans METAL and 
RUBBER TYPE in- 
stantly without brush- 
ing Is not inflam- 
mable and is non- 
explosive. Attractive 
offers to dealers. 


R. 0. SMITH MFG. CO. 


708 Third Ave. 
Seattle, Wash, 
























BOEHNER IMPROVED 
CARD HOLDER 


‘The Boehner Im- 
proved Card Holder re- 
uires no expensive per- 
orated or bound cards. 
It keeps your cards 
clean; it holds one card 
securely as well as & 
full case of cards. 


When a card is with- 
@rawn the others are 
not only held in place 
but are kept on the 
bottom of the holder, 


Furnished in twenty-eight different sizes; bound in imported 
mvrocco; metal parts highly nickel plated. 


Improved Boehner Binder Co. 
142-144 Fox Street Aurora, Illinois 
We manufacture Leather Novelties only and are not Engravers. 


SIGN PRINTING 


ano SHOW CARD PRINTER : 
mom . <coml 
: For printing signs, show cards, price tickets, etc. 


HANS H. HELLESOE Gitcaco?icineis 





myvxx Birpan Co. 
__ nem Or has men wr 
LEATHER HOVEL TICS 





108 Fon Oreces 






Aveoces wore 























Here’s the Checking Pencil you have 
been looking for 


A 2-in-1 mechanical pencil using black or colored leads. Made 
of imitation ivory, a highly polished material which is light and 
durable. Very easily operated, leads can be propelled, repelled 
and expelled. 


Half Size 


These leads are of a very small diameter and extremely strong. 
which eliminates constant breaking and Gopenne, s can 
be furnished in the following colors: Red, Blue, Green, Black, 
Yellow and Indelible. 


SCHAEFER NOVELTY CO. 


8415-17 SUPERIOR AVENUE CLEVELAND, OHIO 














_(MILLERTE RAND 











MILLER BROS. 


MANUFACTURERS 
305 Broadway, N. Y. 


Meriden, Conn. 
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The Sealograph way 


Turn the switch—feed 
the envelopes—Sealo- 
graph automatically 
seals them at the rate 
of 150 per minute. 

Electrically driven — 
powerful, speedy, adapt- 
able and reliable, the 
Sealograph is a worthy 
assistant in the modern 


business office. 
Let us tell you more about it. 


THE SEALOGRAPH COMPANY 


737 West Jackson Boulevard, CHICAGO, ILLINOIS 











NEW MODEL 


BRISTOW 
RADIAL DISTRIBUTOR 


CLEARS THE DESK OF 
BASKETS AND TRAYS. Desk 
space occupied:—12x64 inches, 
one-third less than occupied by 
a single desk tray. Maximum 
number of compartments: — 4. 
Compartments:—1} inches wide 
at base, flaring at top to allow 
ease of access. 

This model is constructed Seehh6G « = Site tees 
on the same lines as our 

larger Models and is built with the same high standards in 
mind. The few compartments make it of use to clerks as well 
as executives, so everyone in an office needs one and is, there- 
fore, a good prospect. The result is many and large sale 
This Model and larger sizes illustrated in our circular which will be sent upon request 


STANLEY R. BRISTOW, 171 Washington St., Newark, N. J. 














EYE SHADE 
with the green celluloid 
visor, neat binding and 
linked leather head band, 
because of its simplicity and 
flexibility is one of the most 
popular sellers on the market. 


Packed one dozen to the box. 


Ask for price list and catalog of other 
models in the ““CESCO” 


CHICAGO EYE SHIELD CoO. 






2300 Warren Ave. San Francisco Office 
Chicago, Ill. 268 Market St. 

















Pus FOR ALL MAKES 

, 00 ot OF TYPEWRITERS 
EASILY 
ATTACHED 


v4 
SIMPLE = 4 PERMANENTLY 
SILENT . \ ' ys ne &. \. FASTENED 
% Ta? > o . 
SANITARY jg CERRO SS oe 
~ \ . = AS - 
WILL . ws Ps 
STOP ALL ‘ < 
a DUST PROOF 
VIBRATION <- AND NON-SKID 


RETAIL PRICE, $2.00 PER SET. 
Write For Dealers’ Proposition 


THE ROBINSON-PINNEY CO., 576 Mission Street, San Francisco 



















RVIN- 


STAPLING MACHINES and STAPLES 


nol Embody all the very latest im 
provements in stapling WwW e 

clog make five different sizes ol 
machines and staples, affording 
a selection for almost ery 
requirement. If you do 


have r 
lit erature ° 
sales helps 
and prices 
write 
day 





A. H. IRVIN COMPANY, Curwensville, Pa. 

















STEEL NUMBERS 
BRASS LETTERS 
LIBERTY COLORS 
SILVER MARKING 
TACKS TACKS 





Solidhed “Eyelet Pliers 


ACOMBINATION PUNCH 
AND EYELET SET 


Solidbed “Eyelets 


SOLIDHED TACK Co. 
37 Murray St..N. Y 











“Steel-Strong” Coin Wrappers 
“Steel-Strong” Coin Bags 
“Steel-Strong” Bank Supplies 


Used by 12,000 Leading Banks 
Sold through dealers only 


Manufactured by 


The C. L. Downey Company 
941-943 Clark St., Cincinnati. 


Se nd for Catalog and Dealer's ace) xextisteye 















Millions of People See This 


Advertising Monthly in 
the Leading Magazines 





ane dealer to show them 
| 


veowhere OF pecket 
Moore P Push-Pin Co. 
Weyne Junction Philedelphis 





STAPLE, STANDARD ARTICLES 
QUICK SALES WHEREVER DISPLAYED 
Send for Price List 
MOORE PUSH-PIN CO. 


Wayne Junction, Philadelphia, Pa. 
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Silk-Y-Kote SIMONSON 


Patented Metal Tip Guides 
=) Carbon Papers 


For Vertical Letter Files, Card 
Systems and Check Files, 

Can you get a hundred per- 

fect copies from the carbon 


Indestructible 
you sell> SILK-Y-KOTE guarantees over a 
hundred. r 

Let us send you samples for testing. 

























less stamped U. S. 
Patent No. 794,749 
on Metal Tip. 





FREE Samples Sent on Request 
Discounts to Dealers 


R. A. SIMONSON a Co. 
122 S. Michigan Ave. CAGO 


Cooper Carbon Coated Paper Co. 
4606-8 Montrose Ave. Chicago, III. 














CLEANLINESS AND LONG LIFE 





Trademarks 











* 
and Copyrights 
THE MASTER KEY Difficult and rejected cases specially solicited. No 
misleading inducements made to secure business. 
Cleanliness appeals to the sten perepher. Long life (3 Over 30 years’ active practice. ee 
years’ : guarantee) appe als to the BUYER - NESSIE! conscientious service. Write for terms. 
os aa ee of many reasons MASTER KEYS are 
; Write for Samples and Sales Talk Specialty—Typewriting and Adding Machines, Address 
Speed Key Mfg. Co., Inc.| E. G. SIGGERS Site 38.8. U. Building 
37 Columbus Place Brooklyn, N. Y. 

















Original Thin TIME STAMPS were never needed 
COLORED LEADS until TIME Acquired a Value. 
FOR ALL . THOMPSON TIME STAMPS 

EVERPOINTED PENCILS aay Record the hour and minute A. M. & 

« Pine P. M., fi d charact th 

RED-BLUE-GREEN | | >: fim f,Mz_firm ams, and character, of the 





Out, Started, Finished, etc. 
These leads are > Soa = MODEL A 


proving very — ° ° 
“Visible” Printing 


popular and 
she | TIME STAMP 


should be 
Prints on top of 





Behe 
Cc 


Aw. er 


grt WARK N. }.U-5 
oy stocked by ev- 
BLU E 


CHECKING, , LEADS 2 ery stationer. 


=» Finest quality . the paper. 
made MODEL B MODELA 
A Write for Folder No. § 
A. W. FABER, Inc. Newark, N. J. THE THOMPSON TIME STAMP CO., Inc. 
: 108% Fulton St. New York, N. Y. 


NO] 
4 








Quick Sellers—Big Money Makers 


“Instant” Desk 
ond Handy Files 
Their pocket pages keep 


DISTINGUISHED BY THEIR 


UNIFORM 
<C> mmr 


vin pedea Books = | | «t-.c” PINCH-ON curs 


news clippings, striking advts., 
ete. The storehouse for val- Made of genuine solid brass, a beautiful iustre finish, 3 


papers in order but instantly 
accessible, indexed A to Z, 1 to 
31, or specially classified by 
celluloid covered, removable in- 





uable ideas, instantly accessible. axes, Nos. 0, 1, & 2, packed 100 to carton, also in bulk. 
uality and cost being the deciding factors with your tne 
Albums for Every Purpose you will find this line the most profitable to handle. 
Portrait, Photo, Postcard, your jobber, insist that he supply you with the best. 
Autograph, Disc Record. 
ty: ____ Serap Books — Memory Books John W. Messimore Treiber-Cahill Mfg. Co 
Write for prices and special discounts, GOSHEN, IND. 


s " 7 818 Park St. 
W. G. Horn, Bro, & Co, fsxc!200 5th Ave,, New York Representative fer Chisage sceamen eet 
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OFFICE EQUIPMENT—BIG SAVINGS! 
Fully r diti d and serviceable as new 


Multigr hand or electric operated, Automatic Feed, 
Printing Ink and Signature Attachments, also Drums and 
Stands. Mimeographs, Folding and Sealing Machines, 

Machines, Graphotypes, Addressograph 
Cabinets, trays and frames. 


Write us your requirements 


John Price Jones Corp. 150 Nassau St. 





New York 





ADDING MACHINE ROLLS 


For all makes of Machines 
THE PERFECT ROLL—guaranteed to contain 
250 linear feet. , Edges free from lint or dust. 
Stock white wove’ hard-sized. Writing 18 pound 
folio basis. 

We make all size rolls. 

Write for prices’ giving detailed specifications, 


GEORGE IRISH PAPER CO., Manufacturers 
BUFFALO, N. Y. 











RIBBONS 
RE-INKED 


process costs only $6.00 adozen. Try it. 


Our Pie A trial order will convince you that it is 
the best Re-Inking you can buy. 


W. SCOTT INGRAM, Inc. 


Re-Inking Dept., 65 W. Broadway NEW YORK CITY 





EEDAN4O Moistener 


The “New-way” for stamps; 

labels, envelopes, fingers. 
Guaranteed fast seller. 
Liberal dealer discounts. 


RIVET-O MFG. CO. 


Dept. P. ORANGE, MASS, 





SPEEDS 








The THIRD HAND CIRCULAR MAILER 


gives broadest utility of any single appliance ever offered 
for letter work—A COMBINED FOLDING DEVICE, IN- 
SERT-ASSEMBLER, ENVELOPE-STUFFER, ENVELOPE- 
SEALER, STAMP-AFFIXER that gives organized results 
and double to quadruple speed for hand work in the several 
cperations. Extreme simplicity; low price. Write for 
information. 


Third Hand Device Co., Princeton, Indiana 








TYPEWRITERS 


REBUILT ROUGH 
Our prices are always in 
keeping with the times. 


YOUNG TYPEWRITER CO. 








DOUBLE YOUR YOUR Minn ABIES 


Tmt aye ann SELL MORE GOODS! 
Electric Cost - about 3 cents a day - Capacity over 150 lbs 
Five Year Iron Clad Guarantee -- Special Price by Mail .. 


I=" _ ELECTRIC WINDOW SALESMAN CO. <S?*22“ 














654 W. Randolph Street CHICAGO 
CERTIFIED—GUARANTEED 


RUBBER BANDS 


Pure in Fact — Not in Name Only 


Clear, Pure Rubber Is Very Light in Weight 
Mere Bands in 2 Pound — Less Cost — More Durable 


1 to 10,000 Pounds—All Standard Sizes 


VULCO RUBBER FABRICS CO. 
Dept. O, 63 E. 8th Street NEW YORK CITY 











Typewriter Ribbons and Carbon Paper 
For the Typewriter, Adding Machines 
Time Clocks. Put up for the trade. 
Official and Empire Brands, or in plain boxes with imprint if desired 
SNELLING & SON ™*""SacoKtyn Nene 


Exclusive Territory Rights Not Entertained _ 


SHIRLEY PENS 


for which your calls are steadily increas- 
ing, can be had from your jobber, or 


NATIONAL SUPPLY CO., DEP’T B 


Distributors Samples on Request INDIANAPOLIS 








‘GOLD PEN te Shapes ¢ and Styles 


Imprint 
Work a 
Specialty 
All makes Gold, Fountain, Stylographic Pens. Pencil Cases perfectly 
repaired and returned day received. Satisfaction guaranteed. 


GAYDOUL GOLD PEN CO., Inc., 64-68 Fulton St., New York 








Real Eye Protection 


Working under adverse lighting conditions subjects the 
eyes to a strain that results in headaches, weak eyesight 
and 80: more serious injury. The Peather- 
welene Ey eshade is constructed to protect the wearer’s 
eyes from glaring artificial or natural lights or brilliant 
reflections. Durable, hygienic, adjustable, lightweight. 
Where it touches the forehead, the celluloid is curled, 

presenting S smash. round surface—no binding to 
get pot dirty. parts to break out. Lies flat on 

esk. Your 5 R — will receive prompt attention. 


The Featherwe:gat Eyeshade Co., Merchantville, N. J. 
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of resources and opportuni- 
ties results in more than or- 
dinary success. In many 


Intensive : 
Development titi Ssh 


successful man and one 
whose achievements are mediocre. A careful reading of trade litera- 
ture, of advertisements, sales plans, and other subjects which are 
met every day by men in positions very similar to your own, 
will increase your power toearn. OFFICE APPLIANCES prints 
each month such material as we have just referred to. And if 
you will read it monthly, you will find that in some way /* will in- 
crease your capacity for work and your earning power. 


Subscription price is $2.00 a year 


THE OFFICE APPLIANCE COMPANY 


417 S. Dearborn Street, Chicago 
vi ae 
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LOOSE 
Ghe CE. SHEPPARD Co. 


LEAF pYSTEns . 
Van Alst Ss 14% St. Island City 
New York Ci 

















READY FOR DELIVERY 
The Original Tim Calculating Machine 


Representatives now wanted for Can- 
ada and Cuba, and the principal cities 
of the U. 8. 


THE TIM CALCULATING MACHINE CO. 


Sole Agents North America 
General Offices, 332 S. Michigan Ave., 
Chicago 
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Mailing Lists 


Will help you increase sales 


Send for FREE catalog showing 
details covering names of your 
best prospective customers. 
Counts and prices are given on 
thousands of different Mailing Lists. 


999 Guaranteed C 
% by refund of each 


Ross-could Co ann, St. Louis 










Live Responsible Representatives WANTED 


A Complete Line of 
STENO BOOKS LEG 
WHITE BOND and MANILA PADS 
TYPEWRITER PAPERS, COLUMNAR ANALYSIS PADS 
Some good territory is still available, 
Write us promptly. 
HANO-WEINKRANTZ CO., INC., Manufacturers 
133-135-137 Mulberry St. New York City 








“Stayon’’ Rubber Platen Twirler 


For All Typewriters 


A new invention with a double flange Guaran- 
tee | not to come off knob. A big seller and big 
profits. Buy the Nielson cushion foot shock ab- 
sorber; typewriter felts; and Rubber Key Caps 


Nielson Supply Company 
810 FIRST NATIONAL BANK BLDG., GHICAGO 











200 Experienced Young Men Wanted 


By Million Dollar International company, expanding 
entire organization. 


QUALIFICATIONS: 


20 to 35 years of age. College education or equivalent. Must have been 
in business for 2 years, preferably for yourself, or as retail clerk, office 
manager, or engineer 

Write for examination form on which to make your application Corre 
spondence strictly confidential. 








Recilue 

UE CKWRIERS 
MAKES HAN 

" ROTEArcsuirs ARE THEBES 


SENO FOR OUR NEW PRICE LIST & DEALERS DISCOUNTS 


FEADQUARTERS “Resiicts-rerains-ryee ano PARTO 
| 














WE SELL ALL MAKES 
OF TYPEWRITERS 


Address Dept. 507, P.O. Box419, Buffalo, N. Y. 
Quality Price Service 
Prompt Shipment 


ES Rebuilts Roughs Renovated 


Large stock on hand. Get in touch with us today. 


CAPITAL TYPEWRITER COMPANY, Inc. 
312 Broadway, New York, N. Y. 
(Cable Address, CAPSALES, New York — All Codes) 











St. John’s Tables 


Exceptional for style, strength and finish 
at prices that command attention. 


ST. JOHNS TABLE COMPANY 
Cadillac, Mich. 











H. H. COLLINS 
Eureka Ink Eradicator 


ORIGINAL Beware of Imitations BEST 
MANUFACTURED EXCLUSIVELY BY 
Collins Ink Eradicator Co. 
401 13th St., Hoboken, N. J. 
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NATIONAL CABINET LETTER FILES 


NATIONAL Transfer Cases and Indexes are manufactured 
for all of the flat-drawer letter files in use, such as Amberg, 
Art Metal, Globe, National, Wabash and others. In orderin 
these goods, mention make of cabinet and the number o 
index, or the front label on the drawer. We also make 
transfer cases and indexes for vertical letter files and voucher 
boxes. Shelf boxes, bank and office outfits, etc., made to order. 


FRED W. COX CO., (Not Inc.) 618 So. Canal St., Chicago 


» 








WRITE US FOR PRICES 


On adding, listing and calculating machines, typewriters, multigraphs: 
dictaphones, checkwriters, duplicating machines, mail-om-eters, time 
clocks, safes and steel lockers, new and second-hand office furniture, and 
all office devices. ; ; 

We are the largest dealers of the kind east of the Rocky Mountains 
and will save you half on your office needs. Everything first-class; noth- 
ing cheap but the price. Write Today and Save Money. 


Chicago Safe & Merchandise Co. 252430" “tiiiNois 





EGGENS-HAMBLER COMPANY 


MANUFACTURERS OF 


FOUNTAIN PENS PENCILS 
STYLOGRAPHIC PENS 
180 BROADWAY NEW YORK 








CECA UNRATED 


PERFECT MACHINES LOWEST PRICES 
—SPECIAL DISCOUNTS TO DEALERS—————— 
WRIT TO FLAVEN, MANHATTAN BLDG., CHICAGO 





Handy Office Knife 


Holds Safety Razor Blades. Eraser— 
Cardboard, Ad and Coupon Cutter. 
Pencil Sharpener. 

Retails 25c. Trial order, 12 on dis- 
play card, $2.00, prepaid. Manufac- 
tured by 


GITS COMPANY, 5512 Potomac Ave. 
Dept. 4. Chicago, Ill. 











| Gold Pens for Fountain Pens 


Repairs on Gold Pens and Fountain 
Pens Attended to Promptly. 
=a” = EXPORT TRADE SOLICITED 
| Acme Gold Pen Co., 17-27 VandewaterSt.,New York 


Manafacturers of Fine Geld Pens Established 1884 








This Typewriter Brush Sells Rapidly Because 
fp te mode Fiehs ond the. pete Of rite. he teen ata eee 
ewatching the enamel. Retail Price per doz. $3.00 a 













MORTON'S Washable Bristle 
TYPEWRITER CLEANING BRUSH. 


Send 20c for sample postpaté ané asb for dealer's terms. 
MORTON MANUFACTURING CO,“ _Lotisville, Kentucky 5 
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Simple 
Attractive 
Durable 








BUCHAN IMPROVED CATALOG BINDER 


Different 


Quicker 
Better 





A New Catalog Binder 


CONSTRUCTION—tTelescoping steel back. Posts and sleeves securely 
fastened by means of Buchan Patent Lock Washers, making it im- 


possible for the posts to pull out or become loose Coin slotted screw 
heads Operated by a few turns of the quick action threads 
BINDING—Any kind of material With or without handles 


You pay for a loose leaf catalog binder but once. 


You pay for the binding of a tight bound catalog every 
time you issue one. 


Notice the catalog carried by the next salesman who calls. 
If tight bound, see the inserts stuck in denoting price 
changes—the lines crossed out—the pasted pages—the sepa- 
rate pamphlets covering new items since the catalog was 
printed—the general disorder of the whole outfit. 


With a loose leaf catalog pages containing discontinued 
articles or obsolete prices are removed immediately to make 
way for new pages. The flexibility of a loose leaf catalog 
is practically unlimited. It is always up-to-date and in it- 
self is sufficient evidence of the progressiveness of the firm 
whose name it bears. 

The Buchan-White Loose Leaf Company have specialized 
on catalog binders for many years and the new model, il- 
lustrated above, reflects the developments of the experience 
gained in meeting the requirements of the most exacting 
buyers. 


BUCHAN-WHITE LOOSE LEAF COMPANY 


Successors to The Dawson Mfg. Co. 








Manufacturers of 315 North Second Street, 
Loose Leaf Binders & Supplies St. Louis, Mo. 
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“M. B.’ 


9 To us “M. B.” stands for “MON BUREAU” 


To you “M. B.” stands for “MORE BUSINES” 


This magazine has been in France the pioneer of modern business methods; 
it is the reason why it has gained so high a reputation among the most pro- 











M. B. 


gressive business men of this country. 


If you advertise your goods in M. B. you are sure to 
reach the very public that is interested in your goods: 
office furniture and general modern office equipment 
of every description. Not only will your ads be read 
by a large and sympathetic public but your copy 


stands every chance of being believed, as M. 
in its capacity of an expert in sound business methods 
has won the confidence and affection of its readers. 


If you want to appeal to the most progressive French 
firms, M. B. is the very medium for your advertising. 
You need not apply to any other. Just concentrate in 


Remember that its initials stand for “MORE 


BUSINESS” for you and write today for a free copy of 


this live wire publication. 


{ MaNaceR \’ “*MON BUREAU,” 52, rue des Saints-Péres, Paris 7. France 
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RELIABLE RUBBER STAMPS 
AND ACCESSORIES 


Rubber Type - Stencils - Seals - Numbering Machines 






Sole Distributors and Manufacturers of 
“Standard” and “Justrite” Inks and 
Pads for Rubber Stamps 
“Advance” Self-inking Stamps 
“Quality” Dating and Numbering 
otamps 
“Superb” Type Band Daters 
“Economy” Band Daters 
“Industrial” Band Daters 


“Best” Dating : Numbering 
Be t Dating and umbering Samgle Impression of ESONOMO 
otamps 


“Flexo” Hand Band Daters CLIV . 
“Colonial” Hand Band Daters fp 
Superb” Time Stamps 


6 12 
, Tasetting, 1 
“ 90 ° ~ .) 4 
“Economo” Time Stamps > % 


Bankers Index Racks 9 3 
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We Carry in stock a complete line of Automatic Numbering Machines 


Louis Melind Co. Consolidated Stamp Mfg. Co. 
362 W. Chicago Ave., Chicago 87 Maiden Lane, New York NOV 80 1920 
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ENGLEWOOD 

















are made _ better—they 
serve better. The value 
of superior service is far 
in excess of the value of 
the dollars that may be 


saved, temporarily, in Englewood Desk Co. 
buying a cheap product. INCORPORATED 


5816-5820 South Lowe Avenue, Chicago, Ill. 
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One Thing Is Settled 
When You Sell a BYRON 


The Byron Typewriter Cabinet enables a stenog- 
rapher to do her work in two-thirds the usual time. 
When an employer has for years watched his stenog- 
rapher fumble for pencil, note-book, letterheads, 
forms, etc.; when he has had to listen to the bang 
and scraping of drawers being opened and closed a 
hundred times a day—then is the time to sell him a 
Byron Typewriter Cabinet. It will enable his stenog- 
rapher to do her work more quietly and smoothly 
with no lost motion and in two-thirds of the usual 
time. And then one thing is settled—he becomes a 
confirmed Byron enthusiast and your permanent 
customer. 


Send for Dealer Proposition 


There is a good profit in handling Byron Typewriter ; 
Cabinets. Write us for our proposition and latest literature, a oe ~ 
showing styles of Byron Typewriter Cabinets and Flat Top able the stenographer to do her 
Desks. BYRON DESK COMPANY, Incorporated, Wood- work in one-third less time. 
land Ave., Louisville, Ky. 


BYRON 


TYPEWRITER 


CABINETS z 
and FLAT TOP DESKS ER eron Fiat Ton 


Desks are made 
with either the 
bby ron swinging par- 
titioned drawer or 
deep filing drawer 
with follow block. 














GLASS 
DESK PADS 


make the desk more convenient 
and decorous—make writing easier. 


The Rosco As an instant desk reference file, the glass desk pad Ravenswood 
The glass is sup- I . 

1as no = P < ~h glass desk pads 
inate a none equal—memos, tabulations, charts, sales, ar ot one 
- Dears . stoth- sheets, etc., are always safe and secure and in sight. Rosco except that 
ne eatherette, . four brushed brass 
belt up efges This feature helps to keep the desk clear yet fit and aidalin tatincied 
which _ surround highly efficient. Also glass, as a natural writing sur- to the base sup- 
and protect the : : : port and retain 
glass. Matches face, is recognized as superior to anything known. the glass firmly 
light, golden oak . The base is lined 
and mahogany These general statements are typical of all glass desk pads. with a rich green 
desk finish. It is the inherent quality expressed in the production of the harmonious back- 


. _" . d. 
Ravenswood and Rosco glass desk pads with their ingenious a 


features which enhances their sales value above the com- 
monplace. They are certain and frequent repeaters. 


RAVENSWOOD OFFICE SPECIALTIES COMPANY 
1800 Newport Avenue - CHICAGO, ILLINOIS 
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CROCKER 
CHAIRS 


cA chair for every purpose 


SHOWN PERMANENTLY AT 
Furniture Exchange Building GRAND RAPIDS 
1338-1340 Michigan Avenue CHICAGO 


San Francisco Furniture Exchange 
SAN FRANCISCO 


601 First Avenue N. E. MINNEAPOLIS ve ant HE 


CROCKER “a 
Chair Company 


SHEBOYGAN - WISCONSIN 


BRANCHES: CHICAGO ‘ - NEW YORK 
MINNEAPOLIS OAKLAND 


wlo« Jf 

















PERROTT MR NT 


THE LINE OF LOWEST ULTIMATE CosT 








tive in chemical products like Carbon Paper and 

Typewriter Ribbons. Go deeper, and you will 

find the intrinsic value of our products mani- 
fested in their efficient performance and plodding con- 
sistency at all times and under all conditions; a value 
further enhanced by unsurpassed facilities with the true 
spirit of service back of them. 


SF erin appearances are particularly decep- 


You will discover that inherent element, that character- 
istic difference in both goods and service that counts so 
much in making -hem in the final analysis truly “‘The 
Line of Lowest Ultimate Cost.’’ 


NEIDICH PROCESS COMPANY 
BURLINGTON, N. J. 
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T-e-n-S--0-n 
Mail Containers 


are used in every line of business and they 
cover the mailing needs of any and all of 
your customers. 


The TENSION line includes open-end 
tension envelopes, double metal - clasp 
envelopes, single metal-clasp envelopes, 
metal-flap clasp envelopes, document 
envelopes, photo-mailing envelopes, filing 
envelopes, folders, mailing boxes, etc., etc. 


You will be especially interested, perhaps, 
in the Open-End Tension Envelope you’ve 
seen everywhere and the Metal - Clasp 
Envelopes, one type of which is illustrated. 


Our book, ‘‘Envelope Specialties,” is in itself 
an education in mail containers. Send 
for acopy. It’s yours for the asking. 


The Tension Envelope Co., Inc. 
Bush Terminal—33 to 87 34th St., Brooklyn, New York 


Telephone Sunset 6000 
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Exhibition Halls of “Magic City” 
The Largest and Most Magnificent of Paris 


75, Quai d’Orsay aa 1, Avenue Bosquet 








Commercial Organization Week 
November 15-22, 1923 


The Commercial Organization Week of Paris, organized by 
the Syndicate Chamber of Commercial Organization, will 
include three important events, as follows: 


A. International Exposition of modern Office ap- 
pliances, machines, equipment, etc. 


B. Contests and Demonstrations of all apparatus 
and office machines, as well as methods, systems 
and processes intended to simplify work and in- 
crease efficiency. 


C. A series of conferences made with the col- 
laboration of a delegate of the Ministry of Public 
Instruction (Under-Secretary of Technical Teach- 
ings) and intended for the teachers of technical 
instruction. 


The foregoing affords an excellent opportunity for manufac- 
turers of modern time and labor saving office equipment to 
extend their business relations in France. Some of the lead- 
ing American firms are among the first to arrange to take ad- 
vantage of the situation. 


For complete information, write: 


Chambre Syndicale de l’Organisation Commerciale 
Hotel des Chambres Syndicales 
10, Rue de Lancry PARIS (10¢) 
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TYPEWRITER DEALERS! 


you are turning down Installment Type- 
writer Business, our Dealer Proposition explains how 


you can go after this business vigorously at BIG PROFIT 
WITHOUT THE INVESTMENT OF A SINGLE PENNY on 
your part. 





you want your own Underwoods rebuilt the 
Shipman -Ward Way, we can handle them for you 


promptly and at a low price. 





you are in the market for Rebuilt Underwoods, 


send for our latest wholesale price list. 


you do your own rebuilding, send for our parts 
price list. You will find in it surprising prices on parts, nickel- 
plating, type, etc. Special prices on large quantities. 





you have any slow-moving No. 4s, or odd type 
Underwoods, trade them in for fast-selling Shipman- 


Ward Rebuilt Pica 5s. Our trade-in list tells you how this can 
be done. 








you have Underwoods with odd type, send the 
segment and bars to us for type changing, nickel-plating and 
aligning. Our parts price list quotes the low cost of this service. 


Shipman-Ward Service is the Solution to All of Your Problems on 


UNDERWOODS Jon! 


Remember, when you deal , j 
‘ ' 2 

with us, you have an Organi- a 2 

zation of nearly a Third of a 


Century’s Experience in the 
Typewriter Business behind 
you. You can use some parts 
of our service Profitably. 


for the 


Write Us at Once on Your ° 
Underwoods’ Needs Typewriter Dealer 


SHIPMAN-WARD MFG. CO. 


" - The Rebuilders 
ee “Typewriter Emporium” Unde ood 


1892 
D-177 Shipman Building 
Montrose and Ravenswood Aves. Chicago, IIL, U.S. A- 
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An Office Suite for the Discriminating Executive 
Combining Rare Beauty and Individuality 
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No. 800 Office Suite 
COMPLETE Roll Top Desk, Flat Top Desk, Table Desk, Telephone Stand, 
Waste Basket, Costumer, Chairs, Wardrobe, Umbrella Stand and Directors Tables. 





COMBINATION of skilled designing and matching. Rare, 
choice figured crotch wood artistically laid and joined 
so as to bring out all of its excellent beauty. Sunken 

panels in solid wood in all legs. All edges of tops show 

recessed panels cut out of solid wood. Fine mouldings 
requiring the highest skill of the cabinet maker. Finished in 
a rich shade of medium Brown Mahogany, and in Walnut, so 


as to retain and heighten the exquisite markings of the wood. 
Made in Mahogany with raised panels of the finest selected figured 
Crotch Mahogany and in American Walnut with raised panels of the 
choicest figured Walnut. Tops and Panels, five-ply laminated construction. 






A Suite to Enhance and Give Distinction to the Most Sumptuous Environment 
Four Other Complete, Matched Suites 


J. K. RISHEL FURNITURE CO. 


WILLIAMSPORT, PA. 
“A Thing of Beauty Is a Joy Forever” 
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From 4 letter signed bY 
E. A. Becker:C° 
a Larkin Co. Inc- 
LN. Y- 






Larkin Co. uses 104 


Burroughs Calculators 


~ for payroll , compilation 
of sales, cost analyses, 
extending of invoices, etc. 


E HAVE used Burroughs Calculators in our offices’’, 

writes Larkin Co. Inc., “‘for over 12 years, having pur- 
chased 104 machines. We are glad to tell you that they handle 
the work to our satisfaction, and at a lower initial investment 
than other non-listing machines of a similar nature.’’ 

Thus the small first cost, unexcelled performance, and low 
operating expense are bringing Burroughs Calculators into 
universal use as a means of increasing the figure efficiency of 
the leading concerns of the country. 

MAIN OFFICES: 


Detroit, Michigan 76 Cannon Street, London Windsor, Ontari 
1 rue des Italiens, Paris Other Leading Cities 
FACTORIES: 

Detroit Windsor Nottingham, England 





Burroug 


ADDING ~ BOOKKEEPING ~ BILLING ~ CALCULATING MACHINES 
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represents the latest achievement in type- 
writer construction, gives the greatest 
measure of satisfactory service, and a 
quality of work that is unsurpassed. 


Woodstock Typewriter Company 
Chicago, U.S. A. 














BRANCHES 
Chicago Cleveland 
New York Cincinnati: 
Boston Detroit 
Philadelphia San Francisco 


Pittsburgh 
DISTRIBUTORS EVERYWHERE 


Minneapolis 
Kansas City 
Seattle 
Indianapolis 
Davenport 





























ln the quiet of his home, uninterrupted and at ease, 
a man can best tackle the problems that elude solution 
during the crowded day. 


On the ready keys of the Underwood Portable, he 
can give his plans forceful expression —in words that 
promote clear understanding and prompt action— 
words swiftly written and quickly read—typed words. 


PRICE $50 
in the United States. 
The Portable is obtainable at 
Underwood offices in all principal 


cities, or direct by mail. 
Cased: 


Weight 95 tbs. 
Height 4% inches. 









BUSINESS NEEDS WINGED WORDS 


Business men all over the world entrust their office 
typing to the Underwood Standard Typewriter. 
Naturally, for their personal use they choose the 
Underwood Portable. 

In every detail of appearance and construction the 


Underwood Portable reflects the experience of the 
world’s largest typewriter manufacturer. 


UNDERWOOD TYPEWRITER COMPANY, INC., UNDERWOOD BUILDING, N. Y. 


Send for 
“Giving Wings to Words’? 
an illustrated booklet fully 
describing the features of the 
Underwood Standard Portable 
“The Machine 
You Will Eventually 
Carry.”" 




















